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PREFACE

e approached the occasion of a fifth edition with three very different responses: gratification,

excitement, and caution. Our pride and egos were delighted that our previous efforts were suc-

cessful enough to warrant this new edition. We were also excited over the prospects of tinkering
with what we had done in the four earlier editions. We knew we had to be prudent when advancing addi-
tional perspectives and material so that we did not abandon the orientation that contributed to the popu-
larity of the earlier editions. We believe that in this new edition we have been able to balance the past, pres-
ent, and future of intercultural communication. We have retained the core of the field, added current
thinking and research, and staked out some new territory.

This book is still about the unique relationship between communication and culture. More specifically, it
is about what happens when people from different cultures come together to share ideas, feelings, and infor-
mation. Because communication and culture work in tandem, we have tried to incorporate the basic princi-
ples from both topics throughout this book.

This text is intended for those whose professional or private life is likely to include encounters with peo-
ple from cultures or co-cultures different from their own. We, therefore, deal with both communication among
international cultures and communication among co-cultures in the United States.

RATIONALE

Worldwide interest in intercultural communication grows out of two assumptions. First, you live in an age
when changes in technology, travel, economic and political systems, immigration patterns, and population
density have created a world in which you increasingly interact with people from different cultures. And
whether you like it or not, those interactions will continue to grow in both frequency and intensity. Huston
Smith said much the same thing when he wrote: “When historians look back on our century they may re-
member it most, not for space travel or the release of nuclear energy, but as the time when the peoples of the
world first came to take one another seriously.”™

‘Huston Smith, The World's Religions (New York: HarperCollins, 1991), 7.
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Second, people now know that culture affects communication in subtle and pro-
found ways. Your cultural backgrounds and experiences help determine how the world
looks to you and how you interact in that world.

APPROACH

Fundamental to our approach to intercultural communication is the belief that all forms
of human communication involve action. Put in slightly different terms, communication
is an activity that affects you as well as other people. Whether you are generating or re-
ceiving words or movements, you are creating and producing action. Any study of com-
munication, therefore, must include information about the choices that you make in se-
lecting your messages, as well as a discussion of the consequences of those choices.
Hence, this book takes the view that engaging in intercultural communication is prag-
matic, philosophical, and ethical. We have attempted throughout to translate ideas and
concepts into practices that can improve your communication and help you attain your
communication goals. We also continue to remind you in each chapter about the conse-
quences of your choices.

PHILOSOPHY

A dual philosophy has guided us in the preparation of this book. First, it is to the advan-
tage of all six and a half billion of us who share the planet to improve our interpersonal
and intercultural communication abilities. The world has grown so small that we all de-
pend on each other now. What happens in one place in the world affects other places.
Second, most of the obstacles to understanding can be overcome with motivation,
knowledge, and appreciation of cultural diversity. We hope to supply you with all three.

Culture and communication, we have come to believe, involve personal matters,
and we have therefore developed our own philosophy about intercultural interaction
that can be summarized by the notion that the First Commandment of any civilized so-
ciety must be: Let people be different. At times, as you read this book, you will observe
that we have openly stated our own positions, and we make no apologies for them. We
have also made a conscious effort to keep our own ethnocentricism in check, but for
those instances in which it has accidentally emerged, we apologize.

ORGANIZATION

We have organized the book in manageable increments that build on one another.
What you learn in one chapter, you will carry into the next. The book is divided into
four interrelated parts. Part 1 introduces you to the study of communication and cul-
ture. In Chapter 1 we point out the importance of intercultural communication and its
link to human communication. Chapter 2 examines culture and how it shapes and
modifies your view of reality and alters your perceptions. In this chapter we also iden-
tify some specific cultural patterns that are reflected during human interaction. In
Chapter 3, we consider the sources of those perceptions, behaviors, and patterns by
looking at cultural differences in world view, family experiences, and history.



Part 2 puts the theory of intercultural communication into practice. Chapters 4 and
5 explore differences between verbal and nonverbal messages and how those differ-
ences can impact the intercultural encounter.

The goal of Part 3 is to demonstrate how diversity is acted out in three specific set-
tings: The business (Chapter 6), educational (Chapter 7), and health care (Chapter 8)
settings. .

In Part 4, we extend what you have learned throughout the preceding chapters by
converting knowledge into action. In Chapter 9, we present a discussion of some po-
tential problems that can plague any intercultural exchange. In Chapter 10, we offer
guidelines for improvement, advance an intercultural ethic, and conclude with state-
ments regarding the future of intercultural communication.

NEW FEATURES

The fifth edition of Communication Between Cultures brings a number of significant
changes and new features. Our addition of new content has been guided by the excel-
lent feedback provided by our readers and reviewers. We have, of course, infused a
great deal of current material that reflects our own interpretation and vision of the field
of intercultural communication. Although some of the new features will be obvious to
users of the fourth edition, many other changes are less visible. Let us mention a few
of the alterations from both categories.

* One of the major new additions to the fifth edition is a chapter on intercultural
competence—Chapter 10. Reviewing the work of others, and infusing our own
views into this chapter, we present material that is intended to improve the manner
in which you interact with members of cultures different than your own. This chap-
ter contains new material on interpersonal and intercultural conflict, listening, em-
pathy, and cultural adaptation. ‘

* In Chapter 2, in addition to updating the traditional cultural taxonomies advanced
by Kluckhohn, Hall, and Hofstede, we have included some new taxonomies that
will assist you in examining the values and cultural patterns found in most cultures.

* Based on our strong belief that culture should be at the core of any study of human
interaction, we have greatly expanded three important sections to our discussion of
the deep structure of culture. First, cultural identity, while treated throughout the
book, is developed in much more detail in this new edition. Second, because of the
events of September 11, 2001, and the lack of understanding regarding the Islamic
faith, we have significantly expanded out discussion of Islam in Chapter 3.

* Due to the increased racial tensions in the United States and abroad, we have ex-
panded a number of sections of the book that deal with racism, stereotyping, preju-
dice, discrimination, and ethnocentrism.

® In addition to adding new material to the fifth edition, we have expanded numer-
ous portions of the book. For example, new material has been added to our critique
of culture shock, ethics, social perception, the future of intercultural communica-
tion, cultural adaptation, the role of world view in health care, intercultural man-
agement, and the social contexts in which intercultural communication occurs.

* This edition also offers an increased focus on the role of co-cultures in North America.

As with prior editions, we have integrated fresh examples throughout the book. We

have also added hundreds of new references to this current volume.
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