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PREFACE

We are living in an age of rapid changes in the media, but the basic princi-
ples of good writing, accurate reporting and ethical behavior are timeless.
This book is designed to teach you how to acquire the writing and report-
ing skills you will need to excel in your career no matter which media field
you choose to enter. The book also emphasizes media ethics in every chap-
ter so that you can gain an understanding of the problems you might
encounter and learn ethical principles that will help you resolve them.

The coaching method, which is the foundation of this book, is a way of
helping writers discover their problems and learn techniques to solve them.
The book features tips from leading writing coaches and award-winning
journalists.

This fifth edition is the first book in which author Carole Rich has col-
laborated with another author. Because media careers now require a conver-
gence of print, broadcast and online skills, Rich worked with Christopher
Harper, who has more than 20 years of experience in print, broadcast and
international media. Harper revised the chapters on broadcast journalism
and Web journalism and wrote a new chapter on global journalism.

ew Material in This Edition
In addition to those chapters, this fifth edition of Writing and Reporting
News: A Coaching Method includes the following new material:

# Moultimedia Coach boxes in every chapter to help you learn the skills
you will need for the convergence of print, broadcast and online media.

Ethics boxes in every chapter to place increased emphasis on this impor-
tant area of journalism, as well as a separate ethics chapter, which has
been retained.

& New material about recent controversies in the media, with an increased
emphasis on the problems of plagiarism and fabrication.

A revised chapter on disasters, weather and tragedies (Chapter 21),
featuring an interview with a photographer who survived after he was
buried alive in the Sept. 11, 2001, terrorist attack in New York.
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Preface

The book also includes access to News Scene: Interactive News Assignments.
This is an award-winning interactive computer program that features news
events with multimedia resources to simulate the type of stories that reporters
cover in print and broadcast news organizations. The Web site for this book
also contains interactive quizzes and resources: http://communication
.wadsworth.com/rich5e.
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Coaching Tips

Ask people in your community what
information they want from print, online
or broadcast news. i g

Consider different ways of presenting /
your story for print, broadeast and online
media.

Compare ways that similar stories are
presented in print, online and broadcast
media. : ‘

Seek to include multicultural sources in
your stories.:. 7 : :

Ask yourself how your story affects your it
readers. _ : :
Consider whether your story needs a
photograph or a graphic. .

Consider how you would update your
story for online delivery.



Copyediting and Proofreading Symbols

(H' Is a paragraph mark.

| Start a new paragArzElﬁ

CThis means run in—no new paragraph.

Transpose fwords\these/

A circle around or other spelled out
numbers means use numerals.

A circle around a numeral, such as@ means
spell it out.

Circling a full name, such as

means abbreviate.

Circling an abbreviation, such as@, means
spell out as a full name.

Three lines under letters or words, such as
means use uppercase.

A slash through a }{etter means use lowercase.

A wavy line under fext means use boldface.
A straight line under text means use italics.
These ngrks mean close up the space.
Thﬂ@ark mean insert space.
The word “stet” means—fgg& the text as
originally written.
A carat means inser&vord.
This symbol means 93’ delete.

JThese marks mean center.[_
A right bracket means flush right. ]

[A left bracket means flush left.
For example,this means insert comma.

Y J
Its easy to insert an apostrophe,

L . . &
I said, Please insert quotation marks.

Insert a period after this sentence g or®
These are readyimade correction symbols.

Joued
To insert a dash,\do this.

paragraph mark
new paragraph
run in
transpose

use numerals

spell out

abbreviate

don’t abbreviate

uppercase

lowercase
boldface
italics

close up space
insert space

retain original

insert word
delete

center

flush right
flush left
insert comma

insert apostrophe

insert quotation marks

insert period
insert hyphen

insert dash
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