S ECOND EDITION

COMMUNICATION

Surveying the Field

- 85
+

: s
A sy
A A

1 iR oo\ 3
VR L2 us

P
S ','_v“.‘,;.“ ,(.\P‘
g%\ A

'

¥ =K 1

Billings | Michael L. Butterworth | Paul D. Turman

W A

Andréw C;



Communication and Sport
Surveying the Field

Second Edition

Andrew C. Billings

Umverggy,/" bamaj o "
g l, »

Michael ﬁ gwat}:h

Paul D. Turman
South Dakota Board of Regents

®SAGE

Los Aql |L ndon | New Delhi
Singapore | Washington DC



®)SAGE

Los Angeles | London | New Delhi
Singapore | Washington DC

FOR INFORMATION:

SAGE Publications, Inc.

2455 Teller Road

Thousand Oaks, California 91320
E-mail: order@sagepub.com

SAGE Publications Ltd.
1 Oliver’s Yard

55 City Road

London EC1Y 1SP
United Kingdom

SAGE Publications India Pvt. Ltd.

B 1/1 1 Mohan Cooperative Industrial Area
Mathura Road, New Delhi 110 044

India

SAGE Publications Asia-Pacific Pte. Ltd.
3 Church Street

#10-04 Samsung Hub

Singapore 049483

Acquisitions Editor: Matthew Byrnie
Editorial Assistant: Gabrielte Piccininni
Production Editor:  Stephanie Palermini
Copy Editor: Patrice Sutton
Typesetter: C&M Digitals (P) Ltd.
Proofreader: Caryne Brown

Indexer: Karen Wiley

Cover Designer:  Bryan Fishman
Marketing Manager:  Liz Thornton

Copyright © 2015 by SAGE Publications, Inc.

All rights reserved. No part of this book may be
reproduced or utilized in any form or by any means,
electronic or mechanical, including photocopying,
recording, or by any information storage and retrieval
system, without permission in writing from the
publisher.

Printed in the United States of America
Library of Congress Cataloging-in-Publication Data

Billings, Andrew C.

Communication and sport : surveying the field /
Andrew C. Billings, Michael L. Butterworth, Paul D.
Turman.—Second edition.

pages cm
Includes bibliographical references and index.

ISBN 978-1-4522-7913-8 (pbk. : alk. paper)

ISBN 978-1-4833-1271-2 (web pdf) 1. Communication
in sports. 2. Mass media and sports. 1. Butterworth,
Michael L. IT. Turman, Paul D. III. Title.

GV567.5.B55 2015
070.4'49796—dc23 2013041616

This book is printed on acid-free paper.

Certified Chain of Custody | )
‘ SUSTA!NABLE Pmmutlnn Sustainable Forestry ‘

INITIATIVE SMNW Sflpwgram org

SFI label applies to text stock

141516171810987 654321



Communication and Sport

Second Edition



Brief Contents

Preface

Acknowledgments

Chapter 1. Introduction to Communication and Sport
Chapter 2. Community in Sport

Chapter 3. Sports Media: Navigating the Landscape
Chapter 4. Sport Fan Cultures

Chapter 5. Sports and Mythology

Chapter 6. Gender in Sport

Chapter 7. Race and Ethnicity in Sport

Chapter 8. Politics and Nationalism in Sport

Chapter 9. Performing Identity in Sports

Chapter 10. Communication and
Sport in Parent-Child Interactions

Chapter 11. Player-Coach Relationships in Sports

Chapter 12. Small Groups/Teams in Sport

Chapter 13. Crisis Communication in Sports Organizations
Chapter 14. The Commodification of Sport

Chapter 15. Sports Gaming

Chapter 16. Communication and Sport in the Future

Photo Credits

Index

About the Authors

xiii

xvi

25
47
68
92
114
139
161
187

209
233
258
283
306
329
351

369
372
386



Preface

a0 Tzu once claimed, “Those who have knowledge don’t predict.

Those who predict don’t have knowledge.” We generally agree with

this sentiment yet found ourselves attempting to do both in this
second edition of Communication and Sport: Surveying the Field. We
obviously wish to have knowledge conveyed in the most accessible and
accurate degree possible, yet decisions on which pieces of knowledge to
disseminate involve a series of educated guesses. Particularly with some of
our new media information that is enhanced in this book, we attempted
to paint a picture that would be useful for several years while acknowledg-
ing that sports communication will have inevitably shifted in noteworthy
ways even before the book goes to press. When we asked Frank Deford
to participate in our short interview (featured in Chapter 16), he was ini-
tially hesitant when we said the chapter was about communication and
sport in the future. Deford offered to help, but noted that he “didn’t have
a crystal ball.” Neither do we, but hopefully what we are offering in this
second edition is the closest representation of the issues pertinent to com-
munication and sport, circa 2014.

THE BOOK

Communication and Sport: Surveying the Field is designed to bridge tradi-
tional divides between notions of speech communication (a tradition that
includes interpersonal, organizational, and rhetorical approaches) and mass
communication (a tradition that includes media studies, journalism, and cul-
tural studies) and all of the potential divides and schisms inherently within.
The aim was the creation of a book with enough breadth that it would be
difficult to have one scholar who could truly claim expertise in all of the
terrain. Thus, the combination of the three of us results in a media scholar,

> Xiii



xiv. 4 COMMUNICATION AND SPORT

a rhetorician, and an applied interpersonal and organizational expert who
jointly canvassed what amounts to an amazing scope of work in the field that
is now outlined, structured, and synthesized for an undergraduate to grasp
the scope and importance of studying communication and sport.

FEATURES OF THE BOOK

The comprehensive focus on communication scholarship is one of the
major features of this textbook. In particular, we orient readers to the enact-
ment, production, consumption, and organization of sport. This entails a
wide range of communicative processes, including mass communication
productions, interpersonal interactions, family and relational development,
public speeches, individual expressions of identity through sport perfor-
mances, collective expressions of community through sport rituals, and
much, much more. The chapters within this textbook also feature commu-
nication scholarship that directs our attention to the ways that sport pro-
duces, maintains, or resists cultural attitudes about race, gender, sexuality,
class, and politics.

The broad range of topical material is complemented by a pluralistic
approach to communication and sport research. We survey scholarship
that can be found in each of the major academic research paradigms:
social scientific, humanistic, and critical/cultural. Each of these paradigms
values different dimensions of intellectual inquiry. Social scientists, for
example, are commonly interested in conducting research that allows
scholars to explain how communication has worked in the past in order
to offer some prediction of how it may happen in the future. Humanists,
by contrast, tend to spotlight more particular instances of communication
(rather than universal patterns) so that they may reveal deeper levels of
understandings of human experiences. Meanwhile, critical/cultural schol-
ars are committed to identifying relationships of power with the goal of
sparking productive social change through academic inquiry. Although
most researchers tend to identify with one of these paradigms over the
others, they are not mutually exclusive, and, in the best cases, the insights
from one approach may complement or supplement another. Commu-
nication and sport scholars also approach their research using different
methodological tools, including content analysis, statistical modeling, eth-
nography, interviewing, experiments, survey collection, and textual criti-
cism. Throughout this textbook we have included examples of each
research paradigm and various methods of study. It is our hope, then, that
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we have truly represented the diversity of scholarship conducted in com-
munication and sport.

Another feature of this textbook is the inclusion in each chapter of a
series of inserts, which include interviews, case studies, ethical debates,
theoretical connections, and examinations of American niche sports. The
interviews feature a range of experts in communication and sport, includ-
ing renowned television figures, such as Bob Costas; leading journalists,
such as Christine Brennan; prominent people within the sports industry;
such as Dale Earnhardt Jr; and established sports scholars, such as
Lawrence Wenner. These interviews help contextualize and extend the
ideas that are developed in each chapter. The case studies pick up on a
specific dimension from each chapter in order to facilitate discussion
about the communicative nature of sport. Ethical debates invite a consid-
eration of various cultural, political, and social consequences of sport,
while understanding niche sports, everyone hopes, broadens readers’ con-
ceptions of the breadth and depth of sport in society. Many of these issues
are tied together in our Theoretically Speaking sections, and readers can
expect all of these inserted features to clarify, extend, and challenge their
understandings of communication and sport.

Finally, as those already familiar with sport are well aware, the rela-
tionship between communication and sport is one that is rapidly changing.
New technologies, changing organizational structures, pervasive sports
media that now include a multitude of social media formats, and the
explosion of fantasy sports are just some of the ways that sport has been
dramatically altered in recent years. The final chapters of this textbook,
then, offer some insights into these developments and provide some cau-
tious glimpses into the future. Although we cannot peer into that elusive
“crystal ball,” we are certain that communication scholarship will remain
an essential lens through which we can view, understand, and modify the
universe of sport.
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