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Preface

f it is true, as Walter Pater said, that “a book, like a person, has its
fortunes,” then fortune has indeed smiled upon The Art of Public
Speaking. As the book enters its eighth edition, I am deeply appre-
ciative of the students and teachers who have made it the leading
work on its subject at colleges and universities across the United States.

In preparing this edition, I have retained what readers have identified
as the main strengths of previous editions. The book continues to be in-
formed by classical and contemporary theories of rhetoric but does not pre-
sent theory for its own sake. Keeping a steady eye on the practical skills of
public speaking, it offers full coverage of all major aspects of speech prepa-
ration and presentation.

Throughout The Art of Public Speaking I have followed David Hume'’s
advice that one “who would teach eloquence must do it chiefly by exam-
ples.” Whenever possible, I have tried to show the principles of public speak-
ing in action in addition to describing them. Thus you will find in the book
a large number of narratives and extracts from speeches—set off from the
text in a contrasting typeface. There are also many speech outlines and sam-
ple speeches. All these are provided so students can see how to formulate
specific purpose statements, how to analyze and adapt to audiences, how
to organize ideas and construct outlines, how to assess evidence and
reasoning, how to use language effectively, and so forth.

Because the immediate task facing students is to present speeches in the
classroom, I have relied heavily on examples that relate directly to students’
classroom needs and experiences. The speech classroom, however, is a train-
ing ground where students develop skills that will serve them throughout
life. Therefore, I have also included a large number of illustrations drawn
from the kinds of speaking experiences students will face after they graduate—
in their careers and in their communities.

Also as in previous editions, I have been guided by the belief that a book
intended for students who want to speak more effectively should never lose
sight of the fact that the most important part of speaking is thinking. The
ability to think critically is vital to a world in which personality and image
too often substitute for thought and substance. While helping students be-
come capable, responsible speakers, The Art of Public Speaking also aims
at helping them become capable, responsible thinkers.

Given the extremely favorable response of teachers and students to the
changes made in the 7th edition, I have kept the basic philosophy and
approach of the book intact. At the same time, I have made a number of
improvements in response to changes in world events, to advances in
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technology, and to the evolving needs of students and instructors. The im-
provements cover a broad range of subjects and are discussed below.

PowerPoint

As the use of PowerPoint has become more ubiquitous in every venue for pub-
lic speaking, the need for students to understand how to use it has grown
apace. Many schools now provide students the opportunity to employ Pawer-
Point in the classroom, and employers increasingly assume that students who
have taken a public speaking class have had some exposure to PowerPoint.

Unfortunately, PowerPoint is not always used well, a fact that has led
many professors to lament the banality of a “typical” PowerPoint presenta-
tion, in which the content of a speech is reduced to a set of bulleted lists
that a speaker reads off the screen to a bored audience sitting in a darkened
room. Discontent with this kind of discourse has been captured perfectly in
Peter Norvig’s parody of what the Gettysburg Address might have looked
like if Abraham Lincoln had presented it with PowerPoint (“The Gettysburg
PowerPoint Presentation” at www.norvig.com/Gettysburg/).

When used properly, however, PowerPoint is a rich resource that allows
a speaker to integrate text, photographs, charts, graphs, sound, and even
video into a speech. Accordingly, following Chapter 13, I have added a new
appendix that explains how PowerPoint can be used to enhance a speech
without either dominating it or enfeebling its content. This appendix ex-
plains the pluses and minuses of PowerPoint, how to plan where to employ
PowerPoint in a speech, how to use the resources of PowerPoint most ef-
fectively, and how to work PowerPoint into the delivery of a speech
smoothly and expertly. It also provides guidance for students with regard
to the use of copyrighted materials on PowerPoint slides.

Because PowerPoint is a visual medium, the appendix includes a five-
minute informative speech on the Great Wall of China that illustrates the
use of PowerPoint. This speech is available on both the Student CD-ROM
and the speech videotape that accompanies the book, and it is reprinted in
full—with commentary—at the end of the PowerPoint appendix.

Finally, for students who need more guidance on the technical details
of PowerPoint than can be covered in the appendix, the Online Learning
Center website for The Art of Public Speaking includes step-by-step tutori-
als for PowerPoint 2000 and PowerPoint 2002. The tutorials can be accessed
at www.mhhe.com/lucaspowerpoint.

Taken together, the PowerPoint appendix, the CD-ROM, and the online
tutorials provide the most comprehensive set of teaching materials for
PowerPoint available with any speech textbook. I have worked hard to make
sure they provide the kind of guidance students need to use PowerPoint
effectively and responsibly—in the classroom and beyond.

The Tradition of Public Speaking

Today, more than ever, students need to understand that public speaking is
a subject of rich lineage that has been vital in cultures around the globe for
several millennia. Much more than a manner of winning friends and influ-
encing people, it is a vital mode of civic engagement through which people



express their ideas and influence their society. I have rewritten the opening
pages of Chapter 1 to make this point more explicitly than in previous
editions—partly through the addition of a new section titled “The Tradition
of Public Speaking” and partly through the reworking of existing material.
This new emphasis seeks to provide a sharper intellectual foundation for
the book and for the public speaking course in general.

Plagiarism and the Internet

When it comes to plagiarism, no subject causes more confusion—or more
temptation—than the Internet. Because it is so easy to copy information from
the Web, many students do not understand the lines between plagiarism
and the legitimate use of Internet materials. Nor do they understand the
need to cite sources when using such materials.

To address these concerns, I have added a new section to Chapter 2
titled “Plagiarism and the Internet.” In addition to explaining how to avoid
inadvertent plagiarism when working with the Internet, this section ad-
dresses the problem of websites that sell complete speeches and papers.
Here, as elsewhere in the book, I emphasize the importance of firm ethical
standards in every aspect of public speaking.

Audience-Centeredness

As the world has become more complex, so have the challenges of audience
analysis and adaptation. The revised version of Chapter 5 reflects that fact
in several ways. First, it grounds the process of audience analysis and adap-
tation in the concept of identification. As with several other changes in the
book, this change makes explicit a theoretical orientation that had been im-
plicit in previous editions. Second, Chapter 5 contains a new section on
sexual orientation as a factor in demographic audience analysis.

Third, I have reworked the sections on religion and racial, ethnic, and
cultural background to make sure both are as current as possible. Finally, I
have added a caution against stereotyping at the beginning of the section on
demographic audience analysis. Looking at demographic factors can provide
important clues about an audience, but those clues need to be used pru-
dently, responsibly, and in combination with situational audience analysis.

The importance of audience-centeredness to effective speechmaking has
been a point of emphasis from the very first edition of The Art of Public
Speaking. So, too, has the fact that the speech class is a vital forum for en-
gagement on ideas and issues of consequence. Rather than dismissing the
classroom as an artificial speaking situation, it needs to be treated as a real
situation in which students can—and do—affect the knowledge, values, be-
liefs, and opinions of their classmates. This edition continues that emphasis.
By doing so, I hope it will contribute to the reinvigoration of participatory
democracy on campus and off.

Iinternet Research

Students and instructors alike have responded favorably to the section in
Chapter 6 titled “Searching the Internet” ever since I added it in the 6th
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edition. Readers of this edition will continue to find coverage of search
engines, metasearch engines, and virtual libraries—as well as a compendium
of specialized research sources—but each of these subjects has been thor-
oughly updated to keep pace with technological changes and the emergence
of new websites.

I have also expanded the existing section on “Evaluating Internet Doc-
uments” and have added a new section on “Citing Internet Documents.”
Too often, students either forget to cite Internet materials in their speeches
or cite them in passing by saying something like, “As I found on the Web,”
or “As the Internet states.” In addition to explaining the need for precise,
accurate citation of Web sources, I provide two examples of such citation
from classroom speeches. These excerpts are included on the CD-ROM, so
readers can see how Internet citations can be woven into the delivery of a
speech.

Inclusive Language

The Art of Public Speaking has long been a leader in emphasizing the need
for inclusive language as a matter of ethics, accuracy, and audience-
centeredness in speechmaking. In the past editions, that emphasis ran sub-
tly throughout the text and was discussed at length in “A Note on Nonsex-
ist Language” in Chapter 11. In addition to continuing to underscore the
need for inclusiveness throughout the book, I have replaced the discussion
of nonsexist language in Chapter 11 with a new section titled “A Note on
Inclusive Language.”

This section includes material on nonsexist language, but it has been
broadened to reflect the fact that as society has become more diverse, lan-
guage has evolved to reflect that diversity. Regardless of the situation, au-
diences today expect speakers to be respectful of the different groups that
make up American society. The new section on inclusive language helps
explain how speakers can achieve that goal.

Persuasion and Ethics

In addition to Chapter 2, which focuses exclusively on the ethics of public
speaking, a concern with ethics runs through The Art of Public Speaking
like a theme in a symphony. In keeping with that approach, I have added a
new section early in Chapter 15 on ethics and persuasion. This section re-
minds students of their ethical responsibilities as speakers and helps ensure
that they keep those responsibilities in mind as they work on their persua-
sive speeches. As in previous editions, there is also a discussion of the ethics
of emotional appeal in Chapter 16.

There are two other changes in Chapter 15 that warrant mention. First,
I have added a section on “The Importance of Persuasion” at the start of the
chapter. This section grounds the subject of persuasive speaking more firmly
within the general subject of persuasion than had been the case in previous
editions. Second, I have expanded the discussion of the potential range of
persuasive responses in the section on “The Challenge of Persuasive Speak-
ing.” A new figure illustrating the degrees of persuasion will also help
students grasp this important subject.



Diversity
As society has changed since the first edition of The Art of Public Speaking
in 1983, so has the book. In each edition, I have sought to relate the prin-
ciples of effective speechmaking to students of diverse backgrounds, values,
and aspirations. This new edition continues my efforts to make sure the
book is respectful of and applicable to all its readers.

Rather than treating diversity as a subject to be highlighted in boxes for
marketing purposes or to be tossed into a chapter or two for its own sake,
I have woven the subject into the fabric of the book from beginning to end.
This is evident from the section on public speaking in a multicultural world
in Chapter 1 to the treatment of audience analysis in Chapter 5 to the ma-
terial on inclusive language in Chapter 11 to the speech by Nelson Mandela
accepting the Congressional Gold Medal in Chapter 17.

In addition, there are scores of stories, speech excerpts, outlines, ex-
amples, photographs, and other materials that reflect the diversity of con-
temporary life and its implications for speechmaking. This new edition also
reflects the increasingly global context in which much public speaking takes
place—including excerpts from student speeches delivered in China’s 2001
and 2002 collegiate English-language speech competition. In a variety of
ways, large and small, I have sought to instill respect for people of diverse
cultures, backgrounds, and orientations and to encourage an inclusive
approach to the art of public speaking.

Student CD-ROM

Bridging the gap between the printed page and the spoken word has always
been the greatest challenge facing a public speaking textbook. The innova-
tive student CD that accompanied the 7th edition brought the art of public
speaking to life, and it has been fully revised and updated for this new edi-
tion. Specially marked icons in the margins of the book direct readers to the
appropriate resources on the CD. Those resources have been carefully de-
signed to help students master the skills, concepts, and principles discussed
in the text. Let me say a word about each.

Speech Videos

Continuing one of the most popular features of the 7th-edition CD, the up-
dated version contains 58 video clips that demonstrate the principles of pub-
lic speaking in action—including more than a dozen brand new clips. Fully
integrated with the text, each clip has been chosen to illustrate a specific
aspect of speechmaking. Running in length from 20 seconds to a minute and
a half, the clips are distributed evenly throughout the book. Three-fourths
are from student presentations. The remainder are from public figures and
include such models of rhetorical excellence as Winston Churchill, Martin
Luther King, Ronald Reagan, Mary Fisher, Jesse Jackson, and Elizabeth Dole.

In response to requests from users of the 7th edition, a second CD pre-
sents 11 full student speeches for analysis and discussion. Included are ice
breaker speeches, informative speeches, persuasive speeches, and com-
memorative speeches. Together, the excerpts and full speeches provide
students with approximately two hours of video.
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Interactive Study Questions

To reinforce key principles and ideas, the CD contains a comprehensive set
of study questions for each chapter. These questions are fully interactive,
use a variety of formats, and systematically cover all the major concepts dis-
cussed in the book. Entirely different from items in the Test Bank, the ques-
tions have been written both to quiz students and to help them learn. After
students enter their answer for each question, they receive not just an in-
dication of whether the answer is right or wrong, but feedback that explains
the correct answer.

Speech Outliner

In addition to video clips and study questions, the CD includes a speech
outliner that guides students systematically through the process of organiz-
ing and outlining their speeches. As students use the outliner, they move
step by step through each element of the speech from title through bibliog-
raphy. Tutorial screens explain the organizational methods involved in com-
posing each part of the speech, and the outliner automatically formats the
speech in accordance with proper outlining principles. It also allows stu-
dents to save, revise, and print their work, as well as export it to their own
word processors.

Outline Exercises

New to this edition, five interactive outlining exercises give students addi-
tional help in developing their skills of speech organization. These exer-
cises present scrambled outlines that students can rearrange in the correct
order by using standard drag-and-drop procedures. As in other parts of the
CD, the aim of these exercises is to put the resources provided by computer
technology to the best possible pedagogical use.

Bibliography Formats

The CD also presents a comprehensive set of sample citations for both the
Modern Language Association (MLA) and American Psychological Associ-
ation (APA) formats. Covering more than 30 types of source material—from
books, essays, and newspaper articles to government publications, personal
interviews, television programs, and Internet documents—these sample
citations have been fully updated for the new edition and are especially
valuable to students as they prepare their speech bibliographies.

Speech Preparation Checklists

A dozen checklists help students keep on track as they prepare their
speeches. Included are checklists for ethical public speaking, for framing
the specific purpose and central idea, for phrasing and organizing main
points, for creating the preparation outline, for composing introductions and
conclusions, for using supporting materials, and for preparing and present-
ing visual aids.

Glossary of Key Terms

Throughout the book, key terms are defined in the margin as they appear
in the text. Those key terms are reproduced on the CD, where they can be



