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Chapter1 Overview of E-Commerce
Unit 1

Objective: In this unit, you will learn:
> B What is electronic commerce.
Identify the future of electronic commerce.

The development of Internet.

Q999

Basic E-Commerce English Writing.
Focus: The definitions of electronic commerce.

Nodus: The evolution of electronic commerce.

m 1.1 Passage A What is Electronic Commerce ?

Electronic Commerce (EC): The conducting of business communication and transactions over
networks and through computers. As most restrictively defined, electronic commerce is the buying
and selling of goods and services, and the transfer of funds, through digital communications.
However EC also includes all inter-company and outer-company functions (such as marketing,
finance, manufacturing, selling, and negotiation) that enable commerce and use electronic mail, EDI,
file transfer, fax, video conferencing, workflow, or
interaction with a remote computer. Electronic
commerce also includes buying and selling over the
Web, electronic funds transfer, smart cards, digital
cash, and all other ways of doing.

Five blind men were asked to touch an elephant.
One grabbed his fanlike ear, another his postlike leg,
another a tusk, the fourth his broad and flat side, and
the last one his ropelike tail. They returned a
description of the monster, which, of course, were
completely different.

Electronic commerce, too, is a different thing in
different eyes. Broadly speaking, electronic commerce

is the production, advertising, sale and distribution of

products via telecommunications networks. Modern
business is characterized by ever-increasing supply capabilities, ever-increasing global competition,
and ever-increasing customer expectations. In response, businesses throughout the world are

changing both their organization and their operations. Electronic commerce is a means of enabling
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and supporting such changes on a global scale. It enables companies to be more efficient and flexible
in their internal operations, to work more closely with their suppliers, and to be more responsive to
the needs and expectations of their customers. It allows companies to select the best suppliers
regardless of their geographical location and to sell to a global market.

In the near future it is possible that no paper forms of money will change hands, but rather
nearly all business transactions will be accomplished electronically. The most common products
distributed electronically are books, music and videos transmitted down telephone lines or through
the Internet. The definition of electronic commerce will continue to evolve and expand.

\/6 1.2 Notes to Passage A

1) Broadly speaking, electronic commerce is the production, advertising, sale and distribution of
products via telecommunications networks. M7 F3RUF, T RS R IR AL MR HATT AR
WA=, EAE. BEMALEMESD.

PERR: BTRHEANENEE TR, ERER (www.wikipedia.com) LERIESE: AE
thERE, BEESRIEH AR S ESH LB T Mk X L3, EC (Electronic Commerce)
BYsfEHEEM (Internet). (M AEEM (Intranet) FIE(EM (VAN, Value Added Network) L
DL 7R B BT R B S s R IR G 163, RAREH B Esh TR T M4k

2) It allows companies to select the best suppliers regardless of their geographical location and to
sell to a global market. & (HL T RIS 1 AV B AE Bk Bt AL R i 3k 52 T JC 008 B At A T iy 3t 2
AR, BT S BRI .

b EMR: A IAKEIE regardless of (ANEF, B M. #iln:

¢ Regardless of danger, he climbed the tower. B ABIfERMIE E T =,

AR

& He went to work despite his illness. JREAR, il TIE.

o Despite advanced years, she is learning to drive. REFHCOH, WEEZEITF.

3) Modern business is characterized by ever-increasing supply capabilities, ever-increasing
global competition, and ever-increasing customer expectations. BRAR B 5 irHF ki B AN BT K 1t
Rige 1, HEBIINARES IEBEERERINE,

b MR RN characterize (BAE..HAFME, ULAERID) MHAE.  #ilm.

& A miser is characterized by greed.

SRR AR R :
& This kind of behaviour characterizes the criminal mind.
X2 b R TR0 A BN AL
4) It enables companies to be more efficient and flexible in their internal operations, to work

more closely with their suppliers, and to be more responsive to the needs and expectations of their
customers. ‘& (R FH%) SEATNNARSHETARFRERE, SHEBNGHEENRE,
o W0 2% B T SR R I sk i A B AR

b MR AR I=AARER (to be more...to work...to be more...) #B& R4 78 Ui B 5
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& companies ).

(o d
=1.3 Activities
1.3.1 Critical thinking

1) What is Electronic Commerce in your eyes?

2) What can you do with Electronic Commerce?

3) Who is Bill Gates? What do you know about him?

4) Is it safe to conduct business on Internet?

5) Have you ever tried to buy things from the Internet? If so, would you like to share your
experience with others? '

1.3.2 Translation practice

1.3.2.1 Give the Chinese equivalents of the following words or expressions:
1) file transfer

2) digital cash

3) geographical location
4) on a global scale

5) EDI

6) competition

7) definition

8) manufacturer

9) advertising

10) interaction

1.3.2.2 Give the English equivalents of the following words or expressions:

1D BTHSE

2) ML

3) AWK

4) Bt

5) AieE

6) HZL

7 5

8) HHE

9) AMEM

10) FH MR

1.3.2.3 Sentence translation from English to Chinese:
1) In another word, electronic commerce is the buying, selling and trading of goods and services

through private and public networks.
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2) First stage of EC expansion is that within the “connected” or “online” computer users.

3) The second wave will come when more people get access to computers (via lowered
computer prices or cheaper devices).

4) The third expansion is predicted to be from those with non-computer access to the global
network: through broadcast TVs, cable TVs, telephone networks and new appliances.

5) A widespread use of these cheaper access media represents the phase of “bringing workplace
computers into the living room”.

1.3.2.4 Sentence translation from Chinese to English:

D RS IFARR TR E. (be limited to)

2) WLF RS B SR A BRI . Ginvites sb to do sth)

3) WL RIS SR 4k 4 i RERIZEf# . (evolve and expand)

4) WS BARE T T, BRI, MhER. Ber M ARMIT A . (selling
over the Web)

5) HL TR 45 A TE A ERVE B N SCRF I S (p Fg 2 R A3 71 . (on a global scale)

@1.4 Passage B The Evolution of Electronic Commerce

Electronic commerce has been with us since the 1960s. Till
today, EC’s development could be classified into 4 stages, each
marked with a technological breakthrough.

Stage 1. The Electronic Funds Transfer (EFT) is a method for

financial institutions to transfer money from one account to another,

eliminating the use of paper checks. This can be initiated by
telephone or through the use of a computer with a modem. Benefits
associated with making payments by EFT include: reduced paper processing and errors associated
with it; reduced costs related to check processing and postage; and faster response time to inquiries
regarding the status of tax payments. Since those early days many companies have used EDI to
increase productivity.

Stage 2. In 1970’s, EDI is an application-to-application communication that allows different
organizations to trade information automatically to process a business transaction. Transactions are
usually carried over specialized networks known as value-added networks. Through the use of
private networks, EDI service providers are able to offer a higher degree of security, performance,
and reliability then is currently capable with the Internet.

Stage 3. The World Wide Web emerged in the 1980s, followed by the widespread use of
interface technology, such as MOSAIC and NAVIGATOR in the early 1990’s. They could fetch
hypertext file from the Internet. However, these developments were impossible if not for the
affordable communications infrastructure, including normal telephone lines.

Stage 4. From the mid 1990’s to present, the turning point of EC is the coming of WWW in the
Internet. World Wide Web is a hypermedia-based system for browsing Internet sites. It is named the
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Web because it is made of many sites linked together; users can travel from one site to another by
clicking on hyperlinks. Or “The World Wide Web is the universe of network-accessible information,

an embodiment of human knowledge.” - Tim Berners-Lee, inventor of the World Wide Web.

‘% 1.5 Notes to Passage B

1) Till today, EC’s development could be classified into 4 stages, each marked with
technological breakthrough. ¥4 K1k, MFRIS IR EAI A 4 ANBBL B B br i A 15
AR IR .

b iEf2: “each marked with technological breakthrough.” it 2243 il i 5 R A7 - 4% 45 44
R, each ZiZ#R 115, J5 each of the 4 stages, .

2) However, these developments were impossible if not for the affordable communications
infrastructure, including normal telephone lines. ANi:k, 4015 B A7 18 838 H 15 2k 2 S A el £ 4%
REBC, X R AT AR A .

b ERR: 2006 45 1 17 H, HETBRMEAE B0 (CNNIC) fEdbatEAn “3+-tik
o [ I P 4% R R G AR 5 7o IR o, R 2005 41 12 31 1, RIE LR B EGE
W 142, A LITAZA, o gidy RNEOAS) 6430 J7 AL X885 & HUEIEE 1 AR LAt
JTH R BB ATTH

3) The World Wide Web is the universe of network-accessible information, an embodiment of
human knowledge. —Tim Berners-Lee, inventor of the World Wide Web. J7 4k M J& fEL X L7
B BAIE, B AKARIN 4SS & . Tim Berners-Lee, JT4EMIMIKIEZ .

b SERR: J4ER (World Wide Web, 4550 WWW) PSR KBS RS, B
SO AR R T RS ROREE RS B CERAR ) BRI B (BRSO

“prge” “RGT7), HEAERDP IR T ENUBRE R L BIRHOR . T R) U R T e
7E&ANF TR IR, L5 AT LU R 45 B [A1A% 4 B LN AT« X Fh BB R B4 1) B 199 5 o
WA M LR
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—1.6 Activities

1.6.1 Tell whether the following statements are (T) or false (F) T F

The first stage of EC appears in the 1970’s.

EDI can provide a higher degtee of security, performance than EFT.

3 | MOSAIC and NAVIGATOR were the first generation of Internet browser.

Users can travel from one site to another by clicking on hyperlinks in the

4
World Wide Web.

5 The turning point of electronic commerce is the emergence of Internet
browser.

1.6.2 Match the English on the right with Chinese on the left

1 value-added networks A BRIV

2 transaction B MXA

3 Internet browser C H{EHM

4 financial institutions D X5

5 hypertext E  HBMXWE

E\ 1.7 Basic E-commerce English Writing

Format of Commerce Letters B&fE#igk

1.7.1 Indented Style #&{T=

(F"Indented style is easier to read. But it is rarely used in business. It is a slightly less formal
modification of full block format. Some people still use it for hand written personal letters.

1.7.1.1 Features of the indented format include:

P Your address is on the right hand side of the page

» The date is on the right

» The closing, signature, and printed name are all indented to the right half of the page
» The greeting is flush left.

» The first line of each paragraph is indented, it starts 1cm from the margin.

» A line is not placed between each paragraph.

1.7.1.2 Here is an example of a letter written in an indented style:



