Intermediate Students' Book

BASCHE R 15

e - FHEHP

Enghsh

r International

Tourism

i l B A kY mma
ngman S



Authorized Adaptation from the English language edition, entitled English for International
Tourism: Intermediate Students’ Book, 1st Edition, 0582479835 by Peter Strutt, published by
Pearson Education, Inc, publishing as Pearson Education ESL, Copyright (©)2003 Pearson Educa-
tion Limited.

All rights reserved. No part of this book may be reproduced or transmitted in any form or by any
means, electronic or mechanical, including photocopying, recording or by any information storage
retrieval system, without permission from Pearson Education, Inc.

ENGLISH language edition published by PEARSON EDUCATION ASIA LTD., and NANKAI
UNIVERSITY PRESS Copyright ©)2007

This edition is manufactured in the People’s Republic of China, and is authorized for sale only in
the People’s Republic of China excluding Hong Kong, Macau and Taiwan.

The publisher has been unable to identify the sources of all photographs used and would welcome

information from the copyright owners.

KET AR EENERIZIES  FF 02-2007-33,
AR, BT 5T .

BB ERNS B (CIP) ¥ &

BASCHRIFHIE PR A A / (3 e (Strutt,
P.) E. —RKE. B K¥IHRR4E,2007.6

ISBN 978-7-310-02692-0

TR D87 0. AR —E - BHFER—E#M
V. H31

oh (= RRAS B4R CIP % 7 (2007) 56 044934 5

IR SRR

A P R 2t RROHE M RRUA AT

HARA - H 5
Mgk KB ETFX THERE 45 R BB 4 5 : 300071
BT HE . (022)23508339 23500755
BHIMEHE . (022)23508542 S W 35 B, 3 < (022)23502200
MALERKALEEHRERTEAF R
SEBHFEHIEEH
2007 4E 6 A% 1M 2007 4E 6 A% 1 WEIR]
889X 1194 ZEX 16 A& 9 EPHK 230 FF

EM:39.00 TLCEIER)
03 P P B R B 1A, T S A AL B R R AR, LIS - (022)23507125



English

for International

Tourism
ﬁﬁ] Iﬁ&lﬁ?*lm
SRR LR

Peter Strutt

E NS




Pearson Education Limited

Edinburgh Gate

Harlow

Essex CM20 2JE

England

and Associated Companies throughout the world.

www.longman.com
© Pearson Education Limited 2003

The right of Peter Strutt to be identified as author of this Work has
been asserted by him in accordance with the Copyright, Designs
and Patents Act 1988.

All rights reserved; no part of this publication may be reproduced,
stored in a retrieval system, or transmitted in any form or by any
means, electronic, mechanical, photocopying, recording, or
otherwise without the prior written permission of the Publishers.

First published 2003
Third impression 2005
ISBN 0 582 479835

Set in Syntax 11 / 15 pt

Printed in Spain by Graficas Estella.

Acknowledgements

The author would like to thank everyone at Pearson Education for
their input and support, in particular lan Wood for his
encouragement and many suggestions for improvement.

The publishers would like to thank the following people for their
help in piloting and developing this course:

Jane Peignard; Noreen Noonan, CRET, Briangon, France; Graham
Stanley, Sant Ignasi-Sarria, Escola Superior d'Hosteleria i Turisme,
Barcelona, Spain; Bozena Wiercinska, Wyzsza Szkola Hotelarstwa
Gastronomii i Turystyki, Warszawa, Poland and Diane Legrande at
the DK Picture Library for all her hard work.

We are grateful to the following for permission to reproduce
copyright material:

Financial Times Limited for an extract adapted from “When an
inspector calls” published in the Financial Times 7" December
1998; Guardian Newspapers Limited for an extract adapted from
“A superior night's sleep” published in The Observer 18" March
2001 © The Observer 2001; Independent Newspapers (UK)
Limited for an extract adapted from “Who's Britain’s best holiday
maker?" by Sally Chatterton published in The Independent 3™
November 1999; Pearson Education Limited for a table from
Tourism: An Introduction by Ray Youell; and Telegraph Group
Limited for extracts adapted from “Los Angeles" by Paddy Burt
published in The Daily Telegraph 5" December 1998 and “Cloning
the perfect hotelier” by Paddy Burt published in The Daily
Telegraph 19" December 1998.

lustrated by:
Bill Donohoe and Micky Finn.



Introduction

Foreword

Effective English language and interpersonal skills are
now an essential job requirement in the hotel and
tourism industries. In a global working environment
where employees are in constant contact with each
other and the public, the ability to use English is an
absolute necessity.

English for International Tourism is a language course
designed to cater for learners studying for vocational
qualifications in the travel trade and for working
professionals undertaking in-service language training.
The course deals with the language of tourism from an
insider's occupational perspective rather than that of the
individual traveller. However, neither teacher nor
student needs first-hand knowledge of the industry
because, although the material is professionally
relevant, it is not technical or over-specialised in nature.

The Students’ Book contains twelve main units and
three consolidation sections. Each unit contains a variety
of language tasks developed around topics related to
the travel industry and the provision of hotel
accommodation. Each unit contains one or more
listening tasks, a language focus section followed by
practice, vocabulary development, pronunciation
practice and a speaking section which is designed to
bring the language previously studied into active use.
Reading and writing skills also feature prominently as
do the professional practice boxes which provide
language and skills that are necessary when performing
work-related tasks.

The skills-based syllabus ensures that students are
provided with extensive communicative practice ranging
from customer service encounters such as hiring a car or
manning a hotel reception desk to preparing and giving
presentations or dealing with business mail.

To this end, a wide variety of industry-specific contexts
have been chosen to represent the diversity of the
travel industry today and to reflect the global nature of
tourism. The listening activities are designed to
accustom students to a variety of native and non-native
speakers using English as an international language.

Language focus aims to teach grammar using a
functional approach where the goal is to help the
learner become aware of the way in which grammatical.
choices convey meaning. The grammar and vocabulary
sections arise out of the communicative needs of
tourism professionals and feed into subsequent
activities. For example, the pair work tasks are explicitly
designed to give further contexts of use for the
language previously introduced. '

Authentic materials help learners cope with real English.
Thus, many of the pages use extracts from Dorling
Kindersley's Eyewitness Travel Guides which are visually
attractive and provide key, up-to-date information on
important travel destinations. Many sections also make
use of the internet as the web has become such an
important tool in promoting and selling tourism.

A separate Workbook is available for extra practice as
homework or on a self-study basis. It follows the same
unit by unit format and provides further work on
reading, grammar, functions, vocabulary, pronunciation
and writing. The Teacher's Resource Book provides
step-by-step notes on using the material, ideas for extra
activities, advice on coping with mixed ability classes,
background information on tourism topics and
destinations as well as a bank of extra photocopiable
materials.

I hope you enjoy using English for International
Tourism.

Peter Strutt
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reading

Jobs in tourism

1 Work in pairs. Match the pictures with these sectors of the travel industry. Then
answer the questions below.

airlines hotels and accommodation
ferry and cruise companies catering car hire

1 What sector of the travel industry most appeals to you?
2 Think of two jobs in each sector.
3 Which of these jobs interest you the most?

2 What is your idea of a good job? Put the following ideas in order of importance.
Discuss your choices with your partner.

[ ] achance to travel [ ] friendly colleagues

[ ] teamwork [ ] agood salary

[ ] flexible working hours [ ] long holidays

[ ] job stability [] opportunity to meet people

[ ] responsibility for other staff [] benefits (commission, cheap holidays)

Job advertisements

3 Read the job advertisements on the opposite page. Which job do you find the
most / least attractive? Give your reasons why.

Read the advertisement again. Which of the jobs:

involves selling?

requires management skills?
means working abroad?

offers extra financial benefits?
involves making arrangements?
needs excellent telephone skills?

AL WN - &



@ Careers in tourism

Consultant

q

Leading travel agency is seeking a
travel sales consultant to sell
holidays and other travel products.

for a busy hotel front
‘Manager, you will be
 guest queries and
d producing the

t with a friendly, helpful

unlimited potential and will
career ﬁ*ﬁé%n@”herm

vocabulary Duties
5 Which verbs do not go with the nouns?

1 EVENTS

arrange organise _—make
2 EMERGENCIES

handle deal with book
3 ROOM OCCUPANCY

maximise boost produce
4 TOURS

possess book organise
5 STAFF

supervise design join

6 INDIVIDUAL HOLIDAYS
book arrange supervise




vocabulary

practice

listening

management

communication

computer / IT be skilled at + verb + -ing
telephone skills she’s skilled at supervising staff
organisational

people

Success in business depends on skilful (UK) / skillful (US) management.
A highly-skilled chef can earn a lot of money.
Being a porter is a relatively unskilled job.

6 Complete these sentences with words from the vocabulary box above.

1 Dealing with difficult members of the public requires good _communication skills.
2 Designing a good computer reservations system demands up-to-date

3 She's done a large number of relatively jobs. She's been a
chambermaid, a cleaner and a waitress.
4 He has to co-ordinate the work of several departments so he's

at organising schedules.
5 If you work in a call centre it's essential to have excellent ..
6 Conference interpreting is a occupation.

7 Listen to Louisa Smith talk about her job and decide which of the jobs on
page 7 she does.

8 Listen again and answer these questions.

1 How did she get her present job?

2 What does she do when she works ‘upstairs'?

3 Who does she deal with when she works ‘downstairs'?
4 What kind of questions do people ask her?

5 What questions does she ask customers?

6 What questions do people ask her at parties?

7 Which countries has she been to this year?



K @ Careers in tourism

Language focus Question forms

* Yes/ Nb qﬁesﬁons : ;
All these questions use an auxiliary as the first word in the question and
require a positive (Yes) or negative (No) answer:

Can you drive? Are you available stroighfoway?
- Did you pass the exam? Do you have any previous experience?

Have you read our brochure? Will you be free during the summer?

¢ How / Wh- questions
We use these question words when we want more information than a simple
yes or no. The question word is placed before the auxiliary verb.

What do you do in your free time? Why do you want to work for us?

Where would you like to work? Whose bag is thisg

What time would | have to start? . How did you find out about the job?2
What kind of job are you looking for¢ ~ How long have you studied Englishg
Who is in charge of staff training? How soon will you let me know?
When can you let me know?2 How much time do | spend abroad?

Which part of the course did you like2 How many days holiday are there?

* Now listen to the questions. What do you notice about the intonation at the
end of the sentences?

For more information turn to page 124.

practice 9 Complete these questions with the correct question word. Then match
the questions to the answers below.

1 .What.. was your last job? |.was 2 receplionist,
2 s languages can you speak?
L J— language do you speak the best?
. J— job are you looking for?
o J— did you stay in Mexico?
6 s did you choose to study tourism?
7 coscssonins will | be able to start?
- Qe responsibility is it to supervise staff?
| was a receptionist I'm most fluent in Spanish Just a week
As soon as possible Spanish, French and a little Arabic
I'd like to work for an airline | like meeting people ~ Mrs Young's

Speaking 10 Work in pairs. Find out the following information from your partner.

date of birth place of birth work experience languages
countries visited professional skills hobbies ambitions




listening Curriculum Vitaes

11 Work in groups. Discuss these questions. Then listen to a human resources
manager talk about CVs and compare your ideas.

1 What makes a good CV?
2 How long should it be?
3 What should it contain?

12 Listen again. Are these statements true or false? Correct any false
statements.

1 A CV should be no longer than two pages.

2 You should always include a photograph.

3 You put the most recent experience first.

4 You should write in full sentences.

5 An employer is not interested in your hobbies and interests.

6 You should adapt your CV to the job.description.

7 You should use good quality stationery.

8 You should make sure there are no grammar and spelling mistakes.

- Now look at the CV on the opposite page. Does it follow this advice? How is
this advice different to CVs in your country?

13 Read Michel Blanc's CV again and answer these questions.

1 How does he describe his qualifications in English?
2 In what sector of the tourism industry has he worked?
3 What experience has he had?

Professional practice Writing CVs

Use ‘action’ verbs to describe your experience. They attract attention and
demonstrate that you are an ‘action’ person. What are these typical action
verbs in your language?

|
1
|
|
|
1
.
{
f

implement supervise

achieve infroduce

co-ordinate manage i

create organise f

develop plan ’

direct research :

establish set up |
,
i




L @ Careers in tourism

Personal details

Michel Blanc

5 rue de la Libération

76000 Rouen, France

e-mail: michel_blanc@yahoo.fr
25 years old

French

Education and qualifications

Baccalauréat (Equivalent of British ‘A’ levels, specialising in economic
subjects.)

BTS Tourisme (Two years’ vocational training in Leisure and Tourism.)

Work Experience

Internship at the Ibis Hotel (Southampton) 62 bedrooms, three conference
rooms. :
Supervised the operation of the night shift, dealt with questions and
complaints, implemented routine checks of the hotel, collected and compiled
the daily business figures and entered statistics into a database to produce
the daily reports. -

Le Parc (Rouen) Assistant Manager of a three-star hotel. (45 rooms, 26,000
covers p.a.). Responsible for customer care, staff supervision, sales
promotion (accommodation, seminars, banquets) and accounting.

Professional Skills

Project management, sales, customer care and public relations, budgeting
and forecasting.

Computer skills: MS Office, specialist management software (HOTIX,
LOGHOREST, CALLSTAR)

Languages: English, Spanish, some German
Interests: Sailing, skiing, scuba diving

Name and address of referee
Mr Clark, Oasis Hotel, 26 Wharf Street, Southampton

writing 14 Draft your own CV and show it to a partner. Ask him or her to evaluate
it using these check points.

* Does it look good?

* Does it list experience starting from the present?
* Is it too long / too short?

* |s the contact information clear?

* Does it provide a good basis for an interview?
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Cover letters

:5 A .short cc.wer letter should always accompany ybur CV. Organise the
ollowing advice into two categories, dos and dont’s.

¢ Type your letter of application

* Use interesting coloured paper

¢ Write at least two pages

* Repeat what is already on your CV

* Point out professional skills that you have acquired

* Emphasise how you believe you meet the employer's needs

* Tell the employer that you will call in to discuss your application

16 Use these phrases to complete the cover letter below.

I am cormfident | am available please find enclosed
| am writing with reference to | look forward to hearing
I have experience of

PEREE SeN SEET S L

Michel Blanc

5 rue de la Libération
76000 Rouen, France
michel_blanc@yahoo.fr

6th August

The Human Resources Officer
Global Tours

80 Campbell Street

London WC2 9AN

Dear Sir or Madam,

1 the position of Night Auditor as advertised in The
Guardian of 11 January.

2 a copy of my CV outlining my background and
qualifications for your consideration. As an Assistant Manager of a three-star
hotel 3 managing staff and dealing with guests.

| also have practical experience of increasing room occupancy and producing
financial statistics. If given the opportunity 4 that | could
make a valuable contribution to the running of the hotel.

5 for interview at a time and place of your convenience.
| can be reached at the above postal and email addresses or on 0033 1

5543 7574. | appreciate your time and consideration and

6 from you soon.

Yours faithfully,

U hal B

Michel Blanc
Enclosures: CV and Photograph
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17 Work in pairs. Student A turn to page 108. Student B you work for
Global Tours and have advertised the following vacancy. Look at the
information below and prepare to interview candidates for the job.

speaking Interviews

Candidates
1 shoulq
Interpersonay skills.spe

1In
' Global Tours.

4o Destinations PIC
\ isiti Worldwide Destinat!
: ino its acquisition of o
l!l FOHOW‘”gﬂ“‘: mac:’ket \eader in \ong-hau\ tra(;liiackmg‘wit
ke aeis hains and enjoys guarantee ) i B
\ g o loys 15,000 people worldw
e T ‘akers every year

GT has
he five largest
h a turnover of

more than

\ an average of 500,000 holidaym

Student B

Interviewing procedure

¢ read the candidate's CV and cover letter before the interview

¢ welcome the candidate and put him / her at ease

e start with some small talk about a subject of interest to you both

¢ give the candidate some brief information about Global Tours

e ask the candidate questions about recent experience and qualifications
e find out about the candidate’s strengths / weaknesses / motivations

e allow opportunities for the candidate to ask you questions

e thank the candidate and say when you will contact him / her

Professional practice Interview questions

Here are some typical interview questions.

|
Can you tell me about yourself2 5
What are your strong / weak points? 1
Why do you want to work in the travel industry2 1
Do you have any previous work experience? |
What do you see yourself doing five years from now? !
What kind of salary are you looking fore }
When would you be willing to start2 )'




speaking 1 Look at the pictures. What kind of travel and tourism do they show? What
other reasons for travel can you think of?

2 Match the types of tourism with the examples below.

-

TR i N

L Business tourism ]

Holidays Professional meetings

Health and fitness Exhibitions and trade fairs
Sporting events Conferences and conventions
Education and training Incentive travel

Culture and religion

O WO NGOV DN WN--

Youell, Tourism: An Introduction, published by Pearson Education Ltd.

retired couple on a walking holiday in Scotland

overseas student going to study English in Cambridge

scientists flying to Helsinki for an international conference

coach of football fans travelling to an away match

travel agents attending the ITB fair in Berlin

weekend break in Verona with theatre tickets for Romeo and Juliet
trip to San Francisco for the most successful salesperson of the year
fly-drive holiday to Florida for a married couple

Japanese businessperson negotiating a contract in Berlin

family flying to Istanbul for a wedding



L @ Destinations

3 Work in pairs. What do you know about Los Angeles? Which of the
following would attract tourists to LA?

beaches people culture food tradition
historic monuments wildlife lifestyle

reading Los Angeles

4 Read the newspaper article. Why is Los Angeles the USA's most

fascinating cultural destination?

LA Renaissance

‘LOS ANGELES will be the cultural capital
of the millennium.” This statement was
recently made by LA’s ‘vice-president of
cultural tourism’ who then went on to state
that there are more major museums per
head of population in LA than any other
US city (300, to be precise), not to mention
‘more artists, writers, film-makers, actors,
dancers and musicians than in any other
city in the history of civilisation’. His
conclusion? ‘LA is the most fascinating
cultural destination in America.’

If LA can claim to be a cultural mecca,
it’s because of the Getty Museum. This
fine-art museum looks down from a Santa

5 Read the text again. Are these statements true or false? Correct any false

statements.

Monica hilltop over the city, a monument
to culture. It cost well over $1bn which
forces people to take note.

Three million people visited the Getty in
its first year. They come in the same coaches
that take them to Disneyland and Beverly
Hills. Almost immediately, it has become a
part of the LA tour — an art museum that
rivals Universal Studios, Hollywood and
the Baywatch beaches.

1 There are over 300 museums in LA.

2 Visitors to the Getty Museum can see a lot of paintings.

3 The Getty Museum is in the city centre.

4 The museum cost more than a billion dollars to build.

5 Three million went to the Getty museum last year.

6 The museum attracts the same tourists as Universal Studios.

38

Adapted from wwuw.telegraph.co.uk, 5 December 1998




