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Cast of Characters (in order of appearance)

Symbol Meaning/Description

N Number of cases

f Frequency

% Percentage

cf Cumulative frequency

% Cumulative percentage

m Midpoint

PR Percentile rank

Mo Mode

Mdn Median

X Mean

R Range

MD Mean deviation

5? Variance

s Standard deviation

Y7, Population mean

o’ Population variance

o Population standard deviation

P Probability

4 z score

ME Margin of error

Cl Confidence interval

ox Standard error of the sample mean (true)
5% Standard error of the sample mean (estimated)
o Level of significance

df Degrees of freedom

t t ratio

P Sample proportion

T Population proportion

Sp Standard error of the sample proportion




Symbol

Meaning/Description

X, — X,
OX,-X,

SX_1_§2

TS S

Sp-p,
SS
MS

HSD

Difference between (sample) means

Standard deviation of the distribution of the difference between means
Standard error of the difference between means

Standard deviation of the distribution of the (before/after) difference between means
Standard error of the (before/after) difference between means
Pooled sample proportion

Standard error of the difference between proportions

Sum of squares

Mean square

F ratio

Honestly significant difference

Studentized range

Chi-square

Pearson’s correlation

Population correlation

Partial correlation

Y-intercept

Slope

Error term

Coefficient of determination

Coefficient of nondetermination

Multiple coefficient of determination
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