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« Isolated corporate systems
« Aggressive competition

+ Design new services

« Monitor service level
and costs

Business
Solutions

+ Provide services » Information d
to customers : System ,

« Consolidate data

* Monitor daily performance « Innovate new products

« Analyze customer data and services
« Increase revenue

* Reduce costs

* Design data warehouse
using Oracle 9i Designer
and Warehouse Builder

+ Implement data warehouse
using Oracle 9i DBMS
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Content and products. NTT DoCoMo, the wireless arm of Nippon Telegraph and
Telephone Company, offers Internet-enabled cell phone users services for e-mail
and for accessing Web sites formatted for tiny screens. Subscribers can check train
schedules, obtain movie listings, browse restaurant guides, purchase tickets on Japan
Airlines, trade stocks, view new cartoons, and read Japan’s largest daily newspaper.
Menus of services can be tailored to individual subscribers’ interests. Some of these
services are free. Those that aren’t are bundled and charged to subscribers’ monthly
telephone bills.
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Discussion Questions
1. If you were @ manager in a company that aperates ix
countries, what

Chaptar 16, Ly it bt Svastrs 598

2. Describe ways the Internet can be used in interwa-
tiomal information sysems.

many criteria would yow use to deter-
mine whether an developed a1 a
applicutson or as a locl application?
Software Exercise:
Database and Web D P Tool ise: Building a Job Database and Web Page
aummmcmm;rm 5 :
ETPC ' What type of data shuukl be ineluded i the KTP job

mwﬂmmm&m implementung
nterprie s o medion- 1 e s compunies. TP

mmmmwmwuu
The s hman s degurument b e daabasc
st crmble

yacancies atabase® What info houkd not be
inctuded in this database? Based on you
quiestions, buikd 4 ioh vacancies dutahase
the database with ar least 20 records. You should also build a
simple Web page 1hur icetporates soby vicance datn from
your newly created database Submit 4 v of the K11 data.

rerested i ekocating. vhe 1 he contacty the utnan resource
departmcit for b of KTP job vacanies. KTP abio posts ity
emplovment opportunities on the company Web site.

Software requirements. Web browser software
Word processing software
Electronic presentation

M(m

would like sales
for Dirt Bikes. You have been asked to analyze oppor-

you
Prepare a report for management that ansivers the.

1. Which countries would provide the best markets
for Dirt Bikes's products? Your analysis should

frave 30 Wb gt vinir professe

BHVEE™ | copunci mvemationi sues

consider factors such as the followng, in which
‘countries are dirt bikes popular? What  the per
capita income of these countries?
2. How could Dirt Bikes use the Web to increase
sales? What leatures should it place
on its Web site to attract buyers from the coun-
ries it targets?

3. (Optional) If possible, use electronic presenta.
tion software to summarize your findings for
management

Electronic Business Project: Conducting Intemational Marketing and Pricing Research

You wre in charge of marketing for o LS. manufacturer of
office famiture that has decidesd 1o enter the international
market. You have been given the name of Sorin SRL. » major
Inalia office furniture retailer, bt your source had o other
information, You want 10 test the markes by contacting this
firm 1o offer it a specific desk chair that ¥4 have to i) %
ahout $125. Using the Web, locate the infarmation needed to
contact this fiem and to find out how many European curos
vou would need 10 get for the chaif in the current markes.
Qne wurce for locating European companies 1 fhe

Europages Business Directory (s suropages (om In
addition, cunsider ning the Universal Crirrency Coneerter
Wb aite (wiowore net/ ez, whish determines the value of
ane currency cxpressed i other curtencies. Obuain both the
infarmation needed to comtact the firm and the peice of your
haie in their losal currency. Then locate and obtain custome
and legal testricuons on the products you wil cxport from
the United States and impart into Ialy Finally, locate 3 com:
pany that will represent sou a0 8 customs agent and gather
information on shipping cost

SERE 1 22 91 B AE 2 34 AT LA A www. prenhall. com/laudon [0 3 Fl D £ 6 #% iR KB,

& 33 B R A4 T

HERM T LIRS, bEAGT AR TR BRI T T AN R SRS ik
oI E B IRR . ALk ) TR F NN AR TR S MGG, ARSI a1E. o e m
(B2%), ATAE(E IS F), FPXAETHOGE 14 5)M&=HENn (5513 %

@86 Part Thewe Copnaint ndt Mragement Supgan Sy 4 the Dt Fem

Bl down 6 Lmpiemcntatie 0} Sermtrvary anadren 470
D35 dub. 401 [ Scomracnend de . 1
DAS st ary covtem e Monbed, 0 Srwred -
g et b (A8 851 N e A, Cmtractartd dohasm 1
o o
Review Questions
1. What is busincss intefligence? What applications and 10 What system? How cun
sechnologies does It mchudet mmhmhnp’nf
2. What are the different decision making levels and " W
dev v i g does it differ from a DSS? What under

do thei decivion-making resuirements difert
3. What i the ifferense between an wnitructured, st
struetund, wned structured des vion?

P 4 drci okin

probiems
in group decision making led 1o the development of
apss?

12 Describe the three clements of 8 GDSS snd five GDSS

15 for a busimess?

s

6. What is the difference between @ data-driven DSS and

V4. Diefime wnd describe the capabilities of un exeestive
support system (€3S,

& madel-driven DSS? Give examples. 15 How can the Internet and enterprise systems provisle
7. What are the three bacic companents of o DSS? Brefly cupubilities for executive support iystems!
descriie each 16 How do ESS enhance memigeril decon miking®
B Haw can DSS help firms with supply chain munage- How do they provide value for & business
Howde (£ rystems to swppo
DSS provide vatue fas 4 business? How

9. What is @ geographic informtion system (GIS) How
docs it use duta visualisaion technology! How can it
support des ision making!

Biscussion Questions

1. As @ manager or user of information systems, what
would you need 16 knosw to participate in the design

2 1) businesses wsed DSS. GDSS, anid ESS more widely,
would they make better decisionst Do you agreet Why

and use of @ DSS or an ESS? Why! wr why mor?
Application Software Exercise:
Sp Ptdolm:ng Break-Lven Analysss and Sersity Analvss

Selmore Collevtible Tov Company (SCTCT makes 104 se1s
comaiting of colestible trucks, varm, amml can fou the retail
market. The firm is developng # new fay set that inchudes 2
batters. powered tractor waller. semplete with cab and
traiter. 2 poris car. and a metorcvcle. Each set sells for
$100. Table | shuws the major components of SCTC's
annual fied <oms jor the 1oy sét. Each component includes

TABLE I SCTC Fxed Costs
e ————
Category

Land

gt

the cont ol purchases, deprecuation, and operating e
penses Table 2 shows fhy major components of SCTC's
variable

Prepare 3 spreadabieet 10 support the decision. umaking
needs 0f SCTC's managers. The spreadsheet should show the
foued <onts. varable costs s un. the IO 1Hano

Ofte equprent
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«]: Electronic Commerce Project 2

| Analyzing Shipping Costs

£ This activity conteins 1 Question il

o e

% = ] You are the shipping clerk of a small firm that prints, binds, and shif
popular books for a mid-level publisher. Your production facilities ar
located in Albany, New York (zip code 12250). Your customer's
warehouses are located in Rye, New York (zip code 10580), Irving,
Texas (zip code 75015), Charlotte, North Carolina (zip code 28201),
Sioux Falls, South Dakota (zip code 57117), and Tustin, California (:
code 92680). The production facility operates 250 days per year. Y«
books are usually shipped in one of two of the following sized

packages:
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Why Information Systems? -

Information systems have taken on a vital role in the competitive global tplace %’ﬁi,'ﬁ ?%S EB%EE
because of powerful worldwide changes in the business environment. Leading N . .
industrial countries are transforming from industnal-based to knowledge-and E’fﬁ( Uﬂﬂgﬁﬁ%ﬁZﬁﬁﬁ
information-based economies. Knowledge and information work now account for 60 X
1E e percent of the American gross national product, and nearly 55 percent of the U.S, 'TTEQ, #iﬂu'ﬂfﬁ
REEDUHGES labor force. I in info ton hnology accounts for more than one-third
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