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FUN START
Backpacking

Backpacking combines hiking and camping in a single trip.
A backpacker hikes into the back country to spend one or
more nights, and carries supplies and equipment to satisfy
sleeping and eating needs.

KOH PHI PHI

-~

A backpacker packs all of his or her gear into a backpack.
This gear must include food, water, and shelter.

If you were a backpacker, what would you put in your back-
pack? What is the most important to you, young traveler? Please
choose four items from the list below, and state your reasons.

TeIMme
R A LS
food and water compass/map
torch lighter/matches
money medicine
tent camera
Swiss army knife mobile phone



Text A

Tourism Today: China’s Bright Future

China’s tourism industry is the result of careful planning and design. From its roots in
1978 to its projected place as the planet’s largest tourist destination by 2020 tourlsm in
China provides a great portion of the nation’s income. It : '
has also had unexpected social and environmental benefits
that are the result of the networking of new ideas and expe-
riences.

Tourism has an expected yearly growth rate of 10.4%.

It is an industry that provides a generous financial outlook [ S
for those with little money to invest in new business. Tourism in 2004 gave rise to 6 mil-
lion jobs among 300,000 companies. This has a positive result on the employment rate,
giving citizens a chance to profit from the rapidly growing industry.

Prior to opening the door to tourism, China planned well to avoid crucial errors, such
as destroying or replacmg key tourist attractions. A “green” approach to tourism enables its
growth without harmful effects on nature. Tourism in the countryside puts money into the
hands of the local population, and provides the funds to help preserve places of historic
importance and scenic beauty.

At the heart of China’s tourism industry is the image of
an ideal environment and a local lifestyle. Visitors from
abroad are astonished at the differences in culture, language,
and geography when traveling to provinces such as Yunnan,
Xinjiang, Jiangsu, and Heilongjiang. Even major cities such
as Beijing and Shanghai have distinctly different foods, arts,
fashions, and climates. Sightseeing in cities as well as in the
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countryside helps to preserve local culture, putting emphasis on the people and customs of
this great nation.

But it is not just tourist dollars from abroad that stimulate China’s economy. Tourism
within the country has increased dramatically as the basic needs of the population are met.
With the rise of the standards of living, Chinese people have the money and the time to
delight in the wide variety of flavours within their nation. Tourism is a sign of social
progress, as well as an opportunity to understand and interact with the rich history of one’s
own culture. It is an educational experience in addition to one of pleasure and profit. Every
yuan spent on holiday in China is an investment in its glorious future.

(380 words)

planet ['plentt] n. 1. #hEk 2. 78
. *portion ['po:fn] n. —&84%, —4
. networking ['xietwa:km] n Wzﬁﬂj
. *generous ['Genoras] a. 1. £BH, TEM 2. HBEHEH. AFH
. *outlook ['avtlok] n. 1. Bz, BE 2 ME, W
invest [m'vest] v. 335, & A - .
positive ['pozetiv] a. 1. FREREY 2. BEIZH 3. B8
profit ['profit] v. B2474N, Iz ‘
n. B9, Ugas |
9. *prior ['praw] a. 1. (W8], %) #ERTHY, HEER 2. b BEM
10. *crucial ['kru:fl]a. 1. =&H 2 REEH
11. error ['era] n. $i%, Z4 ‘.
12. destroy [dr'stro1] v. Bi{ER, ZRER
13. replace [ri'pleis] v &, E4&
14. enable [I'netbl] v. fE4E65, (FT4E - !
15. harmful ['hamflla. BEH, GE=H
16. *preserve [pri'zs:v] v. 1. {R3, £3F 2. R7%F, K®
17. *scenic ['sinik] a. M SHEH
18. *astonished [o'stonift] a. & 2|+ 4> 515
19. *distinctly [d'stinktli] ad. B8 B th, HARARE
20. climate ['klaimast] n. & 1&
21. *sightseeing ['sattsiig] 7. W3¢, %
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22. *emphasis ['emfosis] n. =5, BiF
23. *stimulate ['strmjulert] v. {23, ® %, X
24. *dramatically [dro'meetikli] ad. E ki, T =it
25. variety [va'raroti] n. FhiFh, ZFhz At
26. *flavour ['fleva] n. 45 5, #6: Kk
27. *glorious ['glo:rios] a. 1. ¥EIEHY, HRH 2. %
FE: L BREKEIN A RIEL, FREAMABRRIETL, RFEH5B R,
2. ERTHFIERNOSHRARREE IR (4255 250 I #2581y (5B7XhR).
3 BARBERSERIBELERHE 1) 3, (KB 2 W% I HIT R T EAMES
FEXEM, RATAEMEETEAE.

1. invest (sth.) (in sth.) #& % 4. priorto #..---- > B
2.giveriseto 3|#8; FR4 5. be astonished at 5% F
3. profit from jh------chgk 2% 6. a (wide) variety of % fhz#t

l. Getting to the Point

Choose the best answer from the four choices.

A. Unexpected social and environmental benefits.
B. An increase in the nation’s income.

C. Careful planning and design.

D. New ideas and experiences.

A. More than 10 percent. B. An average of 8 percent.
C. Less than 10 percent. D. Not mentioned.

A. Tt helps the local and national economy.
B. It strengthens local culture.
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C. It helps people understand their culture.
D. All of the above.

A. A “green” approach. B. A positive approach.

C. A modern approach. D. A distinct approach.

A. the environmental benefits B. the rise in the standards of living
C. the development in economy D. the wide variety of flavours

ll. Putting It All Together

Answer the questions orally using sentences from the passage,
and then write your answers in the blank to form a paragraph.

What will become of China by the year 2020 according to the author? (By ...)
How much does China’s tourist industry increase every year?

What does China do in order to avoid destroying its key tourist attractions? (In
order to ...)

What does a “green” approach to tourism do to nature?
How does tourism benefit the country people and surroundings? (... and ...)

Does tourism from abroad stimulate China’s economy? What about tourism
within the country? (Not only ..., but ... also ..., because ...)

What does tourism tell us about a nation? (... as well as ..., and also ...)
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Ill. Vocabulary and Structure

A. Putting Words in Place

Fill in the blanks with the words given in the box below, changing the forms if necessary.
There are three words that you do not need to use.

‘image project distinct fashion preserve
stimulate delight  invest replace enable
outlook positive approach attract destroy

@ One of the benefits of the war is that it the development of weapon tech-
nology.

@ His book presents a new and rational to the problems.

© As Internet games are becoming more and more popular, the cinema has little
for most young people.

@ To most people, the term “industrial revolution” brings a(n) of smoky fac-
tories and noisy machines.

© Those are the things similar in form but in nature.

& I have a lot of time and effort in this project, but it doesn’t mean that I’ll
succeed for sure.

@ The government urges the of unearthed cultural relics of ancient times
from damage.

&) In spring, many people go on an outing and in the beauties of nature.
€ Some clothes will never go out of , such as jeans.

@ You are not helping. What I need is not just criticism but some advice as to
how to do it.

@ A car accident her career as a ballet dancer and she left the stage forever.

@ He’s got a very positive on life and managed to live happily in spite of his
disabilities.
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B. Finding the Right Expressions

Translate the Chinese expressions given in the right column into English. Then fill in the
blanks with the correct English expressions.

@) The bad living conditions have a lot
of crimes in the area.
@ The college foreign students a few
years ago. f
® the exercises after each text, we’d A
better finish the workbook as well. 2 SlE &
@ All the arrangements should be completed 3. syl
your departure for Russia. 4. k8 ESh
@ You will have a chance to : the ex- I B AT
perts during tea-time. ’ 6. BR-eeeer 2
@ The railway accident was partly due to the fact that T AR BR A
too little the safety regulations. 8. SRR A 2
@ Rumors said that the stock market M. HEAE
will meet its first crisis within the year.
© He a great deal
working in this private-owned enterprise.

C. Looking for Likeness

Make sentences according to the models. Put the given words in order and add other
words if necessary.

7 in the center of: ‘ MOdCl 1
i P | At the heart of the tourism industry - the image of an ideal
a memorial to the anti- | . ;
Japanese war x environment and a local lifestyle.
in the middle of: | 1.

| campus; |

| the administration

\\_building 2




Tourism

regulations;

renewed;

self-discipline of the stu-
dents

scientists;

come up with a new
concept;

effect;

instead of phenome-
non

tourism;

contribute to;

a large proportion;
the nation’s income

intelligence;

make;

a successful business-
man

coming;
Internet age;
globe;

become smaller

careful planning and
design;

China’s tourism industry;

flourish

Model 2

Sightseeing helps to preserve local culture,
the people and customs of this great nation.

Model 3

tourist dollars from abroad stimulate

China’s economy.
3.

Model 4

the rise of the standards of living, Chinese people have
the money and the time to delight in travel.

‘i

IV. Real World Writing

A. Translation Practice

Translate the following sentences into English. 5

AR T AR —RIRTHEIMENS, TLEBHSH—12F. (inaddition to)
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O ZEHOREIRE (humidity) H8F A 56 HLREE. (preserve)

© B, AMNTRUMEST (layman) fy357hgEzs. (profit from, interaction with )

O MERTRABIRER 7 X — K A% 5 8, XL REARAZIR. (be astonished at, give
rise to)

O AERBEAEREEANMHIERE. (itis not just ... that, stimulate)

B. Applied Writing

Writing a Letter Establishing Business Relationships

BEBRTREAN —ARERUBSARNER. HAEEROSESAE:
1. BHEE A DR ;
2. NBRIMEE LS
3. ERHGHEER,

WETHE, FTUBSREEBAS T RRRT AL THREE.
Sample

Kokomo Travel Services

A Division of Travel King Corporation
210 Glass Street

Darvon, Kentucky 42101

January |,2007

Meyer and Stank
Corporate Trainers

367 DeVries Street
Darvon, Kentucky 4210




