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PREFACE

For even the most successful business executives, political leaders, and entertainers,
the process of giving a speech can be a frightening and humbling experience. As
speech communication teachers and researchers, we have spent our professional
lives trying to understand the complexities involved in standing up before an audi-
ence and saying “a few words.” Over the years, we have worked with thousands of
individuals, teaching them how to prepare and deliver a speech. We’ve also spent a
great deal of effort researching and writing about this process. One of the most
important observations we’ve made is that for speakers to be effective, they must
learn how to manage their fears and anxieties about speaking. In this book, we tell
students how to do that. We have also learned that speakers today must be able to
adapt to culturally diverse audiences. Unless they can speak to people who are dif-
ferent from themselves, they are likely to be ineffective with contemporary audi-
ences. More than anything else, these observations led us to develop our own
approach to teaching public speaking.

Our approach is unique in the way it teaches students to be more inclusive in
their public communication. We believe our approach is suited to the very real needs
and concerns of our students today. No other text, in our opinion, offers a fuller
appreciation and understanding of the critical issues facing speakers in today’s cul-
turally diverse society.

OUR MAJOR GOALS

We had two main objectives in writing this book. Our first was to present the most
important principles and skills of public speaking in a clear and readable manner.
Our second was to frame this discussion of public speaking within a multicultural
perspective. With these goals in mind, we hope to help students become more effec-
tive public speakers in a culturally diverse environment.

Goal 1: To Teach Principles and Skills of Public Speaking

To achieve our first goal, we present a practical, research-based discussion of
the process of public speaking. We take the position that public speaking is a lot
like normal conversation. Effective speakers are those who appear natural and spon-
taneous—even though public speaking is generally more formal, planned, and
organized than other communication exchanges. Good speakers also regard the
audience as more than a remote collection of faces; instead, they are able to relate
to audience members one-on-one, as unique individuals. Our discussion of public
speaking is framed around our communication-based model of public speaking,
which includes the source (speaker), message (speech), channel (face-to-face or via
media), receivers (audience), feedback (audience response), and context (time, place,
and occasion). -
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For each part of the speech process—from audience
analysis to speech delivery—we provide students with
the theoretical background they need to understand
the basis for the practical strategies we advise. Building
on this theoretical foundation, we include a wealth of
strategies and exercises to help students develop their
public speaking skills and become more effective and
confident speakers. Skills-related information is found
both in the text and in special highlighted boxes
(see the section titled “Pedagogical Features and
Learning Aids”).

Goal 2: To Teach Public Speaking

from a Multicultural Perspective

Our second goal was more challenging. Giving serious
consideration to cultural diversity in a public speaking
text represents a new approach to the teaching of this
subject. Although most residents of the United States
participate in mainstream American culture, each of us
brings a unique cultural background to our communi-
cation exchanges. These cultural divisions can create
special challenges for public speakers who want to
communicate accurately and effectively.

Many students of public speaking are taught that
what works for a speaker or audience that is predomi-
nantly white and Anglo will be similarly effective for all
speakers and audiences. We know from both our review
of the intercultural research and our own experiences as
speech communication teachers and researchers that
this is not true. Speakers and audiences interact in dif-
ferent ways depending on their unique cultural back-
grounds, and to assume that all speakers and audiences
should act and respond in the same ways ignores our
rich cultural mix. To ignore or give only token attention
to the impact of cultural diversity on public speaking is
to be ineffective as a public speaker.

The title of this book, Public Speaking in a Diverse
Society, reflects our commitment to move beyond a
generic approach to the teaching of public speaking to
one that reflects the cultural diversity of the United
States. This attention to cultural diversity has been an
integral part of our approach from the start, and it per-
vades the entire text. Cultural diversity is also treated in
a separate chapter (Chapter 3). We consider the impact
of cultural diversity in each step of the speech prepara-
tion process, including the selection of speech topics,
organizational structures, types of evidence, and logical
or emotional appeals. We examine how cultural back-
ground affects the speaker’s level of communication
apprehension, use of body language—including eye
contact and gestures—and use of words and phrases,
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repetition, and other rhetorical devices that affect
delivery. And we consider how audience expectations
and responses may be tied to cultural affiliation.

In looking at the effects of cultural diversity on
public speaking, we focus on co-cultural groups
living in the United States; we do not deal with interna-
tional communication. We limit our discussion of
cultural diversity to the six largest ethnic co-cultures in
the United States—Euroamerican, African American,
Latino, Asian American, Native American, and
Middle Eastern American. We also consider gender
co-cultures—females and males—which are embedded
in all other co-cultures. The communication styles
of these eight co-cultures are described in detail in
Chapter 3, and they provide a basis for much of the
discussion and many of the examples in other chapters.
When appropriate, and where relevant research is avail-
able, the impact of other cultural affiliations on public
speaking is also described, including those based on
sexual orientation, age, and geographic region. Our dis-
cussion of the communication styles of co-cultural
groups is based on research done on these groups and,
where little research is available, on our own extension
of studies on international communication patterns.

We would like to stress that this book is intended
first and foremost as a text on public speaking. It is
not a book about cultural pluralism, political correct-
ness, ethnocentrism, or intercultural communication.
That’s not to say that we do not consider these impor-
tant issues in our discussions of public speaking. But
we do not intend to be sidetracked with personal,
social, or political agendas. We want to teach students
to recognize cultural diversity and respond or adapt
appropriately and sensitively when preparing and
delivering public presentations. Culture, then,
becomes important to our teaching of public speaking
when it makes a difference in how speakers speak and
how audience members respond.

CHANGES TO THE MEDIA EDITION

Based on the feedback from many instructors who
used the first edition, we have incorporated a number
of changes into this edition that we believe strengthen

the book.

* Refined coverage of culture: The cultural coverage
(especially in Chapter 3) has been refined to teach
students to recognize and adapt to cultural differ-
ences in communication without stereotyping.

* Expanded coverage of persuasion: The coverage
of persuasive speaking has been significantly



expanded with the addition of Chapter 13,
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“Generating Arguments.” This new chapter
includes material on deductive and inductive
reasoning, the Toulmin model, common patterns
of reasoning, and strategies for evaluating the
soundness of arguments.

e Streamlined organization: The first-edition chapters
on speaker self-presentation and ethics are combined
into a single chapter in this edition. Chapter S,
“Being a Credible and Ethical Speaker,” includes
coverage of the process of self-presentation, methods
for establishing speaker credibility, and the ethical
obligations of public speakers.

* New coverage of the Internet: Chapter 8, “Selecting
and Researching Your Topic,” now includes cover-
age of how to use the World Wide Web to research
speech topics. Guidelines for how to evaluate infor-
mation from the Internet are also presented.

¢ New material on presentation software: Chapter 17,
“Using Visual Aids,” has been expanded to include
information on how to wuse computers
and PowerPoint and other presentation software
programs to create visual aids and enhance
presentations.

e New examples and speeches: New examples and
sample student speeches are included throughout
this edition.

CONTENT AND ORGANIZATION

Public Speaking in a Diverse Society is divided into five
parts. The three chapters in Part I, “A Multicultural
Approach to Public Speaking,” lay the foundation for
understanding the process of public speaking. In this
part, we set forth our communication-based model of
public speaking, which includes a focus on the impact
of cultural diversity; we provide an overview of the
steps involved in preparing a basic speech; and we con-
clude with a discussion of the influence of culture on
public speaking.

Part II, “A Focus on the Speaker,” contains two
chapters designed to help students cope with commu-
nication apprehension and build confidence as speak-
ers, boost their credibility with audiences, and make
informed decisions about their ethical obligations as
speakers.

In Part III, “A Focus on the Audience,” we devote
one chapter to analyzing and adapting to diverse
audiences and another chapter to listening. The latter
chapter focuses on those listening responsibilities that
speakers and audience members share.

Part IV, “Preparing the Text of Your Speech,”
discusses the nuts and bolts of selecting and
researching a speech topic, organizing and outlining
a speech, and crafting motivating introductions and
conclusions. Separate chapters are devoted to the
preparation of two common but important speech
types: speeches to inform and speeches to persuade.
For both speech types, we give serious attention to
the rules and strategies that will increase audience
learning and understanding, as well as effect attitude
and/or behavior change. A new chapter extends this
section by looking at how arguments and evidence
can be used, strengthened, and evaluated.

In Part V, “A Focus on Speech Delivery,” we offer
strategies to help students make every word and
gesture in their speeches count. We encourage stu-
dents to develop their own unique rhetorical style.
We provide guidelines for using visual aids effectively.
And, to conclude the text, we look at a variety of
special occasion speeches and group presentations
that students are likely to encounter during their
personal and professional lives.

We don’t want to describe each chapter in detail
here, but there are several we would like to highlight:

e Chapter 3, “The Influence of Culture on Public
Speaking,” describes the ways in which culture
influences communication in general and public
speaking in particular. Eight unique co-cultural
styles of speaking are discussed in detail. Students
learn not only how culture influences communica-
tion but also why understanding these influences
contributes to more effective public speaking.

e Chapter 4, “Developing Confidence: Coping with
Your Fears About Public Speaking,” gives students
a variety of strategies for dealing with public
speaking anxiety. It describes how cultural back-
ground can affect communication apprehension
and offers advice on how English as a second lan-
guage (ESL) speakers can overcome their anxiety
about speaking before a group.

e Chapter 5, “Being a Credible and Ethical
Speaker,” provides students with a framework for
establishing their credibility as speakers and for
making ethical decisions about speaking publicly.
It shows students how to communicate, both ver-
bally and nonverbally, to be perceived as credible,
ethical speakers.

* Chapter 9, “Organizing and Outlining Your
Speech,” presents the more typical linear organiza-
tional speech patterns (topical, problem-solution,
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cause and effect, spatial, and chronological), but it
also introduces configural ways of organizing a
speech (web, narrative, multiple perspectives, and
problem-no solution). Sample outlines and speech
abstracts help students become familiar with both
linear and configural structures.

Chapter 13, “Generating Arguments,” includes
coverage of deductive and inductive reasoning,
the Toulmin model, and common patterns of rea-
soning (by example, by analogy, by cause, by sign,
and by authority). Common errors in reasoning
and strategies for evaluating the soundness of
arguments are also discussed.

Chapter 16, “Developing Your Own Rhetorical
Style,” describes personal rhetorical styles suited
to public speaking and encourages students to
develop their own particular style of speaking.
Masculine and feminine speaking styles are given
special attention.

PEDAGOGICAL FEATURES
AND LEARNING AIDS

Public Speaking in a Diverse Society contains a vari-
ety of features designed to attract and hold students’
attention and highlight important principles and
skills. Four types of boxes are included:

Speaking Out boxes showcase interviews with
students and professionals. The interviewees talk
about how they’ve dealt successfully with differ-
ent public speaking challenges and offer advice to
novice speakers. Many of the interviewees
describe how their cultural background has affect-
ed their style of communication and their public
speaking experiences.

Building Your Skills boxes present practical tips
and strategies that allow students to easily apply
what they’ve learned in the text to their own
speeches. Examples include strategies for reduc-
ing communication apprehension, adapting to
different audiences, and increasing listening
effectiveness.

Assessing Yourself boxes help students evaluate
their knowledge about effective public speaking,
pinpoint their strengths and weaknesses as speak-
ers and audience members, and gain insight into
their individual styles of communicating. These
activities include evaluating one’s level of com-
munication apprehension, assessing personal
ethics and values, and determining whether one’s
style of communicating promotes verbal and
nonverbal immediacy.

A Closer Look boxes highlight examples and topics
of special interest. These boxes examine such issues
as plagiarism, leading questions, and patterns of
faulty reasoning.

Additional features are designed to facilitate teaching
and learning;:

Learning objectives open each chapter, providing
students with a quick preview of the most impor-
tant points.

Chapter summaries provide students with a concise
review and a way to make sure that they have
grasped the most important concepts.

Questions for Critical Thinking and Review give
students the opportunity to develop their critical
thinking skills and to delve more deeply into some
of the issues raised in the chapter.
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