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Unit One

Overview of Tourism |ndustry

The travel and tourism industry is the world’s largest and most diverse
industry. Many nations rely on this dynamic industry as a primary source for
generating revenues, employment, private sector growth, and infrastructure
development. Tourism development is encouraged, particularly among the
developing countries around the world, when other forms of economic
development, such as manufacturing or the exportation of natural resources,
are not commercially viable.

The reasons people desire to travel are complex and varied. Contributing
to the powerful growth tourism has experienced in a relatively short time frame
has been the increased accessibility to the many components of the travel
experience. Transportation to, from, and within parts of the world once
considered remote has become more affordable for, and within the reach of,
the majority of residents in many nations. Accommodations and restaurants in
assorted budget categories are universally found in major cities, resort
locations, adjacent to airports and thoroughfares, and in rural aress.
Professional services provided by travel agencies and tour operators, marketing
efforts by public sector tourism offices, advanced technology that rapidly
brings the tourism components together in a flash for the potential traveler—all
make today’s travel experience safe, comfortable, and enjoyable.

Forms and Categories of Travel

Just as there are different types of visitors, there are different forms and
categories of travel which take place, varying by traveler, destination, and
motive for travel, such as international vs. domestic travel, intraregional vs.
interregional travel, as well as inbound vs. outbound travel.

International and Domestic Tourism

According to the WTO, international tourism differs from domestic
tourism and occurs when the traveler crosses a country’s border. Not every
international traveler is a visitor, however. The traveler is a visitor only if the

trip takes him or her outside the usual environment, e.g., workers who cross
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borders for employment are not considered visitors. The interest in
international tourism has always been strong, primarily for economic reasons,
as this form of tourism plays an important role in trade and monetary flows
among nations.

Domestic tourism has been overshadowed by the interest in international
tourism, for it was thought initially to have little or no international impact,
and statistics on the subject were felt to be a country’s own business. It has
become clear, however, that international and domestic tourism do relate to
each other. Travelers’ choices change depending on circumstances, and
domestic tourism can be substituted for international tourism and vice versa
under the influence of external factors, such as relative growth in real
incomes, price differences between countries, and international political
conditions. Over the past few decades, in many Western countries domestic
holidays were largely replaced by outbound holidays, influenced by the rise in
living standards and discretionary incomes, while developing countries have
seen sharp increases in domestic tourism.

Regional Travel

Regions are geographically united subdivisions of a larger area
characterized by definitive criteria or frames of reference. Three types of
regions are used in tourism research. The first one refers to geographical
location. Regions such as “the north” or “the west” are examples of this type.
The second type refers to administrative areas, such as “Province X.” The
third combines criteria referring to location with criteria of a more physical
nature. Examples of this type of region are “the lake district” or “the Pacific
Basin.” Regions of functional type can also be constructed, such as “urban
areas” or “coastal areas.” The term interregional travel refers to travel among
various regions, whether in regions found within the same province or state, a
country, or various regions throughout the world. Intraregional, on the other
hand, refers directly to travel contained within the same defined region,
whether domestic or international such as travel between countries of East Asia.
Inbound and Outbound Tourism _

There are three forms of tourism at any level, in relation to a given area,
e.g. , domestic region, country, or group of countries:

——Domestic tourism , involving residents of the given area traveling (as
visitors) only within that area;
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—— Inbound tourism , involving non-residents traveling as visitors in the
given area;

——Qutbound tourism , involving residents traveling as visitors in an
area other than the given area.

If a country is the area of reference, the terms “domestic,” “inbound”
and “outbound” tourism can be combined in various ways to derive the
following categories of tourism:

Internal tourism , which comprises domestic and inbound tourism;

——National tourism , which comprises domestic tourism and outbound

tourism;

International tourism, which consists of inbound tourism and
outbound tourism.

To avoid misunderstanding, the terms “ inbound,” “ outbound,”
“domestic,” “internal,” “national” and “international tourism” are generally
used with a country as the unit of reference. However, it should be recognized
that there are political subdivisions which are less than countries and differ
from states such as the Commonwealth of Puerto Rico and the Commonwealth
of the Northern Mariana Islands, both part of the United States.

While the concept of travel and tourism is as old as civilization itself,
history reveals that travel was not always a pleasurable experience. A brief
review of tourism’s historical development is in order to fully appreciate today’s
modern tourism environment and to understand tourism’s challenges as the
world’s population has approached the new millennium.

Early Ages « .

Logical motivators for the earliest of peoples in prehistoric civilizations to
travel focused on gathering food, avoiding danger, and moving to more
favorable climates. As mankind’s skills and technologies increased, there was a
decreased need in the nomadic existence, resulting in yet another travel
motivator: the trade and barter of goods. As ancient world empires grew in
Africa, Asia, and the Middle East, the infrastructure necessary for travel such
as land routes and waterways was created and vehicles for travel were
developed. The beginnings of official government travel were a direct result of
rulers who sent their emissaries to observe the progress of wars throughout
sprawling empires or to collect taxes from the citizenry. During the Egyptian
dynasties, travel for both business and pleasure began to flourish, and
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hospitality centers were built along major routes and in the cities to
accommodate travelers between central government posts and the outlying
territories. During the height of the Assyrian empire, the means of travel were
improved, largely for military use, and roads were improved, and markers
were established to indicate distances. The Persians who defeated the
Assyrians made further improvements to the road systems and developed four-
wheeled carriages for transportation.

The early Greeks advanced travel and tourism developments in two
particular areas. First, through the development of a coin currency, replacing
the need for travelers to carry goods to barter at their final destination for other
goods and services. Secondly, the Greek language spread throughout the
Mediterranean area, making it easier to communicate as one traveled. Since
"most of the Greek towns and cities were located along the coast, travel was
primarily by sea. Travel for government business was kept to a minimum
because of the independent nature of the city—state system, but the Greeks
liked to visit other cities for pleasure, particularly Athens. They also enjoyed
traveling to religious festivals, and events like the Olympic Games held every
four years at Olympia.

At the height of the Roman Empire, the ruling patrician class enjoyed
their leisure during the periods of relative peace. Like the Greeks before them,
they observed their own athletic and religious events and traveled to these
sites. Sightseeing was also popular with the wealthy Romans, and many
visited Greece. A ten-volume travel guide was published in 170 A.D. by the
Greek, Pausanias. Entitled A Guide to Greece , the guide targeted the Roman
tourist market and described the Grecian monuments, sculptures, and the
stories and myths behind them. Romans also toured Egypt to see the Sphinx
and the Pyramids. Alexandria was a cosmopolitan oasis for Roman aristocracy,
since many nationalities were represented there including Egyptians, Greeks,
Jews, Ethiopians, Indians, and Syrians. Egypt’s weather was also a travel
incentive for the Romans, as it offered a sunny, hot, and dry environment.
The citizens of the Roman Empire also liked to shop when abroad, as most
tourists do today. The practice of hiding purchases from custom officials
probably originated with this class, a result of high duties, typically 25
percent, placed on imported purchases.

Asian civilizations also have a history of leisure travel to resorts, with
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known examples of second homes or seasonal retreats in China as well as in
Japan. Chinese nobility and their guests retreated to the summer pavilions and
villas in Suzhou, Hangzhou and other scenic areas.

Middle Ages

During the Middle Ages from about the 5th to 14th century A.D., trade
and travel declined as roads fell into disrepair and overall travel conditions
became difficult as well as dangerous. During this period, the Christian
Church was the primary impetus for travel with the spreading of monasteries
and the Christian religion. Monks and priests encouraged the public to go on
?pilgrimages, and by the 14th century, pilgrimages were an organized mass
phenomena served by a growing network of charitable hospices with growing
ranks of participants from most social classes. Christians went to Jerusalem
and Rome, and even though the pilgrimages had a religious basis, they were
also seen as social and recreational journeys.

In the latter part of the 13th century, Marco Polo explored the land
routes from Europe to Asia. In China, Polo discovered a well-developed road
system, the first having been built during the Zhou dynasty (1046—771B.
C.). Polo’s book on his travels was the West’s main source of information
about life in the East during this period. Other travel books began to appear
with the advent of the printing press, and Sir John Mandeville’s Travels in
1357 was printed in several foreign languages, with descriptions of travel to
places as far away as Southeast Asia.

By the 15th century there is a record of an actual package tour which
originated in Venice to the Holy Land. For the price of the package, the
* tourist received passage, meals, accommodations, donkey rides, and the bribe
money necessary to avoid red tape. Early versions of today’s convenience fast
food stands popped up along heavily trafficked pilgrim travel ways. Roadside
hawkers during high seasons would sell wine, fruits, fish, meats, bread and
cakes from roadside tents.

The Renaissance _

Travelers between the 14th and 17th centuries used as their travel
motivator the desire to broaden one’s experience and knowledge. In England,
Queen Elizabeth I approved a form of travel to groom future diplomats, and
the universities such as Oxford and Cambridge in England and Salamanca in
Spain provided travel fellowships. England also issued a traveler’s license
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which was good for two to three years and it disclosed travel restrictions, how
much money, how many horses, and servants (usually three) the traveler
could take. Tourists also were issued passports, but surrendered them at exit
posts, and picked up new ones for each country they visited. Little cash was
carried, instead they used a line of credit which worked like the modern day
traveler’s checks. The Elizabethan traveler usually went to Italy, by way of
Paris and Frankfurt.

The loosely organized Elizabethan tour later became more highly
structured into what became known as the Grand Tour. The organized Grand'
Tour had its start in the mid-1600s, and its popularity ran through the mid-
1800s. The desire to gain new knowledge and experiences was still the prime
motivator of travel for participants of the Grand Tour; and the Grand Tour
was seen as the capstone to educational and cultural attainment of the upper
classes. Typically, sons of well-to-do families traveled to specific countries to
visit historical sites and ruins as well as to study art, architecture and history.
There was even a tour guidebook for the Grand Tour travelers, the 1778
bestseller by Thomas Nugent.

The Industrial Revolution

" The Industrial Revolution, which lasted from about 1750 to 1850 created
the base for mass tourism as we know it today. This period brought profound
economic and social changes as workers moved away from basic agriculture in
rural areas into the manufacturing plants and urban way of life familiar to
many people today. The Industrial Revolution also introduced new machinery
powered by steam for trains and ships. Social changes brought on by changes
in occupations led to the expansion of a new middle class, an increase in leisure
time, and for many, a demand for recreational travel activities leading to a
decline in popularity of the elitist Grand Tour.

Initially, recreation tourist trips were generally only day trips because,
most people still had only limited discretionary income and a five-day work
week was not commonplace. Toward the end of the 19th century, workers
began to get annual vacations. In order to escape congested and polluted urban
areas, many turned to spas and seaside resorts for their holidays, which set the
tone more or less for the modern leisure tourist.

Some destinations, until then visited primarily by the wealthy, were
expanded, while others were newly established to capture this growing middle
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class market. To these destinations, the middle class represented a huge
market compared with the small number of the earlier wealthy and aristocratic
visitors. What the new tourists lacked in individual spending power, they
more than compensated in terms of the total volume of arrivals.
Modern Tourism

It was the combination of desire, mobility, accessibility, and affordability
that made mass travel possible. With the 20th century came new technologies
such as aviation, computers, robots, and satellite communications, which
have transformed the way that people -live, work, and play. Modern
technology is credited with the development of mass tourism for a number of
reasons: it increased leisure time, provided additional discretionary income,
enhanced telecommunications, and created more efficient modes of transportation.

As the world looks ahead to the next millennium, there is little doubt that
tourism will continue to be one of the most dynamic growth sectors of the
global economy. Despite periodic recessions, political upheavals, wars, and
uncertainties about the price and availability of fuel, international tourism is
now the largest single item in the world’s foreign trade budget. It is three
times bigger than world expenditures on defense. No longer an activity
reserved only for the privileged few, tourism is now engaged in by millions of
people who enjoy new places, seek a change in their environment, and look for
meaningful experiences. As the new age of tourism evolves, it will be affected
by a number of exogenous factors such as economic and financial
developments, technological developments and innovations, environmental
issues, and marketing factors affecting the structure of the travel and tourism
operating sector and product development.

(By Chuck Y.Gee)

Words and Expressions

visitor profile MM

tourist characteristic MEIFEIFIE
types of tourist activity WG shASHY
range of travel motivator WHE PR
life cycle determinant 4 {FEHEHF AR EHEE
allocentric type ZHH.0 R

psychographic type HRH.O8
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independent traveler MANKHFE

household survey ZHEEVEE

supplier survey HEN B A# :
international passenger survey (IPS) EBErik%& F#
sample survey fHEEEZ

Notes

1. the Grand Tour 7EH 40 i35 A U4tk — S RO B 3% B9 87 K 7 56 21 Bk

WA EZ A T #E 332 B 03T 2 K o

domestic tourism [ Pt i

internal tourism 3% NI

inbound travel AE{f

outbound travel H3E ¥

the lake district (ZEHE 2 ) WX ﬂ?%*ﬁ”‘ﬂﬁjbﬁﬁ Cumbria AR PG 1 , &

W 2300 ¥ H AR, BEBS|I KA 1800 F#E 2 i, ¥ KX (The

Lakes) i 25 # X E 2 /A 8 (Lake District National Park) Z KX#4. H—

FERK B IR E 2B XRBEWILFEREEH RS,

7. intraregional tourism X i /4 i3

8. interregional tourism B DX i jic i

9. Sir John Mandeville %8 -8#4t/RE 14 HLEEERK, %ﬁ(*‘]@ §
AR B A RIRTTIC)

10. Holy Land 2#1 F5EEIHHE, R KH B EBH KL EH > i

11. discretionary income ®] B i1 X B2 WA

SN W

Comprehension Questions and Questions for Discussion

1. Why do many countries, particularly developing countries around the
world, encourage tourism development? What benefit does tourism bring
to these countries?

2. What makes today’s travel experience safe, comfortable and enjoyable?

3. According to the WTO, what is the difference between international
tourism and domestic tourism? How is international tourism and domestic
tourism related to each other?

4. How did the beginnings of official government travel come into being at the
early ages of travel and tourism development?

5. How many types of regions are used in tourism research? What do they
8



