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L IThe year 1996 is memorable for witnessing China’s entry into the digital era. In that
year some Chinese Internet pioneers introduced into China the book Being Digital that was
published in United States in 1994. With this best seller, the number of Chinese Internet users
rocketed almost overnight. Now, with just eight or nine years having gone past, Chinese Internet
beats expectations by growing at an annual rate of 16%. The number of Chinese Internet users
is approaching 100 million with the second largest scale in the world. [ Iltis quite easy
to have access to the Internet in China, especially in cities. All you need is a simple username
and a pin for dial-up. The Internet fees will be automatically charged to the telephone account,
so you need not register or pay monthly rent for Internet access. An individual user of the
broadband in Beijing just needs to pay fees equivalent to 149 U.S. dollars a year. The wireless
Internet is almost free of charge in many public facilities. In case you are stranded at an airport
because of a flight delay, you can easily pass the boring time if you have a computer at hand.
[ TAs China has the largest population in the world, “being digital” is beyond a fascinating
prediction - computer has actually become an indispensable tool in the life of more and more
Chinese. People have gradually got used to acquiring latest information they need through the
mouse and the keyboard. The invention of the Internet has brought Chinese people into a
boundless world that has never existed before. The Internet has ever-expanding functions. People
can search data, read news, receive messages and chat with friends on-line. If they want, they
can also work at home and shop around on the Web or even open their own on-line store... The
Internet penetrates time and space so that Chinese can enjoy such convenience and quickness
as if any other part of the world were just “a foot away.” The Web draws people closer, enabling
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them to chat, quarrel, fall in love, discuss various issues and even practice Zen online... A virtual
world that is built upon people’s collective consciousness has profound influences on every
individual in the real world - it enriches Chinese people’s expression modes and expands their

boom in the electronic industry, and China is a perfect example. To this day, there are more than
400 million Cellphones owners in China. As more and more practical functions are integrated
with Cellphones, the role of Cellphones has also evolved from traditional communication products
into new consumer goods that provide multi-functional entertainment. The great success in the
world market as a result of adding the photographic feature to Cellphones has not only triggered
an upsurge in changing Cellphones in China, but also prompted Chinese cell communication
services to be more in line with the vogue. At the Beijing Capital International Airport, even a
foreigner who has just alighted from a plane can buy a local SIM mobile card for easy connections.
[l Other digital products, such as digital camera, MP3, DV and laptop, have also become
trendy youngsters' top choices besides mobile phones. Statistics showed that 1.392 million
MP3s were sold in the Chinese mainland in 2003 with revenues hitting 1.6 billion yuan, while
around 7 million were sold in 2005 and the total revenue was expected to top 6.5 billion yuan.
An information revolution characteristic of digital information resources, networks and multimedia
has quietly emerged in China. Chinese in the e-era can feel the shock waves of the new life every
day, as well as experiencing the close connections among people, between people and the
world, and between humans and nature...
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The Internet can be called the
greatest invention of human beings in the 20th
century. With the rapid development of science
and technology, the network has made people’s
study, work and life become increasingly fast-
paced and convenient. According to latest
statistics from the China Internet Network
Information Center, the total number of Chinese
Internet users has reached 111 million, including
64.3 million broadband users. The average
weekly Internet access time was 15.9 hours per
user. Males account for 58.7% of the Internet
users, and females 41.3%. Meanwhile, the time
people spend on-line has been steadily on the
rise in recent years, and the Internet is gradually
penetrating into various fields of society. As a
result, surfing the Internet is becoming a habit
of more and more Chinese.
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TODIC [1 Chapter / Internet: ‘New Life Movement”]

The New Life On-line

Cool IT quys

f you browse the information of inviting applications for jobs published in various media, you will find

that the occupation of IT engineers always present at the outstanding places. Concerned investigations
indicate that software development, telecom and Internet are thought to be the most prosperous profes-
sions by Chinese young people - the grasp of the newest hi-tech knowledge and capabilities, the good
working environment, the high educational quality and high income of IT personnel and the increasingly
projecting importance of IT industry. More and more IT heroes are pushed into the name list of “magnates”,
which makes IT guys the most fashionable “fortune pets” in this age.

The year of 2004 witnessed Xiao Ma get
his master’s diploma in the major of
computer from a key university in
Beijing and become a network engineer
for a big gateway websites. The company
is situated in the splendid Central
Business District of Beijing. Being afraid
of being far away from the company and
heavy traffics, he rents a single flat
nearby with less than 50 m so that he
can get to the business building where
the company is only by 15 minutes of
walking. Therefore, he does not need to
get up and rinse until 8:30 everyday.
After having breakfast — usually ham
bread and milk bought from the
supermarket on the first floor the day
before, he puts up clean jean and grid
shirt (in winter he adds a soft nap coat)
and puts his notebook computer, video
frequency mobile of newest style and
cabinet ipod into his bag one by one. He

is getting ready to get out — he connects
his own computer with that in the
company because it would be more
convenient for him to use two
computers. Ipod is used on the ways to
and fro to listen to Guo Degang’s pieces
of comic dialogues downloaded from the
Internet just now — it is recently a
fashion for colleagues in the company to
listen to and talk about Guo Degang with
each other, which is rather interesting...

Xiao Ma arrives at his company just after
9 o’clock. Although the company does
not require clock-in, all his colleagues
arrive at around mine. The first thing
after turning on the computer is to check
if any new comments or links are added
to his blog he updated in the previous
night. Then he must check his e-mails.
Bussiness e-mails account for one third
at the most, and the rest are mostly jokes
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and pictures sent to him by his classmates or friends, or tourist
spots and hotel information they’ve found ont lately. Xiao
Chen, who sits next to him, is probably chatting with him
through MSN about his online shop. As a digital fan, Xiao Chen
is keen on collecting latest digital products, but he loses
interest in older ones very soon. Fortunately, some people, who
like to explore trasures from sand on the Internet, are honest
buyers of his second-hand goods. Xiao Chen has also moved his
blog to the on-line shop in order to exchange ideaas about
digital products with the buyers.

Xiao Ma has known his own work well. His salary is a bit more
than 7000 yuan RMB, not as high as that of his schoolmates as
software engineers, yet he has more leisure time and all the off
hours belong to himself. He likes to play the stand-alone games
all by himself on the computer at home. His purpose of playing
games is not to be a winner during such a short time but to find
the weakness of the game software, which is not easy for an
ordinary player...
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iOn-Iine players

G oing online is an important way of leisure and
amusement for more and more Chinese
people. The investigation data publicized by China
Internet Network Information Center (CNNIC) up
to now indicates that in 2005 the primary purposes
for Chinese people to go online are getting infor-
mation and entertainment with the inverse pro-
portions respectively as 39.1% and 35.7%. A spot
check about the holiday arrangement of the resi-
dents both in Shanghai and Shenzhen shows that
nearly 40% citizens would choose to rest and en-
tertain themselves at home while more than half
of the people younger than 30 years old would
choose to go online at home at weekends: playing
games, chatting, listening to music or watching




movies. The total amount of the yearly market of China's Network
Games in 2004 is 5.53 billions RMB and the total population of the
users of China’s Network Games is more than 35 millions.

Except the fans of network traveling like Dongdong, more network
people would like to get multi-media resources online including
music, films, TV programs and a variety of electronic reading mat-
ters by downloading materials, transferring things to each other and
browsing pages. Because the network amusements are abundant,
convenient and rather cheaper, many people from students to the
white collars can afford them and find delight in them.

In 1997, the first generation of tourist websites began to appear in
Chinese mainland and now there are more than 5000 tourist websites
with a rather large scale. They offer tourists a large amount of infor-

mation of tourist services: recommended routines, prices of sights,
hotels and airline tickets and comments of net friends. People can
not only obtain concerned information but also book hotels, buy

tickets as well as sign up to join in some tourist group or recruit
partners for self-help tours. According to the statistics of the Na-
tional Tourist Bureau, the yearly dealing amount of Chinese domes-
tic tours online has reached 4 to 5 billions RMB. o
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