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Unit One
Introduction to Travel Services

In this unit

& | earn how to introduce a travel agency and its
services to prospective tourists;

& Acquire vocabulary, sentence structures and ways
of expression used in the introductions;

& Train students’ skilis in writing an introduction of

a travel agency and its services.
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Directions: Read the following introductions to travel agencies, paying attention
to different styles in which each introduction is written. Then do the exercises

following each introduction.

[ Intreduction I ]

Welcome from Brian W. Stack

Dear Traveler,

We are delighted to bring you our 2006 brochure as we enter our 74th year
of providing quality vacations to travelers from North America.

Every year we modify our itineraries where needed, taking into
consideration the feedback that we get from client questionnaires and by
reviewing new products and hotels. We believe the factors that drive our
growth include our focus on quality, our largest selection of motorcoach tours
to Ireland and Britain, our dedication to customer service and our policy of
including quality components in each tour. ‘

In addition to our comprehensive range of travel arrangements to Ireland
and Britain, we have added a couple of choice tours to Italy to our portfolio.
We know that passengers who have experienced our Irish and British tours will
enjoy exploring a new destination with us, secure in the knowledge that they
will receive the same high standards.

CIE Tours adapted a policy of providing inclusive motor-coach tours so
that your tour guide can focus on making your vacation a success rather than
selling you “optional” tours. Our well-informed guides look after you every
step of the way. We guarantee our tour prices that once you have paid the
deposit, you need no concerns about currency fluctuations between the dollar,
pound sterling and euro.

In the world of CIE Tours, indeed, it is the world, we share with you
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some of the globe’s most fascinating and luxurious travel destinations. For 74

years, we have been listening to your comments, your requests, and your
dreams. And from a cornucopia of choices, we have hand-picked this selection,
believing that it comes closest to all you could want in gracious travel. We have
taken every care to assure that your days are rich with beauty and history,
your meals are delectable and abundant, and your slumber is comfortable and
undisturbed. Vacations are becoming more and more important in our lives.
As always, you have my personal dedication to the fulfillment of your travel
dreams and I invite you to contact me with comments or suggestions.

For now, please sit back and join us as you preview the delights of your
journey. We hope that soon we’ll find you traveling with us to our very
favorite places in the world.

Brian W. Stack

Y-

President

C. L. E. Tours International, North America

Exercise One; Read the following sentences again and explain what the italicized

words or phrases mean.

1. We are delighted to bring you our 2006 brochure as we enter our 74th year
of providing quality vacations to travelers worldwide.

2. Every year we modify our itineraries where needed, taking into
consideration the feedback that we get from client questionnaires.

3. In addition to our comprchensive range of travel arrangements to Ireland
and Britain, we have added a couple of choice tours to Italy to our
port folio.

4. Passengers will feel secure in the knowledge that they will receive the same
high standards.

5. We adapted a policy of providing inclusive tours so that your guide can focus
on making your vacation a success rather than selling you “optional” tours.

6. In the world of CIE Tours, indeed, it is the world , we share with you some
of the globe’s most fascinating and luxurious travel destinations.

7. From a cornucopia of choices, we have hand-picked this selection,
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believing that it comes closest to all you could want in gracious travel.

8. We have taken every care to assure that your meals are delectable and

abundant, and your slumber is comfortable and undisturbed.

Exercise Two: Read the following sentences from the above letter and decide what

figures of speech are used in each sentence.

1. We have added a couple of choice tours to Italy to our portfolio.

2.. Our well-informed guides look after you every step of the way.

3. In the world of CIE Tours, indeed, it is the world, we share with you some
of the globe’s most fascinating destinations.

4. We have been listening to your comments, your requests, and your dreams.

5. From a cornucopia of choices, we have hand-picked this selection.

6. We have taken every care to assure that your days are rich with beauty and
history, your meals are delectable and abundant, and your slumber is

comfortable and undisturbed.

Introduction I1

Started in 1918, Collette Vacations has earned the distinction of being the
oldest vacation tour operator in the United States. More than 80 years ago
when the tour industry was in its infancy, Collette Tours got its start under
the entrepreneurial Jack Collette. He began business as Collette Travel
Service, Inc. , offering transportation ticketing services and regional tours, in
the Greyhound Terminal in Boston's Park Square,

Collette’s first tour was a 21-day trip to Florida for $61. 50 that departed
twice a month throughout the winter—a warm welcome for winter-weary New
Englanders who liked the prospect of escaping the snow and cold. Soon
Collette was supplementing Florida trips with $ 50. 00 Cherry Blossom specials
to Washington, D. C. in April, which also became very popular. More than a
dozen buses, filled with the patriotic and curious, would make the trip each
season.

In 1927 Collette transferred his operations to the New England
Transportation Company Terminal in Providence. His service quickly became a
major ticket office for all types of motor coaches, with New England

e 5 .



Transportation Company and Greyhound as his major carriers.

In 1945, a young Dan Sullivan returned from a wartime commission in the
Counter Intelligence Division. Coming from a family with a proud history in
transportation—his father and his uncles were railroad conductors—it was
natural for him to enter this field. While he eagerly followed in the family
footsteps, he serendipitously chose highways instead of rails. He joined New
England Transportation in their South Station, Boston offices. In Rhode
Island, Jack Collette and Dan Sullivan became business friends. When Collette
received an offer to purchase the company from an outsider, Sullivan knew he
wanted to own Collette Tours and convinced the older man to sell the company

" says former boss George Sage. “Anyone

to him instead. “I encouraged him,”
with Dan’s moxie who would start something with a young family to support,
had to have tremendous foresight,” he says.

Sullivan and his brother-in-law, Arthur McWilliam, concluded the sale in
1962, and immediately made plans to expand the operation. “He bought it at
exactly the right time because it was just before the World’s Fair in 1964,”
says Sage, who now serves on Collette’s Board of Advisors. “The Montreal
Expo (1967) really got people in a traveling mood. It gave tremendous impetus
to the development of tours, like the Nova Scotia, Montreal and Toronto
excursions that are still popular today. ”

Sullivan’s sister, Betty, though, remembers that it wasn’t all luck in the
early days. “Dan was such a hard worker, When the company was still very,
very small, just six full time employees, he would walk to a neighboring shoe
store and get old shoeboxes from the owner. We would use these instead of
files for the tours—rooming lists, luggage tags, etc.”

“We did a good job,” Dan Sr. said, looking back at what would become
the Collette signature in escorted tours. “We used good hotels in downtown
New York and developed value packages. ” Working closely with the properties
helped keep the prices low and Dan began to build a solid client base,

With New Englanders warming up to this concept of tours and affordable
pricing in the late 60’s, he turned his attention to other ways to grow the
business. Initially skeptical, Furness Bermuda Line and the Holmes Line
which sailed to Nassau were soon convinced by Dan to partner with Collette,
offering package pricing on cruises that included transportation from the New
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England regions. This is what really brought the cruise industry to the people

of New England and it was only the beginning of numerous innovative travel

partnerships that were to catapult the company into its position as an industry
leader.

In the 1970’s it was time for Collette Tours to bridge an important next
step in its development. The second generation of Sullivans, Dan Jr. and his
brothers and sisters began to create their own vision of what the family
business would become. When Dan Jr. joined the company in the 1970’s, he
began learning it from the ground up. Beginning first as a tour guide during
college, he poured his enthusiasm into taking the company to the next level by
creating new product, sales and marketing strategies. Dan’s salesmanship,
ability to anticipate market trends and motivational skills drove Collette
forward. His intuition about product and market directions led Collette to the
next of many milestones to come. Though Dan Sr. turned the reins over to
Dan Jr. in 1990, naming him president and chief executive officer, he remained
as Chairman of the Board, occupying a corner office in the historic Pawtucket
RI complex, until his death in February 2005.

Additional growth would come from an area not all agreed on—
international travel. Betty Sullivan remembers that some family members
looked askance at expanding into Europe, though Dan Sr. understood the
immense possibilities. The market was full of the big companies. “Dan was
fortunate to have a son with the ability to develop that international business,”
says George Sage. “He always had a vision of the company growing to the size
it is today and he brought in people with the same dynamic ideas,” adds Betty.
“And as the company has grown, so too has his vision. ”

Escorted tours, to Europe began in the late 1970’s. In the 1980’s,
excursions were added to Australia, China, Africa and Mexico. South America
and Antarctica were added in the 1990’s. These new destinations added an
exotic flavor that attracted younger travelers in their 30s and 40s, with the lure
of soft adventure and unparalleled scenic beauty. They always included the
unique aspects of an area, as well as history, culture and entertainment. And
they always measured up to Dan Sr. 's principles of excellent accommodations
and good value.

For more than 86 years, Collette Vacations’ daily goal has been to deliver
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the highest quality, best value and exceptional service to our family of

travelers, every single time. With over 200 vacation packages to 50 different
countries, Collette Vacations can help you make your travel dreams come true.

So please check out all our website has to offer, and see for yourself!

Exercise Three: Guess the meaning of the italicized words and phrases according

to their context, paying attention to the way in which they are used.

1. More than 80 years ago when the tour industry was in its in fancy, Collette
Tours got its start under the entrepreneurial Jack Collette.

2. Collette’s first tour was a 21-day trip to Florida for $61. 50 that departed
twice a month throughout the winter—a warm welcome for winter-weary
New Englanders who liked the prospect of escaping the snow and cold,

3. “Anyone with Dan’s mozie who would start something with a young family
to support, had to have tremendous foresight,” he says.

4. His intuition about product and market directions led Collette to the next of
many milestones to come.

It gave tremendous impetus to the development of tours.

6. Initially skeptical, Furness Bermuda Line and the Holmes Line which sailed
to Nassau wére soon convinced by Dan to partner with Collette,

7. It was only the beginning of numerous innovative travel partnerships that
were to catapult the company into its position as an industry leader.

8. Though Dan Sr. turned the reins over to Dan Jr. in 1990, naming him
president and chief executive officer, he remained as Chairman of the
Board.

9. Betty Sullivan remembers that some family members looked askance at
expanding into FEurope, though Dan Jr. wunderstood the immense
possibilities,

10. FEscorted tours to Europe began in the late 1970’s.

Exercise Four: Paraphrase the following sentences in your own words.
1. More than a dozen buses, filled with the patriotic and curious, would make
the trip each season.
2. In 1927 Collette transferred his operations to the New England
Transportation Company Terminal in Providence.
« 8 .



