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HEREE:
The main point of the passage is...

® NG AW N

The passage mainly deals with..

What does. the passage mainly; dlscuss’?

Which of the following best states the theme of the passage‘?
The -author apparently asserts. that...

A suitable title for the passage would be...

From the paragraph; we know that the speaker is...

2 $%E
3 EeE

4 HEEm

EREE.
The author’s purpose of writing this passage is to...




LEARSLBEAXTARTHE I

e

The author implies that...

It can be easily guessed that..

We can learn from the passage that =
It can be concluded from the pﬁsage ‘that..

The passage suggested that...

The passage is intended to...

We can infer that..

The tone of the passage may be ‘

In the author’s opinion... - . ; ey
The passage is most probably taken from..

The passage comes from...

The passage is addressed primarily to...

The passage is written for...

LR
HRBE:

Which of the following does the writer not express?
Which of the following is not mentioned in the passage?
Which of the following statements is not true?

Which of the following is not included in the passage?
The writer mentions all of the items listed below except...

R X R

W RER
The word “discard” (Line 4, Para. 1) may mean... .
What does “production costs” refer to in the last paragraph?

&“ RS

#1:(2004 £ 6 B B —Task 2]

For employers, the policy of lifelong employment is particularly important because it means
that they can put money and effort into their staff (B{R ) training and make them loyal to the com-
pany. What they do is to select young people who have potential (##t) and who can be trained.

They then give the young people the kinds of skills that will make them suitable employees for the
company. In other words, they adjust their training to their particular needs.

One recently employed graduate says that she is receiving a great deal of valuable training
from the company. “This means that I will be a loyal employee,” she says, “And it also means
that the company will want to keep me. I am an important investment for them. So the policy is a
good one because it benefits both the employer and the employee. ”

Recently, however, attitudes towards lifelong employment are beginning to change. Employ-
ees are slowly beginning to accept the idea that lifelong employment is not always in their best in-
terest and that changing firms can have career advantages.

41. The purpose of lifelong employment is to

&

~&



42,

43.

45,

LENSEREAXBARSBE

A) adjust the needs of the company to its employees
B) make employees loyal to their company

C) select the best skilled young employees

D) keep the skilled staff satisfied

By training its employees, a company can make them

A) do their work more easily

B) more interested in their work

C) willing to invest money into the company

D) possess the necessary qualities for the job

Talking about the training she has received, a recently -employed graduate has the view
that .

A) it is still well-received by all the staff members today
B) it is valuable to the employers and the employees

C) it is helpful for attracting young employees

D) it is both useful and interesting

. Attitudes towards lifelong employment are changing because

A) job changes have career advantages

B) it’s boring to work in only one company

C) only the employer benefits from such employment

D) stable employment seldom offers better opportunities
The passage is mainly about ' “
A) lifelong training of employees

B) policies of lifelong employment

C) attitudes towards lifelong employment

D) employers’ interest in lifelong employment

(WA 5 — S/ T, % PRI B, BN AR 760 1 5 5 IHHEFBERTIHETFAA,X
—RUBERS R THAT, HRIERI LS 5 AR R AR, RIAKHESRHRE SRR 25,

Bl 2 i 2 B & R iR
(ERiEM]
41. Blg¥HE).
WA — MR RS AT S Z R AT BAT R — B8 H R MR TR T AR,
42. DI@A¥H].

43.

45.

RIBF— BUBIBOE — 4], i THER B A EB A, R EH I ER A RNES AT MR T, BB
B, AFIER TEENATRE LSRR,

Blati] .
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$42:[2005 £ 12 B A g—Task 2]
The Future of General Motors (GM) Is Yours
We have everything college students need to know about GM’s Cooperative Education and In-
tern (3£ ) Programs in our Student Center. Each fall, GM recruiters (38 AR ) visit the campu-
ses of many of the nation’s top engineering and business colleges and universities to recruit

students. These students are considered for interesting assignments throughout our U. S. opera-
tions. Check out our Recruiting Calendar to see if GM will be visiting your campus. If your cam-
pus is not listed, please apply online.

Will GM start your career moving? Fasten your seat belt!

For full-time college students, General Motors offers both a Cooperative Education and an In-
tern Program. Participants in these real-business-world educational programs gain valuable degree-
related experience, develop an insider’s understanding of how GM works and earn competitive wa-
ges. These programs are designed to provide GM with a source of highly talented candidates while
giving students an opportunity for hands-on experience in their field. As a result, participants in
these programs are given serious consideration for full-time positions with GM when they graduate.
Candidates for these programs must successfully complete an online assessment and possess qualifi-
cations that match the business needs of the organization.

41. GM is likely to recruit college students for its programs who

A) do a full-time college program

B) major in engineering and business

C) have had some practical experiences

D) have gathered information about GM N
42. The Recruiting Calendar (Line 5, Para. 1) gives the information about 4 .

A) the kinds of people GM needs to train ‘

B) the nation’s top colleges and universities

C) GM recruiters’ visits to colleges and universities

D) the interesﬁng tasks GM expects the students to fulfill
43. Those students whose university is not listed on the Recruiting Calendar may

A) apply to GM online '

B) be given interesting tasks

C) come to the GM’s training offices directly

D) invite recruiters to visit their universities
44. The programs that GM offers to full-time college students will help them to

A) gain information about business in general

B) get business experience and good wages

C) develop their talents fully

D) obtain a higher degree
45. GM offers the Cooperative Education and Intern Programs in order to

A) make its business needs known to the public

B) perform successful online assessments

C) advertise its newly-designed products

D) find out highly talented candidates

.,

3.
.

5)




sEnssusAzamesEE S0P SO0OSE

[ XMW )RBE AN EREFMED R, SEHX, SARS BTN THAEH BERHER—%5 Y
A FAbBR AL A VT L E R R, L RN ERRER AT E, R AR A EFHTUERE X
L8,

[ERiEM)

41. Blamim=EM] o :
F-BB_ANERE: BERX, EABLEMANTHARNRRAR - LEIE, XRWER
SR-LAFTHMENELERNEE.,

42. Clavm]

B-BRERE_ANEERR - RE-THMEN, XBEEHET LU R,
43. Alm+E)

B-BRE-ANEER: MRRBRAELL L, HERBH,
4. Blavm]

BERBE_ANERR. X 3 HAME mangwﬁnémwxmme XW%:EFE Hﬂx.f‘ﬁ)‘fiﬁﬂﬁ
R BRI B K o
45. D+ M)
BZBR=RE], IR B RN TEARER BN, R RELTBR,
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BRI RIS S8 A SRR 5 3648 A PO H 3
# Metcho B

B#p P OBREEENT. MEEAEEERSENE 8, TEAE LA T3S RBFRX
FREBIAT AW L OERENAR R FIRITRE R0 B, AR MR E 0 E A B/R 0 TER Y
REBRETRNAR; BF , L BREREREA LEH, ﬁﬁ%gﬁ%‘ﬁﬁﬂi&%&@*lu B,

ﬁ3:(2001$12ﬂAﬁ—Taskl] .

“But I just paid $1.69 for this bottle of wine last week. How come the price is now $2.25?
What’s going on? ” ;

There arg at least three things going on that have caused the price of wine to rige. All have to
do with the s;jép}

The first factor is that people are drinking more wine than ever before. This demand for more

ply and demand factors of economics.

wine has increased overall ( }4%) wine sales in America at the rate of 15 percent a year.

The second factor is that the supply of wine has stayed relatively the same, which means that
the same number of bottles is produced each year. Wine producers are trying to ppen up new land
to grow more grapes (#i%). But in at least three wine-producing areas of the world—France,
Germany, and California—new vineyards (%% ) will not be available in the near future. Wines
are produced in other countries, such as Italy, Spain and Australia, but none of these countries
will be able to fill the demand for good wines.

The third factor is that costs of wine production are increasing. The men who make wine are
asking for more money, and the machinery needed to press the grapes is becoming more expen-
sive.

When the demand for something is greater than the supply, prices go up. When production

)
8’



costs, meaning the price of labor and machinery, rise, the producer adds this increase to the price

of the wine.

 SERSLULARARRSHIE s

[XEXE]IASCHUBEX . FERAEEEEERXRTSIREMEEAN=ER B BHHEN
ABHURIHE T 58 - HHENTBEAT, AR RABT X; %_.\ﬁﬁ?ﬁﬁﬁii‘tﬁiﬂiiﬁﬂﬂo '
36. From the first paragraph, we know that the speaker i is . CE

A) asking about the price B) worrying about the price

C) bargaining over the price D) complaining about the price A
(€2 353 )
36. D[xEME].

H—BF— A3 AEEAE L AX— AR 1. 69 25T, P HITE 2.25 £587" AR
HAEE ERB MR AP EERK, BUERE RN Do M4 “How come the price is "°wf.,$2 25?"
HETF—A R R, AR R GO R R, T HR A B, CHNBEh” hEX
i

@ (e

IEG & EAHERT VA AR, B MR =2 1) 7R3 SCEURIE 2) IRHT S SCRARES 3 ) A 3T,

AMRRE R T SHEES FEM AT QSR8 R AT LA 5 B MM
W, &AL T ILAERRR A RS REER: 1) REFE T EEORAREREDN2) R
BT P ERKBFTAE 3)%§E§}T~ﬂﬁﬁ§&9$ﬁﬁxiﬁl§|$ﬁx 4) REBE T F BT EAAT
BN

4 4.[2001 4F 12 F A gB—Task 1]
37. The three factors mentioned in the passage cause

A) the sales of wine to increase B) the price’ of wine to go up

C) the production of wine to decrease D) more and more people to drink wine
€% 32331
37. B{#=E].

SETHHBEENKW=TFE,AB=, 0, ARASHEFRER.

4 5:[2001 £ 12 B A £f—Task 1]

38. The supply of wine has remained the same partly because
A) wine-producing countries are unwilling to increase their production
B) new vineyards will not be opened up in such countries as Australia
C) countries like Italy and Spain can’t supply enough good wines.
D) the production of wine bottles has ceased to increase

(ERi¥m)

38. ClavnEE].
M EB“ But in at least three wine—producing areas of the world—France Germany,
and California—new vineyards (#%jf) will not be available in the near future. Wines are
produced in other countries, such as Italy, Spain and ‘Australia, but none of thése countries

P,
—~




i LENSERRALTARSBE SO PP

will be able to fill the demand for good wines. ” 541, Italy, Spain F Australia #8pk 38 Bt 40
HMEE, MERERN C, , : . ,

#16:(2001 4 12 § A B—Task 1) 5
39. What does “ production costs ” refer to in the last paragraph?

A) The price of grapes and machines. B) The cost of land and transportation.
C) The price of wine and wine bottles. D) The cost of manpower and equipment.
(€2 353 )

39. DIAXWREE] . :
“production costs” 4 7= 7 , B3 3+ 9 “ production costs, meaning the price of labor and

machinery” BRI AKE U AN RV RSB RA , IERER Y D,

& EW ARG E

AYTHRAFE AT LUB R AT LA BB 3K . I)A%%%%ﬁ s2) NMIHITTH3) AR E i 54) AW
HBAE5) A A BRR T

%7

This is a great time to be out, thinks Jason. No wonder the students don’t want to be in school
today. I can see why they want to skip away from the four walls of a house that encloses them and
their dreams. Here I am, a man, acting like a small boy, I am playmg hooky (&%),

(STRAR I ASCHIBEC, R T AWM BIE S, i A EEBEH_"—?’?E“J&?‘ R‘EE BE%EﬁEﬁ:
B, AL BEBIEN SURDI K.
36. From the passage, we can see Jason feels

A) surprised B) embarrassed and gmlty
C) happy - D) sad :
€% 322 )|
36. B[m=E].

ZERE B AMARBERCEED, B R, RITTE e A C B RS,
EWM X RO, HERN B,

* Mg

EEVAAOEENEE, DA RECRE LA BB — A, M5 8 A Rk B — ’“JIE\
XFRILBXTFH . BEDACRFIBRE N+ 0BE, REEEL N,

1) Wi EE;

2) WA, AN B PR IR AL E R

3) MR RE;

4) WBIEEHRRT ;

5) WAMER MBI T B, DRMTE S I 0T ITAE A DM MR B B PR S A TR s,

B, EAERABHEROLBETRAUT EAFEEN: DEERETHA? 2) EEHEEEES
3 3)%%%@&%%151&9?&*?22%4&8‘]E%%%"ﬁﬁ%o ) RBHHRRBTRWE 17
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$8.[2001 &£12 A A —Task 1]
40. The author’s purpose of writing this passage is to
A) persuade people to drink less wine
B) tell people where to get the best wine
C) explain why the price of wine is rising
D) show that wine is popular with Americans

€& 32331
40. C[x&8HE].
RELICREME), (BAEE AR AL L5 M5 W B BR3¢ 7R T 51 3L 28 10 a9 IR R, ﬁtiEﬂ%%%l

CoH b M BA 1 R ST, ﬁ;ﬁfﬂﬁo
#ARES

XEMAEARRIES, BUBRT XEPHBRKE S ERWE, B TR I RIS

FANZSH AESWH BESRE BHMESAHES, RUEZBESHRAEGSM.

1) A, :positive (BAMY) , useful (4 FKY) , efficient(F %)) , supportive (F#49) , praising ( %
1) ,optimistic ( R IET) ,admiring( F#AY) ,interesting( A 4R ) , humorous( H4BRfY ) , serious ( =
##Y) ,enthusiastic (#4F6) , pleasant (#fi##7) , polite (#L&HY) , concerned( XYI#7) , impartial (R
MR ) ,sober (B HY) 45,

2) EXiF, fn:disgusted (JREH) , critical (# ¥ ) , negative( FEH), susplclous(ﬁiﬁﬂij) tolerant
(ABH) , worried (1L #Y) , pessimistic( LAY ) , depressed (I J#Y) , disappointed ( %184 ) , iron-
ic(AMIEY) ,sarcastic($5E ) , bitter (FZHY) , cymcal(ﬁiﬂjzﬁﬁﬂfj) sentimental ( #55&¥) , emo-
tional (W3H9) , angry (45 i) %%,

3) P#iA, 0. indifferent( ERH), 1mpassnve(}’\7}§|§9) umnterested(i%ﬂﬂ@) amblvalent(ﬁ‘%%
JEH) ,neutral (*F 37 ) ,impersonal (R4 ABRIENY) , subjective ( EWHY) , objecﬂve(gmﬂg) in-
formative (R 44{5 B /Y) , apathetic (TR X0 ) 22,

ATHRRKERERIIES. S/ AR N TBEE —MKE ST BR 5. ZEE%E%B‘J’B% 1]

B X HG 005 F AR A TE R #i k. TR 185 B BRI,

BEE R ZA D) .

1) HERXEAYAURRE R OBRE MR

2) EEHABE SERWRAN AR,

3) ARBERITFEH LT,

4) EBATFHKE;

5) ERESWTERR &,

6) BIEESEEMN;

7) BRAeE R MBS,

8) THRIEEIMRENSE.,

9.

It will probably come as a mild shock to no one that there are four hundred different kinds of
mushrooms (##5). What are mushrooms? Nothing more or less than toadstools, but why they call
them toadstools (##) is beyond me. I have yet to see a toad sitting on a stool. It seems a strange
name to give an innocent mushreom, doesn’t it? It was probably made up by someone who hated
mushrooms and thought he could get even. But why should anyone hate mushrooms? The little fel-

/k‘\




saRsrusnRENESEE GO0 SOOI

low goes about his business quietly. Once in a while he kills a family of twenty or thirty people,
but then, what right has anyone to have a family numbering twenty or thirty people?

[ AW ] A SCHBGE ST, MR T 1E# 0T “ toadstools” WAy & b “ B MBI RR. MIANETREH
FRARBREBENTLEEH R A UMTEL . CHELRI T -REEEERL—ARXEN =10
ANABTEE XNRR— T RERMBEETXAZHAL
38. The tone of the passage is .

A) sad B) serious C) formal D) humorous

(€3 3:3 )

38. D(#=E].
RS Ak i mushrooms (B§%E) #9iA14), 40 ( “an innocent mushroom (RIEAYMWEE)”,
“The little fellow goes about his business quietly. ” , “What nght has anyone to have a family
numbering twenty or thirty people?” ) %, 7U§‘$¢%‘%T*ﬂ)\j§‘ﬂﬁ%¥ﬂi Eﬂﬂiﬁiﬁ'fiﬁﬂﬁ

BMREE BERN D X P HRRET - REBFSEREE - AREN - =+ 0O A BXFRE4E
1o, RSB T SCE MM BR ; 53 4P SCEE A T4/, B B R BEGE A9 1Bk

6 BRIk

fEdh i PR EE XA R EREE BA EIT, BT 8 & 8O B EITE,

RAESEBABR AN BEES, BREFBWAY SLARBLE, EREE /N BIERBHE
fh, B FEHBMAIRE RAGREY , Hitk, B — 16 & A N BER RS LRITH, '

EIERXF AL BRESS

BEBASCAIBGE TR W B BAR LA 25 B i 3 18 SOk

VEHISUR T AR SORIBEMERE R, OB EXW X EMERK KL LR RN EHEERNE,
e EBEHE D BB SE S HX T SBROCES, SRS RS E 0
R, BRI RE RN EWE LR,

BREES AR T PR ESNES, B ILNERE . 21&5 o A TS

#i10:

The father of Michelangelo worried about his son in Rome. In his letters he urged Michelan-
gelo to take care of himself. He must keep his head moderately warm, he wrote, have himself
rubbed down, but never wash. He recommended for headaches a dish made of herbs and split peas
(). |

Michelangelo paid little attention to his father’s advice. Instead he worked for a whole year
without stopping. Then one day the Pieta was placed in Saint Peter’s Church for everyone to see.
People were charmed (1%5|) by its beauty. Gently the Virgin holds her dead son in her lap, and
on her face is an expression of deep sorrow. Some people were surprised that the Mother of Christ
had the face of a young girl, but Michelangelo explained that Christ’s Mother was forever young.

(XMAR] A EERE, B T BRI EAREK Michelangelo BB H AR R I AI/ERME . Michelangelo
/NHRFES D 2t SRR AR RE B A 2, N ELH B8 — R e MR S8 L BILT
AERIGRI XL, RTTBEREEST  BRE TR T —RE W,

36. This selection is probably from

A) a biography B) an essay C) an autobiography D) a report




LERSEREAXAARS BT e
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(ERiER]

36. Al#gEE],
EBREN BT BAHMEAREK Michelangelo R BEHREHR LB , STk ra 50 M , BUERN A,

7 AARX, EHEBK

EERBELU THEWRRAAE B WS4
1) g—%%);

2) WIBEEEK/IEEF;

3) BRI ;

4) ZS AT ;

5) ARXR;

6) XTHRMITHXR,

T30 A B T AE B i R AT S

1) RBKE;

2) BB RENAY, MEL B4 8%,
3) WEAN HRHER;

4) EEAMBKRMXRIFEA T FAENSFTEESEE.

@ 11;

If you are interested in buying a pair of contact lenses, be prepared to pay 200 dollars or
more. Generally there are three main reasons why people want contact lenses (ﬁﬁéﬂﬁﬁ) . Your
may need them because the corner of your eye is misshaped and ordinary glasses are not satisfacto-
ry. lf so, you'll be in the group that comprises 1.to 2 percent of contact lens wearers. But you may
want them for a sport, interest, or vocation. Perhaps you're a baseball player, a boxer, a swim-
mer, a policeman, an actor, or perhaps you’re engaged in an industry where flying particles may
endanger your eyes. If you get your contact lenses for one of these reasons, you are in the same
group with about 20 percent of the users. But if for some reason you feel that glasses are handicap-
ping (#i58) your appearance and you’d rather have invisible glasses, you'll have lots of company.
About 79 percent of lens users hope to improve their looks.

[THARIASCHIIASC. HAT ANBBIEREN = EERE, MREA S HBE A A BB
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38. The author organizes supporting details according to

A) time order B) cause and effect
C) spatial(Zs/H]#9) development D) order of importance
(€3 353
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