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Preface

Political scandals, corruptions and legitimacy crises are the substantial components
of current politics at both national and international levels. The character of politi-
cal scandals, corruptions and the problems of legitimacy in a country are the strong
indicators of the nature of political culture, democratic development, socio-political
and economic institutions. Social media as a new information and communication
platform has a growing role in the control and in the manipulation of the public
opinion during the times of scandals and crisis. Social media is widely believed to
be a space for a more interactive public discussion, political propaganda and opin-
ion formation. It is also possible to talk about a considerable amount of opponents
seeing social media as the perpetuator of the conventional relations of power. Ac-
cordingly, there is a growing interest in the relationship between social media and
politics. However, the impact of social media on political scandals, corruptions and
legitimacy crises remains a less investigated topic.

Political Scandal, Corruption and Legitimacy in the Age of Social Media includes
chapters mostly on popular political corruptions and political scandals fromresearchers
all around the world. The authors of this book mostly stress the relationship between
social media and corruptions. In some chapters of this book, social media is handled
as a way to cope with corruption. However, there are some chapters in this book
in which the relationship between corruptions, political scandals and social media
is indicated as a double-sided issue. Various cases from various countries help to
increase our understanding toward the nature of the political scandals and corrup-
tions. This book is designed to be a useful work to evaluate the political scandals,
corruptions and legitimacy in the age of social media.

The target audience includes, but is not limited to, researchers in political sci-
ence and public administration, researchers in communication and media studies,
political science professionals, media and communication professionals, political
science students, media and communication students, politicians, politicians’ advisors,
public officials, journalists, computer scientists, technology and society specialists,
members of civil society organizations, public relation professionals, government
agents, and public policy actors.
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In “Neo-Populist Scandal and Social Media: The Finnish Olli Immonen Affair”
by Juha Herkman and Janne Matikainen, the authors researches Olli Immonen, an
MP of the Finns Party. Regarding this scandal, the authors point out the social media
and news media as the ones inspiring and feeding each other.

In “Scandal Politics and Political Scandals in the Era of Digital Interactive Me-
dia” by Kamil Demirhan, the author evaluates the maintaining role of traditional
media in the era of digital media, and the features of scandal politics and political
scandals in the era of digital interactive media to analyze the constructive functions
of political scandals in democracies. In this respect, the author focuses on the cases
of WikiLeaks and Ashley Madison affair.

In “Information Control, Transparency, and Social Media: Implications for Cor-
ruption” by Chandan Kumar Jha, the author points out social media as an important
tool in fighting corruption. In this chapter, Jha supports freedom on Internet for the
effects of social media on corruption are to be fully realized.

In “There Is an App for That Too: Citizen-centric Approach to Combating
Corruption in the Digital Age through the Use of ICTs” by Lloyd G. Waller, the
author researches the use of information and communication technologies (ICTs)
by citizens. The author, in this chapter, has the aim to address the citizen-centric
empowerment strategies to fight with corruption all around the world.

In “Hashtag Ideology: Practice and Politics of Alternative Ideology™ by Smarak
Samarjeet, the author searches for the power relations in social media and cross-
media focusing on #HeForShe and #BringBackOurGirls campaigns. The author
argues that hashtags have become a site for political and cultural appropriation.

In “The Role of Social Media in Enforcing Environmental Justice around the
World™ by Gayle M. Pohl, the author analyzes the role that social media plays
enforcing environmental justice around the world and focusing on the cases from
three different countries; India, Canada and Russia. The author concludes that social
media is possible to be used to promote environmental justice globally.

In “Navigating the Nexus between Social Media, Political Scandal, and Good
Governance in Nigeria: Its Ethical Implications™ by Essien D. Essien, the author
claims the social media as a platform for citizen participation in governance. Ana-
lyzing the Nigerian case, the author demonstrates the conventional mass media as
incapacitated in societal challenges due toits ties with political and economic sources.

In “Government Website, Social Media, and Citizens" Perceptions of Corrup-
tion: Evidence from Chinese Cities” by Liang Ma, the author empirically examines
the impacts of media channels on citizen perceptions of corruption. The author
concludes that e-government plays a key role in anticorruption.

In “Social Media’s Role in Alleviating Political Corruption and Scandals: The
Philippines during and after the Marcos Regime” by Cecilia G. Manrique and Ga-
briel G. Manrique researches how the use of social media in the Republic of the
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Philippines has been used to enhance political awareness and political participation.
The authors support the idea that the use of social media can reduce corruptions.

In “Participation, Civil Society and the Facebook Use of NGOs in Turkey” by
Kamil Demirhan, the author examines the use of Facebook by Non-Governmental
Organizations (NGOs) in Turkey and searches social media’s potentiality for being
a new channel to promote civic and political participation. The author emphasizes
social media as the one promoting social and political life.

The researches and analyzes in these chapters help to develop a new perspective
on the changing nature of media and politics. They help the reader see the different
sides of the popular public events. Is a scandal just a scandal? The book helps the
audience to see the winner/loser dichotomy in political scandals or corruptions.
Technology has changed the nature of social life as well as the nature of politics.
This book questions the relationship between social media and political scandals
being a significant sample of a neglected literature.

Derya Cakir-Demirhan
Biilent Ecevit University, Turkey
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Chapter 1

Neo-Populist Scandal and Social Media: The Finnish Olli Immonen Affair ........ |
Juha Herkman, University of Helsinki, Finland
Janne Matikainen, University of Helsinki, Finland

The article analyses a political scandal that occurred in Finland in 2015, when an
MP of the populist right-wing Finns Party, Olli Immonen, published a Facebook
update in which he used the same kind of militant—nationalist rhetoric against
multiculturalism that Norwegian mass-murderer Anders Behring Breivik had used
acouple of years earlier. By analyzing the content published in both social and news
media, the role of social media and the relationship between news reporting and
social media are explored by analyzing the progress of the scandal. The analysis
indicates the prominent role of social media as being a starting point for scandal
and for keeping scandal in the public eye, serving as forums for supporters and
opponents of the scandalized politician. The relationship between social and news
media seems symbiotic in this case because both of them fed and inspired each other
during the scandal. However, further research is needed to fully understand the role
of social media in scandals linked to north and west European populist right-wing
parties, as well as political scandals occurring in different political contexts and
media environments.

Chapter 2
Scandal Politics and Political Scandals in the Era of Digital Interactive

Kamil Demirhan, Biilent Ecevit University, Turkey

This study focuses on scandal politics and political scandals in the era of digital
interactive media. Scandals are the part of symbolic power struggles. Media is one
of the main actors of these struggles. In fact, political scandals have a constructive
function in democracies because they help releasing corruptions. After scandals, the



public get the opportunity to discuss on the legitimacy of political-legal institutions
and political system. However, this discussion is not possible in the conditions of
scandal politics. This study is interested in scandal politics and political scandals in
the era of digital interactive media. It evaluates the maintaining role of traditional
media in the era of digital media, and the potentials of digital interactive media to
utilize the constructive functions of political scandals in democracies. The cases of
WikiLeaks and Ashley Madison affair are used to evaluate the scandal politics and
political scandals in the era of digital interactive media.

Chapter 3
Information Control, Transparency, and Social Media: Implications for
A DR TUUDRIONL v mmomornmmmm e somamssamans st ST 450500 A TSNS A SRS RES NS IS S TSRS 51
Chandan Kumar Jha, Madden School of Business, Le Moyne College,
USA

Although the research linking social media and corruptionis still ininfancy, it provides
important insights. It has been shown that social media can prove to be an important
tool in fighting corruption. At the same time, freedom on the net is under threat in
many parts of the world with governments using a variety of methods, including
designing vague and flexible security laws as well as employing technological
means, to censor the content that can be shared and accessed by net users. This
chapter discusses the implications that government control over information can
have for the effects of social media on corruption. It suggests that freedom on the
net and the anonymity of net users must be protected if the effects of social media
on corruption are to be fully realized.

Chapter 4

There Is an App for That Too: Citizen-Centric Approach to Combating

Corruption in the Digital Age through the Use of ICTS ...cccoviiiviiiiiiiiiiiiniiine 76
Lioyd G. Waller, University of the West Indies (Mona), Jamaica

Combating corruption is critical to the economic and social development of a
country. Recent discussions surrounding strategies to combat corruption now include
the role of information and communication technologies (ICTs). Currently, there
is a growing body of research on the role of ICTs to combat corruption, however
scholarly research on the use of these technologies by citizens in this regard is
wholly lacking. The objective of this study is to address this gap in the literature as
well as to popularize citizen-centric empowerment strategies to combat corruption
around the world.



Chapter 5
Hashtag Ideology: Practice and Politics of Alternative Ideology .........ccceveuens 101
Smarak Samarjeet, Indian Institute of Management Kashipur, India

Hashtag is powerful in nature and gains undivided attention of the social media
users. The dialectical phenomenon existing around these hashtags portrays collective
consciousness spread across continents. Moreover, the discourse specific political
engagements have one thing in common - fuelling global sentiment, perhaps, that
is more homogenous and speculative. But the real question is how powerful as this
hashtag phenomenon has become? Is it a disruptive culture that has become part of
our everyday life? Consequently, the aim of this chapter is to deal with the recent
hashtag phenomenon, engaging users in personal and social level. Hashtags such
as #BringBackOurGirls and #HeForShe are used in this chapter as a case study to
understand the power relations they exercise in the social media space and across
cross-media platforms. The aim of this chapter is to contribute to the growing
literature of social media activism and the hashtag ideology.

Chapter 6
The Role of Social Media in Enforcing Environmental Justice around the

Gayle M. Pohl, University of Northern lowa, USA

This chapter is a critical analysis of the role that social media plays enforcing
environmental justice around the world. It particularly examines how social media
has been used internationally to foster Greenpeace International’s actions to enforce
environmental justice and compliance in three selected countries, namely India,
Canada and Russia. The cases examined are a.) the Essar Ltd.’s coal mine project
in the Mahan Forests in India; b.) Prirazlomnaya Oil Company’s offshore drilling
in the Artic Sea, and c.) Resolute Forests Products’ mining in the Boreal Forest in
Canada. The paper concludes that social media can be used to promote and foster
environmental justice globally.

Chapter 7

Navigating the Nexus between Social Media, Political Scandal, and Good

Governance in Nigeria: Its Ethical Implications...........ccococoiveieieiiieiiienicinenne, 157
Essien D. Essien, University of Uyo, Nigeria

The advent of the social mediarevolution in contemporary time has had a phenomenal
impact in almost every area of human endeavor in many societies. However, social
media has some credibility burden that could hinder its effective use and also produce
unintended consequences such as political propaganda, and other unwholesome
activities as it affects politics and governance. This study sought to assess the nexus
between social media, political scandal and good governance in Nigeria. It also



