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Preface to the fifth edition

It is appropriate that the fifth edition of this book, which today is firmly
established as the standard work on the subject and market leader in its
field, should be published on its 27th anniversary. The title is read in over
200 countries by both students and undergraduates studying the subject
and international entrepreneurs, who use it as an aide mermoir. A Chinese
edition is also available.

Moreover it reflects the International Trade experience of Alan
Branch spanning 50 years in terms of consultancy, lecturing and formu-
lating courses in over 25 countries, reflecting different cultures, embracing
Governments, Business Schools, Chambers of Commerce and Export
Councils.

The fifth edition has been completely up-dated, including 40 per
cent of new material and reflects the many changes that have emerged in
the past five years in this fast changing global market. Moreover, it takes
full account of the likely future trends in the conduct of international
trade, its environment and its undoubtedly increasing complexity.
Emphasis remains on management and control techniques and strategy
in the computer literate e-commerce logistically focused globalization of
today’s international trade.

The book falls into three parts: the export office and transport modes
at the commencement; constituents of the export contract including
finance, rates, customs and insurance; and finally a strategic input embrac-
ing execution of the export order, documentation, market entry options,
international trade law, EU, and international trade strategy and manage-
ment. The text will contain, throughout, case studies, further recommended
reading and focus on e-commerce.

The opportunity has been taken to introduce a chapter on International
Trade Law embracing law of contract, product specification, compliance,
intellectual property, litigation and arbitration.

Many individual chapters have been restructured to reflect the wide
range of changes since the previous edition. This includes e-comimerce,
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the conduct/negotiation of international trade including culture aspects,
the globalization development, expansion of logistics, the B2B and B2C
development, paperless trading including Bolero, and European Union,
including enlargement. The text contains case studies and further refer-
ence to recommended reading.

The book continues to focus on risk/problem areas and their solu-
tions, the importance of developing a continuous dialogue with the
importer, the need to have regard to the international environment in
which the exporter and ultimately the global entrepreneur, strives to oper-
ate on a profitable basis. Emphasis is again placed on the constituents of
the export price including Incoterm 2000 selection criteria. Full cog-
nizance has been taken of the e-commerce environment throughout.
Stress has been given to adopting strategies which respond to situations
and are capable of being executed and finally ‘add value’ at all times to the
B2B and B2C transaction.

Such enrichment of the fifth edition will further its popularity in col-
leges of higher education and universities throughout the world. It reflects
current and future trends/best practice. This includes degree level under-
graduates studying International Business and International Marketing,
International Physical Distribution, Maritime Transport and International
logistics, and students taking professional examinations sponsored by one
of the numerous institutes such as the Chartered Institute of Marketing,

Chartered Institute of Purchasing and Supply, the Institute of Export, the-

Institute of Chartered Shipbrokers, Institute of Commercial Management,
the Chartered Institute of Logistics and Transport, the British Institute of
Management, and the British International Freight Association and
Chartered Institute of Bankers. It is a very popular title for Chambers of
Commerce, Trade Associations and Training Agencies located across the
world conducting short courses and seminars on International Trade,
Export Practice, International Marketing and Developing Overseas
Markets.

Additionally, the title is very popular among 60 universities across
the world expanding their International Trade degree portfolios and
requiring publications written in a lucid style and providing a pragmatic
yet professional approach to the subject. This includes Diploma in
Management Studies and BTEC Higher National Certificate and Diploma
courses.

The fifth edition contains a much enlarged input from International
Agencies and Export driven companies around the world reflecting good
practices, new strategies and current and future developments. This not
only enriches the book, but also enables the reader to have a better under-
standing of world cultures and strategies as emphasized in the numerous
examples and case studies found in this publication. The extent and
breadth of such input is exemplified in the increasing number of organi-
zations who have helped me so enthusiastically with each new edition as
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recorded in the Acknowledgements and for whose assistance I am most
grateful. Also, I very much appreciate the interest shown by many colleges
and universities.

Finally, I would particularly like to acknowledge with grateful thanks
the generous secretarial help from Mr and Mrs Splarn and Mrs Jane Salter,
and as always my dear wife Kathleen in proof reading. This quartet has
provided encouragement, forbearance, and above all complete profession-
alism in enabling this much enriched fifth edition to be completed, for
which I am greatly indebted.

Professor Alan Branch

19 The Ridings

Emmer Green

Reading

Berkshire

England RG4 8XL

Tel. (0044) 01189476291

Email: kathleenbranch@hotiail.com August 2005



Acknowledgements

Alex Lawrie Factors Ltd

Alstom

AT&T Istel

Atlantic Container Line Agencies Ltd
Baltic Exchange

Belo-o-Pak (UK) Ltd

Bibby Factors International Ltd
Bowring Credit

British Airways

British International Freight Association
British Standards Institution
Chamber of Shipping (UK)
Chartered Institute of Marketing
Confederation of British Industry
Cotechna International Ltd

Credit Insurance Association

Danzas UK

Department of Trade and Industry
Euler Hermes

European Central Bank

Euro Tunnel

Export Credit Guarantee Department
Export Master Systems Ltd
Felixstowe Dock and Railway Company
Foreign and Commonwealth Office
Freight Network Ltd

Freight Transport Association

GE SeaCo

Hamriyah Free Zone Sharjah UAE
HM Customs and Excise

HSBC Trade Services (Midland Bank)



XX ACKNOWLEDGEMENTS

International Air Transport Association
International Chamber of Commerce
International Maritime Organisation
International Software Marketing Ltd
Kay O’Neill

KPMG Peat Marwick

London Chamber of Commerce and Industry
London Fox

Lloyd’s Bank (International)
Lufthansa Airline

Norman Shipping

Maersk Line

MAT Transport Ltd

OPEC

P&O Nedlloyd

Pira International

Port Klang

Port of London

Port of Rotterdam

Port of Singapore Authority

Price Waterhouse

Royal Mail International

Sea-Land

Simpler Trade Procedures Board
Staple Inn Actuarial Society

Syn quest

Thai Cargo

Trade Indemnity

United Nations Conference on Trade and Development
World Customs Organisation

World Trade Organisation



BhRAIS
£

FlEw EHERS

$3E Ebriz iy R AREE (D

A4 EPREH R BRE (2)

Fom ZAEKE

B6m WM AR

BTE O BEBRE

B8 E M ORYER KR IRCHEK KRS
BHOE HMOWRELSF

B16T HMTFRFMELRS -

36

<52
- 76
- 114
+ 124
o 57
+ 182

255

< 218

287

331




BT RO T A B AR BRSO e
19 EBRBBEE ovreetvoettons ot oy e e i
F200% EHEYRBBHGHE e

i A
i B
Ee
i D

Y
=5l

=+ 469

531

-+ 580

=603
= 609
w1610

+ 621

-+ 641

© 642



Conténts

Preface to the fifth edition xvi
Acknowledgements xix
1 International trade 1
Scope of book 1
Function of international trade 3
Survey of international trade 10
World Trade Organisation 27
Recommended reading 35

2 Advantages of trading overseas and the role of the
export and shipping office 36
Export benefits and risk 36
The export office role 39
The export office organization and structure 42
Export policy and records 48
3 Characteristics of international transport modes: 1 52
The role and essentials of a transport system ' 52
Canals and inland waterways 54
International air transport SA
International road transport 64
International rail transport 68
EuroTunnel 73
Recommended reading 75
4 Characteristics of international transport modes: 2 76
Containerization 76
Container distribution _ 82
Container types 85
Container bases 99

Non-containerizable cargo 96



X CONTENTS

Inland clearance depots 100
Dry ports 101
Sea transport - 102
Pipelines 106
Palletization 107
Seaports 107
Sea/air concept 112
Recommended reading 113
5 Multi-modalism 114
Rationale of development of multi-modalism 115
Factors driving multi-modalism in the twenty-first century 116
Features of multi-modalism 118
Multi-modalism integration 120
Multi-modalism strategy 122
6 Logistics and globalization 124
Role of logistics 124
P&O Nedlloyd Container Line — Logistics Division 129
Factors contributing to the development of logistics 134
The logistic freight forwarder 138
Greater Columbus - an inland logistic port, USA 139
Logistic case studies 141
Criteria of logistic supplier selection 143
Future of logistics 145
Globalization 146
Global village 149
Factors obstructing globalization 149
Developing the global economy 150
Interface between logistics and globalization . 152
Recommended reading 156
7 Freight rates 157
Theory of freight rates 167
The constituents of the freight rate 158
Factors influencing the formulation of freight rates 163
Air freight rates 164
Canal and inland waterways freight rates 172
International road haulage freight rates 172
International rail services rates 173
Maritime container rates 174
Sea freight rates o) 175
Calculation of freight rates 177
Royal Mail International 180

Recommended reading 181



CONTENTS Xi

8 Export cargo packaging, stowage, marking and dangerous

cargo shipments 182
Factors influencing type of cargo packaging 182
Types of packaging 187
Stowage of cargo 195
Marking of cargo 200
Dangerous cargo 201
The air waybill 217
Recommended reading 224

9 Export customs practice 22§
Introduction 225
Value Added Tax 228
Customs tariff and classification 232
Export controls 233
Export documentation and procedures 234
Customs reliefs 244
Duty preference and origin 247
The Common Agricultural Policy (CAP) 248
New Community/Computerized Transit System (NCTYS) 249
The Single Administrative Document 252
Recommended reading 254

10 Cargo insurance 255
Cargo insurance market 256
Lloyd’s agents 258
Fundamental principles of insurance 259
Cargo insurance policy form and clauses 266
Cargo insurance rating 267
Cargo insurance claims \ 272
Cargo claims prevention 276
11 Credit insurance 278
Export credit insurance ; 278
Short-term export credit insurance 282
Recommended reading 286
12 Export finance 287
Introduction 287
E-commerce 289
Financing the trade cycle 289
Export and import prices 291
Payments for imports and exports 292
Documentary credits and allied documents 295

Transferable credits : 304



