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People will talk about
you and your business,
whether you are on
social media platforms
or not.

Set up a listening
strategy for your
company name.,

Why social media is important

Social media has exploded in recent years. We have now entered
the age of the relationship. With the help of social media,
marketing has evolved into a two-way dialogue, not just a
monologue. By using social media as a way to advertise for your
company, you can speak directly to the consumers in an arena
they are comfortable with. Social media allows businesses to
connect with their customers and prospects while shaping their
perceptions of products and services.

Social media can be extremely powerful for business. But it can
also be a big risk as well. Social media is not your super hero,

and if your service is weak, your products are poor, and you do
not respond quickly enough to those business failures, then your
customers will use social media to enhance and vocalize those
feelings for the world to see. Not being online does not take the
problem away. Customers will still air their issues online, you just
need to make sure that you are also online, and implementing a
listening strategy so you can nip any grievances in the bud quickly
and efficiently before the problem escalates.
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So, we start this book with setting up an effective listening
strategy for your company and your personal name and the rest of
the book covers creating an active presence online.




Set up an effective listening strategy

Google Alerts is not the same as it used to be, and it is likely that
it will eventually be another tool that Google will terminate, in

a similar way that they switched off so many excellent Google
products such as Google Reader etc. In addition, Google Alerts
only sends you email if new articles, web pages or blog posts
make it into the top 10 Google News results, the top 20 Google
Web Search results or top 10 Google Blog Search results for your
query. If the top results remain the same for a while, you will

not receive emails on your topic. For this reason, there’s a great
product called “Mention”, which will monitor and listen to what
is being said about you or your company online.

How to get started with Mention

Go to the homepage (www.mention.net) and click the Sign up
button. You can sign up using your existing Facebook, Twitter,
Google, or Open 1D account, or just enter your name, email
address, and a password to create a new account.
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Create your Free account

If you sign up using an existing account, you'll be asked to enter
an email address. Then you can choose how to use Mention.

You can download Mention for Windows, get the app for iPhone
or Android, install a Chrome extension (see page 10), or just use
the web app.

Google Alerts will soon
be a thing of the past.

Register with
mention.net to perfect
your listening strategy.
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mention for Windows menton for iPhone mention for Android Chrome extension
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What is a Google Chrome Extension?

Google Chrome extensions are like mini applications (similar
to the apps that you would install on your smartphone). You
can access software quickly and easily by simply clicking on the
extensions from your Google Chrome bar.
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Creating a new alert on Mention

Create your alert
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