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General Editor

Angharad N. Valdivia is a Research Professor of Communications and Media at the University of
Illinois at Urbana-Champaign. She is also the head of the Media and Cinema Studies Department,
Interim Director of the Institute of Communications Research, previous Editor-in-chief of Communica-
tion Theory, and Senior Fulbright Specialist. Her research and teaching focus on transnational popular
culture studies, with special attention to issues of gender and ethnicity. She has published extensively
on issues of transnational Latina studies, exploring the tension between agency and structure in media
production and consumption.

Volume Editors

Fabienne Darling-Wolf is Associate Professor in the Journalism Department and the Media and Com-
munication doctoral program at Temple University’s School of Media and Communication. A global
media scholar, her work has been published in leading journals, including Journalism, Journalism and
Communication Monographs, Journalism Studies, Communication Theory, Critical Studies in Media Communi-
cation, and Visual Communication Quarterly.

Kelly Gates is Associate Professor of Communication, Science Studies, and Critical Gender Studies at
University of California, San Diego. She studies the culture and politics of new media technologies and

surveillance system development, and is author of Our Biometric Future: Facial Recognition Technology and
the Culture of Surveillance (2011).

Vicki Mayer is Professor of Communication at Tulane University, New Orleans, Louisiana. She teaches
and has published three books about the lived experiences of media consumers and producers in light
of widespread political economic transformations. She edits the journal Television and New Media.

Sharon R. Mazzarella is Professor and Director of the School of Communication Studies at James
Madison University. She is editor or co-editor of fi ve academic books including Girl Wide Web 2.0:
Revisiting Girls, the Internet, and the Negotiation of Identity (2010). Her published articles in the area of
youth and girls” studies appear in a range of academic journals.

John Nerone is Professor Emeritus at the University of Illinois at Urbana Champaign. He writes on
media history, journalism history, and normative media theory, and is the author or editor of Violence
against the Press (1994), Last Rights (1995), and, with Kevin Barnhurst, The Form of News: A History (2001).
He co-edits (with Robert W. McChesney) a book series in the History of Communication for the Uni-
versity of Illinois Press.

Radhika Parameswaran is Professor in the School of Journalism and adjunct faculty in the Cultural
Studies and India Studies programs at Indiana University, Bloomington, United States. Her research and
teaching interests focus on feminist cultural studies, globalization and postcolonial theory, qualitative
research methods, and South Asia. She has published her research in leading journals in communication
and cultural studies and has several chapters in edited volumes on global media and feminist media
studies. She is also the recipient of three outstanding teaching awards from the School of Journalism.

Erica Scharrer is Professor in the Department of Communication at the University of Massachusetts
Amberst. She is co-author of three prior books with fi rst author George Comstock, including Media
and the American Child (2007) and Television: What’s On, Who'’s Watching, and What it Means (1999). She
studies media content, opinions of media, media effects, and media literacy, especially pertaining to
gender and violence, and her work has appeared in such journals as Media Psychology, Journal of Broad-
casting and Electronic Media, and Communication Research.
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Elisenda Ardévol is an associate professor at the Department of Arts and Humanities
at the Open University of Catalunya where she teaches social and cultural anthropol-
ogy and qualitative methods in the social sciences and collaborates with the PhD
international interdisciplinary program on the information and knowledge society.
Her main research lines are related to digital culture, visuality, and the media. Her
major publications include the books (in Spanish) A Gaze’s Quest (2006) and Represen-
tation and Audiovisual Culture in Contemporary Societies (2004). Currently, she is
coordinator of the digital culture research group Mediaccions, a member of the
Media Anthropology Network of the European Social Anthropologists Association
(EASA), and chair of the European Communication Research and Education Associa-
tion (ECREA) Digital Culture and Communication section.

Kim Bissell is a professor at the College of Communication and Information Sci-
ences at the University of Alabama. She serves as the College’s Associate Dean for
Research and is the Director of the Institute for Communication and Information
Research. Her research interests lie in the intersection of media, health, and children.
She helped develop the Child Media Lab and the psychophysiology lab in the college’s
research center, and has recently conducted several studies examining the effective-
ness of video game devices in helping children at risk for overweight and obesity
become more physically active. She teaches graduate courses in research methods,
mass communication theory, media effects, children and cognition, and body image,
and undergraduate courses in magazine design and international journalism. She has
studied the social effects of mass media in relation to body image for more than a
decade, and has designed and developed media and health literacy programs for
children and adolescents in the area of health and body image. She is a certified
personal trainer and teaches group exercise classes in spin, boot camp, and weight
training. She also serves as a trainer for half-marathons, marathons, and other endur-
ance events.

Tanja Bosch is a senior lecturer in the Centre for Film and Media Studies at the
University of Cape Town, South Africa. She completed her MA in international
affairs while a Fulbright Scholar at Ohio University, where she also graduated with
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a PhD in mass communication. Her dissertation, which was awarded the Broadcast
Educational Association (BEA) Outstanding Dissertation Award 2003, was an ethno-
graphic study of community radio and identity in South Africa. Bosch teaches radio
journalism, new media, health communication, and media theory and research. Her
areas of research and publication include talk radio and democracy, community
radio, and youth use of mobile media, particularly mobile phones and Facebook.

Kevin Coe is Assistant Professor of Communication at the University of Utah. His
research focuses on the interaction of American political discourse, news media, and
public opinion. His work has appeared in journals such as Communication Monographs,
Journal of Communication, Political Communication, and Public Opinion Quarterly.

Mike Conway is an associate professor at the Indiana University School of Journal-
ism. He is the author of The Origins of Television News in America: The Visualizers of
CBS in the 1940s (2009), as well as of numerous journal articles relating to journalism
history, emerging technologies, broadcast news content, and research methodology.
Conway spent close to 20 years in broadcast news, most of that time in television,
working as a reporter, photojournalist, anchor, producer, and news director.

Peter Dahlgren is Professor Emeritus at the Department of Communication and
Media, Lund University, Sweden. His work focuses on media and democracy, from
the horizons of late modern social and cultural theory. Most recently he has focused
on the Internet and political participation, looking at how the Internet, combined
with other factors, can promote or hinder civic identities and engagement, especially
among young people. In addition to journal articles and book chapters, his recent
publications include The Political Web (2013), Media and Political Engagement (2009),
the co-edited volume Young People, ICTs and Democracy (2010), and the collection Young
Citizens and New Media (2007).

Fabienne Darling-Wolf is Associate Professor of Journalism in the School of Media
and Communication at Temple University. She also teaches and supervises graduate
students in the school’s Media and Communication doctoral program. A global
media scholar, Darling-Wolf studies processes of transnational cultural influence
and their “local” negotiation in different contexts, including Japan, Europe, and the
United States. She pays particular attention to how such processes intersect with
the construction of gendered, racial, and ethnic identities under conditions of glo-
balization. Her work has been published in Communication Theory, Critical Studies in
Media Communication, Journalism and Communication Monographs, New Media and
Society, Popular Music and Society, Feminist Media Studies, Journalism, Journalism Studies,
and Communication Review.

Charles H. Davis works in the area of media innovation management and policy,
and his current research focuses on media audiences, product innovation and experi-
ence goods, and Toronto’s cultural economy. He holds the E. S. Rogers Sr Research
Chair in Media Management and Entrepreneurship, is a professor in the RTA School
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of Media (Faculty of Communication and Design) at Ryerson University, and is cross-
appointed to the Entrepreneurship and Strategy Department (Ted Rogers School of
Management). He also serves as Associate Dean for Research in the Faculty of Com-
munication and Design. He is the author or co-author of more than 100 scientific
publications and reports, and has received numerous research grants from scholarly
granting agencies, governments, international agencies, and private firms. He
received his doctorate from the University of Montreal.

Lorena Frankenberg has a degree in communication and a master’s degree in
humanistic studies from the University of Monterrey, and a PhD in cultural studies
and communication from the Monterrey Institute of Technology and Higher Educa-
tion, Mexico where she was a research fellow at the Mass Media Research Center
until 2009. Since 2011 she has been a fellow of the National System of Researchers
of the Mexican National Council for Science and Technology (SNI-Conacyt). She
recently conducted a postdoctoral research project, financed by the German Aca-
demic Exchange Service (DAAD), at the Centre for Media and Communication
Research (ZEMKI), University of Bremen, Germany. She is Director of the Interdis-
ciplinary Research Centre at Metropolitan University of Monterrey, Mexico. Her
research interests include the relationship between media, citizenship, and democ-
racy, and audience studies.

Elfriede Fiirsich is Research Associate Professor of Communication Studies at
Boston College, USA. She specializes in issues of media globalization, journalism,
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media ranging from travel programs and business journalism to music reviews and
African Internet sites. In 2005 she was a visiting fellow at the University of Hydera-
bad, India. She currently is a visiting professor at Free University of Berlin, Germany.

Stephanie Geise currently works as a postdoctoral researcher and assistant professor
at the Department of Methods of Empirical Communication Science at the Univer-
sity of Erfurt, Germany. She holds a German equivalent (Diplom) of an MBA in
economics and a master’s in communication science, sociology, and art history. As a
research and teaching assistant, she has worked at the universities of Augsburg and
of Hohenheim in southern Germany, where she finished her dissertation, “Vision
that Matters,” on the functional logic and the media effects of visual communication
using the example of election posters in 2010. For this work Geise was honored with
the DGPuK Dissertation Award in 2012, a distinction presented by the German Com-
munication Association for the best PhD thesis in the field of communication science
over two years. Geise’s research interests are media effects and empirical methods
with a special focus on visual communication. She is chair of the Visual Communica-
tion Division of the German Communication Association (DGPuK).

Edgar Gomez-Cruz is a research fellow at the Institute of Communication Studies,
University of Leeds. He has published widely on a number of topics relating to digital
communications, particularly in the area of digital photography, computer-mediated



xxvi CONTRIBUTORS TO VOLUME VII

communication, digital ethnography, and visual culture. His recent publications
include the book (in Spanish) From Kodak Culture to Networked Image: An Ethnography
of Digital Photography Practices (2012). His current research, funded through a RCUK
digital economy grant, investigates screen cultures and creative practice.

Mark Hampton is Associate Professor of History and Associate Director of the
Centre for Cinema Studies at Lingnan University, Hong Kong. He is the author of
Visions of the Press in Britain, 1850-1950 (2004), the editor (with Joel H. Wiener)
of Anglo-American Media Interactions, 1850-2000 (2007), and a co-editor of the journal
Media History. He has recently completed a book on British culture and Hong Kong,
1945-97.

Kevin Healey is an assistant professor of communication at the University of
New Hampshire in Durham. He has a PhD in communications and media from
the Institute of Communications Research at the University of Illinois at Urbana-
Champaign. His research appears in Journal of Mass Media Ethics, Cultural Studies/
Critical Methodologies, and Symbolic Interaction. He is a co-editor and contributing
author for Prophetic Critique and Popular Media (2013), and a contributing author for
Evangelical Christians and Popular Culture: Pop Goes the Gospel (2013).

Tonny Krijnen is an assistant professor of media and communication in the
Department of Media and Communication at Erasmus University Rotterdam in
the Netherlands. Her research interests lie in television (production, content, and
reception), gender, morality, and new research methods. She is the co-editor of Gen-
dered Transformations: Theory and Practices on Gender and Media and guest editor of a
special issue of Interactions: Studies in Communication and Culture. Her research is
published in a variety of journals, including International Journal of Cultural Studies,
Communications, and Participations.

Glenn Leshner is a professor at the Missouri School of Journalism. His research
interests focus on the social and psychological processing of media and health com-
munication. His teaching interests include media effects, mass communication
theory, and quantitative research methods. Leshner’s recent research has focused on
the relationship between health public service announcements and cognitive and
affective outcomes. One study examined how emotional antismoking public service
announcements impact the cognitive, emotional, and behavioral responses of
both smokers and nonsmokers. He has published more than two dozen research
articles in leading journals, such as Communication Research, Journalism & Mass
Communication Quarterly, Journal of Communication, Health Communication, Media Psy-
chology, Journal of Media Psychology, Journal of Broadcasting ¢ Electronic Media, and
Journal of Advertising. He has also presented more than 65 research papers at inter-
national conferences.

Matthew Lombard is an associate professor in the Department of Media Studies and
Production and director of the media and communication doctoral program in the
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School of Media and Communication at Temple University in Philadelphia. His
research centers on individuals’ psychological and physiological processing of media
presentations and experiences, with particular focus on the concept of (tele)presence.
He co-founded and is president of the International Society for Presence Research
and is editor of ISPR Presence News. He is also director of the Media Interface and
Networked Design (MIND) Lab at Temple University. His work has appeared in
academic journals including Behaviour & Information Technology, CyberPsychology and
Behavior, Journal of Communication, Human Communication Research, Journal of Compu-
ter-Mediated Communication, and Presence: Teleoperators and Virtual Environments.

Jose Carlos Lozano is Professor and Director of the Communication Program at
Texas A&M International University. He received his MA in communication research
from the University of Leicester and his PhD in international communication and
media studies from the University of Texas at Austin. He is co-principal investigator
and coordinator of an international research project comparing the historical exhibi-
tion of films and cinema-going in Laredo, Texas, Barcelona, Spain, Barranquilla,
Colombia, and the Mexican cities of Monterrey, Torreon, Tampico, and Mexico City.

Sara L. McKinnon is an assistant professor of rhetoric, politics, and culture in the
Department of Communication Arts at the University of Wisconsin-Madison. Her
research and teaching are in the areas of intercultural rhetoric, globalization/tran-
snational studies, legal rhetoric, and transnational feminist theory, with expertise in
critical rhetorical, qualitative, and performance-based methods. Her current research
focuses on questions of subjectivity, agency, and legal access for refugees and asylum
seekers and she is interested in the role of the state and of global capital in determin-
ing access and subjectivity for marginalized groups and individuals. Her essays have
appeared in Women’s Studies in Communication, Text and Performance Quarterly, and
Quarterly Journal of Speech.

Carolyn Michelle is a senior lecturer in the School of Social Sciences at the University
of Waikato in Hamilton, New Zealand, and a founding member of the university’s
Audience Research Unit. Her current research focuses on international receptions of
blockbuster event films (The Hobbit and Avatar film trilogies) and explores the poten-
tial applications of Q methodology for cross-cultural comparative audience research
and theory building. Previous research has explored audience receptions of television
sitcom and reality TV, along with media constructions of gender and ethnicity, new
human biotechnologies, and domestic violence.

Suman Mishra is an assistant professor in the Department of Mass Communications
at Southern Illinois University Edwardsville. She received her PhD in mass media and
communication from Temple University, Philadelphia, and a master’s degree in
advertising from Michigan State University, East Lansing. She is an interdisciplinary
scholar whose research interests are in the areas of international advertising,
cross-cultural communication, globalization, and health communication. She focuses
particularly on issues of race, gender, social class, and nationality in media coverage.
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Mishra teaches various courses including research methods, transnational media, and
international advertising.

Rico Neumann works for the international consulting firm McKinsey & Company
and serves as a research collaborator at the UN-mandated University for Peace in
Costa Rica. His academic research centers on political discourse and behavior, public
opinion, and media performance during times of conflict. His work has appeared in
such journals as Communication Monographs, Mass Communication and Society, Presiden-
tial Studies Quarterly, and International Journal of Communication.

David R. Novak is an assistant professor in the Department of Media and Commu-
nication at Erasmus University Rotterdam, The Netherlands. His research focuses on
social change organizing, democratic values, and the use of images in research
methods. His research has appeared in a variety of journals including Journal of
Applied Communication Research, Critical Studies in Media Communication, and Commu-
nication Methods and Measures.

Richard K. Popp is assistant professor in the Department of Journalism, Advertising,
and Media Studies at the University of Wisconsin-Milwaukee. His research explores
the history of media and consumer society. Popp’s work includes The Holiday Makers:
Magazines, Advertising and Mass Tourism in Postwar America (2012) winner of the 2013
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Book History, Technology & Culture, Journalism History, and Critical Studies in Media
Communication.

Amparo Porta holds a BA in education and a PhD in the theory of languages from
the University of Valencia, Spain. She is a senior lecturer in teaching musical expres-
sion at the Department of Education at Jaume I University. She is the author of a
number of books and articles and serves as the director of the research group Habitat
Sonoro: Musica, Imagen y Significado, where she is the main researcher on several
projects. She is also a member of the Network of Heritage Experts. Her lines of
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and its application to musical education.

Jéssica Retis is an assistant professor in the Department of Journalism at the Mike
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Advisory Board of the European Communication Research and Education Associa-
tion (ECREA).
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General Editor’s Acknowledgments

A project like this is not the result of any individual’s effort. It is the collective output
of a team of people working together in different capacities to conclude an idea,
something that originally seemed like a distant fantasy and is now a real, material
set of volumes, with dozens of authors of original work a piece and with the edito-
rial thrust of a major publishing house. Yet if there has to be a tale of origin, then
this encyclopedia began over a decade ago, when I met Jayne Fargnoli at a lunch in
Timpone’s, a little “Northern Italian” restaurant in Urbana, Illinois. At that point she
convinced me to edit A Companion to Media Studies, which eventually came out in
2003. I thank all involved with that edited collection — authors, research assistants,
host institutions during my first sabbatical, and my home departments — because it
was, and remains, a widely used source of reference, teaching, and research. Just a
couple of days ago I had the pleasure of meeting a fellow scholar from Beijing who
uses that volume in her teaching and research.

I begin with that volume and with Jayne because, as a result of the success of that
volume — if success can be measured by the number of copies that are sold and by
the number of colleagues who have told me they use the book — we began to talk
about expanding it into a larger project. Jayne floated the idea of expanding each of
the sections in the Companion into a stand-alone book, each the size of the entire
original volume. This meant having six separate volumes — history, production,
content and representation, audience and interpretation, effects and cognition, and
futures. Later we decided that adding an entire volume on methods was necessary,
and that is the volume you are reading right now.

Deciding who was going to edit each of those volumes was as totally pleasurable
a process as an intellectually focused academic ever hopes to have. In sum, I had to
ask myself who would best compose each of these volumes. I have had the fortune,
in my career as a media studies scholar, to be schooled by and to work and collaborate
with fabulous colleagues. They are my role models in that I strive to some day
become the caliber of scholar that they already are. Thus I thank all the editors to
the volumes for taking time away from each of their own very busy schedules of
teaching, single-authored publications, journal editorships, and administrative duties
to contribute to this major encyclopedia. For, in case any of you do not know this,
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editing these (or any volume) is a labor of love for the field. It takes a major scholar
time to gather and shepherd the precise collection that is delivered to every reader
as a fait accompli. Like all cultural products, the labor and negotiation that go behind
the scenes of an edited collection are erased with the presentation of the finished
volume. Most of us will never know how assiduously and ethically each of the editors
gathered their contributors; shaped the tone of their volume; and begged, cajoled,
and begged again, so that chapters would come in time, or at all.

I thank the following editors, all of them my esteemed colleagues and dear friends,
for agreeing to work with me on this encyclopedia. A great big hug, shout out, and
massive and effusive amounts of gratitude go to John Nerone, Vicki Mayer, Sharon
Mazzarella, Radhika Parameswaran, Erica Scharrer, Kelly Gates, and Fabienne Dar-
ling-Wolf. John Nerone was my dissertation adviser, if you ever look up these things
online. I arrived a green little student at Illinois at the same time he arrived as an
assistant professor. Now, as this project wraps up, he has retired! I am not sure we
are surviving his departure from ICR. He is so sorely missed and truly irreplaceable.
He was, along with Clifford Christians, the moral compass to an entire institution,
at a time when morality takes a back seat to the bottom line. Sharon Mazzarella
and I were in the same ICR student cohort, partners in fear in that first year when
we both thought we would never comprehend the field. I met both Vicki Mayer
and Radhika Parameswaran when they were graduate students: Vicki at UCSD and
Radhika at lowa. Life is fortuitous and meeting these two great scholars since the
time they were developing their first major research project is one of the many lucky
breaks I have had in the field. I met Kelly Gates when she was an undergraduate
advertising student at Penn State. “You'll be back,” I told her when she got her BA
and headed out to the professional world. I had no idea she would come back to
ICR - yet another of those amazing strokes of fortune! I am so thankful she agreed
to edit her volume as she was coming up for tenure. Needless to say, of course, she
has been promoted and tenured. Erica Scharrer was introduced to me by Sharon
Mazzarella. What an introduction this was! Erica turned her volume in ahead of
time. [ am not sure | know anyone else who works like she does, and I am surrounded
by workaholics. Finally, Fabienne Darling-Wolf joins this stellar group of editors. I
met Fabienne in conferences and, through a process of triangulation, other volume
editors and I agreed that she was the ideal editor for a volume on methods. Together,
this dream team of scholars worked to produce this excellent encyclopedia. I thank
them again and also beg their forgiveness for all the needling I subjected them to as
we sought to get this encyclopedia out in the time we had promised.

At home, in my little piece of academic heaven that is called the Institute of Com-
munications Research (ICR), I have drawn extensively on the work and fellowship of
my fellow faculty. None of us in the ICR faculty could really do what we do without
the expert assistance of a brilliant cadre of doctoral students, who are destined to
become members of the next generation of the professoriate. I have had the distinct
fortune and pleasure to work with three of them as assistants contributing to this
project: Stephen Hocker, Christina Ceisel, and Michelle Rivera. Their organization
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and insight form part of the unnamed labor that makes this a superior scholarly
effort. The creation of the Department of Media and Cinema Studies and admin-
istrative changes in our college have had the indirect, and unwelcome, result of a
drastically shrunk faculty since the first six volumes were published. Remaining with
me from that core are James Hay, Isabel Molina, and C. L. Cole, who challenge me
to catch up with their brilliance and to nurture the very best PhD students in our
field. An incredibly promising group of junior faculty: Anita Say Chan, Amanda
Ciafone, Safiya Noble, and Julie Turnock have already began to make their mark on
the field. Either as emeriti or from afar, Clifford Christians, Norman Denzin, John
Nerone, Paula Treichler, Kent Ono, Sara Projansky, Lisa Nakamura, and Christian
Sandvig continue to meet their commitment to the ICR students who still work with
them. [ am indeed fortunate to be in their midst or the recipient of their responsible
stewardship of students and the doctoral program. Deftly handling all the details big
and small of two academic programs, our secretary Denise Davis is indispensable.
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