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General Editors’ Preface

Research and Practice in Applied Linguistics is an international book series from
Palgrave Macmillan which brings together leading researchers and teachers
in Applied Linguistics to provide readers with the knowledge and tools they
need to undertake their own practice-related research. Books in the series are
designed for students and researchers in Applied Linguistics, TESOL, Language
Education and related subject areas, and for language professionals keen to
extend their research experience.

Every book in this innovative series is designed to be user-friendly, with
clear illustrations and accessible style. The quotations and definitions of key
concepts that punctuate the main text are intended to ensure that many,
often competing, voices are heard. Each book presents a concise historical and
conceptual overview of its chosen field, identifying many lines of enquiry and
findings, but also gaps and disagreements. It provides readers with an overall
framework for further examination of how research and practice inform each
other, and how practitioners can develop their own problem-based research.

The focus throughout is on exploring the relationship between research and
practice in Applied Linguistics. How far can research provide answers to the
questions and issues that arise in practice? Can research questions that arise
and are examined in very specific circumstances be informed by, and inform,
the global body of research and practice? What different kinds of information
can be obtained from different research methodologies? How should we make
a selection between the options available, and how far are different methods
compatible with each other? How can the results of research be turned into
practical action?

The books in this series identify some of the key researchable areas in the field
and provide workable examples of research projects, backed up by details of
appropriate research tools and resources. Case studies and exemplars of research
and practice are drawn on throughout the books. References to key institutions,
individual research lists, journals and professional organizations provide start-
ing points for gathering information and embarking on research. The books also
include annotated lists of key works in the field for further study.

The overall objective of the series is to illustrate the message that in Applied
Linguistics there can be no good professional practice that isn’t based on good
research, and there can be no good research that isn’t informed by practice.

CHRISTOPHER N. CANDLIN and DAvID R. HALL
Macquarie University, Sydney
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