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Foreword

This book is published at a very opportune time when there are major activitics
around the globe including, but not limited to, products and scrvices that are sold
worldwide across different cultures, languages, and countries

Industries establish facilities in other countries where they employ local person-
nel and personnel from the country of origin of the corporation. There are cases of
business and diplomatic negotiations in cross-culture settings. For these situations,
this book with its 14 chapters, 26 tables, 95 figures, and 276 references provides both
the depth and breadth of knowledge to maximize the effectiveness ol communica-
tion and affective utilization of products and services across different geographic
locations. For this purpose, the book effectively illustrates the role of different lan-
guages and different cultures within a country and illustrates the effectiveness of
cross-culture design by case studies. The chapters conclude with specific guidelines
on design of cross-cultural products and services. As such, the book should be of
value and great utility to all corporations operating in different languages, cultures,
and countries and for researchers working in the cross-cultural arca.

Gavriel Salvendy
October 2011
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