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Preface

Preface WEBR“F & W& & F7. £ XH #H &S 4 “an introduction
toabook”o Wi, HARFAWEEHNZE " NE" . ER, LRBARKR
ME-—TRERHN T, ~REAENFFRTREAEN IR HEFER T %,
ZREANEREEA AT NLIE IR EBITIMAN EAETH R E

KHWF 4 R F 8 & K& )——Electronic Business and Its English o
HRHFEREERN 4 AR e-business A & H # e # K e-commerce, W #
AL RAR? X F, & F & 4 (e-business) & #F & F X & (e-commerce)
AR BOREAMNERARANELHHLES T H ot EFREDRA
BOAHERE NAZEMNAHESE, ZHLEINRRAFEE  AFHES TS
H kK.

(1 )Business-to-Business(B2B)——# ¥ #l.#y 3¢ & W #L A ;

(2)Business-to-Consumer(B2 C)—— % J #L# 7t ¥ %% & ;

(3)Consumer-to-Consumer(C2C) HRAEXNHERE,

(4 )Consumer-to-Business(C2B) M E A AL

(5)Non-business EC——3 B W L4 E 9 . F & 45

(6 )Intra-organizational EC— LI A B W & F 8 45,

HE¥,B2CH# C2C 4 & e-commerce, EE R EHATXH , KXW 5, #
ABFRF", REEMNAREAE T HF (e-business) AN FHAE L, B
R EBAL-—TEFAE., RRGSFAFHENZ —,

BFESHELEKM (Internet) XX F G fRGER S, R TURLY
B, it EN K BB KB AEE A TURE TN, mFE KiK.
FHESZ, o THAANEORHAT FE MEFECLABHHLES., & F
AERAKAHESAHEREZRNERE. CEARBEREFSHALFES
RENBRABROBR CHEETHRXXANERT ATERT EZZEHNM
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Yo RRAERAZFRF NN AR, AEL AN RN TR XK.
E BRBURLFIRAE-RINHGES S TUBSI AL RER, &
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NHFHESEDERILE,

BRFHARGEBEAEAN Y., YRAETEEARIARBERA, ®
ETUHENRNERA, 20 280 FRAXERAANTHANB R, FHE
Al g ;90 FRERENFN LR, B E B WA E LR
XABE EFHAENZELREEK; 0 EREH L FHSERTE, N
BBFHNEXBIAHLLHEREL, 21 HEREFHSFURAHNEENR
REAXHREFHENTRY, BR-GEARZEXNNES,

ARFEERAN - N EHRXE RKAROAR, PEREE-NXH.
ER BMTHRA MUAFE-NMNREBINRA B NERXBEREAN T
HBN-EEAENFRELANESRASR AW, ZRETAFHNENR
Z =,

BTFHSRE-THXN, BRABALY BATARBENELGBN I &H¥
HEeRBER¥E SFF CB¥Y FERTANKASEEHZ AR, HREH
EEDHE FRXMEBRERS TRNFHOFHRIE HRWEF L5 .7
W BMEREETAITHEK, 1998 FEFE LA EBAET FAEBRAF
W F B % ¥ % (The Carnegie Mellon Institute for E-commerce) ,#l & 7 & F %
HEVHERERMEFHI  EREREEREHNETHSNEEAS
HEXR, RENFSAFHARTRFES L L, TR TFHLHEAFE
WELEM, — MPETFTHSELHNFRAREFBENEEA X ERARERHA
5 a8 BT KRR 28R XKMBESF AR AERREAREALTHS X
B, BN AFA AL THS A ENHM XRGEMERALNE
EHH,

ZIMEFELALGANELAL, BREAANE VAT E-NMERY
BEERANFF EAANABELLXENE YV TESHRANFE, A
TRFEABEVAAWEFE RNBES TRXA(LTFHSAE), EXAHH
E_EFARE R XF “fFEHAR EAREE, B SGML(Standard Generalized
Markup Language) , 2 AfRE X B AR X BEAX, X A&, KBEFEH, MEI
EHMBEANERE,#E T HTML # X & B #7 1% ¥ f# XML (eXtensible Markup
Language) T# BB ES. CINRARKANK T XREEBENFHE EA
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A ENES Y., AR5 THSNUBARFH BREREBENEEE
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f# B B9 ¥ 3E F 2 3 B T ESP(English for Specific Purposes) &%, A F F &
MEBFPX, 4 FRARRERTFHSARPABE T HNARE, &
FTRTHSABRE-NFORE, XHRBEAWE, UK X,
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1. AgRCAMEES

ERAFE _FEFARHF-BE:“ RNAFE2I HLWEERR, BER
EBRNERARTENERXANEE . EXAREEDET. ELH
WEBRA B ERENAFET, ANMES HASCEFSFSRERL, &0
smileys, acronyms, jargon ¥ , R E WX K FA LM ER AHKMEIEET, WL
BERWTMABELRALR, BERAREAN., WEBFTHNFAEFRER
R-—BEFEHNXMAR, RNBAANKGEUFRE ), EXRHFEES
WARREEANHE AHFARC, AHEAAE ATAHZETL. Y4, N
RETRAZHAAERAGRERR AR

AB#EBNE T Subject Line; Quoting Documents; Intonation; Gestures
(% Basic Smileys; Widely Used Smileys; Midget Smileys; Mega Smileys;
Emotional Smileys); Acronyms and Jargon, *tiX ¥ % #1374 & R & f4T3E
ERR EHR EFEFLEEALLEZRA,

2. A

WEAERNEUHFPRUS ZER ERE O EL, EAREEY,EA
BN, 220N BUARELEH, TXVPRABTEARBENIES
R,

3. g4

ERTHAREY BARAABILA#, MEARRHNBERANTIR
BHEMES EEERABKREETH, UREEEER RIAFAXBARARANEE,

4. R E 3 #H

AR FHLSEEFR, £ F R HEE (infinitive phrase) EAFA R R E. £ &
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REERBAE R4 H H B W E (modifier) TA RN, I TEHREASHA
MR, XA AR MAEHTFFHEASE 2, BW, AR THSEE
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5. 4

ERTHSEEP, EAL ARG FHEF T4, & Internet-oriented
Framework, Business Plan # W5 P E A BHE A 4", EH AW E W N
B ERKE,
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Terms) 7 A K # By % R B MR X WA ;% A 4 F (Useful Sentences) # & #%
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MR LK (Glossary) ZHBREFABCH LS T EHRN ELFAY
HEFIL, £ ¥ % Internet, FTP, WWW £ 5 B B X —# 5N\, Bt #FH,
W # £ 5 15 & (Smileys) F1 W 48 4 # 17 (Acronyms) R WG EE W H €, £ F H
AHfAEAMEAREESF BTG A THSERN, THEFEL
%, WER—4,+H W Z#E(Extensive Reading) F # A F HH — L7 4,
PHEBERE LRK Y EBHEF, I Quid Pro Quo, hierarchy, spammer,
munging, parlane, promo, inertia 4% , R T B % , 8 X —— % i,

ERARHHTIAREFHBRUAGAEERARAXR IR GRERE LW
L RN R 2

EAFNEEABRP A TFELANA , RESHATAREENMEREH
HARE, B TRAEBNER KNI REREREARSE LRET
AEHAM AMAAALEENRTHE , ELRRAH .
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Introductory Remarks

It seems to me you lived
your life like a candle in the
the wind.

Elton John (1947— )
Born in England, one of pop

music’s great survivors.

Electronic commerce, E-commerce for short, or abbreviated to EC, basically
refers to the buying and selling or exchanging of products, services and
information via computer networks including the Internet. In its broader sense,

E-commerce is called E-business.
Q: What is the Internet?

A: The Internet is a computer network. Hook two computers together so
they can communicate with one another (See the diagram, p. 2). However, the
system we call the Internet is global in scope and consists of millions of
computers. It has evolved into perhaps the most powerful business and marketing

medium ever known.
Q: Does it mean that the Internet is a new technology in the 21st century?

A: Yes, exactly. In this century, the technology is the Internet, like the

invention of steam power in the 18th century. The Internet is the network of

1
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networks — the mother of all networks.
Q: What are the most important Internet services?

A: They are the World Wide Web, electronic mail, and, perhaps, file

transfer protocol, or FTP.
Q: What is the World Wide Web??

A: The World Wide Web, abbreviated to WWW, is a vast information
resource that exists around the world on hundreds of thousands of computers
called Web servers. These contain website that can vary in content from a single
page to many thousands of pages that are electronically linked to each other. The
total number of pages now available on the World Wide Web is numbered in
billions. These pages add up to a global library of information that you can access

and navigate by using your computer.

Q: Is it right to say that “the Web " is the largest and fastest growing area

of the Internet?

A: Yes, that’s right.
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Q: Then, isn’t the Web the same as the Internet?

A: Many people use the terms “World Wide Web” and the “Internet” to
mean the same thing, but they are different. The Internet is a global network of
interconnected computers that communicate with each other via the existing
telecommunications networks. The Web uses the Internet network to access and
link websites. As well as providing the infrastructure over which the World Wide
Web is able to operate, the Internet offers a variety of other forms of
communications and resources, including e-mail, newsgroups, and discussion
groups. If the Internet is like a system of roads linking places together, then
requests for Web pages, and the data from Web pages, are just two of the many

kinds of traffic that travel on this road system.
Q: How does the Web work ?

A: The World Wide Web consists of countless pages all connected via the
global communications network provided by the Internet. The connections
between pages are made by hypertext links, or “hyperlinks”, which are addresses

embedded in the Web pages. These links may connect to pages on the same

» Forum | Free E-mail | Free Hosting | Info | Contact us | Add your Site
snnarchive.com ERImE Google
o
R 261.032 Links Ads by Goodle Make snn.gr your homepage!
FREE WEB HOSTING
Results
Banking and Loans g
Previus 100.000 Free Calculators, Articles, Tips, Daily News, Rate- 10.0QO.Q00
Watch, & Morel Domain Links
R 200500 Loan-Resources Net com
R 201000 .:_et
biz
2 gg;ggg Discount Products Ly
Quality new and used items. Search for deals now! 3 K
R 202500 vana ¢b 2y com G
R 203000 de
R 203500 -gr
Ransan Westpac MasterCard el
R 204500 See what cardholders have to say about the Westpac Al
R 205000 MasterCard : s 1oy
R 205500 e ¢ 3rdoffers som
R 206000 Subdomain
R 7000 Global Internet Link Archive e
R 207500 .Com Domains Pages what is this ? TOUNTRY
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website, or to pages that are on a computer on the other side of the planet.

Q: How do we access the Web?

A: To access the Web you need a personal computer (PC) connected to a
modem — an electronic device that translates the computer’s digital signals into
the analog signals that can pass along telephone lines. You also need an account
with an Internet service provider (ISP). ISPs are your gateway to the Web as
they operate powerful computers that are permanently connected to the Internet.
Through the modem and your ISP, you can explore what is available on the Web

by using a program called a Web browser.
Q: By the way, what’s a Web browser?

A: A Web browser is a piece of software installed on the PC that lets us look
at(or “browser”) different websites. The most widely used Web browsers are
Netscape Navigator and Microsoft Internet Explorer. Navigator was the first to
arrive and quickly became the most popular browser on the market. Microsoft
then created it own browser, called Internet Explorer, and ever since there has
been a strong rivalry between the two, but both are excellent browsers. You can
have both of them installed on your PC, and which one you use is a matter of

personal preference.

Q: How does the Web operate?A

A: The Web operates under a protocol called HTTP (HyperText Transfer
Protocol). A Web page is a text document written in HTML(HyperText Markup
Language). A Web site is made up of multiple HTML files available on a Web
server connected full-time to the Internet. A Web page can incorporate formatted
text, images, animations, forms, sound, video, live chats, and other multimedia
elements. Each Web page has its own unique URL(Uniform Resource Locator),

or Web address, such as http: //www. domain. com/page. html, so the user’s

computer can find that particular page.
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Q: What is the history of the World Wide Web?

A: The introduction of the World Wide Web is a recent event, even though
the Internet was developed more than three decades ago. In 1991, a scientist
named Tim Berners-Lee of CERN(the European Laboratory for Particle Physics)
conceived an Internet-based publishing environment called the World Wide Web.
With the invention of Mosaic in 1993, the first integrated graphical Web
browser, the popularity of the World Wide Web as a communications medium

quickly began to grow.
Q: Would you please explain the history of the Internet?

A: Yes, gladly. In 1957 the successful launch of Sputnik by the Soviets may
have triggered the space race, but it also helped bring about the Internet,
although somewhat indirectly. In part because of Sputnik, the Advanced
Research Project Agency (ARPA) was formed as part of the U.S. Department of
Defense, also in 1957.

Among other things, ARPA created at a number of universities across the
country. It soon became clear that these research centers needed to be able to
communicate with each other through some type of infrastructure. The first four
sites to be connected were at the University of California — Los Angels(UCLA),
the Stanford Research Institute, the University of California — Santa Barbara
(UCSB), and the University of Utah.

Because this first network was military-oriented, the distribution of
information through it was highly secretive. A system of splitting data into tiny
“packets” that took different routes to the same destination was developed to
make it more difficult to “eavesdrop” on these transmissions. It is this method of
“packet switching” that allows the Internet to function as it does today: Large
numbers of computers can go down, and date can still be transferred.

By 1969, new research into networking was being conducted. Standard
systems of networking were needed in order for computers to be able to

communicate with each other. Over time a system known as TCP/IP was

5



