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Quintessence of Concept and Composition

Shintaro Ajioka [ Chairman of the Screening Committee ]

From among the total of 1,285 works submitted from
various sources again this year, only one entry is selected
for the Grand-Prix.

The honor of the title went to the opinion ad about the
envi-ronmental concern over "water" and "green" posted on
pages 1, 4, 12, 17, 20, 25 and 28 of the May 2nd and 4th
2003 issues of Mainichi Newspaper. This piece of work, with
an astonishingly bold sense of freedom, interconnected ad
space and article space which were traditionally inviolably
separated from each other; the bold new way not only
expressed the advertiser's attitude towards the environ-
mental concerns, but also presented a piquant critique that
we should not forget to continuously question our given
assumptions when producing creative work. On another
context, it implies that the key to overcoming environmental
issues lies in the continued questioning of our daily lives,
and reminds us of the importance of not giving up, of being
perseverant in trying to communicate one's ideas to others.

This work is of course excellent in its resulting visual
impact, but is also significant in the sense that it makes us
realize the importance of production work, which is normally a
silent force behind the scenes but is essential to materialize
a good concept. This Grand-prix is truly won by the close
collaboration of designer and producer.

In selecting Grand Prix, there were two other rival
candidates recommended from among the works gualified for
Best Work Prize. One of them is the work titled "Kanji"
which was finally awarded Special Prize. It is an attempt at
ideographic repre-sentation of new kanji that symbolize
"computer" or "mouse" in the old, wood block Ming-style
typeface. Its masterful compo-sition and fresh idea were
very highly commended.

As a representative of the Screening Committee, | must
refrain from stating my personal opinion, but 1 would like to
mention here a series of work called "With and without IKKO
TANAKA" by Katsuhiro Kinoshita in an homage to the late
lkko Tanaka, his mentor, which did not qualify for any other
awards than Best Work Prize.

This work was in an intense competition with the Grand-prix.
| would like to conclude this preface by expressing my deep
empathy with the concepts of Kinoshita's work and his

formative mastery that supports his concept.
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On Receiving the Grand Prix

Kotaro Hirano

“"What if an ad suddenly breaks into the article in the
newspaper?" ....this innocent idea was the seed of
the Environmental Advertising Project, "Mainichi (Water)
Newspaper” and "Mainichi (Green) Newspaper” run
for 2 days during the Holiday Week of May 2002.
These two issues were designed so that the article
and advertisement look like as though they are part of each
other. The catch copy is posed as a question about
concern over water and green, and each of the
advertising sponsor’'s products provide or attempts
to provide an answer, while the newspaper article
covers a more detailed data or information about
environmental issues and efforts to improve. The
word "collaboration" sounds like a cliche nowadays,
but what happened there really was a collaboration
between the article and the ad. Recently you get to see
many environmental advertisements, but | feel that
many of them are still one-way argument raising
questions or just a vague visual presentation, both
without being able to propose any answers. Our ad
project was an attempt at being an environmental ad
with an answer, which does not conflict with and even
takes effective advantage of the essential nature of the
newspaper of being a public reporting media. And we
have had a lot of feedback from the readers.

Talking about design, by differentiating the topics of
"water" and "green" by the icons, a tear drop shape for
water and green color object for green, we were able to
simply but unmistakably define the topic on each
page. These icons were dispersed among the article,
and transforming itself to various forms, con-nected the
facts (article) with other types of facts
(ad/product).

Towards the big goal of "expanding the horizons of
newspaper ad", | created this work by a close colla-
boration with the staff at Mainichi Newspaper. | had to
ask an extra hard work from them such as editing the
article to the exact number of characters to fit the
layout or helping out with arranging the column
setting. | was very fortunate to be able to work as part
of this wonderful team of so many people.

! am very glad and honored to hear the news of this
Grand Prix. My deep gratitude and acknowledgem-ent
goes to the Mainichi Newspaper and the ad sponsors
who granted me this opportunity.

Thank you very much.
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