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Text The Nature of Tourism

There is no distinct definition of tourism that is accepted
universally. This is because what constitutes a "tourist’ and the
'tourism industry' is still a matter of debate. The idea of
tourism as a single industry has come in for criticism. Some
scholars hold that tourism cannot properly be described as
an industry because it does not produce a distinct product.
Tourism includes various other trades and industries, such as the airline, rail,
cruise, accommodation and food service industries. It also involves tour
wholesalers, retailers and a variety of attractions, as well as a wide range of other
private and public services and facilities. Some of these service inputs are very
important to tourism, while others are supportive. Gilbert (1990) argues that
tourism requires a range of non-industrial resources which provide an input to the
tourism product. Such non-industrial resources include climate, scenery, beaches,
wildlife and the culture of the host community.

Tourism is, therefore, a social and cultural phenomenon that is characterized
by a mixture of different trades, organizations and activities. However, tourism
can be viewed as an industry in itself. The phrase 'tourism industry’ is employed in
a broad sense to represent both the services and resources used by domestic and
international tourists. .

Tourism has become one of the world's biggest industries, and is a major
component of the world economy. Already, in terms of direct and indirect
employment opportunities, tourism is the largest industry in the world, and could
become the largest single sector of world trade early in the 21* century. For many
countries, tourism has become an important means of promoting economic
development and a major source of foreign currency. The estimates for the late

1980s suggest that, world-wide, the annual expenditure on domestic and
international tourism combined amounted to some US$2,000 billion (with
domestic tourism accounting for about 90% of the total). This represents some
12% of world GDP, or more than twice what is spent annually on defense
world-wide.

The great growth in standardized and rigidly purchased (mass) tourism since
the Second World War can be attributed to a number of factors, which include
increased paid leave from employment and increased disposable income in
developed countries, the use of commercial jet aircraft since the 1960s, increased
promotional fares, cheap oil and the entry of multi-national companies to the
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40

45

tourism industry, Most international tourists come from developed countries
with Germany, the USA, the UK and Japan being particularly noteworthy. In
terms of international tourist arrivals, Europe is the dominant host region,
followed by the North Americas, East Asia and the Pacific, Africa, the Middle
East and South Asia. However, international tourism is dynamic and some world
regions have grown faster than others in recent decades in terms of international
arrivals. Most notably, East Asia and the Pacific have increased their market
share significantly, largely at the expense of the Americas, where growth has been
slower. The fastest rates of growth in international tourism are often found in
developed countries. The international tourist market is also dynamic in the sense
that recent years have seen a growth in interest in forms of tourism which provide
alternatives to mass tourism.

constitute / 'konstrtju:t / v HIRK expenditure / 1ks'penditfa / n. Fih

debate / dr'bert / n. Hrify amount / @'maunt/ (to) v &
come (in for) v. i, %3 account / a'kaunt / (for) v. & (Ee
cruise / kru:z / n. #iAT defense / di'fens / n. B 1
accommodation / 8. koma'deifan/n k15 standardize / 'steendedaiz/ v. fEiEElL
wholesaler / 'haulseils / ». HEE rigidly / ‘rid3idlr / adv. FERE
retailer / ri:'terle / n. BEH purchased / ‘p3:t] ast / adj. (R &e 1]
attraction / a'treek[an/ n. w514 attribute / a'tribju:t / to 1T
range / reind3 / n. —%%, H paid leave HH Y
input / 'input / . B disposable / dis'pauzebl/ adj. # e
supportive / sa'po:tiv / adj. b2 : 3] promotional / pre'mou| enl / adj (B4
Gilbert / 'g1lbat / . FHRIAK (AB) noteworthy. / ‘nautwa:01/ adj. NkEm
scenery / 'si:nert/ n. RE, AR dominant / 'dominant / adj. o5 % B Hu 7 (4
characterize / 'keeriktoraiz / v. dynamic / darnemik / adi. #&Em

_ ELewe R HFIE notably / 'nautbali / adv. BEH
in a broad sense M- X E alternative / 9:1'tainativ / . priE:
estimate / 'estimeit / n. By

tourism and the tourism industry ### 5 # b “Hed” —iAAT IR (the science of
tourism), #AETiRjRML (the tourism industry). Meis RiFEHMMER, B 1oty
# (a' multi-subject science)o Heifdl £ —ANF MEIFEAL, ¥ R BT 2 oAb A 1=y (tourism-
related industries), WAEEH. Bk, BFIE.

What constitutes a 'tourist’ and the 'tourism industry’ is still a matter of debate. % % 4 4
R AR A Ao iR AR R R — AN S8 P RKRE-NHHEEMINE AN, Kb s
£ what constitutes a tourist and the tourism industry, M#J% 38 H3% R ftid what 315, %
IR .
What makes the small town known to the world is its waterways and stone bridges.
REAPRA L TR E R B 57 E o .
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What has been done to comfort the victim's family is still a mystery to most of the staff.
HRWEEA LB — et K3 R TR I RAA .

This represents more than twice what is spent annually on defense world-wide. 3 (%712
£ RESRESATESHHEAGARE.

GDP (gross domestic product) & M4 = 44 RESENENHLATSBME WEEARE
HEERERSMIRBRRE AN, BRESBEELBRHRRE LA

the use of commercial jet aircraft since the 1960s 60 XA K LA AAGRARA 20 4
60 FEAUKRY @ ML BT R MR NG, KRG B 5 B 2 7] (9 BE BRI AT I (87, K08 B 16k 5 B i
REHA, FNMERITE R RSRFE, BRUIER T ERERLY “E—KER”.

Recent years have seen a growth in interest in forms of tourism £ % R AN HHEHEHY
A ALETHRHEK  F)id see Bx “BF. LUVHIE” 8B, KXEEERRTERSMA
M FEEE. RutBgu

The 1990's saw great development in the information technology (IT) industry.

20 4 90 FRAIZEHA LA T ERI R K.

The 1960's saw the revolutionary growth of world international (mass) tourism.

20 #4260 FRERER (AR ABLEATESHGLA,

Exercises

Fill in the blanks to complete the following statements.

1) The tourism industry includes many other trades and industries, such as the ,
service industry.

’

2) The tourism industry also involves , , and a variety
of , as well as other private and public services and facilities.

Supply the missing words to define the terms of ‘tounism’ and ‘the tourism industry’.

1)  Tourism is a cultural phenomenon that is characterized by a mixture of different trades
and activities.
The complete statement shouid be:
Tourism is a

2) The term 'the tourism industry' is used to represent

Complete the following answers to the questions below.
1) How important is tourism to the world economy?

Tourism has become s
Tourism is a 5
Tourism provides 5

The world's annual domestic and international tourist expenditure (%) together

represents ;
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It is predicted that the tourism industry couid
early in the 21* century.
2) How important is tourism for many countries, developing countries especially?

Tourism helps promote . and

is
3) Is domestic tourism more important than international tourism in terms of tourist

receipts, or vise versa? How do you know that?

4, Choose the correct alternatives to each of the following statements.
1) The rapid growth in tourism since World War II has been attributed to many factors,
which, according to the text, include
a  increased paid holidays;
b increased NI (National Income);
¢ arelatively safe and peaceful international environment;
d  more artificial tourist attractions established;
€  a better ecological environment world-wide;
f  the simplification of visa affairs;
g the entry of multi-national companies in tourism;
h  the rapid development of IT (information technology);
i  cheaper and more comfortable aviation services;

-

j  more investment in tourist market promotion.

2) Which of the following are the most important international tourist-generating countries
or regions in the world, according to the text?

a  the United States e. Russia
b  Great Britain f Japan

¢  France g Canada
d  Germany i Spain

3) Which of the following are the world's most important tourist destination regions in
terms of international arrivals, according to the text?

a  Europe f  Middle East

b  East Asia and the Pacific g Affica

¢ North America h  Oceania

d  North-East Asia i South Asia

¢  South America j  Western Europe
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Text The Tourist and Tourist Activities

Tourists are frequently regarded as visitors (non-resident) and travelers who
travel for the primary purpose of ‘ '

1) business (e.g. consultations, conventions and inspections);

2) other personal business (e.g. shopping, medical or legal appointments

and educational study);

3) visiting friends or relatives (primary activities might include socializing,

dining out or home entertainment, for example); and

4) pleasure (e.g. sport, recreation, sightseeing, and dining out).

As long as a traveler is visiting (for less than one year) an unfamiliar
community (the host community) from a place where he or she normally resides,
then that person may be regarded as a tourist. A tourist may also refer to a
day-visitor as well as one that visits a host community for one or more nights.
The tourist trip may be international (continental or inter-continental) or domestic
(regional or inter-regional). Other travelers, including commuters, crews of
airlines and ships (who do not stop over and visit another community), migrants,
temporary workers, military personnel, refugees and students traveling between
home and their places of education, are not regarded as tourists, because their
travel is very short, usually does not involve the use of tourism services and is not
affected by tourism promotions. In addition,, the tourist demands one or more
activities in the destination area which other travelers do not require specifically
from that area. Below is a classification of the main types of activities which the
tourist may demand of a destination area:

1) Communing with Nature: visiting open areas, such as parks and
commons, rambling, walking, etc.

2) Historical heritage: visiting castles, stately homes, museums, ancient
monuments, religious sites, galleries and battlefields;

3) Attractions: visiting zoos, safari parks, waxworks, theme parks, etc.

4) Sports activities: taking part in or waiching various forms of indoor,
outdoor and water sports, such as bowling, fishing, sailing, golfing, shooting,
swimming, surfboarding, motor racing, football, cricket, etc.

5) Entertainment: other than sport, this may include visits to the cinema
or theater, bars, concerts, discos, restaurants, etc.

6) Relaxation: sunbathing, resting, reading, etc.

7) Health: taking healthcare treatment, saunas, massage, therapy, etc.

8) Shopping: browsing, souvenir or antique hunting, special-purpose

trips for new outfits, gifts, new high-cost equipment, etc.

9) Business activities: meetings, conferences, exhibitions, etc.
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B Words and Expressions

non-resident / non-'rezident / adj.
EEREH
consultation / konsal'terf en/n.  B#
inspection / in'spekfan / n. ng
legal appointment /'li:ggla'pointment /
ERELEWY
socialize / 'sgufelaiz/v. ZHIES
reside / ri'zaid / v B
continental / ,kontr'nental / adj. KBk
commuter / ka'mju:ta /n.  BEEEH
migrant / ‘'maigrent / n. BER
refugee / refjui’'dzi: / n. MR

Questions for Oral Discussion

commune /Ko,mjuin / v. with 53
commons / 'komenz / n. A3t EHh)
ramble / 'reembl / v, 85
stately / 'stertli / home #tAZMHEE
safari / sa'fairt / park  FHPEFEHARE
waxworks / 'waeksw3:ks / n. R

cricket / krikit / n. wak
healthcare treatment

/'helB kee 'tri:tmant / #42¥F
therapy / 'Beroapr / n. BT
browse / bravz / v PR

outfit / "autfrt / n. BERMS)

What are the four reasons for which a tourist travels?

1) ;
3) ;
When is a resident regarded as a tourist?

2) ;
4) '

Does a tounist stay in an unfamiliar community at night? If s/he does, for how long?

What people are not regarded as tourists, according to the text?

What are the ten types of tourist demands?

) ;
3) ;
5) ;
7 ;

9) ;

2) ;
4) ;
6) v R
8) ;
10)
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Text Tourism as a Global Industry

David Lodge, in his novel Paradise News, proclaims
tourism half seriously as the new global religion. Using
guidebooks as devotional aids, millions of 'pilgrims' tour to
a galaxy of holy places every year--from Disneyland to
Delhi, from Cairo to coral reefs, from Harrods to the
Himalayas:

Sitting on a lump of rock beside the Parthenon, watching the tourists milling about,
clicking their cameras, talking to each other in different languages, it suddenly struck me:
tourism is the new global religion. Catholics, Protestants, Hindus, Muslims, Buddhists,
atheists--the one thing they have in common is they all believe in the importance of seeing
the Parthenon. Or the Sistine Chapel, or the Eiffel Tower. (Lodge, 1992)

What Lodge paredies is, of course, mass package tourism, the extreme form
of the travel phenomenon, and the 'phenomenon’ is indeed, as it sweeps the world
with seemingly unstoppable energy, like a tsunami. The numbers and growth
rates are impressive: by the mid-1990s some 500 million travelers crossed
international boundaries each year. In addition, throughout the world, domestic
travel was growing as a component of social and economic changes. Despite
indications of slowing down, travel and tourism remained, in the 1990s, one of
the world's fastest growing industrial sectors, and was poised to become the
world's leading industry, with six percent of global GDP and at least 13 percent of
consumptive expenditure. Equally significant was the realization that, although
over 60 percent of all travel still occurred between countries in North America
and Europe, the highest growth rates were being recorded by newly industrialized
countries (NICs) and less developed countries (LDCs). It must be remembered,
too, that demand for, as well as supply of, tourism opportunities is becoming truly
global, illustrated vividly by the rapid growth of high-spending tourists from
Japan and the NICs of South-East Asia.

One of the most important characteristics of tourism is that it is, in essence, a
fashion industry. The complex two-way relationship between demand and supply
is based upon the dynamics of people's perceptions, experience, attitudes and
values. Participation in tourism is, therefore, subject to powerful cultural filters,
which may change over time. For example, the Japanese are well-known for their
strongly developed work ethics, but this is changing, both organically in the way
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people think, and as an element of public policy, where the government is
emphasizing the benefits of the leisure ethics. One result is the explosion in the
Japanese demand for tourism experiences. For instance, succeeding the
well-publicized 'sex tourism' packages to Bangkok for business executives, there is
the rapidly growing Australian tour itinerary; Cairns-Barrier Reef-Ayers Rock-
Sydney, which is causing concern over its carrying capacity, impacts and quality
of experience.

Vocabulary
devotional / dr'vaufanal / adi. BiHH Sistine Chapel / 's1sti:n 't[zepal /
pilgrim / ‘p1igrim / ». Px& (R
Disneyland / 'diznileend / n. parody /'paeradr / n. (BBt
(Fye e s tsunami /tsu'naimi / n. A5, R
Delhi / 'delz/ n. (BVEH)ER poise / po1z / v. BRI
Harrods / ‘heeradz / n. dynamics / dar'nsemiks / n. Esih
(B0 B 255 B IR perception / pa'sepfen / n.  A&BEH
Himalayas / lhima'leroz / n. B 5k filter / 'filte / n. PR
tump / lamp / n. o, M ethics / 'eB1ks / n. EMERHE, B
Parthenon / ‘pa:Bmnan /n.  W&ERMH organically / o:'geentkal / adv. HHli
mill / mal / v, B 5 B explosion / 1ks'plauzan / n. WoH
Catholic / 'kaeBalik / n. RERRE publicize / ‘pablisaiz / v.  BlRAKTE
Protestant / 'protistent / n. T Caims / 'keans /n. (M) Y8 (%)
Hindu / 'hindu: / n. B Barrier Reef / ‘beerie ri:f / (M)A ®#
atheist/ 'etBnst / n. EHieHE Ayers / 'eas/ Rock XIR¥EA
Language and Cultural Notes

new religion #F#  pEALMEARELEEHMOE ATEAGERFT RS, TR EE LR bR A
NptnRE#ER  (holy places), BEHRIIFTTH AN “fEE” (Aikir#E tourists) R “HHX”
(to pilgrim).

Sistine Chapel #&¥2ZE&¥  RBENH—NPLAEE, HATRRZE EHELNBERAFERK
KRFPRT D, XEHURHREHEHBNHFT. OREREURENERERT .

mass package tourism 2 @HMRRH#  HIRITHEEEHE (CETHEED) KCRTRE .

indications of slowing down #Z#F %Rk #5820 4 90 FAPH, AHEDERERNE
wEMEYL (slow-down) LIS, £REFHANIRLTR. ERREVIAGET RBHSL.
HEREHL R ARV ESTFRBRTHEEY.

sex tourism in Bangkok & #&-e9ttafis  LUTMPERIS 0 B MR “Hikik”. FREH
BEYHUR “4E2#” (capital of sex) 2. BEREBUN CEFEIEH, ZHBEEMNI S
rHEEBRELPHER .

Ayers Rock X %&¥z  HitH EBKKMICER, £ TRAMEILHKERET. EAH 348 K,



