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Preface

With real cases, real companies, real events, real issues, and a new emphasis on emerging
markets, the new International Business is engaging and userfriendly for students and
instructors alike. Are your students prepared to operate in the new international marketp-
Jace? Do they understand how traditional business functions are influenced by culture,
geography, and technology? Do they understand the growing importance of emerging mar-
kets like China and India?

Let Griffin and Pustay show them how!

In the fifth edition of their internationally popular text, Ricky W. Griffin and Michael
W. Pustay illustrate how successful managers must function in a competitive world.
International Business is packed with current examples that reflect the vibrancy of the
field of international business. This student-friendly text offers a managerial approach to
international business with an emphasis on skills development, emerging markets, and
an excellent map program.

Authors Ricky Griffin and Mike Pustay encourage students to attain “cultural literacy”
in international business, such as being able to talk knowledgeably with a visiting execu-
tive from a French multinational corporation or understanding and analyzing the impact of
trade negotiations with Mexico on themselves and their firms. Griffin and Pustay also pro-
vide a foundation for thoroughly understanding the growing importance of emerging mar-
kets, especially China and India. The emerging markets theme is introduced in Chapter 1,
carried forward in later chapters wherever appropriate, and reinforced in numerous cases,
boxed inserts, and end-of-chapter questions and exercises.

The importance of emerging markets is also reflected in an exciting new feature called
the “Market Entry Strategy Project (MESP),” a hands-on exercise that allows students to
analyze the opportunities and challenges created by new market entry.

To give students even greater insights into international business, the fifth edition also
includes a feature called “Building Global Skills” that gets students involved with skills-
oriented exercises. There are also five content boxes that highlight coverage of current
issues related to technology, entrepreneurship, and doing business with a global perspective:

B Venturing Abroad exposes students to the opportunities and challenges of conduct-
ing business outside their home country.

B E-World provides insights into the impact of e-commerce on how business is con-
ducted internationally.

B Point Counterpoint helps students see issues from different perspectives. This feature
provides opposing viewpoints on controversial business topics and serves as a launch
pad for student discussion and research. No right answers are provided; instead, the basic
pros and cons of each side are highlighted and discussed, and, where appropriate, the
authors discuss the ethical implications of these debates.



2 PREFACE

B Bringing the World into Focus helps students understand the historical, cultural,
and political contexts of international business.

¥ Emerging Opportunities highlights challenges and opportunities in emerging inter-
national markets.

Updated, revised, and with new cases—including chapter-opening cases, chapter-
closing cases, and two comprehensive cases at the end of each part—this edition allows
students to work with tangible examples of the concepts discussed in each chapter.

In addition, there are almost 40 maps throughout the text that show students where var-
ious countries and firms are located and how international business transactions occur. The
maps also promote a better understanding of political boundaries and national geography.
For example, a topographic map of South America demonstrates the physical barriers to
trade among South American countries.



Teaching and Learning Tools for Instructors
and Students

Companion Website

http://www.prenhall.com/griffin

The format of our Web site has been updated, and it includes the same great features in a
more user-friendly format. Here you will find password-protected instructors’
resources and a student section that includes true/false, multiple-choice, and Internet

essay questions.
It’s everything you need for a course that gets students excited and involved!

Instructor’s Resource CD-ROM

This helpful CD-ROM includes the Instructor’s Manual, PowerPoint slides, and the
TestGen test-generating software. Containing all of the questions in the printed Test Item
File, TestGen provides many options for organizing and displaying tests, which allows for
greater flexibility and ease of use.

Instructor’s Manual

The helpful Instructor’s Manual includes sample syllabi, lecture outlines, and answers to
all end-of-chapter and case questions.

Test Item File

The Test Item File boasts over 100 questions per chapter, including multiple choice,
true/false, short answer and essays.

TestGen Test Generating Software

This electronic version of the Test Item File includes the TestGen program, which allows
professors to design, customize, save, and generate classroom tests.

PowerPoint Slides

Available on the IRCD-ROM and Companion Website, adopters will receive more than 20
slides per chapter including maps and figures from the text in addition to highlights of key
chapter materials.

Videos

Exciting and high-quality video clips help deliver engaging culture, country, and business
programs to the classroom to help students better understand the world around them.
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