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Preface

In the preface to each edition of our book, we
have stated that the mass media are con-
stantly changing. This continues to be true
today. Keeping up with the changes in the me-
dia is a daily task. For example, consolidation
has changed radio because companies can
now own several radio stations in one mar-
ket. Satellite delivery has changed television
because viewers now have more program-
ming choices. The accessibility to the print
media on the Internet has changed the read-
ing habits for millions of people. And the In-
ternet has changed how mass media re-
searchers conduct their work. These changes
and more have created an exciting time in
mass media research.

As in our previous editions, our goal is to
introduce you to mass media research. In this
edition, we have made changes based on
comments from teachers, students, and me-
dia professionals who have used our book.
All of the chapters have been updated, the
chapters are now arranged in a more logical
order, and there is a new chapter on Internet
research. In addition, although the Internet is
still in its infancy, we wanted to take advan-
tage of it and we have made our book “In-
ternet ready.”

Throughout the book, we include web
sites, search engine suggestions, and Info-
Trac® references for you to examine for fur-
ther information. These suggestions were
current as of early 1999. However, since the

World Wide Web changes daily, some of the
suggestions and sites may be relocated or
even abandoned. If that is the case, take time
to search for related sites—the Internet is an
information gold mine.

We would like to thank the following
colleagues for their feedback on this edition:
David H. Goff, University of Southern Mis-
sissippi; Charles “Rick” Houlberg, San
Francisco State University; Michael Ryan,
University of Houston; and James D. Whit-
field, Northeast Louisiana University. In ad-
dition, we would like to thank our editor at
Wadsworth, Karen Austin, for her support
and encouragement.

As we have stated in the previous five edi-
tions: If you find a serious problem in the
text, please contact one of us. Each of us will
steadfastly blame the other for the problem
and will be happy to give you his home tele-
phone number (or forward any e-mail).

Have fun with the book. The mass media
research field is still a great place to be!

Roger Wimmer

Denver, Colorado
rogerwimmer@home.com
www.wimmer-budson.com

Joseph Dominick
Athens, Georgia
joedom@arches.uga.edu
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