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Abstract

Comparing to the developed countries, such as America and Ja-
pan, the bankcard industry of our nation is still on the initial stage.
However, it is developing rapidly in recent years. It is not only a the-
oretical problem but also a practical problem—how to accelerate the
development and enhance the competitiveness of the bankcard indus-
try in our country. From the point of our view, there are things that
must be done in the following aspects in order to accelerate the devel-
opment of the bankcard industry in our country.

1. We must understand the actual situation of the bankcard in-
dustry in our country correctly and clearly;

2. We need to create our own national bankcard brands ;

3. Each organization issuing bank cards needs to improve the
competitiveness of its bankcards;

4. We must accelerate the development of credit card business;

5. We must improve the core competitiveness of our bankcard in-
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dustry;

6. We must improve the environment of our bankcard industry;

7. We must set up appropriate pricing mechanisms in our bank-
card market, especially the interchange fee pricing mechanism as the
core of the bankeard pricing system.

8. We must build and complete the law of the development for

our bankcard industry.

The study methods of dialectic materialism are used in this the-
sis. Meanwhile, historical materialism guides our investigation to the
market development and policy changing of our bankcard industry.
We combine the normative analysis and positive research in our stud-
y. We not only theoretically analyze the developing process, market
structure , central competitiveness, environment, characteristics, and
interchange fee etc, but also makes positive research based on the de-
velopment of our bankcard industry, including the positive analysis to
the behaviors of our credit card users and the market structure of our
bankcard industry. This thesis summarizes some related foreign papers

as well.

The content of each chapter is as follows:

Chapter 1: Introduction, which includes the problem arising,
studying situations both domestic and overseas, basic study contents
of our topic, main study methods, and the innovations to the
topic, etc.

Chapter 2 Study of the basic developing situation of bankcard
industry both domestic and overseas, which includes the producing

background of the international bank card industry, the development
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of the international bankcard industry, the chain configuration of in-
ternational bankcard industry, and the present situation of the bank-
card industry in our country, etc.

Chapter 3. Study of the market development and policy changing
of the bankcard industry by using the neoinstitutional economics.

Chapter 4; Study of the market structure and business competi-
tiveness of our bankcard industry based on the theories of the industry
economics, in which we bring up that the market structure of our
bank card industry is oligopoly. In this chapter, we also investigate
the competitiveness of the bankecard business under the oligopoly mar-
ket structure through an example. In this example, we assume that
there are two organizations which issue bankcards in the market.

Chapter 5; Theoretical analysis and positive research of the mar-
ket development of our bankcards, which include neoinstitutional eco-
nomics analysis to China’s bankcard market, economics analysis to
China’s credit card market development, and positive investigation to
the behaviors of credit card users in China.

Chapter 6 Study of the central competitiveness of China’s bank-
card industry, in which, based on the theoretical analysis to the in-
dustry core competitiveness, we define the contents of the core com-
petitiveness of our bankcard industry, compare the international com-
petitiveness of our bankcard industry, provide countermeasure to en-
hance the competitiveness of our bankcard industry.

Chapter 7 ; Systemic study of our bank card market, in which we
summarize the interchange fee in the bankcard market overseas, ana-
lyze the interchange fee in our present bank card market, and provide
suggestions to the Innovation of the interchange fee in our bankcard

market.
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Chapter 8 . Study of the environment of our bankcards, which in-
cludes what {inancial ecological environment and bankcard ecological
environment is, the factors and analysis of bankcard ecological envi-
ronment, and the suggestions to improve the environment of our bank-
card.

Chapter 9; Study of the law of our bankcard development, which
includes the cognizance of the basic law relationship between partici-
pators involved in our bankcard market, the judicial cognizance of the
credit card cheating crime, the analysis to the law of the solving meth-
ods of credit bad debt. Based on the actual situation, we investigate
the problems related to the law of our bankcard industry development
and provide suggestions to solve those problems.

Chapter 10; Conclusion and suggestions, which include our sug-

gestions to the development of our bankcard industry.

The innovation of this thesis is as follows:

1. Use the methods of neoinstitutional economiecs to study the
market development and policy changing of our bankcard industry;

2. Utilize theories of industry economics to investigate the market
structure of our bank card industry and competitiveness of bankcard
business , present that the market structure of our bankcard industry is
oligopoly, and study that how organizations issuing bankcards can im-
prove their competitiveness of the bankcard business under the oligop-
oly market structure ;

3. Positively study the behaviors of the credit card users in our
country, and provide suggestions on marketing sirategies to organiza-
tions issuing credit card;

4. Study the central competitive power of our bankcard industry,
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and present countermeasure to enhance the central competitive power
of our bankcard industry;
5. Investigate the environment of our bankcard industry, and

provide suggestions on how to improve the environment of our bank-

card industry;
6. Present suggestions on how to innovate the pricing mechanism

of the intercharge fee in our bank card market.
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