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WH9TI05%) (Annals of Tourism Research)B FL7F 1982 4E55 2 WK “BFYIC R AR
7 R B RT BT H 5 2 E(trade shows and conventions) il 5T it &5
(Research Notes and Reports, Annals of Tourism Research, 1982), [t 1961 4E#i /R ¥
W HhEM” MBLSRT 21 4, 1983 4E, ZTTIR T —REETikizEES
(tourism industry exposition) GBI FE3CE, XX T K% 534
MBI A B (Gartner, 1983), WG, ZAIEZF] 1988 £ _HAEF TR TH
BATHEAMRMERSUHREE: —BiRET BERRERZER DS
(AIEST)1987 4E4¢4THILL “ B KZ {4 (mega-event) 1 IR FI A 2 F HAE XI5 E %K
MR BHEE 7 HEBRE 37 RS, XIRKEHRE AIEST HIRTTEH
RERIEHTE B K& (Jafari, 1988); FAM—FRE T 1987 4 AM BRI
BFFE K £ (People and Physical Environment Research, PAPER)H F I F£/BUA “Frik
Y5 Z {2 (hallmark event) X3 i B9~ (94iY(Wall, 1988), Annals of Tourism
Research 45— Einl P A IS M (even) B FE CEEF| 1992 474 & % (Burgan
et al., 1992), %30 B AEE AL 58 IR AR 7R B (tourism multiplieni#47 T
HiSHGT, H AR EBGHAFRBGHTE R TR —TEERAMES E
XHFFR TAE.

Jee &l T M 0 i i % M B 5N BT 3B R SR R i B ST AR I 1) B OROR
BF IR G LB A A GO E R B REFRESE, —HEEHT
PWHEEEAREFTFEEN—ERER “JEMREE” H 5 (some non-tourism
property) FISS3R R “4EAtE” (high complexity) B2, 75— 7 L iy T53 Rk
WERFSEAs 5 i R I AL © SRS IR BRAIBUE R AT LR . Bitk, REEA
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