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Passage 1

McDonald’s founders Dick and Mac McDonald started with their little drive-in
restaurant in San Bernardino, California in the late 1940s. But McDonald’s today
serves 38 million customers each day, 20 million of them in the U. S. A. It is about
23 000 restaurants in more than 100 countries around the world. It is one of the
world’s great entrepreneurial organizations, with most restaurants worldwide run by a
franchisee or affiliate partner of the company. It’s one of the two most recognized and
powerful brands in the world, the other being Coca-Cola, the only soft drink supplier
to McDonald’s today. It’s a growing company, adding more than 2 000 new
restaurants to their system each year. This means a new McDonald’s will open
somewhere in the world every five hours of every day. It generates sales of more than
$31 billion a year and earns net income of more than $1.5 billion annually.
McDonald’s opened its first restaurant in Beijing on April 23, 1992. It’s the joint
venture partnership between McDonald’s and the General Corporation of Beijing
Agriculture, Industry, and Commerce. It took five years to establish the network of
local farmers, manufacturers, and other suppliers to support the restaurant.

QSC & V has been the foundation that built McDonald’s success. QSC & V
stands for the McDonald’s principles of Quality, Service, Cleanliness, and Value. It’s
McDonald’s business philosophy ever since it came into being. Quality to
McDonald’s means that they ensure their customers receive food products that are the
result of the best ingredients, strict standards, and proven preparation procedures so
that they will be safe, healthy, and great-tasting.

Service that’s fast and friendly has always been a foundation for success of
McDonald’s. They use service enhancement techniques to help to provide service that

1 REFIBRFEDE K&
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meets and exceeds their customer’s expectation. Cleanliness has always been
McDonald’s principle. This means having the cleanest and freshest facilities — from
the kitchen and dining room to the rest rooms and parking lots. Value means low
prices at McDonald’s. Today, value is defined as the total experience you receive for
what you pay, and at McDonald’s, the total experience includes nice food, friendly
folks, a clean environment, quick and accurate service and fun!

(362 words)

1. Choose a proper title for the article.
A) McDonald’s Success
B) The Famous Brand-McDonald
C) How Did McDonald Build Its Kingdom
D) McDonald and Its QSC & V

2. Where is the major market of McDonald?
A) In the US.A. B) In China.
C) In Australia. D) In Europe.

3. What does “QSC & V” stand for?
A) Quick, safe, clean and vague.
B) Quality, service, cleanliness and value.
C) Quiet, soft, clear and vivid.
D) Quality, security, clearness and value.

4. Which one is TRUE about McDonald?
A) It took McDonald 5 years to built its first restaurant in Beijing.
B) As a brand, McDonald is as famous as Coca-Cola.
C) McDonald owns about 23 000 restaurants all over the world.
D) Coca-Cola is one of drink supplier of McDonald’s.

5. What is the value of McDonald’s?
A) Nice food, friendly folks, clean environment, quick and accurate service and
fun. '
B) Cheap, fresh and fast.

REFIFRPDH RIS 2
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C) Safe, healthy and great tasting.

D) Business philosophy.
[4EERE]
affiliate n. 4rA ) franchisee n. FFFELEAN
entrepreneurial adj. ML, EIH ingredient n. K
[xExE]
XENET HAMLRBIEE LT HRBIEMEZEEY.
(&R

. ¥EH, SKD. YEE—RAELFHERE BONE=BHEZHFTNE
EEE, MEEKHE D RHAR.

2. ECHRRRIAIE, B R A REXESE RS "M “But McDonald’s today
serves 38 million customers each day, 20 million of them in the U.S.A.”

3. JESCHRURANY . SR BARE S BB M: “QSC &V stands for the
McDonald’s principles of Quality, Service, Cleanliness, and Value.”

4, SR, BE B, HHAENBRESIAEMNS, FRREXH
wizw, HR A T %49 HRSFIIA XA ZHE, fi2ELFaE
By A FE RS, HER C T WO AREME—ENE, HFAEZ— HFR D
I,

5. JESCHRATI R AR AR h L ERJE—A: “Today, value is defined as
the total experience you receive for what you pay, and at McDonald’s, the total
experience includes nice food, friendly folks, a clean environment, quick and

accurate service and fun!”

Passage 2

It seems like Americans use credit cards for everything. It’s a lot easier to spend
money that you don’t see, isn’t it? Many Americans spend money that isn’t even there
and get deeper and deeper in debt. Why do so many people spend more than they
have? “Buy now, pay later” has become an American way of life. Recently, American
house holds spent nearly 11 billion dollars more than they earned, creating a negative
saving rate.

There are two ideas — one, living within your means, and the idea that living on
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debt is a great equalizer. They both have validity because it is important that someone
live within their means over their lifetime.

When people are young they are earning money, but they have very little savings
so they almost have to borrow in order to own a house or own a car. But as they grow
older, they should develop the habit of saving, so that by the time they reach the end
of their earning life, they have savings to live on in retirement, and live within their
means.

“Buy now, pay later” worked very well for us in the 90s, but one suspects it
won’t work forever. The only thing that concerns me is that Americans are so
contented, so optimistic, so unconcerned about any bumps in the road that many
American households, though not all of them, are very heavily extended in personal
credit. A lot of credit card debt; people are paying very high prices for houses and
borrowing heavily against those prices; and if we do run into a bump in the road, a
recession, there are going to be a lot of households, not all of them, but many
households that’ll be severely squeezed. That means we’re more vulnerable to serious
financial distress than Japan is. Japan has been in financial distress for ten years, but
one reason it’s been able to weather that is that the households had been very
conservative, had a lot of savings, were very liquid, and were able to weather difficult
times. And many American households would now be less able to do that because

they are so heavily in debt.
' (365 words)

- 1. We know from the passage that credit cards

A) make Americans get deeper and deeper in debt
B) are likely to be abandoned by more Americans
C) will soon become a symbol of American life
D) will help solve potential financial problems

2. Why should people learn to save as they grow older?
A) People suspect “buy now, pay later” won’t work forever.
B) People can live on saving when they are retired.
C) People want to own a house or own a car.
D) People should take their offspring into consideration.

REFLARIREB B RIS 4
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3. In the eyes of the author, the idea living on debt

A) isn’t as good as living within one’s means

B) is better than living within one’s means

C) is well grounded just as living within one’s means

D) is within the law and should be accepted by everyone

4. The chief concern of the author is that
A) Americans are too optimistic about the world future
B) Americans are too contended to live within their means
C) America is vulnerable to serious financial distress

D) economiic recession is on the horizon

5. One reason that Japan has been able to weather its long-term financial distress is
that
A) Japanese often worried about the future
B) Japanese households had a lot of savings
C) Japanese were more competent than Americans
D) Japanese didn’tl need to pay high prices for house

(A4 RER]
bump n. HUfE equalizer n. FHERE, FHEHEKE
[(XEFE]

A T EEAN “EMTEMAK” ERTR, Bl THMREREN
AR .
[5EE Rt ]

A lot of credit card debt; people are paying very high prices for houses and
borrowing heavily against those prices; and if we do run into a bump in the road, a
recession, there are going to be a lot of households, not all of them, but many
households that’ll be severely squeezed.
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HZABRBERRES: MITERNEE, AZHMamH: WRBATBERK
B, EwE MARSEATLEHRE, REFREH, BEANTELH,
SEZICER.
(&SRB ]

1. FOCHHREATNE. BR A. REAE—BRTHERA: “Many Americans
spend money that isn’t even there and get deeper and deeper in debt.”

2. RIXFERBATH. ZFRB. REANB=BRE _4G): “But as they grow older,
they should develop the habit of saving, so that by the time they reach the end of

their earning life, they have savings to live on in retirement, and live within their
means.” ,

3. SHEIERIAY AR B R C. L EFRIRIA, E Z B H A% (equalizer),
I, WHEHEGEEM (validity). ZEATHICTEHL.

4. AIMEIERIT . BE C. FNEP, EEIAK: “... Americans are so
contented, so optimistic, so unconcerned about any bumps in the road ... ”, [RIRT,
NYHEHAANMEX LK FE, 8 “we're more vulnerable to serious

- financial distress”.

5. FIXEERBANE. BF B. MIEHEE—BREIFCE=H: “Japan has been in
financial distress for ten years, but one reason it’s been able to weather that is that
the households had been very conservative, had a lot of savings, were very liquid,
and were able to weather difficult times.”

Passage 3

During the traditional wedding ceremony, the bride and the groom promise each
other lifelong devotion. Yet, about one out of four American marriages ends in
divorce. Since 1940, the divorce rate has more than doubled, and experts predict that,
of all marriage that occurred in the 1970s, about 50% will end in divorce. The U. S. A.
has one of the highest divorce rates in the world.

What goes wrong? The fact that divorce is so common in the United States
doesn’t mean that Americans consider marriage a casual, unimportant relationship.
Just the opposite is true. Americans expect a great deal from marriage. T hey seek
physical, emotional, and intellectual compatibility. They want to be deeply loved and
understood. It is because Americans expect so much from marriage that so- many get

RSB IRAIE LI 6



