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Abell, Derek F., Defining the Business: Starting Point of Strategic
Planning. Englewood Cliffs, NJ: Prentice — Hall, 1980.

Abell, Derek F. , Managing with Dual Strategies; Mastering the Pres-
ent, Pre-empting the Future. New York: Free Press, 1993.
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Cohen, W. M. and Levinthal, D. A., “Absorptive Capacity: A New
Perspective on Learning and Innovation” , Administrative and Science Quarter-
ly, 35 (1) (1990).
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Brin, David, The Transparent Society: Will Technology Force us to
Choose Between Privacy and Freedom? New York: Perseus Books Group,
1999.
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Kaplan, Robert S. and Norton, David P. , The Balanced Scorecard:
Translating Strategy into Action. Boston, MA. Harvard Business School
Press, 1996.
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Westra, Matthew, Active Communication. Florence, KY: Wadsworth
Publishing, 1995.
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B, AREGAE P ECHRITE,
Temple, Peter, Magic Numbers. The 33 Key Ratios that Every Investor

Should Know. New York: John Wiley & Sons, 2001.
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Kotter, John and Heskett, J. L., Corporate Culture and Perform-
ance. New York: Free Press, 1992.
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B THZ RN —FE, HRERERA, XSERBEAF M.
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B AR AT EERETIER, KR —RHEHE
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Sherrington, Mark, Added Value: The Alchemy of Brand-led Growth.
Basingstoke ; Palgrave Macmillan, 2003.
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Albrecht, Karl, Delivering Customer Value: It’s Everyone’s Job. Cam-
bridge, MA: Productivity Press, 1995. il www. karlalbrecht. com i}
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Alderfer, Clayton P. , Existence, Relatedness and Growth: Human Needs
in Organizational Settings. New York ; Free Press, 1973.
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