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Unit One

Text

World Tourism Organization

The World Tourism Organization (WTQO) is the most widely recognized
and leading international organization in the field of travel and tourism today. It
serves as a globa} forum for tourism policy issues and a practical source of tourism
know-how. [ts membership includes 138 countries and territories and more than
350 Affiliate Members representing local government, tourism associations, edu-
cational institutions, and private sector companies, including airlines, hotel
groups and tour operators. With its headquarters in Madrid, WTO is an inter-
governmental body entrusted by the United Nations with the promotion and de-
velopment of tourism. Through tourism, WTO aims to stimulate economic
growth and job creation, provide incentives for protecting the environment and
heritage of destinations, and promote peace and understanding among all the na-
tions of the world.

The World Tourism Organization had its beginnings as the International U-
nion of Official Tourist Publicity Organizations set up in 1925 in the Hague. It
was renamed the International Union for Official Tourism Organizations (IUO-
TO) after World War I and removed to Geneva. IUOTO was renamed the
World Tourism Organization (WTO), and its first General Assembly was held
in Madrid in May, 1975. The Secretariat was installed in Madrid early the fol-

lowing year at the invitation of the Spanish government, which provides a build-



2 HHBEE (F2R)

ing for the headquarters. In 1976, WTO became an executing agency of the U-
nited Nations Development Program (UNDP); in 1977, a formal cooperation a-
greement was signed with the United Nations itself.

WTO is engaged in many activities. The transfer of tourism know-how to
developing countries is a major task. Here WTO contributes decades of experi-
ence in tourism to the sustainable development goals of nations throughout the
world. WTO projects are based on the policy of sustainability, ensuring that the
economic benefits of tourism development are not offset by damage to the envi-
ronment or to local cultures. »

WTO is well known for its statistics and market research. Research has
been one of WTQO’s most important contributions. Their work here has set in-
ternational standards for tourism measurement and reporting, measured the im-
pact of tourism on national economies, produced forecasts, examined trends, and
made the results available in publications.

Human resource development is another WTO goal. In cooperation with its
network of 14 Education and Training Centers throughout the world, WTO sets
standards for tourism education. The newly developed Graduate Tourism Apti-
tude Test (GTAT) is an example of their efforts to encourage standardization of
curricula and to make degrees in tourism more internationally comparable. WTO
also offers seminars, distance learning courses, and practical courses for tourism
officials from member countries.

WTO attempts to facilitate world travel through elimination or reduction of
government measures for international travel as well as standardization of re-
quirements for passports, visas, and so forth. They work to improve the quality
of tourism through trade liberalization, access for travelers with disabilities,
safety and security, and technical standards. They also work to improve the
promotional efforts of member governments through effective media relations and
serve as a clearinghouse for international tourism information.

In addition to these global activities, WTO engages in regional activities.

Each region of the world Africa, America, East Asia and the Pacific, Eu-

rope, Middle East and South Asia

receives special attention from that

region’s representative. The WTO Representatives meet with top tourism offi-
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cials from each of the countries in their region to analyze problems and help seek
solutions, act as a liaison between tourism authorities and the UNDP to create
specific development projects, organize national seminars of topics of particular
relevance to an individual country, such as Tourism Promotion in Mexico or Eco-
tourism in Kyrgyzstan, and hold regional conferences on problems that are
shared by many countries so that members can exchange experiences and work
toward common goals, such as Safety and Security in Eastern Europe or Aviation
and Tourism Policy in the Caribbean.

They are also involved in regional promotion projects. The Silk Road and
the Slave Route are two projects, being implemented in cooperation with the U-
nited Nations Educational, Scientific and Cultural Organization (UNESCO).
Launched in 1994, WTO'’s Silk Road project aims to revitalize through tourism
the ancient highways used by Marco Polo and the caravan traders who came after
him. The Silk Road stretched 12000 km from Asia to Europe. Sixteen Silk
Road countries have joined forces for this project. The Slave Route, initiated in
1995 as part of the United Nation’s International Year of Tolerance, aims to
boost cultural tourism to western African nations. Its immediate goals are to re-
store monuments, enhance history museums, and launch joint promotional cam-
paigns in selected tourism generating markets, which will motivate foreign visi-
tors to learn about the history of these countries and to discover their roots. The
project is expected to be expanded in the future to include other nations in south-
ern and eastern Africa, as well as countries in the Caribbean.

WTO is primarily financed by members’ contributions. Full members pay
an annual quota calculated according to the level of economic development and
the importance of tourism in each country. Associate members pay a fixed annu-
al contribution of U. S. $20000 and affiliate members pay U. S. $1700 a
year. WTO’s budget for the two-year period 1996 — 1997 totaled U. S.
$18099000. Membership dues accounted for about 90 percent of the budget,
with the remainder coming from UNDP support costs, investment income, and

sales of publications and electronic products.
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Words and Expressions

forum n. (BN forums B fora) iz; WHibE; KE
issue n. HR, R BT RTY

know-how =n. SERREIR; AR, RE

affiliate n. &H; X

intergovernmental a. BUFEIK

Madrid DR (WHFTEH)

the Hague W5

Geneva HWIE
Spanish a. VHIIFH; FHF AH; EIFIEH
Spain PEF

entrust w. &, fFik; EH

incentive =n. I, HI¥

heritage n. MWWEM™; #™=, FR

destination =n. HH#, K

assembly n. #£%, 846, A2

secretariat n. Pickh, WHL

install »t. ®RE, BE; £

execute wvt. KAT; EHE; AT, BAT

transfer v. ¥, ffi#; W3h; ®E

sustainability n. R, %%, AR

offset n. I, 2

statistics n. % SHEF, KRS

impact n. R, ®W; i, B

network n. WM&, JHEMN

curricula 7.  (curriculum HE ) #¥KHMLERE, (—1) RE
comparable a. WAIHEK; KLIH

seminar n. (K¥H) BRIHE; HELRRE, HR&
facilitate 2. ik, {2i; EAS, HEERMN
elimination =. HEBR, WE
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access n. &L, #HA

clearinghouse n. 3#¥Fr

liaison n. BK&&

the Caribbean ¥ tb ¥

ecotourism n. HERRWE

Kyrgyzstan T /RH #

implement v. B8, M :
launch ». E®&, X5, FE&, Fh
revitalize wvt. {HHTE, FEHEFBER
caravan n. RIB\, HATBA

initiate v. JFFIf, K3, FHAl]
boost v. F, #&K, {€i#

restore wt. (M) &E, () BEh; HE
monument n. D&M, LEH
enhance v. #®RE, #m, Ek
quota n. ER, KM

serve as Y, fE----- ZH

aim to do sth. #, TH

engage in HMNFETF, FILT
contribute to ... (X)) B ; BIEA
in addition to  Bg----- Z 5k

actas X4, &--fEM

relevance to ... Hi-eeeer Ax

Notes
1.the World Tourism Organization (WTO) i REHEHALH

2. the International Union of Official Tourist Publicity Organizations [ RE

HRBEEARRE &

3. the International Union for Official Tourism Organizations (IUOTO) HE

B E 0 i o 4 4B B

4. the United Nations Development Program (UNDP) BAHEFXRiT+UE
5. the United Nations Educational, Scientific and Cultural Organization - (UN-
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ESCO) BAHEZEMN AR

6. Graduate Tourism Aptitude Test (GTAT)  BESR A fREERE 15K
Exercises
I. Based on your reading of the text, which of the following statements is true

w

(T) or false (F)?

. WTO is currently the most widely recognized major international organization
in the field of travel and tourism in the world.

. More than 350 countries and territories have their membership in the World
Tourism Organization at present.

. The development of the Graduate Tourism Aptitude Test is an example of
promoting peace and understanding among all the nations of the world.

. The World Tourism Organization officially signed with the United Nations
the cooperation agreement in 1976.

.WTO is active in both regional and global activities.

. The WTO representatives hold regional conferences on problems that are
shared by many countries.

. The Slave Route project aims to boost cultural tourism to both Asian and
African nations.

. The majority of the operation cost of WTO has been covered by the UN since
its founding in 1975.

. WTO attempts to facilitate world travel through elimination of requirements

for passports and visas for international travelers.

10. The Silk Road and the Slave Route projects were implemented by the United

Nations Educational, Scientific and Cultural Organization (UNESCO) to

promote regional tourism.

II. Answer the following questions based on the information in the text.

1

2
3

. Where did the World Tourism Organization hold its first General Assembly in
19757

. What is your understanding of WTO’s major task?

. Why has research been one of WTO’s most important contributions?
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4. Two national seminars are mentioned in the text to illustrate certain topics.
What are they?
5. What was the major purpose of Silk Road project and how many countries

took part in the project?

III. Translate the following inte English using the words or expressions given in
the brackets.

1. XM BT E R — S R HERATEERFRERM . (serve as)

2. BRTHUHENMTHEMABRALSSN), BRRFARENTAIRER
F & (in addition to, engage in)

S.HENNARNREMN T, REUVAMAERETHEEMNEM. (con-
tribute to)

4. BRITRBMTERERE, FoMmikE L™, EREE. (restore)

5. EMAFEXESNT—~BEMRTE. (launch)

Situational Conversation

1. Asking About Travel

Jack: Good morning. I want to go to Guangzhou. Could you please tell me if
there is a flight tomorrow?

Travel agent: There are two flights every day at seven a.m.and at three p.m.

Jack: How long does it take to get there?

Travel agent; Around three hours.

Jack: How much does it cost?

Travel agent: The single fare is RMB 700 yuan for economy and RMB 1000

yuan for business.
Jack: By the way, is there any reduction for a return journey?

Travel agent: No, it’s double fare, the same each way.



