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It's what you pockoge and present to the world

It's what your customers store in their hearts and minds

It's what they value most about you

Its what analysis and investors consider when they evaluate your
company.

As a corporate asset, your brand is the power, the truth, and the promise
of your company. As a management tool, it's the most powerful tool you
have to create the kind of change that actually moves your business
ahead

If you are seriously planning to grow, your brandmust perform

Think of your brand as the distillation of everything that makes you
competitive, and everything that connects you strongly to customers and
prospects.

Think of it as your master strategy.

Think of it as the concept that literally defines your company.

When you bring your brand to the center of your company and organize
vour company around it, you will transform your enterprise.
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