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With the spreading of the Taiwanese businessmen on the mainland, more and more designers came from Taiwan to the mainland for work, which is not so much as a
very natural phenomenon. Serving as designers in one branch of the service trade, since their old customers in Taiwan have come to the mainland, it's only natural for them
to follow their customers to have a try of the water temperature. However, if their service is only limited to the Taiwanese businessmen as their old customers and cannot
find the support and encouragement from the local new clients, it is not an easy matter either for them to gain a foothold in the mainland where dragons and snakes are
mixed together with fierce competitions, let alone blossoming and bearing of fruits in business.

Designer Zhang Xiuzhen is a quite successful designer with plain sailing in her transition of the track. Though she followed the footsteps of her old Taiwanese custom-
ers and arrived at Shanghai, yet she broke out her own path in business. Her group of customers includes the ones living inside the boundary of China as well as coming
from the overseas, being located in Shanghai, Beijing, Shenzhen and some other places. Most of them took initiative to contact her because of the great attraction of her
works, from which the warm response stirred up by her works may be clearly seen in part.

To explore her way how to win the warm response, the following three points may be summarized: First of all, she concentrated all her attention to the work of design
with no involvement with the engineering business. She found that, on the mainland, the relationship between design and engineering is just like the one between fish and
bear's foot, implying the difficulty for anyone to give consideration to both of the two matters, because it will consume a lot of time of design to make visits of the construc-
tion sites. Therefore, she gave up the engineering matter and devoted all her efforts to the work of design. Secondly, she is quite willing to make friends with the customers
in a sincere way, offering assistance to the customers in the selection of the construction teams and helping them to make the projects to achieve perfection to the greatest
possible degree, though she has nothing to gain in terms of economic benefits. Thirdly, she can turn the foul and rotten into the rare and ethereal so as to obtain the extraor-
dinary effect from the ordinary materials, being just like a chameleon with the capability of building up a spatial sense of amazement within the limited budget. On this point,
it is especially rare and commendable so far as the design of the commercial space is concerned, as the commercial space is different from the residential space in which
one lives everyday. The commercial space requires bright spots for attracting the attention of consumers and topics for talking about. If a commercial space can achieve
this, as a matter of fact, it has won half of the success. Viewing from this point, obviously, the sense of amazement in the commercial space works of Zhang Xiuzhen never
lacks.

Now Designer Zhang has collected her works on the mainland in the recent three years into one volume for presentation to the general public. Through this volume,
the readers may see her skill in the interior design, including her marvelous arrangement of space, application of materials, grasp of the popular trend of development, ex-
perience of life, insistence on ideal and so on. This also serves as a courageous exposure for her to demonstrate and prove herself through her works of design. | also be-
lieve that this act proves her love for the work and her intention of longing for criticism and advice from various circles of society. (The author of the preface serves as the

editor in chief of Taipei Contemporary Design.)

—— By Huang Xiaoshi
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Catering culture is one of the indices reflecting the high or low living standard of a city. In recent years, the restaurants have been opened in metropolises just like bamboo shoots after a spring rain, thus catering
for various forms of cuisine and different layers of consumer layers.. The spatial design standing at the forefront of vision and atmospheric building thus becomes many and manifold and adopts an original approach.
Compared with the other types of interior design, the catering space exhibits even greater commercial challenge. The design will produce chemical reaction on the human emotions, sensory organs, taste sense and even
consumption habits; and the challenge posed to the design of the catering space is just to confront the consumption mentality of the people and therefore a test of the market competition.

May Design came to Shanghai just at the moment of blossoming of a hundred flowers in the catering market. After going through the dense creative activities and experiencing the actual battles, it may be said that
our team has stood the test of design and tempering of commerce. With the chances of coloration with the Taiwanese proprietors entering into the catering market of the mainland, the surface of contact in the capacity
of interior designers has become even broader. Apart from the specialty of interior design, it is even more necessary to gain understanding of the catering trade. Ranging from the search of data to the market sensitivity,

they will all become the indispensable factors for consideration for the spatial design.

Vein of Development of the Grand Catering Environment

The mainland is positioned in an epoch of surging forward vigorously like rolling storms in terms of the catering environment. With the rapid development of economy, the wind of luxury is just
prevailing; and the design of restaurants is more or less subject to this influence. Therefore, based on the idea of paying respect to both the market and the grand environment, May Design started
its business from the designing cases of restaurants with every case interacting and growing with the proprietors. In the designing cases entrusted by the catering system under the flag of Taiwan
Catering management Company, with the aid from the abundant and specialized market experience, May Design obtained consensus with the proprietor and positioned Taisu Wang Pin Beef Steak
Restaurant as among the customer group of the commercial market. The ensuing facts prove that the sources of commercial customers both at home and abroad evenly cut halves.

Compared with the overseas proprietors, the inland proprietors set such demand on the designers as "'Give us the best design." Also because of the previous successful experience, May De-
sign found favor in the eyes of the inland proprietors of the catering trade. For instance, the proprietor of the Bean Curd House intended to catch up the speculative market full of creative curiosity;
while the one of the Lan Fashion Restaurant required the designers as "Whatever design is wanted." However, the proprietor of Yuetang Chafing Dish Restaurant in Beijing acquired the knowledge

of investment and knew how to make a plan with strategy for upgrading its catering items.

Catering Design Technique

Greatest Visual Occupation

Joint finding of the customer layer positioning with the proprietors is the first lesson for the catering design of May Design.

First of all, the enterprise image shall be used as the brand plastering. In the shop front design, the largest area shall be used to occupy the street vision by the different means. Take the Xian-
xia Shop of Taisu Wang Pin Beef Steak Restaurant as an example, a very large shop sign in red color was erected on a building at the corner of the junction of two streets. At such a road section
with an endless stream of pedestrians passing by, it is difficult for them to miss the impression of tr;e shop sign. The making of the shop front of the Suzhou Shop of Xiti Beef Steak Restaurant is the
result of the merging of the internal and external environments. After the cantilevering treatment of the appearance advertisement of the Taobanwo Restaurant, its spatial charm is fully exhibited. For
the Taiping Heavenly Kingdom Restaurant, its semi-open, semi-transparent shop front extending for a stretch of 37m in width, the designing impression with the strong mixture of a restaurant with a
bar is vividly portrayed. The avenue of stars and lights serving as the shop front of Beijing Yuetang Chafing Dish Restaurant is a grand unfolding of lamp fixtures looking like an array of stars dotted

in the sky.

Plastering of Spiritual Totem

To be good at using totem for depicting the spirit of customer layers of a restaurant is also a commonly used technique of May Design.

With the explanation of the Sangba flavor, the bright orange color system of Xiti Beef Steak Restaurant calls for the enthusiasm and liveliness of the young white collars. The totem of African
chrysanthemum used in the Suzhou Shop as the shop front has become a spiritual slogan. The flowers and plants of Nature decorated in the Suzhou Shop of Fenghua Chafing Dish Restaurant
serve as a representative of the enterprise spirit; and they have also been ingenuously transplanted into the symbol of fire crane, which was extracted from the Chinese traditional ink and wash im-
age with the plastering of highly suspended red lanterns. The orange plus grey color system in the Taiping Heavenly Kingdom Restaurant is a metaphor of Thai type milky tea. The application of the
blue color in the Lan Fashion Restaurant serves as an expression of the environment approaching the vault of heaven. The drawing depicting a well-shaped lady playing a music instrument in pur-

ple color is a symbol of visual image.

Very Flexible Planar Planning

Owing to the adjustment in the commercial strategy of an appropriator, a very flexible plane shall be correspondent to the adjustment, thus leaving space to the designers for ensuing adjust-
ment in design.

In the planar division of the Wang Pin Beef Steak Restaurant, with the support of the commercial experiment as well as the acceptance or rejection of plateau efficiency and design, the design-
ers attempted to make different divisions of the space so as to leave some planar elasticity to the consumer layers and gathering periods of time. In the Lan Fashion Restaurant, the elevator lobby

serves as a transitional space between the shop front and the passage and between the quietness and noisiness, which is a flexible treatment for filtering the atmosphere of the different planes.



Reproduction of the Same Material Texture in Great Quantity

A large quantity will result in beauty; and in the May Design, it is reflected in the reproduction of the same material texture.

In the Wang Pin Beef Steak Restaurant, the golden, silvery and milky colors have been used in a large quantity for translating the sense of elegance of the Western cuisine. The abundant repro-
duction of the same material texture such as the natural textural sense and price level of man-made marbles is the reproduction of the material texture under the premise of simulating the controlla-
ble cost. In the case of the Fenghua Chafing Dish Restaurant, the technique of quantized materials and continued vision has obtained the extremely good result similarly. In the case of the Lan

Fashion Restaurant, the glass cup shelf built in the shape of the reproduced four circular flowers take the place of originally thick and heavy cement pillars.

Cost Control

The cost control in design is just the substitution for the similar material effect. The cost control is a requirement of most proprietors on the designers and also constitutes a challenge to the de-
sign in a relative way.

In the Wang Pin Beef Steak Restaurant, the trial on the artistic technology also put the effect before the cost. The glass pieces with the built-in metal threads and the fabrication of the double-
layered screens with the use of copper threads is an experiment for the initial design. In the Xiti Beef Steak Restaurant, the effect resulting from the use of rice paper for making of imitated flowers

and the use of elastic cloth for wrapping the columns similarly meet the requirement on the spatial atmosphere of both liveliness and steadiness.

Function Plus Design

In the design made by May Design, consideration ¥ha5 been always given to the equal emphasis on the function.

In the case of the Fenghua Chafing Dish Restaurant, as for the dish outlet of the kitchen, the designer made the beautifying arrangement for it. As for the washing stand for the joint use by both
men and women, the design was made with the repetition of elliptical signs. What is the most frequently used technique in various cases of design is the area-separating technique for the different
spaces or use is made of the perforated pearl curtains, curved leather ropes, chains, glass pieces and even the brightness or darkness of lamp lights to denote the changeover and transition of the

spaces. The design of the high chair backs in the wavy shape also serves as the semi-area-separating screens for the different catering spaces.

Efficient Engineering Management

May Design has regarded the engineering management as the process of building dreams together with the proprietors. From the drawings to the final result, it is also a process of the practical
experience plus the scientific and technological technique.

Guidance offered to the customers in the product positioning and establishment of brand positioning is also an important link in the design management. At this time, the most important thing in
the engineering management is the control of time. The overall control of the reasonable division of time will pull the cost of design in a delicate way. Design and construction serve as the cause and
effect mutually. Therefore, in the construction management of May Design, the principle that design must conform to the possible achievement in construction will be listed as a link of the manage-
ment.

However, May Design does not consequently lose the leading power of design, because they insist that the designer must be the constructors and the controlled construction cost must reach

_the reasonableness. They have a set of working management mechanism to enable the design space to be more autonomous, strict engineering tracking and site engineering meetings. The effi-

cient management time is a good control of cost. With the completion of several projects, a sense of trust for cooperation will be naturally established with the proprietors. In the trade of design, this
is the most important basis for the come-back of customers and the operation of inter-personal relationship.

From the construction of dreams at the design end to the completion of the spatial entity, the engineering construction between them is regarded by May Design as "mechanical wisdom" erec-
ted under the architecture. In fact, one third of the decorative symbols in the hardware fittings is the hidden work. For instance, the failure to make a good plan for the detailed arrangement of elec-

tro-mechanical devices or air-conditioning equipment will influence the expression of design in a direct way.

Conclusion

The design of catering spaces is the most direct and rapid in terms of accepting the market test. From the market investigation, brand positioning and infusion of the design concept to the completion of construc-
tion, 20~30% conflicts may exist for May Design during the period of trial business operation with the ensuing revision of the design edition made. This part of work occurs with the demand of the market operation.
With the finalized design through several revisions, the resulting phenomena are the increase of the business volume of the restaurant in question and achievement of the purpose of the proprietor for the investment re-
turn. So far as the designer is concerned, it is the result of the stabilization of the design style. May Design holds the opinion that, after the severe test of the proprictor, design and construction, the genuine achievement

for the design is the broad masses of consumers of the catering market.
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TASTY is an enthusiastic Yuppie in a rational city. The designer infused the spirit of Pop art into it. The pictorial symbols are circles, chrysanthemum totem, orange color, bright
cream color and metallic color.

The scientific application of geometry introduced the emotional senses from the interior vision with the straightforward unfolding of the traces of square, circles and oblique
lines intercrossed on the planar or vertical surfaces. The treatment elements were composed of the green glass pieces with very thick textural sense, flat stainless steel with mirror
surfaces and vitreous tiles with glossy hues in dark or pale colors being intercrossed among the transparent layers of glass pieces. His or her dazzling beauty of confidence was
connected with the situations by means of bundles of brightly flashing red crystals, which became the most fashionable element in the decoration.

‘The chrysanthemum totem figures, the cutting of the red, black, white and cream—colored floor tiles with the use of the industrial technique of laser and the application of
contrast made the monotone frames initiate a rhythmic beat. Sometimes, they rolled over the floor regularly; and sometimes, they captured the overhead passage along the
corridor in front of the service counter. The glass transparency was expressed in a multiple of material elements of the glass industry such as colored glass, transparent glass,

bright mirrors, ink glass and so on.
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It is located on the fifth floor of the New World Department Store. As for the sources of customers, apart from the vertical conveying by means of the elevator, a T—shaped
moving line was formed with the juncture of the dual entrance for the department store and a star-rated hotel with the cashier area located at the juncture. An electric moving of 20m
in length was included between the front and back blocks. At this place the lovers’ seats were arranged with the oblique treatment of 45 degrees so as to have a view of the vertical

surfaces of the bright mirrors from the different widths of the narrow space. In this enclosed space, one quarter of the arc—shaped seats was arranged with back to back for

assisting the spatial partition and keeping privacy.
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