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Advertisement

eUnitle

\/\ I . Self-study Guidance

1. Learning Aims
By the end of this unit, students should be able to:
1) know advertising media and advertising methods;
2) know the advantages and disadvantages that advertising may bring us;
3) understand the function, purpose and development of advertising;
4) master the key words or phrases related to advertising;
5) use suitable words or expressions to persuade people.

2. cultwral Backgrownd
I 1) The History of Advertising

Advertising is a form of selling. For thousands of years there have been
individuals who have tried to persuade others to buy the food they have
produced or the goods they have made or the services they can perform.

But the mass production of goods resulting from the Industrial Revolution
in the 19th century made person-to-person selling less efficient than it previously
was for most products. The mass distribution of goods that followed the
development of rail and highway systems made person-to-person selling too slow
and expensive for almost all companies. At the same time, however, a growth
in mass communication occurred — first newspapers and magazines, then radio

° Unit 1 Advertisement

<fe 9 S 0 2 i 4t

~
H
~r




R RR T R B B R

~
E-N
~r

|

and television — that made mass selling possible. Advertising, then, is merely
selling — or salesmanship — functioning in the paid space or time of various
mass communication media.

The objective of any advertisement is to convince people that it is in their
best interests to take an action the advertiser is recommending. The action may
be to purchase a product, go to a showroom to try the product, use a service,
vote for a political candidate, make a contribution, or even to join the Army.
Like any personal salesperson, the advertisement tries to persuade.

Advertising as a business developed first and most rapidly in the United
States, the country that uses it to the greatest extent. In 1980 advertising
expenditures in the United States exceeded 55 billion dollars, about 2 percent of
its gross national product on advertising. Brazil 1.1 percent, Japan 0.88
percent, and West Germany 0. 87 percent.

Almost every company in the United States that manufactures a product,
that provides a service, or that sells products or services through retail outlets
uses advertising. Those that use it most are companies that must create a
demand for several products or services among many people residing in a large
area. In 1980 Sears, Roebuck & Company, the largest advertiser in the United
States, spent more than 700 million dollars in national and local
communications media. Procter & Gamble spent 650 million dollars, primarily
in national media. General Foods Corporation spent 410 million dollars,
predominantly in national media. The 28th largest United States advertiser in
1980 was the United States government, promoting such projects as recruitment

~ for the military service.

While advertising brings the economies of mass selling to the manufacturer,
it produces benefits for the consumer as well. Some of those economies are
passed along to the purchaser so that the cost of a product sold primarily
through advertising is usually far less than one sold through personal
salespeople. Advertising brings people immediate news about products that have
just come on the market. Finally, advertising pays for the programs on
commercial television and radio and for about two thirds of the cost of
publishing magazines and newspapers.

I 2) Product Advertising

Product advertising is an important part of the marketing mix. Its aim is to
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increase sales by making a product or service known to a wider audience, and by
emphasizing its positive qualities. A company can advertise in a variety of
ways, depending on how much it wishes to spend and the size and type of
audience it wishes to target. The different media for adveitising include
television, radio, newspapers, magazines, the Internet and direct mail. The
design and organization of advertising campaigns is usually the job of an
advertising agency.

l 3) Corporation Advertising

Corporation advertising is not directly concerned with increasing sales of a
product or service, but more with the brand image, or picture, a company
wants to present to the public. Public relations experts specialize in organizing
activities and events which generate positive publicity for companies. Unusual
advertising campaigns sometimes get extra publicity for the company by way of
media reports about the campaign.

3. Language Pointy
I 1) Key Words

\Reading T ,
@ glossy adj . ¥ T Y

e.g. glossy magazine ¥ E R A4EH
The cat’s fur is soft and glossy.

He may have glossy manners, but Gordon’s no gentleman.
@ expenditure n. JF 3,31 G5 s £ %

e.g. The total welfare/public expenditure has risen since the year 2000.
The work should be produced with minimum expenditure of time and
money.

Make sure you have enough in the current account to meet expenditure.
Both brands had heavy advertising expenditure.
@ pervasive adj. JCAEARTER) ; WA )
e.g. Nowadays the influence of television is pervasive.
We all felt the all-pervasive mood of apathy.
@ schedule n. BUEHRIR, HER; HEER
e.g. I've got a very full ( =busy) schedule today.
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We finished the project three weeks ahead of schedule.
We had to work a lot of overtime to meet the strict production
schedule.
schedule v. T E i} HE]
e.g. The meeting was originally scheduled for March 12th.
The Grant Prix is scheduled to take place on July 4th.
® nuisance n. TR AN/PHITH; BF
e.g. Most people found him an awful nuisance.
It is an awful nuisance having builders in the house all day.
He was charged with committing a public nuisance.
® tempt v. WG| ;5|55 FRENER; BR; K
e.g. Charlotte was tempted into parting with $20 for the painting.
Some restaurants are tempting us with delicious food.
Did you ever feel tempted to cheat?
temptation n. FBR;HRY
e.g. I had the constant temptation to look out of the window.
Keep your valuables locked away so as not to put temptation in the way
of thieves.
@ tournament n. HFE;HIRFE, BT
e.g. Several top teams have agreed to play in the tournament.
When the World Cup Soccer Tournament was held in that country, lots
of people queued up for days on end in order to get a ticket.
The loser will be out of the tournament.
maximum adj . FKE K ; RKFRER
e.g. Race cars speed at the maximum speed.
maximum n. HRE; BARE
e.g. In the exam, allow yourself a maximum of 30 minutes per question.
Temperature will reach a maximum of 38°C tomorrow.
He is using his talent to the maximum.
© ensure v. H{F;4RUE
e.g. All the necessary steps had been taken to ensure their safety.
We must take steps now to ensure the survival of these animals.
It is important to ensure that every child in remote area can receive
primary education.
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@ assume v. fB5E, BB A& HE; SR

e.g. | automatically assumed that you knew about this.
I think we can safely assume that this situation will continue.
It is reasonable to assume that the economy will continue to improve.
The new mayor of this city will assume office next month.
The animals assumed their normal resting position.

assumption n. R ;A8 ; A& HE

e.g. Your argument is based on a set of questionable assumption.
She’s always making assumptions about how much money people have.
The law works on the assumption that it is preferable for children to be

with their mother.
Everyone is expecting the assumption of office by the new boss.
@ apply v. HIH; N EH
e.g. New technology is being applied to almost every industrial process.
In some cases, tribunals fail to apply the law properly.
This rule doesn’t apply to foreigners.
@ visual adj. WIEK FEREG RIA R

e.g. The movie has a powerful visual impact.

e 40 6 O o 4t

Television news brings us visual imagines from around the world.
visualize v. 8% ;1548
e.g. It is difficult to visualize how the town must have looked years ago.
I could visualize the scene in the classroom.
@ complicated adj. &2 ; MEMEH
e.g. The situation seems to be getting more and more complicated.
This is where the story gets complicated.
complicate v. (f#)AFE 4~
e.g. These events will greatly complicate the situation.
The issue is complicated by the fact that a vital document is missing.
complication n. & Zu4k; (FEZK)D EH

e.g. We always try to avoid unnecessary complication.
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Further complications arose when the newspapers published an
interview with the prisoner’s family.

@ import v. #iA;#E0

° Unit 1 Advertisement
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e.g. He is importing information from one computer into another.
They used to import wool from Australia.
import n. HI1;BA;ER; B X
e.g. The value of annual imports rose rapidly.
The government decided to prohibit the import of toxic waste.
This is a matter of great import.
@ potentially adv. ¥7EH; 7] fEH
e.g. I know that T was in a potentially dangerous situation.
The benefits of computerized ordering are potentially very great.
potential n. HHE; 1
e.g. You aren’t using your computer to its full potential.
She shows potential as a teacher.
John could see the potential for his product.
® emerging adj. FXH; KRR
e.g. How a person thinks about time can kill him, according to Dossey, a
pioneer in the emerging science of chronobiology.
emerge v. B3 ;I RE; B
e.g. The door opened and people began to emerge into the street.
The world is only slowly emerging from recession.

|

One thing emerges very clearly from this study.

e 0 R G P R T B

Several facts started to emerge from my investigation.

~
E-N
~

The Pacific region has rapidly emerged as a leading force on the world
stage.
@ intrude v. fT3; TH ; BA - BINT

e.g. I was very concerned about her but I didn’t want to intrude.
Civil Right campaigners say the new laws will intrude on people’s
personal freedom.
One of their planes intruded into our airspace.
Don’t intrude your views on others.

intruder n. A2¥ )

e.g. He was stabbed when he tackled an intruder armed with a knife.
I don’t belong here. I feel like an intruder.

intrusion n. G\ ;123

e.g. I really resented his intrusion in a family matter.

|

How do you deal with the constant intrusions of the media?
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intrusive adj. TP EADN

e.g. Planning permission (E ¥ 7]) was refused on the ground that the
proposed building would be “visnally intrusive”.
I found their question quite intrusive.

l 2) Key Phrases

\Reading T,

D be/feel/become/leave exposed to B FET------; FLLTF------ FYERT /W T
e. g. Depletion of the ozone layer leaves the earth’s surface increasingly
exposed to harmful radiation from the sun.
The country became highly exposed to the vagaries of international
markets.
The report revealed that workers had been exposed to unacceptably
high levels of radiation.
@ be dependent on 4K T ; BLk T
e.g. Many of the patients are closely dependent on the staff for day-to-day
emotional support.
The country is heavily dependent on oil and gas imports.
How much you get paid is dependent on how much you produce.
The land is dry and wholly dependent on irrigation.
®) concentrate ... on fEFEENEEPT; 2 HE
e.g. The bank tends to concentrate on short-term lending.
He concentrated mainly on the driving and spoke very little.
Doctors are aiming to concentrate more on prevention than cure.
We should concentrate our efforts on work this month.
@ a (high) proportion of ()&%
e.g. A high proportion of the people are illiterate in that country.
Quite high proportions of their incomes are spent on fuel.
The chart shows government spending expressed as a proportion of
national income.
The unskilled section of the working class was diminishing as a
proportion of the workforce.
® be subject to FJBH), 3+ LACH; %o B

e.g. While you are in this country you are subject to its laws.

o Unit 1 Advertisement
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He is subject to ill health.
Your planning application is subject to review by the local council.
We are subject to Universal Copyright Convention.
® be restricted to {YfR T ;fdgE--+- BH
e.g. Access to the documents remains restricted to civil servant.
The sale of alcohol is restricted to people under the age of 18.
The demand is restricted to the left side of the brain.
@ limit ... to FRHI7E; FRETE
e.g. The teaching of history shouldn’t be limited to dates and figures.
We must limit ourselves to one gallon of water per day.
The prime minister has pledged to limit classes to maximum of 30
pupils.
Our remit limits us to recommendations concerning the law of
insolvency.

Reading I ,
apply to N /i F; BHATF; X RE
e.g. New technology is being applied to almost every industrial process.
These restrictions do not apply to us.
This applies to us as much as to them.
© open up FF & ; RULFT AN &/ 7T BB s THR; FF I
e.g. They saw the new railway as a means of opening up the far west of the
country.
A move to New York would open up all kinds of exciting new possibilities.
When you have got a qualification like that, so many career opportunities
open up. '
Fast food restaurants are opening up everywhere.
@ forget about =it ; AFE-EM
e.g. In the excitement I forgot all about my little brother.
Oh yes! I almost forgot about the party.
Charles seems to have forgotten about what happened.
@ transform ... into {3 %
e. g. The place was transformed from a quiet farming village into a busy
port.
He seems to have miraculously transformed into a first-class player.

Unit 1 Advertisement o
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In the last 20 years, China has been transformed into an advanced
industrial power.
As we all know, a steam-engine transforms heat into energy.
@ end up G5 ; 54 BABIXRK ; AW HA
e.g. I ended up paying for everyone on the table.
If he continues to steal, he’ll end up in prison.
Illegally imported reptiles such as snakes and crocodiles often end up as
shoes, belts and handbags.
We ended up in Shanghai of all places.
@ intrude into T¥ ;T R A
e.g. It would be very insensitive to intrude into their private grief.
The suspicion that he is dishonest has firmly intruded into my mind.

| 3) Useful Structures
@ “with + A + S3E R EEE) " — 5 WG
A, FoRHERERGL

e.g. The teacher entered the classroom, with books in his hand.

With tears of joy in her eyes, she saw her daughter married.
B. fERBEARE
e.g. With prices going up so fast, we can’t afford to buy a house.
With the exams coming next week, we have no time to play.
C. fE&MRIE
e.g. With this money added, we will have enough money to travel.
With conditions in every way favorable, he might succeed.
D. fEREi&
e.g. Show me the form with your name on it.
It was a large room, with bookshelves covering most of the wall.
@ BF 3 |
HIREEBATFY RBHFIEFRZ— LR EENBH TR, HBETTH
[ABERT U], — A0 THa] A A F 365, IR N S R TR
IR ERE R, AT AR 7 3, Bilim.
A FRHA. WRFREAEENIFEERH and EH, W, EH —LE]
AEE . XERESIALE L5 and B, BAE RIS G) , B
I,

e.g. She washed the children’s faces and gave them their breakfast.

|
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This is the first problem to settle; in addition, there is another
matter to consider.

I don’t want to go, and besides, I am tired.

The price is too high; moreover, it is in an unfavorable location.

B. RARX . BRT and LASh, RStk R %EBIAIEA : but, while, yet,

still, however, whereas, nevertheless, %,
e.g. [ am old, but you are young.
You like sports, while I'd rather read.
Addison was not a speaker, yet he was an admirable writer.
Everything went against him, still he persisted.
This news may be unexpected; nevertheless, it is true.

. FRERE. MUK AN EEIFRFEE R or, nor, else, otherwise, %,

e.g. You may do it, or you may ask someone else to do it.
He can’t do it, nor can I, nor can you, nor can anybody.
He must be joking; else he’s mad.

- FURKER . XFIFA R E AR . JOE R R RBRE RS

both ... and ..., not only ... but also ..., either ... or ...,
neither ... nor ..., on the one hand ..., on the other hand %,
e.g. He both speaks and writes English.
I not only heard it, but also saw it.
Either I will find a way, or I will make one.
He neither ate, nor drank.
On the one hand, you shouldn’t be shy; on the other hand, you
mustn’t forget your manner.

. FREERMEH, XIS AL, o] LIIREERRRISr: a. AT OEEKK

i1 and, so #J;b. HTF—MIHE K H accordingly, thus M ;c. FITFIER
%461 8 consequently, hence, therefore ¥Ji,.
e.g. He heard an explosion and he phoned the police.

They cost a lot of money, so you should use them carefully.

It rained; accordingly, the football match was postponed.

It was already late; thus, we decided to go home. '

Something unforeseen had happened; therefore, he failed to come.

. FRARRR. FRERERKIFE b IEFIER for R, BRI

HIRERENDRA 20 M. BRI RN R RE, REREN
FRHERHA,
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e.g. The oil must be run out, for the light went out. (FEWFFRE)
The light went out because the oil ran out. (HE#EH)
G. FREMBMAR, FRFMXRNIFEER B and W, EZFEEHER
LN
e.g. No pains, no gains.
Like father, like son.
Work hard, and you’ll succeed.

I 4) Difficult Sentences

«Reading T,

@ Glossy magazines and the supplements to Sunday newspapers frequently contain full-page
color advertisements of different kinds, with the product service often carefully aimed to
a particular type of reader (e. g. according to age, social status, profession, sex, etc.)
in Britatn. (Para. 1)

Eh RQSMBELE.RIHTELST—A“with + 23] + X X57EH,
HEMEREG PHEERRE, 5 A B0 S RATRERLA

BEX R ENHEEREZRRBRGET, ZFEREBRYBENRARLY
JA RS A AR ERGE - EHBRFR AN RL
BRRAD 6 SRS 4.

@ National newspapers concentrate more on specialized advertising especially for business
and professional peoples while local papers frequentfy have a high proportion of
advertisements devoted to the sale of cars and houses. (Para. 2)

BE s AHH5 4, E =44 b while 3| . while e ARE T
whereas, :

BY AREORKELER - BHRALS S ARG A L ERAL
W& T RREEFERNRXTAEREFHEBNT 4.

® AU the independent channels in Britain, ITV, Channel 4 and the satellite stations include
commercial breaks in their schedules, both between programmes and during them.
(Para. 3)

BEH 4 AWM L4, E S % commercial breaks in their schedules #) # i,
“break” here means pauses between television and radio programmes,
especially when advertisements are broadcast,

BY XERAAKRIGEAY BHE, pGEE)RIEME LR 4 REST
BB EARER LS YA RABAETEIALEX—V AT

o Unit 1 Advertisement
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@ As more of these direct marketing and telephone “ shots” are used both in Britain and the
USA, many people regard them as a nuisance and ask for their names to be taken off the
mailing lists, which are often sold by one company to other. (Para. 4)

ER %O HEMEAE., £4 %4 many people regard them as a nuisance
and ask for their names to be taken off the mailing lists; ] % As 3| %
#6F 4 R B AR#E 6 ; which 5] 369 &) F 4 3F RGI M B G, 545
mailing list,

BY AXAFLE G TAHPLEHELSBARASUEEN, FEA
PREAFGHEEARRAATRAFH, BLAFNERelig 2
FRBFLE LM, RN FLLBFRAG RN ELF—FN
3y, '

® Many large companies sponsor popular events as well as individual athletes or players,
using the opportunity to advertise their name prominently at the sports ground or on the
individual’ s sportswear or equipment, at a football match or a tennis tournament, for
example. (Para. 5)

BR w4k 1224 MM £, & F using the opportunity to advertise their
name ... or a tennis tournament ¥ I, £ 4 13 ﬁ-i%ﬁidkié—, A TAAM

FEX —ERAIRBEEZREZGOFHEAREANEFHR  Hlde. £iEshP L,
BFENEHRHEHR L AEHTEAGEE L E—FHRBILEF,
—HRRBEEP A AEHONLIT LRBOMEFH 4,

® Recently, changes were made in the law so that some professional groups that were
previously not allowed to advertise their services, may do so. (Para. 7)

BER %A AEAE. 4% changes were made in the law, so that some
professional groups ... may do so % % RAKEME) , N &) 8 15 59515
#% % 35 M &) that were previously not allowed to advertise their services
f& 7,

BFEX REZEFEAT 2L, RARAFARMNGRESERT &85 —
Btk B, LA TAZIHKT ,

+Reading T ,
D At the same times however, advertisers may be unchaining a technological force that
will tum much of the advertising business upside down. (Para. 1)
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