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FEAA A B —FPBAVARZ A “BEA" MK P, X EAMA T F LT le b, 5
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COMMODITY CHATEGORY MARKETING
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Source:Dennis W. Organ and Thomas S. Bateman,Organizational Behavior,4th ed
(Homewood,Ill.:Irwin,1991),130.
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ENMMABITY CATEGORY MARKETING
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FHATAF S, AV — D3R5 e Bk K5 PA L SRR 5, XTHRE
E AL RER" b, KBS AN L AR5 A 45 A Ao A B, 4o R AN
R IEAN R BB T T, BAVRALFE A B X EAN RGBS X,

st BmE, RESHRMELTTHARERSERRHFEREET NS LM
o 4G AR — A B R B AR — A b,

o BAT T T R, R A AT A A S R AR S ER R A AT B A
FE, BAEN R A CREREEHR, T 4 de AR — R & TR0 K
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DUMMBDITY CATERDRY MARKETING
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B. Best 3, 2 Tt iR3E 2000455 147 .
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REE KT MEK R HIE BEAREFEINRENN =5 “SEE
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AR "G Z AT IR AR
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