REEE RERE REME RERN
(KR EEFRAEIZ 10055 H)

*“'ﬁi’é@é&%@\\“

ERE %

X

A

Standard Read

MXEEFFAES L2BEH—RAITR
EEAL  XRIRCEEER

MARE KAMEEFHEE
EX#F MEEHEBR
BN KRR —IERH

BERFNSENEE
HINFHHR

==k

A4 R it SERe0 7 M

GET-4

PEMSH R




Etandard Readm

* B IKE

% E IRS HER HER
T A BIAFE HEAX
B OB K Kk HEF
REE

FEMSHRE

o




B 74 B (CIP) {7

KEFFOIE AR BN 100 8 / FKETHW.
2007.9

(REFFIEIRAER L 100 )
ISBN 978-7-5087-1778-4

ok I F WL %6E - REEE—REeR
V. H319.4

O RRA B 1 CIP B B (2007) 45 146067 &5

-dbE: S EM S R,

—KFER—BEBZETH

A B F L RFFEREREE 100 5

H B KFEIE 4 G HERIE 100
F HFEKE

FiEwmE:m B kKEI

R AAT PR R BREZRES 100032
B RAT LB PSR IX — e pE Y 33 Sl KR

1% : (010)66016392 #1/%: (010)66016392

% H.aEFEHE

EPRIEETT AL R B g el

2% :140mm x 203mm 1/32
gk .13.625

¥.338 T

2007 £ 10 A 1R
2007 4 10 A58 1 IR ETI
#:30.00 (£ F)

fEFGEH



‘;\?
‘ll'k
[oip

AR R WEYE

L i P 2% 97 B %

20065128, AFFEENHFHRREAELSEEERNLSTERE, WHEERXH
ABRNERRLIRETE, MOUEERP, HEERBIOVLEERRKSENL
EH40% T A BT EBMAEM35%, AEBHRERNPRA4IBBEEIESCA B
BMIERERE. IRRZFELREaaE. 2RRENE. MNAEEEHR
KT

AR | B XEKE IRESEIE S i iE i
BRIEEE | 1 | 100038Z 4 | 10038/4534d | 718 2 JEHIMTER + 3186 FIE =20
BZ=EC| 1 (2208455 70i8/43%h | XF 10D, MISHEikiE iR

EaEE| 1 |34018 A5 70i8/534% | 5 — 838 [a) B RASK G FHE T M
BEFENE| 2 (340184 46/8 | 7038/4%p | SIE %A ( multiple choice )

PO 2% (5] i3 T 4

—. BREMIE
PROEFEMBAHI, LI T FAEE XN EMAKRE X F P RERREN
BEESENNIEFRESS, ERAEEXEXNBRNIER/MHA RS EZNREESIE

AR
THBRIRESFRT BAOSIT— FTXMPHFARMNRAF = SHAEK,
[ 551 | (20062E6 824 B 1U£R i E20)

Today, the interstate system links every major city in the U.S. and the U.S. with

i Canada and Mexico. Built with safety in mind, the highways have wide lanes and

shoulders, dividing medians or barriers, long entry and exit lanes, curves engineered

for safe turns, and limited access. The death rate on highways is half that of all other

| U.S. roads (0.86 deaths per 100 million passenger miles compared to 1.99 deaths per
| 100 million on all other roads).

1 By opening the North American continent, highways have enabled consumer

‘ goods and services to reach people in remote and rural areas of the country, spurred

} the growth of suburbs, and provide people with greater options in terms of jobs, access

‘ to cultural programs, health care, and other benefits. Above all, the interstate system |

\ provides individuals with what they cherish most personal freedom of mobility. ‘
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The interstate system has been an essential element of the nation’s economic \
| growth in terms of shipping and job creation: more than 75 percent of the
nation’s freight deliveries arrive by truck; and most products that arrive by rail or air
use interstates for the last leg of the journey by vehicle. Not only has the highway |
system affected the American economy by providing shipping routes, it has led to the
} growth of spin-off industries like service stations, motels, restaurants, and shopping
| centers. It has allowed the relocation of manufacturing plants and other industries

| from urban areas to rural.

5. In spite of safety considerations, the death rate on interstate highways is still higher
than that of other American roads.
[ 462 ]| death rate,
[Efr] FEXFHE—RARE—G.
[t ] MRS EA FWERETRAFHMER E#—2 (half that
of ) , ERF dbifihigher than that of other American roads 8 A 3t ,
(2R ] N
[ggis s ] ORBRMIGHE, RIS ERXPRE;, QBFRHLAERXNIGE
o, QMNRXEETET TIECHER (LR ABLEER ) o
Service stations, motels and restaurants promoted the development of the interstate
highway system.
[ 422 | service stations, motels and restaurants,
[ 17 ] FEXFHEZRAOEEE =G,
[ st ) BRSO R/ S & 4t # 5K T service stations, motels, restaurants, and
shopping centersZ 4T\ B % B, BT BO1ESE E4FHE o
EE] N,
[efiss ] DHFIBERLRE, BRERXPHRE,;, OFRHULAERX
#1655 ; QMR EIATHEIT T Il XRMNER,
3. The greatest benefit brought about by the interstate system was
[ 4:% | the greatest benefit
[ 7] PEXFHE _BRNRE—6.
[ 247 | B1F o #the greatest benefit ( A HIEFAL ) X 6] &h Hprovides
individuals with what they cherish most ( A1k BZx A RAIRA ) , HRT
XN FERRBEE R,
% %2 ] personal freedom of mobilityo
[ sgnts s ] DBRERFE R greatest A%RIT;, QFRHMERIMIEED;
QOMEXFMFHITTARNTL (EBEMERARREN ) , URES
FHERR (B ANBRERERABENESR) : @BFRAXPFEE,



&
=
ol

9. Trucks using the interstate highways deliver more than
[ %% ] trucks,
[GELL ] i XFHOE=RNE—A,
[T ] SEBMRXTPHES, HNBAIRTLONTARMEEELARER
SHEEM, GEMBTENTENRBERAE, MUURXE "£E75% MU LK
RETERBFEZAN" , EHARFEBIMNGESRARTMNZE,
[ Z2 ] 75 percent,
[ S8R ] DE—RHMMEAN L Ftrucks(EHLRIET, FRPEXZ P
3, QBFRHULAEFRERXNIGIEF,; QOMREXFMF T T Kxhk RS
percent arrive by truck#%## 4 Trucks deliver 75 percent), @23 A X hEiF,
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WHAHMTFILUANERE, THUENESRIOMESES.
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When Roberto Feliz came to the USA from the Dominican Republic, he knew only 1
j a few words of English. Education soon became a _47 . “I couldn’t understand anything,” i
\

| he said. He _48 from his teachers, came home in tears, and thought about dropping out.

Then Mrs. Malave, a bilingual educator, began to work with him while teaching |
Ihim math and science in his 49 Spanish. “She helped me stay smart while teaching ;
| me English,” he said. Given the chance to demonstrate his ability, he 50 _ confidence |
| and began to succeed in school. -

\
Today, he is a 51 doctor, runs his own clinic, and works with several hospitals. ‘
Every day, he uses the language and academic skills he_52 through bilingual ‘

|

| education to treat his patients.
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[ Roberto’s story is just one of 53 success stories. Research has shown that
bilingual education is the most _54 way both to teach children English and ensure that
they succeed academically. In Arizona and Texas, bilingual students S5 outperform
their peers in monolingual programs. Calexico, Calif., implemented bilingual education,
and now has dropout rates that are less than half the state average and college _56 rates
of more than 90%. In El Paso, bilingual education programs have helped raise student

scores from the lowest in Texas to among the highest in the nation.

A) wonder B) acquired C) consistently D) regained E) nightmare
F) native G) acceptance  H) effective I) hid J) prominent
K) decent L) countless M) recalled N) breakthrough  O) automatically

[%®] 47.E 48.1 49.F +50.:D 51,3 52.B: 53.L :54.H 55.C .56.G
(AL 5 H7]

235 wonderZ7iF nightmareSE%F; TTHAIEP) acceptancelEL; AF
breakthroughZE 5

< wonder B E|IZIR  acquired#K S [iT EBY] regained EHT AR [1T X 6]
hidfE L ; SRk, RREA[IIXKES] recalledE1Z, 1CHE[IFKEY]

o acquired3K15#) regained EFFKBH nativeA T #), KEH effectiveF R
9, prominentZSHi#, ZERH A decentfATHY, HwAEHI countless FEEHY

238 consistently—[6], #4428 40—1th automatically 8 Zhith, #Hlifih

(EmeE*w 00000000

(1) ECAR. 2/ %8R AT 897 % & {k(consistently, automatically); 87

PR RNHE MR (REFIS) 2N EIRRORN T EETL

( regained, countless ) ; 3235204 FiaC ( wonder, native, hid) o i

:(7) —i81%& M. wonder, acquired, regained,

1(3) —i82& XFIEL/EMA : nightmare, acceptance, hid,
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FIFEFNIBIE AL 5 BT LAHI M X Fp f 0 2R . L) hidFF &R,

[ B50i%s ] DEAMBZHE, QaAOFREIEZM; QOBIWALBEXRASE
AEHERFBEEANER,; @FXERTHRI

49, [ f24r ] FREEAOERREAME S AN, RE\EXEN "JGEHE" £, A
% — 2 o] BB # EnglishX Roberto Feliz 5 —[14ME, X 2 H I AISpanish5kiZ
MRS, F) nativefF S E K,

[pgEs ] DAMESHE, OBEETEME; OFREETERBENEE
HEEXNFHREAEEHTARHE,; @FR TR,
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Just five one-hundredths of an inch thick, light golden in color and with a perfect
“saddle curl,” the Lay’s potato chip seems an unlikely weapon for global domination.
But its maker, Frito-Lay, thinks otherwise. ‘“Potato chips are a snack food for the
world,” said Salman Amin, the company’s head of global marketing. Amin believes
there is no corner of the world that can resist the charms of a Frito-Lay potato chip.

Frito-Lay is the biggest snack maker in America, owned by PepsiCo, and
accounts for over half of the parent company’s $3 billion annual profits. But the U.S.
snack food market is largely saturated, and to grow, the company has to look overseas.

Its strategy rests on two beliefs: first, a global product offers economies of
scale with which local brands cannot compete, and second, consumers in the 21st
century are drawn to “global” as a concept. “Global” does not mean products that
are consciously identified as American, but ones that consumers — especially young
people — see as part of a modern, innovative(£!|$78) world in which people are
linked across cultures by shared beliefs and tastes. Potato chips are an American
invention, but most Chinese, for instance, do not know that Frito-Lay is an American
company. Instead, Riskey, the company’s research and development head, would hope
they associate the brand with the new world of global communications and business.

‘With brand perception a crucial factor, Riskey ordered a redesign of the Frito-
Lay logo(£71R). The logo, along with the company’s long-held marketing image of
the “irresistibility” of its chips, would help facilitate the company’s global expansion.

The executives acknowledge that they try to swing national eating habits to a
food created in America, but they deny that amounts to economic imperialism. Rather,
they see Frito-Lay as spreading the benefits of free enterprise across the world. “We’
re making products in those countries, we’re adapting them to the tastes of those
countries, building businesses and employing people and changing lives,” said Steve
Reinemund, PepsiCo’s chief executive.

21. It is the belief of Frito-Lay’s head of global marketing that .
[A] potato chips can hardly be used as a weapon to dominate the world market
[B] their company must find new ways to promote domestic sales
[C] the light golden color enhances the charm of their company’s potato chips
[D] people all over the world enjoy eating their company’s potato chips
22. What do we learn about Frito-Lay from Paragraph 27?
[A] Its products used to be popular among overseas consumers.
[B] Its expansion has caused fierce competition in the snack marker.
[C] 1t gives half of its annual profits to its parent company.
[D] It needs to turn to the world market for development.
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- One of the assumptions on which Frito-Lay bases its development strategy is
| that

[A] consumers worldwide today are attracted by global brands ‘

o
(9%}

[B] local brands cannot compete successfully with American brands
[C] products suiting Chinese consumers’ needs bring more profits
‘ [D] products identified as American will have promising market value ’
| 24. Why did Riskey have the Frito-Lay logo redesigned?
[A] To suit changing tastes of young consumers.
[B] To promote the company’s strategy of globalization. |
[C] To change the company’s long-held marketing image.
[D] To compete with other American chip producers.
25. Frito-Lay’s executives claim that the promoting of American food in the
international market
[A] won’t affect the eating habits of the local people
[B] will lead to economic imperialism
[C] will be in the interest of the local people
[D] won’t spoil the taste of their chips

TUEH, NEXBREFRIEEAAOXTEL CHREZIFE RO XK, BE
TERLAXAEF B AW TN, Wparent companyh fparent,
2. AIFKEFEE
R EEREEXENE FEKELIYH18-20iF, FllPHXETLENHELED
aFEHRKN—FE, £3XH3343F, 15615, SaFEHKEH22.31,
MEXETES, KENEFRS B ANEHES, BEEMTE 2,
| 5l2-1. | FIXhRKY, hESSELH—NEF, NEXZHER)

“Global” does not mean products that are consciously identified as American, but

ones that consumers — especially young people — see as part of a modern, innovative

(8U%T#9) world in which people are linked across cultures by shared beliefs and tastes.
4338117, AR/ —not...buttFHFLEH, SN IHFIM D ERH — that

FENE, HPE_NEEANGPEEE— P which5| SHTIBEMNE, BERWOTF -

+4 “Global” does not mean /prod/w,y , but ones Y
EIBEMAE]  that are consciously that consumers —especially young people

identified as American — see as part of a modern, innovative worldy
ZE1BEME]  in which people are linked across cultures by shared beliefs and tastes
(B X3 K 4a)

“We’re making products in those countries, we’re adapting them to the tastes of

those countries, building businesses and employing people and changing lives,” said
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Steve Reinemund, PepsiCo’s chief executive.
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We commonly think of sportsmanship in connection with athletic contests, but it I

also applies to individual outdoor sports. Not everyone who picks up a fishing rod or’
goes out with a gun is a sportsman. The sportsman first of all obeys the fish and game
laws, not because he is liable to be punished as a violator, but because he knows that
in the main these laws are made for his best interests.
The following are some of the things that those who would qualify for
membership in the sportsmanship fraternity (B A A) will do:
1. Take no more game than the bag limit provided for by the fish and game laws.
The person who comes back from a trip boasting about the large number of fish or
game taken is not a sportsman but a game hog (R 15T R HIFHIEE).

Observe the unwritten rules of fair play. This means shooting game birds only

N

when the birds are “on the wing.” For the same reason, do not use a shotgun to
shoot a rabbit or similar animal while it is sitting or standing still.

S1. In what respect does the author think individual outdoor sports are similar to athletic
contests?
[ # 22 ] Both of them are in connection with sportsmanship.
[t ) RIBATPEHEEANRBXR, REFENAEXEE -G, R
BIN—RSEENBHSEBLERRRER, HLiEakEPalso applies to
individual outdoor sports, ZKHIE B BN T APINZEIFABTLEREES
EHEREXRN,
[ggnfss ] ONBXRQDIRM, ZZEMNERHIL; OQFRHLERXF
H1EETS; QEBTRRX, #TTHELCER, QBETESER—&, MAEE
H A EE MR E X .

S2. A person who goes out fishing with a fishing rod or hunting with a gun is not
necessarily
[ %22 ] asportsman
[ #47 ] #R3¥Efishing with a fishing rod B EE —BE — 4, KX Not
everyone, RAF hijinot necessarily, HEERXIELE, TTIUEBEMXFEBIRER,
[gfss ] DLRIFHRE,; QBFRHUAERXPHNIGIEF; QB TR
X, FEHTT EEHROBLCENL, QBTEETR—E, WABERHLE
AHEXFER; OBFRAXPRE,

S3. What’s the most important thing a true sportsman should bear in mind when he goes
fishing or hunting?
[ #2 ] To obey the laws.
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[ #47 ] 81F $the most important thing %} &7 JR X o #first of all, ENIEXZESE
—E&% = 4], B X% The sportsman first of all obeys the fish and game laws, 1R
BT B EERIRRERA,

[E8ES ]| DRRIRPR; QBFRELAERXFNIEIED,; OBTFEIR
X, FBHTTARNNER, BTPHEENGERX FEUBEEEAE
UK, @QFETEEE—E, WABSREMITHRXER;, OFRAX
hREANER, NENEE=ARER TN EREREM,

Those who violate the fish and game laws will not be for membership in
the sportsmanship fraternity.

[ %22 ] qualified

[ #47 ] 4&2Ri8. sportsmanship fraternity, fish and game laws, XEH "ERiji
T B4 ER % 35 /148 — Ethose who would qualify for membership& i) — 455
s, BB iINETREHthe fish and game lawsfREHTEE ., B TEESH A H
g, RI\BATEZEREAEBHENER,

[EEES ]| DRREIREPE,; OBFRULAERXIERN2RF; OBTFEE
F—E, WAETRULARPGHNSHZE; OFRAXPREOER, AFTR
YIEh iR #E A R ahiE s R,
BERENEEREEOEEM, MRG0 0REMES PRI LM P 6 FH
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() BEOBTP—RERNPEOLFTE, REFREREL,

|(2) A E R DEE 1O SABRE2EIED, FHEEEHRL,

() BEFE5ER—R, MARXEGEXNEAREX . BXERATHZ &,
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