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Unit 1
The Nature of International Business

In this unit you will #understand the nature of international business;
/ ‘ ~ ®know the reason of learning international business;
. @and review the grammar item: subject-predicate

concord( Fif—3).

Pre-reading Activities

v/

New Words : personnel manufacturing  finance diverse entertaining marketing

. Listen to the following short passage twice and fill in the blanks with the
words you’ve heard.

English language 1  are important in today’s global environment. A personnel
or training 2 would send their employees on Business English courses which can
impact directly on the performance of their 3, their personnel team, and their
success. An 4  may take a Business English course helping improve his or her own
job performance and help build a successful future 5

The business world—manufacturing, 6 , finance, and services—is very
diverse. However, job functions within different organizations are often very 7 . A
good Business English course takes 8 of these similarities, helps you tailor them for
your particular professional needs, changes your “ everyday” English into language

1



9 for business situations, and builds your confidence _ 10  you use business

English.

[I. Which topics are you interested in? Choose from the list below, discuss with
your classmates and tell why.

Travel l:l Entertaining l:' Sales and marketing l:'
International trade |:| Recent business news |___|

International Business

International business consists of transactions that are planned and carried out
across national borders to satisfy the objectives of individuals and organizations. These
transactions take on various forms. Primary types of international business are export-
import trade and direct foreign investment. The latter is carried out in varied forms,
including wholly owned branch companies and joint ventures. Examples of such
transactions include buying raw materials or inputs in one country and shipping them to
another for retail sale, building a plant in a foreign country or making use of lower labor
costs there, or borrowing money from a bank in one country to finance operations in
another.

International business is important and necessary because economic isolationism
has become impossible. Failure to become a part of the world market causes the
declining economic influence of a nation and a falling standard of living for its citizens.
Successful participation in international business, however, holds the promise of
improved quality of life and a better society, even leading, some believe, to a more
peaceful world.

International business differs from domestic business to a great extent for the
following reasons. The countries involved may use different currencies, forcing at least
one party to change its currency to another. The law systems may also be different, and
the parties involved have to adjust their behavior to obey the local law. The different
legal systems may create major headaches for international managers. For example:
U. S. law promotes equal employment opportunities for women, while Saudi Arabian law
discourages the employment of women when they will have to interact with adult males
to whom they are not related. The cultures may differ. For example, U. S.
businesspeople prefer to start meetings on time and to get down to specific things

quickly, but Latin American businesspeople are less concerned about a quick action and

2



more concerned with learning more about the people with whom they are doing

business. Different countries may have different resources. One country may be rich in
natural resources but poor in skilled labor, while another may enjoy a productive, well-
trained work force but lack natural resources.

International business offers companies new markets. Since the 1950s, the growth
of international trade and investment has been much larger than the growth of domestic
economies. Today’s technology continues to increase the reach and the easiness of doing
international business, pointing to even larger growth potential in the future. A
combination of domestic and international business, therefore, presents more
opportunities for expansion, growth, and income than does domestic business alone.
International business causes the flow of ideas, services, and money across the world.
As a result, innovations can be developed and spread more rapidly, human capital can
be used better, and financing can take place more quickly. International business also
offers consumers new choices. It offers a wider variety of products, both in terms of
quantity and quality, and does so at reduced prices through international competition.
International business helps the change of factors of production—except land—and
provides challenging employment opportunities to individuals with professional and
business skills. Therefore, both as an opportunity and a challenge, international
business is very important to countries, companies, and individuals.

In most cases the basic skills and knowledge needed to be successful are much
similar whether one is doing business domestically or internationally. For instance, the
need for marketing managers to analyze the wants and desires of target audiences is the
same regardless of whether the managers are engaged in international business or purely
domestic business. But although international and domestic business are similar to some
degree, there is little doubt that the complexity of skills and knowledge needed for
success is far greater for international business. International business people must be
knowledgeable about cultural, legal, political, and social differences among countries.
They must choose the countries in which to sell their goods and from which to buy

inputs.

1. transaction/treen'zekfon/n. a single business deal, esp. a sale or purchase

R RS

2. border/boido/n. the dividing line between two countries; the land near the

b
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10.
11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

line /3 5 (£R)

objective/ab'dzektiv/n. an object to be won; purpose of a plan H#x
resource/Ti'so:s/n. things owned and useful; possessions [ EHEKIEE;
W 1594

. primary/'praimori/a. chief; main FE

investment/in'vestmont/n. the act or action of investing % ¥§

joint venture/d3oint'vent[o/n. a partnership formed often to share risk or
expertise &%)

. retail/riz'teil/n. the sale of goods to the general public ZE a. selling to the

public ZE K] c. f. wholesale %

+ finance n. /'fainens, fi'nens/v. to provide or arrange means of payment R4t

BE4 ;&M HF n. the management of money matters 4 il ; I I
isolationism/ jaiso'leifonizom/n. [M7] P37 FE X isolate ».  isolation n.
participation/paztisi'peifn/n. the act of taking part or have a share in an
activity or event 25,241  participate v.
inputs/'inputs/n. factors of production put into a business [ & %] # A
(P)ec. f. outputs j=H
domestic/do'mestik/adj. of the home; of one’s own country; ¢ EE 1) ;
MY
currency/ 'karonsi/n. any kind of money that is in general use as a medium of
exchange , esp. circulating paper money 4% ifi
adjust/9'dzAst/v. to change to make suitable for a particular job or a new
condition JE¥&; JETY
promote/pra'mout/v. help to happen, increase, or spread {83k s 3R F- HEdy
promotion .

Saudi Arabia/'sa'udioreibjo/n. YhEEBHIH

lack/l&ek/v. to be without; not have it =

potential/pa'tenfal/n. possibility for developing or being developed ¥ 17 adj.
RIESH

combination/ | kombi'neifon/n. the act or state of combining or being
combined B4 ;454 combine v.

expansion/iks'penfon/n. the action of expanding; the state of being
expanded 5K ; 3"k expand ».

. innovation/ inau'veifan/n. the introduction of something new; a new idea,

method, or invention % BH ; 6%



23. quantity/'kwontiti/n. a measurable property of something; an amount or

number (&

24. variety/va'raioti/n. a group containing different sorts of the same thing or
people Ffif

25. factor/'feekta/n. any of the forces, conditions or influences that helps to
bring about a result [H %

26. analyze/'®nolaiz/v. to examine carefully in order to find out about 43 #f

analysis n.

27. target audience/'ta:git'ordjons/n. HARZAR

28. complexity/kom'pleksiti/n. (an example of) the state of being complex
RS

29. carry out/'kariaut/to fulfill; complete $hAT ; ¥ 5L ; LI

30. take on/teikon/to begin to have a quality or appearance R B ; HA (- 1
fiE)

31. interact with/ intor'eekt wid/react together and affect each other’s development
or nature AHEAER; HHE IR

32. be concerned about/bitkon'sa:nd o'baut/be worried about $H.(» give attention to
something 25 ; K

33. in terms of/in tormz ov/considering 7E -*+--* J7 T with a certain mode of

expression Ff----- HiE

.. This text is selected and adapted from International Business written by Ricky W.

Griffin and Michael W. Pustay.

. international business O ( EPRE4) : A term used to collectively describe topics

relating to the operations of companies with interests in several countries. Such
companies are sometimes called multinational corporations ( B&[E/ ] ) . Points of
discussion with this topic may include cultural considerations, which itself may
include differences in law and legal systems, language barriers, living standards,
climate and more. These have to be overcomed for a multinational corporation to
be successful in an overseas venture. @ ( E PrtE £ k) A business that is
primarily based in a single country but acquires some meaningful share of its
resources or revenues (or both) from other countries.

joint venture( &% 4k : A special type of strategic alliance when the partners

share in the ownership of an operation on an equity basis.

i
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isolationism ( P37 3 ) : A diplomatic policy whereby a nation seeks to avoid

alliances with other nations. Most nations are not in a political position to
maintain strict isolationist policies for extended periods of time, even though most

nations have historical periods where isolationism was popular.

. currency ($$7fi): A currency is a unit of exchange, facilitating the transfer of

goods and services. It is a form of money, where money is defined as a medium

of exchange.

. Saudi Arabia (¥ 45B$Hi{f) : The full name for it is the Kingdom of Saudi

Arabia, the largest country on the Arabian Peninsula ( B fifF 4 5 ), with its
capital named as Riyadh ( F| fE £ ). It is called “the land of the two holy
mosques” , a reference to Mecca ( F i) and Medina ( & #17f ), Islam’s two

holiest places.

7. target audience ( H#AR3Z A ): A specified audience or a group of people for

which an advertising message is designed.

Successful participation in international business, however, holds the promise of
improved quality of life and a better society, even leading, some believe, to a
more peaceful world. 3% %]+ f even leading to a more peaceful world Jfy F1i&
successful participation in international business f¥] %h i, YL EiE T Mo
some believe 3 Ai& , T even leading to a more peaceful world N AR
T 5 FRELR

1. finance

v. to provide money for j------ BT 4

The concert is financed by a big company.

HRERH—-FRATREBIK

Sam financed his study at a vocational school by working all summer.

Ly —AN B RERAEST T LARMIE RO 22 2 S O B

n. (D (the science of) the control of money IWIB ; 4l

public finance 7 3 0 B ; W B2 5 business ( company, private ) finance )l
(A7), FN) W55

@ [ & %] the amount of money owned especially by an organization w4 W
FRB

Are the company’s finances sound?



A 55RO RS 7

The company’s finances are very limited.

AR R,

. adjust v.

@ to make small changes to something to make it more effective J&%& ; 77
I must adjust my watch, it’s slow.

ﬁﬂg%‘lﬁ—r ’gﬁ_—'—FT <)

to adjust the price to. . . B AV EE -+ -+

® to gradually get used to a new situation by making small changes {§i3& & ;&
|2

He adjusted himself very quickly to the heat of the African country.
AR BRE R T XA~ E R R PSR

. promote v.

@ to advance someone in position or rank #F};$#EHR

Helen was promoted to general manager.

I PIRIR N B E

You will get promoted in this company if you work hard.

R TS, HREXNT AT

@ to help something to develop and be successful {ig i ; 3433

The meeting is to promote trade between China and Australia.
SN T Rk 5 2 (8] 9 B 5

®) to bring goods to public notice in order to increase sales {2 & ; #EH
The company are promoting their new sort of medicine on television.
VNGB UL RS e

How can we promote the sales of this product?

AT A BBAR 27 i B 8 5 W 7

@ to be responsible for arranging a large public event 75 ; & Jp
Who is promoting the football match between the two colleges?

eI T X BB R A 2 (A B R BRFE?

. lack v.

(@ to be without; not have ft=
We lacked food.

RIVBZEY
Tom’s real problem is that he lacks confidence.

TR EIE B RRZ AfF.



@ lack for nothing—to have everything that a person needs [\ H RA

Smith’s parents made sure that he lacked for nothing.
SRS BE LA A AR R

n. (D the state of not having something or not having enough of it fit=
Lack of vitamin C can cause diseases.

BRE4EER C 2EMR.

a lack of care, money, water, etc.

@ a complete lack of 54 5t=

Rosie was showing a complete lack of interest in her school work.

B VAR — AR
@ for/through lack of—because there is a lack of HFik=
The worker felt very tired for/through lack of sleep.

B TR BEAR , 3 T A JRFI TR

. interact vi.

@ to have an effect on each other MEAER B

Social and economic factors interacting with each other produce certain results.
HEMETFERWMHEIERE 4 —E SR,

The two ideas interacted, which changed our point of view.

X PRSI R, B T RATRI WA

@ to talk to each other and understand each other HHE A, AHAL

The student from England interacts well with his classmates.

K B B 52 A A A R 2 TAR AL AR AR 4

I. Comprehension Questions.

::
2:
3%

4.
5.
. Fill in the blanks with the words or phrases given in the box. Change the

=

What is the definition to international business according to the passage?
Could you give some examples of international transactions?

How many reasons are mentioned in the passage that international business is
different from domestic business? What are they?

What should a company do if it wants to expand itself and grow larger?

How international business people should be to be successful?

forms if necessary.

_8
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