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: I have a feeling that there are bright prospects for us to cooperate in this field. I
wish to enter into business relations with you.

: Your desire happens to coincide with ours.

: Regarding our financial position, credit standing and trade reputation, please refer

to our bank or to our local chamber of commerce.

Thank you for your information.

s RIBERRIUTFEX 77 E A 1E A REFRTR, & BEEMARNTE L X5

E&R.

: BREEMRI] T2 2.
s KT AT BOR BE A5 A L F0 5 55 15 5 37 1) FAT G T R AT R

RS T %

A: I understand this is your first visit to our company.

B

&= >

: Yes, and my first visit to your country. I’ve wanted to visit China for a long time
and now I’m lucky to have the chance to do so.

: I’m glad to hear that.

: I think you must have some idea of our company. We’ve been importing arts and
crafts for many years. The purpose of my coming here is to do business with you.

. I can assure you of our best intentions and closest cooperation. We’re always
willing to develop trade with friends from all over the world.

s XIFR R — YOREATA R Ui .
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(A = Mr. Dong B = Mr. Gatty)
A: Here is our sample room.
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: You certaihly have got a large collection of sample foodstuffs here.

: Yes. We are exporting a wide range of foodstuffs to many countries. And the

demand is getting greater and greater.

: So it is. Though we haven’t done business with you, as you know, your exports of

foodstuffs to our country have considerably increased during the last few years. It

appears that Chinese foodstuffs are very attractive.

: You said it. The quality of ours is as good as that of many other suppliers, while our

prices are not as high as theirs. By the way, which items are you interested in?

: Canned goods are of special interest to me, particularly the canned fruit and meat.

As your canned fruit is among the most popular ones in our market, I’m going to

place an order in a day or two.

: Good. How about our canned meat?

: I think it will also find a good market in our country. Will you show me

some samples?

: Yes. This way, please. Our canned meat is in various weights. The largest one weighs

three and a half pounds net, the smallest seven ounces net.

: The small sizes are more saleable in our market than the large ones. I’ve brought

with me a sample of canned meat, which is only six ounces. The smallest size of
yours is even bigger than that of mine. I wonder if your canned meat tastes better.
You are welcome to have a try. Here it is. Ours is of prime quality.

: Oh, it’s delicious. Mm ... I’m not sure about the pesticide residues in your

foodstuffs, though. I’m sure, you must have given much thought to the matter.
But you know, our governmental restrictions have been getting more and more
tight, so we are not allowed to import any polluted goods.

You can rest assured. Our. foodstuffs are guaranteed to conform to the
WHO standards.

: Good. I’d like to order meat of this kind in seven ounce tins if the price

is competitive.

: What about other canned goods, such as canned mushrooms and vegetables?

: They are not as saleable as canned fruit, I suppose.

: Mm, no, I really don’t think that is so. They are also among our major exports and

have found a favorable reception in many other countries.

: Then, may I have a look at the samples first?

: Certainly. Here you are.

: Ah, very nice indeed. But I am not sure whether they are to the taste of our

people. What would you say to my taking some samples home before I make

a decision?

: That’s all right.

: Well, 1 have an appointment at 4.00. Shall we talk the details over

3
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tomorrow morning?

A: OK. See you tomorrow.

B: Goodbye.
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(A = Zhang B = Oliver)
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: Would you like to have a look at our showroom, Mr. Oliver?

: I’d love to.

: This way, please.

: Thank you. How beautiful!

: Where shall we start?

: It would take hours if I really look at everything.

: You may be interested in only some of the items. Let’s look at those.
: Good idea! I can just have a glance at the rest.

: By the way, Mr. Oliver, how long have you been in this business?

: I”ve been in textiles for more than 20 years, but the company has been in business

since 1935.

-~ -~ - -
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: No wonder you’re so experienced.

: Textile business has become more difficult since the competition grew.
: That’s true.

: Do you have a catalogue or something that tells me about your company?
: Yes. I’ll get you some later.

: Thanks. When can we work out a deal?

: Would tomorrow be convenient?

: Yes, that’ll be fine.
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(A = Adison B = Mr. Xw

A:
B:
A:

> % >

> EE P>

B
A
B:
A

Excuse me, could you tell me where I can order electrical appliances?
This line. We’ll be glad to take your order. Here’s my card.
Thanks. Here’s my card. I’m Adison from ABC Trading Co. Ltd. We import

electronics and transistors.

: Please have a look at our samples.

: Your development of electronic products has been remarkable.
: Yes, our research has had good results.

: Do you produce video tape recorders?

Yes.

: What’s that? Is it a television set?

: No. That’s television phone. It’s still experimental.

: What’s the problem?

: We have to solve the problem of using ultrahigh frequency waves at around one

thousand hertz.

: I see.
: I”ve forgotten to ask you what products you’re interested in.
. I think I’ve already seen some items we’d like to order although I’d still like to

study them a bit further.

: Ok, go ahead.

. I’ll probably be able to let you know tomorrow.

: I’ll be expecting you tomorrow morning, say, at nine.
: Tomorrow at nine, perfect.
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. I wish to enter into business relations with you.

T BAE RIS AR

. Your desire happens to coincide with ours.

R EEMEATE 2 —2.

. Regarding our financial position, credit standing and trade reputation, please refer

to our bank or to our local chamber of commerce.

KT HATH W BOR B A5 AL 052 5 58 3 [ B ATH) IT P ARAT ST & T %

. I think you must have some idea of our company.

RAEH RN AT —EF/TT #.

. The purpose of my coming here is to do business with you.

FRax YOk SR RN IT Rl 55 Tk .

. I can assure you of our best intentions and closest cooperation.

WG, Bl —E 2w R e hENEER.
We’re always willing to develop trade with friends from all over the world.

FAT— 1) A A& B AT R RS K .

You certainly have got a large collection of sample foodstuffs here.

PRATIAE X B YE T — KA S e i

. We are exporting a wide range of foodstuffs to many countries. And the demand is

getting greater and greater.

BATmF 2 EEE O T KRR, T ER ROk,
The quality of ours is as good as that of many other suppliers, while our prices are
not as high as theirs.
FoAT 7= O A A R B — REAE T AT AR LR R ABATT IR A .
As your canned fruit is among the most popular ones in our market, I’m going to
place an order in a day or two.
E AR K R ERE TS L EEGH RE-FRRZARTITH.
Will you show me some samples?
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