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| Preface

2006 is kick - off year of the 11th Five - Year Program. It was
also the 5th year since China jointed WTO. In the background
that China’s economy was in its golden age, China exhibition
industry had been consistently speeding up fast and healthy.
“Review 2006 and look forward to 2007 analysis the features
in the year for your reference.

Continuously in its 4th year, we rank China Top Exhibitions.
Based on its original format, this year we divide the list into
two categories: “General fairs” and “Trade shows”. They re-
spectively present the Top 12 China’s General Fairs and the
Top 40 China’s Trade Shows. Such dividing improves its com-
parison ability and rationality. The lists are becoming more
popular in show industries in China and have been providing
practical guidance to the exhibiters.

China is now the most important market world wide. It enhances
the position of Hong Kong as the center of Asian economy.
Hong Kong exhibition market has had ever brilliant develop-
ment opportunities. There were a lot of business opportunities.
Two articles “The HKCEC - A favoured showcase for premium
international exhibitions in Asia” and “Hong Kong "C the best
trading partner to broaden business opportunities” are from the
two pillars for Hong Kong exhibition industry: Hong Kong
Conference Center and Hong Kong Trade Development
Council. Their incisive introduction and detailed data make you
understand market in Hong Kong completely.

This book’s heart core - exhibition and meeting information
consist of Domestic Exhibitions and Conferences information,
Exhibitions and Conferences of Hong Kong Special Adminis-
trative Region, Exhibitions of Macao Special Administrative
Region and Exhibition and Conference Overseas.

At last but not least, we sincerely thank you for your using this
book. We appreciate your business and expect you continu-
ously find this book the best in guiding you through the future
market.
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% Exhibitions and Fairs in Mainland China

Register 1

Exhibitions and Fairs by City

This is the main chapter and contains basic exhibition and
fair information in Mainland China. It is organized alphabeti-
cally by provinces, alphabetically by city within each province,
and chronologically within each city. To each exhibition there
is a cross - reference number which permits quick refer-
ence from register 2 and 3.

Register 2

Exhibitions and Fairs by Industry

This chapter lists exhibitions according 78 classifications.
The exhibitions within the each branch are listed
chronologically. A cross - reference number is provided for
quick access fo more detailed information in register 1.

Register 3

Exhibitions and Fairs in Chronological Order

Exhibitions are listed in chronological order. A cross - refer-
ence number is provided for quick access to more detailed
information in register 1.

* How to make phone call to China

1. Country code for China is 86.

2.Taking the phone number of 010-6340 0061 in the book
as an example, 010 is the city code of Beijing. If you call from
outside China, here is how you should dial: 86 10 6340
0061.

3. Area Code of HongKong is 852.

[ Warnm%

We have made best efforts to ensure the accuracy of the listed
information at the time of editing. However, before making decision
to participate an exhibition or conference, please always contact
with the organizer for the very latest confirmation.

Better Creativity, More Attendee

Orangeig Cube

Creative Design Studio

www.orangecube.com.cn
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3100 J FEEE 1R A 52 R AR 57 5 v TEEO/RMES S
J Spraus] i 2) 23 SR AR AN A RN £E BRIy /025 I 0k B A
1 B - BCF) 282.000 | 14,001 192,691 |China Foreign Trade Ctr|10/15-20| EEMRIR / i/ th
100th Chinese Export Commacities (Group) 1072530 ™ ot Parhon a
> Exp: Fairground Pazhou and
Fair-Autumn Liuhua Complexs
SRE= AN = {5 I
5599 J& b I RIS 5h 2 A |, o0 gﬁ%@?%%ﬁ%@
2 (P - 52 263,000 | 13,686 190,011 |China Foreign Trade Ctr 2§ Chiisie Ryeasts Commmeniio
99th Chinese Export Commocities (Group) 4/25-30 Fairground Pazhou and
Fair-Spring Liuhua Complexs
R RRIESIESI TSR TR N RN s
3 R ER B AR Y 22| 135,500 | 3,278 541,000 WHAEH L |10/12-17|  Shenzhen Convention &
China Hi-Tech Faiy (}A#total) | China Hi-Tech Fair Exhibition Ctr
Transfer Ctr
5516 JREARH LIRSS 5 LA RS 55 vt o 12 o
4 (L) 103,500 3,540 o 23,660 WA PR 3/1-5 | Shanghai New Intl Expo Ctr
East China Fair G4 foreigners) Shanghai Promotion Co
Ltd
IR R /S 7 2 X% 115 A ICBURE 5 A 22 L
5 China Yi Wu Intl Commodities Fair 90,000 2.207 (24 }1 9;)"(:01? Y‘Wf] Municipal 10722-26 China Commodity City
A AN Z tota People’s Government Exhibition:Ctr
T e 8
6 v 5 [3 b b 19 5 2 85,500 1,968 106,000 IR A A 11/1-5 | b R R eh
China Intl Industry Fair 2006 (F A% total) | Shanghai World Expo Shanghai New Intl Expo Ctr
Group
op [ G 2RV 28 F B
NG T E PR S A R 23 Drit ko Ih A WA SRV PR 4 RO
7 Intl China Harbin Fair for Trade and 76,000 1,892 60,000 Orcgspili?{g Cl;_omli_“?“?e of| 6/15-19 Harbin Intl Conference
Economic Cooperation Tr;?jt a;ll; lliléor?(;l;ni?:r Exhibition and Sports Ctr
Cooperation
L 4 1 75 2 5 o N ICBURS B2 1 I o 2
s FF [ B oA 1|| I %‘uu 7z 75,000 1,474 100,000 The People's Gover_n— 6/6-10 Kunming Intl éonvention &
Kunming Fair ($4 A¥{total) [ment of Yunnan Province Exhibition Ctr
T B 40 ¢ 1K B J
G . TR ]/ SR
o5 e ] B 2 5 Il N BSBUR /I e L BH [ B 23 R rpts
9 ) i 2 o 65.000 649 114,000 | P51 ZAlS: £ 5173 |8/29.9/2 | Shenyang Intl Conference &
China Intl Equipment Manufacturing TTES4S Exhibition Ctr
Exposition Shen;ang Renais;ance
Intl Exhibitions Co Ltd
s PRt 5 R R 2 Jes e 4 R
10 ; j“_ ¢ H& Lot 60,000 2,048 230,000 CCPIT Beijing 5/23-27 EP M &TF&‘LEF C
China Beijing Intl High-Tech Expo (£ A total) China Intl Exhibition Ctr
s B S RURARAS TS ST Lo [ [ A \
A e A I 2 i TR B 2 R L
11 China-ASEAN rExp: 50,000 2,000 (4 ,3.}1'009 Ch”m"AShAN EXPO [10/31-11/3 Nanning Intl Convention &
Ll E total Secretariat Exhibition Ctr
o R+ B Kttt N R R i [ R U o
12 R 50,000 | 1,200 15,000 | phMTEALIKER | 4/18.00 | Ri#BERR L
China Tianjin Economic Cooperation| : i 3 Tianjin Commission of Tianjin Sport Exhibition Ctr
& Investment Conference Commerce Tianjin Intl Exhibition Ctr
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China’s Top 40 Trade Shows

RS AR REBR SRS 2 AR ) H #A
Exhibition Exhibition Exhibitors Trade Organizer Date Venue
g
Area(m?) Visiters
I I 2
1 hEEFEFE RS m 4 ‘Hﬂﬂm}w Jﬂéﬁ FI{M el W jﬁ'kt L
HIE PRSI W= 5
e 220,000 1,521 61,290 B AT P2 ] 9/11-14 thh 57 7
Furniture China 2006 China Natl Furniture Asso .ir—lﬂ F'J ff# "[/:L'll S
Shanghai CMP Sinoexpo Shanghai New Intl Expo Ctr
Intl Exhibition Co Ltd
RSEH K BARIRTR I ARBUARE B R Ly
2 I [tT]lEd‘ # %Fﬂ ( /tr‘}: . 1?% oa 200,000 533 118,700 Dongguan Famous 3/17-21 | Guangdong Modern Intl
ntl Famous Furniture Fair (Dongguan) (B AE total) S SO Exhibition Ctr
T N AL {42 R
3 LRIELTER) 'uﬁ,tfj'%; L},,’f{*jtw L RIS | 11/21.04 | LHERT R Ly
Fh B; RS (E);_ﬁhro 3(( 150,000 1,088 80.000 | CCPIT Machinery Shanghai New Intl Expo Ctr
aumaoiung D Sub-Council
58 e E (M) EREEST Wil e e
S e ot e A Ji& % 2 =]
4 China(G B Lﬁ TBI)IﬁEUL‘B ding & 135,000 2,078 81,578 China Foreign Trade 7/6-9 China Export Commodities
e u]z;ngz 0:.’ "F DHLen Guangzhou Fairground Pazhou
ecoration Fair Exhibition Corp Complex
o [ [5 B J8 % v
nr HHER AT s
5 JE R I Ry R 120.000 1.500 560,000 | ccpiT automob;Lle E 11/23-27 %[H R L’. ;?5'A it
AUTO CHINA 2006 (3K total) industry Branch China Intl Exhibition Ctr
Natl Agr Exhibtion Ctr
P Vi FHIEIERREE S A
o ] R o e e A o 1 4 (7 38) ATIHEIRENS | 30830 | T EEBRRK AL
6 China Intl Clothing & Accessories | 120,000 1,008 129,000 |china World Trade Ctr 4/4-6 | China Intl Exhibition Ctr
Fair Co Ltd; China Natl
Garment Asso
b A ARSI FE O M S 2
PIE) T HIEPR AL R 2 (R - PID) /N &5 Y T
7 China Intl Furniture Fair 120,000 837 : f"l/ig[‘ggﬂg) China Foreign Trade 3/27-30 & Chi‘jqe§e I;::xPorl i
AT L e Guangzhou ommodities Fairgroun
(Guangzhou) CIFF Exhibition Corp Pazhou Complex
o ExRFEFLRAEEH S e S
8 19 JEe IR AL (2P| 00000 | s68 PETEON gpps JE TR P
8 China International Sporting Goods Show ¥ Spor‘ts-Equi.pmem arI:ng(i'ligRi 0:‘3:::;?“
Administrative Ctr
UM s AT PR
R E RS R 2: - "]‘ A i Fe M 1T B 23 e L
9 Intl Automobile Exhibition 100.000 183 "‘gonav‘e rﬁi‘(‘)‘r‘l"g"“ve 5/18-31 | Hangzhou Convention &
Hangzhou, China Exhibition Hangzhou Exhibition Center
Co Ltd
50 R TR A 5 6 5 L 0
10 Intl Exhibition on Plastics and 92,000 1,420 59,812 2 2029 e Al bt
Rubber Industries 2006 Adsale Exhibition A Shanghai New Intl Expo Ctr
Services Ltd
b R AR SN op IR R AR AT S
S O D BRI R Ji& W2 ) &5 T
11 China (Guangzhou) Intl Aummoblle 88,000 386 68,316 | China Foreign Trade | 7/25-31 |Chinese Export Commodi-
Exhibition Guangzhou ties Fairground Pazhou
Exhibition Corp Complex
rhIEEPR HATER RS 3 RIS TR
12 RIEIRER S BT R 85,000 900 100,000 %?Hga, Qfﬁ%{ga a/17-20 | LB EERG R 0
China Intl Bicycle & E-bicycle and % (# A¥{total) | Exhibition Co Ltd Shanghai New Intl Expo Ctr
Motor Fair
T P 22 o
SRR S ) PR AT 2 B
? i T 80,000 3,000 100,000 (China Sugar and Spirit| 3/23-24 | New Intl Convention &
13 Spring Natl Sugar and Spirit Fair ot Expo Ctr Chendu Century
City
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China Intl Hardware Show 2006
Powered by Practical World

International
Koelnmesse GmbH

I ik sk R R IE WS W rh
B 0 4 1] 47 R 2 7 ko iR B IL‘
September Hong Kong Jewellery & 80,000 2,519 41,331 W N 9/18-23 | Hon i
g ong s = g Kong Convention &
Watch Fair eMEasial Exhibition Ctr
AsiaWorld-Expo
ik lﬁlﬁrﬁ’[ﬁf%ﬁﬁ&%’?ﬁ”"‘/ ; ;
5] 2% ks ¥
15 | Bt it Rk 2 I %gﬁfﬁ%ﬁ R 460 | EAEEHL
CMEF(AutumnYICMDX(China od Medical| 80,000 1,935 48,000 e Shenyang Convention &
Eqm;xmuFader]l)ﬁ;ljmmmMamm.w Exhibition pCo Ltd Exhibition Center
ing Design Show)
S5 i P B 2 2 T 5 R LR S0 5 2%
16 b (R Y2 HELE BN s eI
Guangzhou Intl Lighting 80,000 1.250 " 41,697 G h Zb . 6/8-11 Chinese Export Commodi-
Exhibition/Electrical Building (e )\Nloml) M uan%:/ OE{ u‘g)g{dd ties Fairground Pazhou
Technology Guangzhou esse-rankiurtCo Ly Complex
e eI A R A ] / )
9 5L 3 73 A A P i Ayl IR RS S it
11 | Ewnmus Gk e A i
Guangzhou Intl Beauty & Cosmetic 80,000 1,241 ﬁZQ0,000 CMP Asia; BolognaFiere: 9/26-28 Chinese Export Commodi-
Import - Export Expo(Autumn) (BAH total) Guangéong o ties Fair Liuhua Complex
Exhibition Co, Ltd
i i R RV T ) . S .
S )TJ. E H Ryt Lol RS T2 NIERitg o e L
18 ) ey 80,000 432 305,000 CCPIT Dalian Sub- 8/24-28 | NZEM R R 17
1 1th Dalian Igi}:?silg::)nvc Industry N K total) Council Dalian World Expo Ctr
it AL il S i e FIEA G RIER TS WRRE DL
19 Hong Kong Gifts & Premium 76,238 3,879 54,875 Hong Kong Trade 4/28-5/1 | Hong Kong Convention &
Fair Development Council Exhibition Ctr
HPEEIBRDS ARk b 2 125
ey B AN 2 EEpEREER 6 17 25 B o1
20 CMEFAutumnyICMIDXChina Intl Medical 75,000 1,800 37,100 2 ” ) ”J 10/31-11/3| Zhengzhou Convention &
Equipment Fair/ Intl Component Reed Sinopharm Exhibition Center
Manufacturing Design Show) Exhibitions Co Ltd
N SO R rRIEAPRREIA A ] 2 [H s J8 e vl
74 Ji (KR &P R SAC H & : 1 4 22 [8 s J B8 s
21 Avibisin Nait Siigar and Spitss Pur | 10,000 3,000 100,000 | China S“éi‘,'q‘j“d Spirit | 10/13-15 | Shaanxi Intl Exhibition Ctr
o [ PR B P 0 9 2 : T A LG TR R D
22 China Intl Consume; Good’s Fair 70,000 1,770 47,000 Nlngl?o Municipal 6/8-12 Ningbo CO"VCHUOY‘ &
People's Government Exhibition Center
9 JaHa /R [E bR 4 W 7RV IR R B2 ) I IRV [ B g2 e b
23 Harbin Intl Automobile Industry 68.000 600 Harbin Great Wall Intl | 7/13.27 | Harbin Intl Conference
Exhibition ) Exhibition Co Ltd Exhibition and Spots Ctr
556 = GRIN) E B b bR T - s
il f 'M 3 Q A B YIS b2 N
24 Chi s 67,500 630 80,000 Shenzhen Garment 7/25-28 | Shenzhen Convention &
ina (Shcn/hen) Intl Brand Indastey: ASeo Exhibition C
Clothing & Accessories Fair S BUIRIHORECER
R . FPE AT TR
_‘f—" ][5 iLﬁTﬁﬁ% China Natl Hardware, i bR RO
W R E AR L 67,000 1,617 33,600 | Electric and Chemical | 3/10-12 | Shanehai New Intl Expo Ctr
Y ) : gh po
China Intl Hardware Fair/Weld Fair CENE total) ProductsAConunercml
$S0
oI E R B e R gl e H
Gl [ B 4R SR HEES i L i 397 1L o o s
26 <<’{|’|’| [f] P h 4 f(ﬁ» Sl )J‘HT»jJ 65.900 1.600 30,500 ’{HK%IT”‘”J {-‘-m{j[AH NG| 9/27-29 Shanghai New Intl Expo Ctr
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Exhibition Exhibition Exhibitors Trade Organizer Date Venue
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21 itk KA 1P i e T S RIS L SRR Ll"l_\.‘
Hong Kong Electronics Fair 63.496 2.481 57.791 Hong Kong Trade 10/13-10 Hong Kong Convention &
(Autumn Edition) o Development Council ) Exhibition Ctr
AR AR I 1 B Be L B AL
FKIER . B I’lﬂf’ﬁuux XF IR YA TR A H] I 2
28 L b B e FH il e (K %) 60.000 2.413 64.700 Shenzhen Sinoexpo | 13/54 57 Shenzhen Convention &
China (Shenzhen) Intl Toys & Gifts & ? ? 2 Exhibition Co Ltd 0 Exhibition Ctr
Houseware, Fashion Accessories,
Stationery & Travel Goods Fair
b [l B - .
29 R s D OIS | B2
China (Shenzhen) International Gifts 60,000 1,750 64,000 Shc"‘l}“c‘" Su}oexpo 4/18-21 Shenzheq (;gn\ ention &
Handicrafts, Watches & Houseware Fair Exhibition Co Ltd Exhibition Ctr
n tfﬁ%mL)fi}fﬂf ﬁ@
FE bR 4 1 R, 28 4R Ji PrREWARA i B O
3 60,000 657 72,000 12/20-23 § iy
APPPEXPO 2006 A g World Expo Group ;
Shanghai Modern Intl SR M i Fypo Qi
Exhibition Co Ltd
31 IR b sk - - s TSR b 2 DUE B
2 Mk 29,3 . 29,246 Hong Kong Trade 3/6-9 |Hong Kon; Comennon &
Hong Kong Intl Jewellery Show Development Council Exhiiilion Cir
[l B Fr e B B AL i /o
Q2 |FFHME/ PEHERLER| 57500 | 1,260 15,117 o pe e ops7 | LGB
All China Leather Exhibition/ China, Ltd Shanghai New Intl Expo Ctr
Intl Footware Fair/ Moda Shanghai
SO }
2006 4 F A ) ALt i fie 2 b 7 [ B B s
33 China Refrigeration 2006 57,500 919 49,138 Icl‘Cl‘ll;llll"J B‘;]ﬂﬂé -1 Shanghai New Intl Expo Ctr
e SRR TS T RS SRR O
M Hong Kong Houseware Fair 56,934 2,302 32,458 Hong Kong Trade 4/21-24 |Hong Kon.g Ac.onventlon &
Development Council Exhibition Ctr
o e 2 0 A A
tp |i||+II»J JEA T2 GHi 3s) £ PR+ YA R
,/\ =K
35 70 i [*Mj R (K5 55,000 2,000 50,000 China Electronic 4/12-14 Shenzhen Convention &
67th Chma Electronics Fair G N otal) Exhibition & Exhibition Ctr
Telecom Expo China 2006 Information Communi-
cation Co Ltd
36 T ’T /8; Games Fai 54,342 1,935 29,180 Hong Kong Trade Hong Kong Convennon &
ong Kong Toys ames Fair Development Council Exhibition Ctr
Frb e dh i s o) KN Frib 2 WUR B
31 Hong Kong Elulromu Fair 53,390 2,261 51,339 Hong Kong Trade 4/14-17 |Hong Kong Convention &
(Spring Edition) Development Council Exhibition Ctr
PR TR S PR A A 9 35 [ B A e
38 The Intl Exhibition on Textile 50,000 1,400 50,493 Shanghai Intl 7/5-8 Shanghai New Intl Expo Ctr
Industry Exhibition Co Ltd
S e R R4 5 42 TR T R 2 U B L
39 I(/;lh‘(‘}hlinluiln]ll Lf_{i}fl:if]}{%ll'gilﬁ\éﬁl‘[dlr 50,000 1,250 45,000 ngbo Intl Exhibition| 10/22-24 Ningbo Intl Conference &
Corp Exhibition Ctr
AN 1. B [t 7 . = 5 — g - N
6 8 T ARIHRPRA AR 250 A 24 b7 e e
m (% g EBRHUARRE ) 50,000 640 52,322 | EASTPO Exhibition | 3/20-23 |o o @ i New Intl Expo Ctr
EASTPO 8th Intl Machine Tool Fair Co Ltd & PR,
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Hong Kong, blessed with many factors, is an ideal trading place
for worldwide traders and is well positioned to host a wide range

of trade exhibitions to serve different industries.

With a history of 40 years, Hong Kong Trade Development
Council (HKTDC) is recognised as one of the most successful
organisers of trade fairs in the world. Many of its fairs are leading
in the world or in Asia, to name a few, Hong Kong Toys and
Games Fair, Hong Kong Fashion Week for Fall/Winter, Hong
Kong Gifts & Premium Fair, and Hong Kong Electronics Fair
(Autumn Edition) are Asia’ s largest and the world’ s second
largest of their kinds. Hong Kong Watch and Clock Fair is the
largest of its kind in Asia and the World. HKTDC has continued
to strive by bringing in more exhibitions. In 2006, six more new
fairs were introduced to cover the sectors of auto parts, printing
and packaging, medical and health care, furniture, building mate-
rials & construction equipment and environmental protection,

making its total spectrum of fairs to reach 32.

Hong Kong is powering ahead as Asia’ s trade fair capital with an
impressive line-up of trade exhibitions. The large number of shows
develops a valuable one-stop platform for international buyers
and sellers to build new business contacts and strengthen exist-
ing ones, to discover new products and to seal business deals in

the process.

The Chinese mainland has emerged fast as one of the world’ s
most important markets as its population is huge and the coun-
try is becoming more affluent as its economy continues to grow
at a staggering rate. The number of Chinese mainland buyers

coming to our fairs is significant and always ranks amongst the
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top groups of origin. There were 63,800 mainland buyers in
2005 and in 2006, there were already 78,250 buyers, up 23%. In
terms of trade performance, Hong Kong was the Mainland's
third largest trading partner (after Japan and the US) in 2005.
According to China's Customs Statistics, bilateral trade between
the Mainland and Hong Kong amounted to US$136.7 billion (9.
6% of the Mainland's total external trade) in 2005. Of which
exports from the Chinese Mainland to Hong Kong grew to
US$124.5 billion, making Hong Kong the second largest export
market after the US. On the other hand, the total trade between
Chinese mainland and Hong Kong in the first 9 months of 2006
amounted to US$218 billion, a 12.9% growth over the same
period in 2005. Definitely there are a lot of trade opportunities
available for this burgeoning market.

The international profile of HKTDC fairs enjoys a high
reputation. More Chinese mainland manufacturers and suppli-
ers are encouraged to come to use our effective trading platform
to network with international buyers, widen their markets and

get business deals.

According to the survey conducted by The Hong Kong Exhibi-
tion and Convention Industry Association (HKECIA) in 2005,
Hong Kong remains the preferred place for international trade.
During the year, a record high of 41,599 companies from around
the world exhibited in Hong Kong, up 59% from its last survey
in 2000. It reinforced the fact that Hong Kong exhibitions play
a pivotal role in opening up business opportunities. And Hong
Kong’ s trade exhibitions are truly international in character, a

quality that few other cities can match.

Hong Kong has long been an economic hub in Asia. Its financial
system has no exchange controls, low tax rates and independent
legal system. It also adopts a free port policy which allows free
entry of different kinds of products. Located between east and
west, Hong Kong is the best meeting place and has established a
long and sound history of international trade. Its superb infra-
structures including the world class exhibition venue - Hong Kong
Convention and Exhibition Centre and AsiaWorld - Expo, and

excellent facilities and hotels around offer more ease for trading.

With the completion of the expansion project at the Hong Kong
Convention and Exhibition Centre by 2009, many of HKTDC” s
fairs will be able to grow further and to advance their rankings in
the region and in the world. l
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HongKong Special Report

The HKCEC - A Favoured Showcase for
Premium International Exhibitions in Asia

By/ Monica Lee-MUller

The rapid development of Asia’s exhibition market has opened

up new opportunities for every sector of the exhibition and
convention industry. Exhibitors see the fast-growing Asian mar-
kets as a chance to sell international products and services.
Meanwhile, throughout the Asia Pacific region, new venues are
being built and older ones expanded, all looking at ways to cap-
ture some of these growing trade and business tourism
opportunities. As the leading venue in Asia, the Hong Kong
Convention and Exhibition Centre (HKCEC) is currently ex-
panding by adding 19,400 square metres of exhibition space to
accommodate increasing demand from major exhibition organisers
for more in-town space. Once completed, the HKCEC will be
able to offer almost 90,000 square meters of rentable function
space, making it the largest multi-purpose award-winning venue
in Hong Kong.

Apart from its international reputation and proven track record,
the HKCEC benefits from its location in one of the world’s
premium trade fair cities, Hong Kong. Having maintained its title
as the world’s freest economy for the last 12 consecutive years™,
Hong Kong remains one of the region’s most favoured exhibition
destinations, having built its informal status as the “Trade Fair
Capital of Asia’ on a reputation for the free flow of capital,
information, people, and goods. During a visit of HKSAR Chief
Executive Donald Tsang to Beijing in December 2006, Mr Wen
Jiabao, China’s Premier, endorsed Hong Kong’s excellent record

of hosting international conferences and exhibitions.
Expressing strong support for Hong Kong’s role as
a hub for the convention and exhibition industry in
Asia, the PRC Government promised to work
closely with the HKSAR Government in an effort
to promote the hosting of international conferences
and exhibitions in the city and enhance its already
widespread reputation for internationalism.

The internationalism of the HKCEC's trade fairs is
at a level matched by few other venues in the region.
This is partly because Hong Kong itself remains a
vibrant international hub and a preferred gateway
into the Asia Pacific regional market. Each year, the
HKCEC welcomes 5 million exhibitors, buyers and
visitors to its vast array of trade fairs and exhibitions,
clear evidence of the importance placed by exhibi-
tion organisers on locating quality service within an
environment that attracts the best exhibitors and buyers from
around the globe. Recent statistics clearly highlight the interna-
tional flavour of the HKCEC’s exhibitions. According to an exhi-
bition survey carried out by the Hong Kong Exhibition and Con-
vention Industry Association (HKECIA) in 2005, respondents
in the categories of ‘Trade Exhibitions’ and “Trade and Public
Exhibitions’ declared that 52% of their exhibiting companies and
50% of their visitors originated from outside Hong Kong. The
survey was based on responses from 66 large-scale exhibitions
(i.e. occupying over 1,819 square metres at the HKCEC), and
represented around 77% of all such exhibitions held during 2005.

Increasingly, international organisers are choosing the HKCEC
as the venue for launching or testing new Asian editions of suc-
cessful existing trade shows running in Europe or the US, or for
launching new shows specifically aimed at tapping into the vi-
brant Mainland China market.

Newly launched leading international trade shows that was held
in recent years or will be held shortly at the HKCEC include a
number that are exporting and transforming successful *‘home’
editions for the Asia-Pacific market. Upholstery trade show
Decosit HKG, for instance, was launched for the first time in
March 2006 at the HKCEC: its Belgian organiser Textirama
already ran a hugely successful European version of this show.
Decosit HKG will be staged again at the HKCEC in March
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2007. Similarly, France’s Reed MIDEM launched its MIPIM
Asia property trade show in September 2006 on the back of a
renowned European equivalent, and will follow up the Hong
Kong version with a second edition at the HKCEC in November
2007.

Other organisers adopting this model or similar ones for shows
at the HKCEC include Australia’s Baird Publications, which
launched China Maritime, a professional show for maritime, ship-
ping and port technology and services, in March 2006, returning
again in 2008. From the US, based on a successful model devel-
oped by VNU Exhibitions, came Hospitality Design Asia in
2005. This show, the leading hospitality design trade show on
the decoration of hotel, restaurant, and entertainment venues, is
now an annual event at the HKCEC. French organisers have also
been active in exploring the potential of the Hong Kong
environment. Major French wines and spirits exhibition Vinexpo
Asia Pacific, organised by Vinexpo Overseas, chose the HKCEC
as its base in 1998, returning in 2006 and booking again for 2008.
Meanwhile, a new entrant to Hong Kong is leading high-end
lingerie trade show Hong-Kong Mode Lingerie, organised by
France's Eurovet, which will open for the first time in April
2007.

The HKCEC’s attractiveness to international exhibition and trade
fair organisers arises from more than its hub status and its geo-
graphical position at the heart of the Asia Pacific region, however.
Organisers assess the success of their shows not simply by size
but, more importantly, by the quality of both exhibitors and
buyers. By attracting retail consumer commodity shows and
high-end brand shows, the HKCEC has established itself as a
place where the latest trends are unveiled and new directions are
rolled out. That adds an extra level of attractiveness to the shows,
which in turn draws major players and cutting-edge innovators
to Hong Kong, eager to remain at the forefront of new
developments.

When quality takes first place like this, sizeable exhibitions fol-
low as a matter of course. According to the UFI report “The
Trade Fair Industry in Asia” (2nd edition, 2005) undertaken by
Hong Kong’s Business Strategies Group and released in June
2006, the average size of trade fairs held in Hong Kong in 2005
was 9,514 square metres. This figure, based primarily on events
held at the HKCEC, places Hong Kong first for average exhibi-
tion size amongst all trade fair and exhibition cities in Asia, and
testifies to the scale and importance of the trade fairs being regu-
larly held there.

On its own, the HKCEC hosts more than 50 major international

and regional trade fairs each year and boasts a roll-call of some of
the largest and most prestigious exhibitions on offer. It hosts the

xiii

world’s largest fair for watches and clocks and the second largest
for electronics. In addition, many of its exhibitions qualify as
Asia’s largest events in their fields, including fairs for toys and
games, gifts and premium, fashion, jewellery, beauty, household
products and lighting goods. Many of its other events are world-
renowned for their quality and importance, including ‘must visit’
sourcing events for leather, textiles, travel services and optical
goods.

The HKCEC works towards differentiating itself from more run-
of-the-mill venues, creating what it calls a “total exhibition expe-
rience” which remains unmatched by other Asian destinations.
Its success in doing this has been built on a number of key
factors. Some, such as design, location, comfort and ease of access,
represent fixed long-term advantages. The HKCEC is one of the
most smoothly efficient yet comfortable and luxurious exhibi-
tion venues in the world. Besides its remarkable harbour-side
location, the HKCEC benefits from a CBD location which puts
it within walking distance of a host of 3-star to 5-star hotels,
restaurants, retail outlets, and leisure activities. Its city centre
location also means that the HKCEC can be easily accessed by
public transportation, using Hong Kong’s famously efficient and
economical public transport system.

Other factors in the HKCEC’s efforts to maintain itself as a
preferred venue, such as a 19-year proven track record and staff-
ing excellence, are ones that cannot be taken for granted and
which require constant review. The combined experience of the
HKCEC’s staff is invaluable in a venue that, on average, hosts
five separate and independent events on every day of the year.

These efforts have been reflected in many exhibition and con-
vention industry awards won by the HKCEC over the years.
To note just a couple of the most recent, in the 2007 Industry
Survey run by CEI Asia Pacific magazine, the HKCEC was
voted “Best Convention and Exhibition Centre in Asia™ by
readers. This is the 5th consecutive readers’ survey in which
the HKCEC has been recognised as the top venue in its
category. In 2006, the HKCEC was named “Best Convention
& Exhibition Centre” at the 17th TTG Travel Awards for the
second consecutive year. Both these prestigious awards were
achieved in the face of strong competition from many new and
expanding venues in the region. l

% Among the more than 150 economies worldwide reviewed in the
2006 Index of Economic Freedom Study by the authoritative Heri-
tage Foundation in Washington, DC.

Monica Lee-MUller: Hong Kong Convention and Exhi-
bition Centre Deputy Managing Director



