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Unit One

Globalization

Study Guide for the Text

Preview

WIRMTREACHEESSRE. BEXWI . RTUNXENETRRET
R RRREERBREMEESA RS, BAERNEEEREFRARE—-1
XHRMSBER—-TER. MINWNRATKTE, A=+88+ 585 %,. RIE
BREMBKERE. 2BTHRIRSQE=AST B EEMELLET
3CHE A .

BHE MR DR B R R R SR AT NE R KB T # K
PR TS . MYBEREENEAT (WREB)..8EH HE. XENE-BIRE—
R, mRXHAHHF.BEH BRI XERENA BRENE—T . HhER
R, EE T EEHERE Litie.

1. There are four main contributors to globalization: free movement of capital,
trade liberalization,lowering of shipping costs and reduction in telecommuni-
cations and computing costs.

2. There is resistance to ideas from outside and to the way of doing things else-
where. It is complicated by cross-cultural issues and potential misunder-

standings.

3. There is disagreement on whether globalization is a good thing or not.

HiE FERHEREERXEURIBEEENET. REEBREZETHH
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XA, FiE N ES -, BB R, NTIRB A ENER. FEE2 &

BT R AT R B B G R .

1. Itis $50.

2. There will perhaps be a loss of jobs and loss of a sense of security among the
employees.

3. Americans like this type of cars because of the cheapness of American pet-
rol.

4. Most of the young people have cereal for breakfast.

ETFXhyRALT #Ed L TXHRRBFHIASIABRBZNANERRMRE
EMARSET. BELEFHIRAKNHRE, T #5206 8 oK R B OR UE 5 3R
FET. ETXHAENFHER  URBAERBENMRENEL. HRET
544, 4% £ T OB MAHAR M E R RE AR R GRBEMARBHERX
fA SR 4D REBFHET .

1. will increase 4, of the same type
2. the large size of economies 5. of little importance

3. prejudice
Text

fraRe®miL? ERARBEHENHBABE - ITH. —T2kd
W——BA =N ERRE R BEA R, FFREE S HT AN, BREES,
FEARM AT BBV BAFIH M 7 WX, KT FRMNAN, FHEHRMULH R
BERE LT IJLR:

o “—THRARHEHMBEERBRA ., XREHSHEENHED S,

e RE A BOHFELR,

o REERMILMME, EMRZHAE . BE—REMHY YR KT
BRSO 50 EIT., T DR WG E B B 4 s B HL7E 3% B SRR B
W EHE, R R AMCE M)

o AR FEMITERA (FE 20 4 30 FRAAZRB =4I KEIER
MY THEN 300 £, B —REEFRFEANESEINERLT 20 4
50 ERIHR EHAMTEIN . FEAFRAEBHNREMERENTILL S,
BRI AR A 2t R ME T RENER ARERSTLAFERNRERRE
FERIE—PNER EERIE— W RS AT E A R T2 R RERAE, A
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MBEETTHZ .

Xt F il M2 BA — R, BEER - NMEEAITRLS B AR
B, AR A W S WBANT I RS  FFEFTIB IR R T A 37 B R I 5 — 4~ 2 7
FEREERA FATAESERMS, AR SO/ Z (8] #2553 5007 /8 H 3L A IR M & 6815
BEE S, WRTFARLMEENA,ERPEEARAHR, SFHT L&
RIS, BT MR TEZ R 2R ATx FHE2 MM a9 M7 XA EX
MR, E SR NEREE AR EE X R IR — KPR

O AXBEHGEEGHESE, XRHNHERILFESITEREES
P B A= OR . LR DB T HHETREERRR, MAER
BEER -k ERT S LS HBXHENFER. WA AEERNIEL, kE
A0 B A b T A AR B B e AR B » T DR At B R U R T T T B B e R L, 3R
BABRH 44 REMARFE  EEEBH RN, XETRSERAE
BRI EER M IEIEE K. BREEL LR E B RERRE. A A%
FABDBE? I LABEACXASEHR? RENN, FROTEREERE,
REBLANBERE. ABNER, ERBEABERIERATHE-XN
—F IR, RAHANREREN VAEERRE. XEXTANBRF2SHRAHY
—MEF . BEUERRE . AT RREREFNEEEEHE RGN AWM IZER
B REBHAE. FERELERERARTE-SRERHATNEE? B
BREREECN—F EHEAEEAETNEEE I REAORL - ERE Ld
R—A B S R A .

28, B B IR AR E A RS LR ASTET A 89 it 5 2 AT
BEE-ARR REXERFRABEESFY . RERERE CHEE.

Words and Expressions

globalization [ glevbelarzeifon] n. & BRAk; £ FRHE
tag [teeg] n. BE;ZK

contributor [kentribju(Dta] = B/EIAEMEER
fuel [fjual] =, BB ;3hAH

liberalization [ liberalaizeifon] n. B fi{k
containerization [ kentemararzerfon| n. 41k
negligible ['neglidzebl] a. W ZEHY: A EEH

telecommunication [‘telikemjumnikeifon] n. RBBE;HE
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expertise [ ekspatiz] n FIJTHPLEEHA

resistance [rizistons]| n. ¥&KH] ;S

syndrome [sindroum]| n. ZZ-&FIEE

subsidiary  [sobsidjori] a. BBIH n. FAH
cross-cultural  [kroskaltferal] a. BEICILHY
multinational [maltrneefan(a)1] o«. ZEHE;EEKN 7 BEAA
brand [breend] n. By

fizzy @ R HUROE E) RIBIKK

outsell [autsel] v, Fheeeer W

homogeneous [ homoudgzimnjes] a. K ;MK
anomaly [onomali] n. BIAN; BEHE

consumer goods n. A¥ETE T

homogenization [ houmodzenaizeifan] n. ¥—4k ;R Ffk

Notes on the Text

1.

4.

globalization: globe, #W ¥R, il b I 25 18] 5 Bi-al, "R “HLER B s £ BKK) 7 ; 3 iA]

JEB-ize B R CTER; b7, Hl 10, systemize F i 4k, liberalize H H 4L;

“-ion” R E & .

transnational corporation: ¥ H 4>V, transnational, i Bf 4} trans-, {H) iR na-

tion M A i G F-al WAL, BEE M. BEAK.

A trans-@BHEBE=FMER:

D RREE B9 55— ;883" : transpolar MBI R BUALR Y5 trans-
atlantic B EE KTHEER .

2) FR“E @ . transcontinental B KR .

3) R ;BB transform B3P ; transfer 7F#; transplant 4.

. identify. B 5E ,identify the owner of a check; #¥ 3, The porters can be identi-

fied by the red caps they wear.
identification n.
identity n. &1 identity card B4y iF
contributor:
contribute v. 1) #B#k,contribute (money) to the charities
2) R E BT, 54417 to # A, Exercise contributes to good
health.
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10.
11.

12,

13.
14.

15.

contributor n. 8 A ; FT#k#F , 4 L contributors to globalization ¥ 4 i3
2RIERHEE.

. at the touch of a button: X B35 BN, 7ERT W S, & 3 B Nz /] A

ATTAT EAAR 77 86 3 I 3K B 5% 7 i

. fuel: XA EA R B RAREL, 5] o SCR - - R FF BIG HETE 7, R R W

12HEYEF” ,add fuel to the flames k bl {FIFEE E I .

trade barrier: 5L, FGEMRAG ELX2WRXABELANEXBESL, =
ENE RN LATRE . EEESHES BERARAMAREREK
TR E L R AN R BRI R LR AL EL B, T Ao B2
Aimtk. RS ELEFEEREL2 AREL2NT SRS, FR FRELF
HWUSRTE, EL BB MM T ARBR . ZL2URFRHE R, A
Rt & 48 MR 45

negligible: BER/NSMARETM AT R ER, XPHR>” T IR LRI E
B H 2% B A ALAE 2% 3 36 I SRR B 3% PR B, B 2 VT U AR A3t

. telecommunication;: K&K ;BIE. IR tele B RN “TIEE£%” : television

HL 3 ; telephone HiiE ; telegram Bk .
expertise: expert,® Z ;expertise, T XKW E R ; T FR, T &K AE.
on a worldwide scale: FE 1 B G Bl K. scale, #L#; 75 B on the/a scale of
Feeeese }AE s0on a big/large scale KHIB L/ #);0n a small scale /NELAEHL/ Y
competitive: B T FVER : competitive price.
compete v. HF
competition n. =5
FHH A5 compete #3647 /& : competent a. £ BE f1 49 ; competence n. §E N
economies of scale: M Z T
A brand like Coca-Cola has been around a long time. B} [ 8] 5K X £ i & &
EGHEE, INURARENTH EHEETHASKEHEE, - M RES
B ik . Coca-Colas B — AN HTE 1985 EH AT, — BB IR K. BHix
& COKE,

... and dominates the fizzy drink market in almost every country,outselling

local brands: JL-FFE BT K B K RO 508 & B8RS 8 40, @2 4 7 1)

dominate v. ¥ B dominate others; ¢y ff#" This company dominates the de-
tergent market.

domination n.
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dominant a. B ZIEH a dominant person

outsell v, Heeerse % 55
BB out-B K “# it ”. outdare #g «----- B K JH; outdo B if; outweigh
Eoeeeee B oo R outjump Heo-BKIRHE GRD

16. homogeneous: [E2K A ; LAY : This is a homogeneous class consisting of
students of similar background. B[4} homo-Z 7~ “fH 8 ” : homophone [§ &
7 A
homogeneous B 2 X id] & heterogeneous RFEIF2K A, BT & hetero-B H“ RN
[F#” : heteronym [R)JE 5 & 53 X 18

17, preference for: ff&e - - prefer v.

18. progress: % /B, HIEE N “¥E”, X B AKX . The company cannot pro-
gress rapidly without the contribution of so many talents.

Vocabulary

XGRS WA X E EB N ALK MBREE, HA T #

HFERAENAEASGRE®H, FAEFCE., R LR LT e X
HE S RERMEE . Sia AR, RIS RBERD.

1.

2
3.
4
5

consumer 6. compounded
. economies 7. brand
barriers 8. liberalization
. challenge 9. syndrome
. homogenous 10. expertise

Idioms and Expressions

TR H IR RS T R AR X ERFEL AT . AXhRE —&. )
VAl £H B9

UT I, BRERABMARBHRET X TR, WREA 505E
BEHES LT CERENGTMERE B,
.C 2.D 3.C 4 A 5D

Paraphrasing

BYRHESHEATEN GEFNER, ABCRBEAREREEHN
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Mo BXPIEHR —ERER, EXRIMEEFNER —MRE. X—4%J7

PAU B4R 99 78 5 AR RN AR A X SCE N AR R
CEFHEREU TSR BECMIBERNES. WRERICHAE FE4H BERER

THEEMERBHER.

1. People usually have the reluctance to accept any ideas from foreign coun-
tries, the prejudiced views against anything foreign.

2. This becomes even more difficult,as the culture difference among countries
and the possible lack of accurate understandings will make it more compli-
cated.

3. But it is always difficult to explain cultural customs and traditions of differ-
ent nations,

4. A more common cultural tradition may be adopted by more and more people
in the world.

5. To form teams of managers who are from various nations in conditions like

these is a tough job.
Case Study

LB R

XRA AR R B REES, FETTUEEMT L, BXAMRMRE.
B—LHIRIEH R — X, XN AR SFHBRT R, TANRR Y ER
BAXEZS. ARB BEEERTHEEHEN, AT HEZEEREHN —
F. XELHSE-BITHRCER . BB AERFACHEEZERS,

Case Study: A Problem in Going Global
Iy /N BET A SR . I8 SE B BT BR A IRD R B 2 DR R T AR A, B AT
R D) B L B T RS — 1 (R B A R 4

Questions

1. Chambers could point out the possible consequences of going globalization:
in order to globalize, a complete restructuring of the organization will be
needed and costly. It may also cause some anxiety among the employees

concerning their professional carrier. Some of the local offices will have to
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be eliminated. Thousands of employees will be laid off. He does not believe
it is a good idea to let one central office make decisions about a global prod-
uct line,

2. Thomas could do this by pointing out the fact that BCB has not done as well
as it did last year,and because of the global competition, BCB has lost quite a
bit of its markets to its competitors. Profit margins have decreased recently.
BCB seems to be caught in a business downturn.

3. Yes. With the rapid development of science and technology,the world is get-
ting smaller and smaller. The whole world is becoming a global village.
Competition has intensified in the field of business. To go global, BCB will
be able to obtain more international market shares and make its products a-
vailable both at home and abroad. It will be able to make use of the relative-
ly cheap labor force in some developing countries and cut its operation costs
in product research and development.

4. BCB can carry out its restructuring by eliminating some of the local offices
and set up some offices in other countries. It can also form a team of inter-
national managers to cope with the different tradition and cultures, especially
business cultures. It can set up some joint ventures and new factories in lo-

cations outside USA.

Case Study Report

|. Statement of the Problem

A. Definition: BCB may have to transform itself into a global corporation as
its business is declining.

B. Analysis: BCB seems to be caught in a business downturn as its business
orders have gone soft, competition has intensified, and profit margins
have decreased recently. Its first quarter earnings are not as good as
compared with that of last year. Its major competitors all appear to be
eating into BCB’s markets.

1. Suggestion of Possible Solutions
A. BCB transforms itself into a global corporation to improve the
company’s business.
B. BCB keeps its traditional country-by-country organization and the

standardized products, marketing, and advertising to maintain the
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company’s business status.

Ill. Evafuation of Possible Solutions

A. BCB transforms itself into a global corporation to improve the

company’s business.
1. Advantages: The company’s profit margins will be improved and be-
come more competitive internationally.

2. Disadvantages: Many employees will be laid off.

B. BCB keeps its traditional country-by-country organization and the

standardized products, marketing, and advertising to maintain the

company’s business status,

1. Advantages: It will be able to keep the offices and avoid firing thou-
sands of employees. Besides,it can maintain its country-by-country
organization and way of decision-making.

2. Disadvantage: It will lose some of the market shares to its competitors
and its profits,

IV. Selection of a Solution

Cloze

A. Choice:(A) BCB transforms itself into a global corporation to improve

the company’s business.

B. Justification: By transforming itself into a global corporation, BCB will be

able to improve its competitiveness against other producers’ products. It
will improve its profit margins as well. In this way,the company can set
up some new offices in other countries and regions and eliminate some
local ones. The company can build some new factories in other areas to

make its products available both at home and abroad.

Improvement Exercises

There are 20 blanks in the following two passages. Find the words suitable in

the context. Only one choice is appropriate for each blank.

THHRFHREXEPESE 20 MK RE L FOEE - M4 ERREAEA

HY

.
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Passage 1

If you were to begin a new job tomorrow, you would bring with you some basic
strengths and weaknesses. Success or _ 1 in your work would depend, to
_ 2 great extent, 3  your ability to use your strengths and weaknesses to
the best advantage. 4  the utmost importance is your attitude. A person
5 begins a job is convinced that he isn’t going to like it oris _ 6  that he
is going to ail is exhibiting a weakness which can only hinder his success. On
the other hand,a person who is secure 7 his belief that he is probably as ca-
pable 8 doing the work as anyone else and who is willing to make a cheer-
ful attempt _ 9 it possesses a certain strength of purpose. The chances are
that he will do well. 10 the prerequisite skills for a particular job is
strength, Lacking those skills is obviously a weakness. A bookkeeper who
can’t add or a carpenter who can’t cut a straight line with a saw 11  hope-
less cases. This book has been designed to help you capitalize 12  the
strength and overcome the 13  that you bring to the job of learning. But in
groups to measure your development, you must first 14  somewhere you
stand now. 15 we get further along in the book,we’ll 16 in some detail
with specific processes for developing and strengthening 17  skills, Howev-
er, 18 begin with,you should pause 19 examine your present strengths
and weaknesses in three areas that are critical to your success or failure in

school: your 20 , your reading and communication skills, and your study
habits.

1. A. improvement B. victory C. failure D. achievement
2. A. a B. the C. some D. certain
3. A in B. on C. of D, to

4. A. Out of B. Of C. To D. In

5. A. who B. what C. whom D. whose
6. A. ensured B. assured C. sure D. surely
7. A. onto B. on C. off D. in

8. A. to B. at C. of D. for

9. A. near B. on C. by D. at

10. A. Taking B. Setting C. Having *D. Placing
11. A. being B. been C. are D. is
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12. A. except B. but C. for D. on

13. A. idea B. weakness C. merit D. advantage
14, A. eliminate B. evaluate C. erase D. evacuate
15. A. As B. Till C. Though D. Unless
16. A. dealing B. dealt C. be dealt D. be dealing
17. A. learnt B. learned C. learning D. learn

18. A. around B. to C. from D. of

19. A, to B. for C. into D. with

20. A. intelligence B. work C. attitude D. strength

E®:1.C 2.A 3.B 4B 5 A 6.C 7.D 8 C 9.D 10. C
11.D 12.D 13. B 14. B 15. A 16. D 17. C 18. B 19. A 20. C

Passage 2

The United States 1  well known for its network of major highways de-
signed to help a driver get from one place to another in the shortest possible
time., 2 these wide modern roads are generally 3 and well maintained,
with 4  sharp curves and straight sections,a direct route is not always the
most _ 5 one. Large highways often pass 6  scenic areas and _ 7  small
towns. Furthermore, these highways generally 8 large urban centers,
which 9  that they become crowded with 10 traffic during rush hours,
11 the “fast,direct” route becomes a very slow route.

However,there is almost always another route to take _ 12 youarenotina
hurry. Not far from the 13  new “superhighways”, there are often older,
__ 14  heavily traveled roads _ 15 go through the countryside. 16  of
these are good two lane roads; others are uneven roads curving through the
country. These secondary routes may go up steep slopes,along high _ 17 or
down frightening hillside to towns 18 in deep valleys. Through these less
direct routes, 19  and slower, they generally go to places where the air is
clean and scenery is beautiful,and the driver may have a chance to get a fresh,
clean 20  of the world.

1. A. are B. is C. was D. were
2. A. Although B. Since C. Because D. Therefore
3. A. stable B. splendid C. smooth D. complicated



Selected Readings in Business

A S R e

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.

little
terrible
to
amazed
lead
mean
large
when
unless
relatively
and
where
All
rocks
lying
shorter

sight

£%E.1. B 2

A

11, A 12. B 13. A

Translation

Section A

Translate the following English sentences into Chinese.

EE IR ERRERFRER

few
possible
into
shocking
connect
means
fast

for

if
regularly
less
when
Several
cliffs
laying
sharper

scope

o000 0n

SO0 000

much
enjoyable
over
interesting
collect
meant
high

but

as
respectively
more

that

Lots

roads

laid

longer

outlook

PPpuoUppguUupopoouUoopoD

many
profitable
by
penetrated
communicate
meaning
heavy

that

since
reasonably
or

what
Some
paths

lied
further

view

3. C 4B 5.C 6.D 7.C &8 B 9. B 1o.
14. B 15. C 16. D 17. B 18. A 19. C 20.

BT AT IRRNE

Technology should be commercialized—bought and sold—so that technical

development can be widely applied to production.

Perhaps the biggest challenge now facing the advertising industry is that of

establishing “world brands”.

Freight charges for container-shipped goods are generally lower than those

for goods not shipped in containers.

Chinese markets globally.

. Greater efforts will be made to expand foreign trade and further opening up



