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[36i)
1. The Advantages of Advertising.

Nowadays, no one can avoid being influenced by advertising; it is

everywhere. We find it not only in the media but also on buses, buildings,
even on the clothes we wear. Like all things, advertising has two aspecis.
To me, there are many advantages of advertising, but I will mention only
two: to stimulate business growth and to create jobs.
(ERE)
(HREB)
2. The Advantages of a Microwave Oven.
Engineers and inventors continually develop new products that affect

our everyday lives. One product that wag developed and has become

popular in the last twenty years is the microwave oven. Microwave ovens

now appear in new homes, old homes, businesses, and restaurants, even
on boats and in campers. Indeed, they are everywhere. Most people would
agree that this invention, with its many advantages, has had a positive
effect on our lives. It has made our busy lives easier.
(E&RE)
(ZRE)
3. Why life without a Car in the United States is Difficult?
On a street in New Orleans, a middle-aged man sitting on a bench in
a bus shelter is waiting for a bus. He occasionally glances at his watch. He
sits waiting impatiently for the bus to come. Sometimes he stands up and
looks to the corner of the street, hoping to see the bus. Finally, he sees a

bus ¢oming. Unfortunately, it is full of people, so he has to wait for the
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next one. As you can see, this man waits impatiently for a bus. If he had a

car, he probably would not be so impatient. Indeed, not having a car in

the United States 1s difficuli. There may be several effects, but two stand

out.

- (ERBD)
. (HREBD

[ =i¥])

FEEH R ZREP T B, PSR — AR th BB A 4,
Bl S EHEIR ( General Statement) FIrpul» 4] ( Thesis Statement) ,
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fidn:

There are no creatures on earth less practical than humans. And
nothing shows our frivolity ( ANH E ) better than fashion. From women’s
hoop skiris to men’s high hats, fashion victims through the ages have
endured the ridiculous, the uncomfortable, and the absolutely dangerous in
their desire to be fashionable. Even our feet, which are normally planted
firmly on the ground, have suffered the pains of keeping up with the latest
craze.

2. [a)5]z 3k (Start with a Question) ,

MR E RIS A £, BLIREENR, M4H
SRR o

Bl

Cleanliness is considered a virtue, but just what does it mean to be
clean? As most of us have had the unpleasant occasion to discover, one
person’s definition can be quite different from another’s. From Istanbul to
Indianapolis, people have their own ways of keeping clean and their own

reasons for doing so.

3. 3| F I3k (Start with a Quotation) .

LASIRMEA (R4 N) TSR RIF L AT DI SR SR, & A
R HESICEERUAMKER, FHEER™ENRSR JIRMRA
BAREASHA. Wi, %,

fia:

“Let me have men about me that are fat,” says Shakespeare’s Julius
Caesar to Marcus Antonius. In his opinion, fat people are more trustworthy
than thin ones, that is, those with a “lean and hungry look” , who “are

dangerous”.

4. WEBFNXIFL (Start with an Anecdote ) ,

'S ML S RN TLER . XAEREA SR 0 s %t
B A AR, YRR RIS b A E
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Bitn .

Imagine walking on the surface of Mars. You follow the channels
where water is believed to have once flowed, hike across the flat plains
covered with rocks of all sizes, and jump the basin called Hellas,
measuring more than 930 miles across. After you explore the polar caps,
you climb the huge volcano Olympus Mons, which is twice as high as
Earth’s highest peak. Seem impossible? It may be in the real world, but

not in virtual reality.

oW HAXWMEREK
(The Body Paragraphs)

F{#BL(Body Paragraphs ) H DI g RAF RIS IE TR A .0 B4, K
e, A S AR BB T AR BR R SUER R SR

EEH LB — B — A T BEAR, BIIMAKRRE
MXEMEFRITIHE . #RARMNELSE FE—K, XA
TUPOBE, BEAARSREEN— M E. FRE—KhEE
B PRI R B SIS A F ) R B B o B
B, REMRSR AR ER R TR S0, A AR T
W BRTERE, AR,

[3651]
1. The Advantages of Advertising.
(FFBD)

First, advertising is one of the principal factors in stimulating business
growth. In the world, there are many factories and businesses making the
same product. They must compete with each other to get the attention of
consumers and sell their products. To achieve this goal, they must invest

money to advertise their products. If their advertising is successful and
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their sales go up, their business grows. They make huge profits that they
can then invest. This investment stimulates the economy even more. A
good example of a company with a successful advertising campaign is
Burger King. Burger King used to be a small company with not many
customers , but several years ago it started putting clever ads on TV to try to
get some of the fast food business from McDonald’s. These ads made Burger
King’s hamburgers look as good or better than McDonald’s. Today, you can
see many more Burger Kings around the country with lots of customers.
(5B
2. The Advantages of a Microwave Oven.
(JF3kBO

The most important advantage of the microwave is speed. It cooks food
much faster than a conventional oven. A box of frozen broccoli takes six
minutes to cook on a stove. In the microwave, it only takes two minutes.
That is one-third the time of the regular method. This advantage of the
microwave oven—speed is important in our daily lives. Since most adults
work, they do not have much time to spend preparing dinner for their
families. Now, when the children come home from school or the adults
come home from their jobs, an entire dinner can be fixed in a very short
time with the help of the microwave.

The second advantage of the microwave is convenience. The
microwave is really easy 1o use. You put a frozen pizza on a plate, pop it in
the microwave, and push a couple of buttons and presto! You have a hot
meal. It is so easy to use that children and teenagers can use it with no
trouble. If children want an afier-school snack, they can fix it themselves,
There is no mess and no fuss. It is not only easy to use at home, but also
in offices. Many offices have an employee lounge where employees can eat
lunch. A common feature of the lounge is a microwave oven. Employees

can bring soup, leftovers, or entire meals and heat them up in the



