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hen night deepens, lights shine on. It is a

narrow perspective if you regard that people
shuttling in the night to enjoy the happiness is a scene
of debauchery. Along with the advancement and de—
velopment of society, people have changed their value
and cultural conception. They begin to attach more
importance to and uplift the individual than ever before,
—— they not only concentrate on the basic living
necessity, but also on the essence of life, meanwhile,
they pursuit higher level of taste as well as enjoyment
of beauty.

Being mentioned, “luxury” no longer refers to
extravagance and dissipation, or spends money like
water as Chinese traditional sayings go, but becomes
another name of elegance and quality. Nowadays, it is
leading a culture of vogue, a quality of life, and a
kind of elegant art. To get to know a brand is to get
to know the story behind the brand. You will find that
these stories are not vulgar or superficial, but exquisite
and diaphanous. They are the result of sweat and toil
of generations. Therefore, each brand gives us special
appreciation of beauty.

Beauty can not be mentioned without women.

The charm of women moves along with sensation, andv
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the refinement of women stands out of the luxury and
elegance; the gentleness of women flows like water
and the grace of women distinguishes itself from boldness
and gaudiness. It is believed that women are just like
rose or jasmine, charming, fragrant, and making people
fascinated while these luxurious articles are just like
glasses of wine which become even more enjoyable
after hundreds of years intoxicating the people.

To be an elegant woman, we have to know more
about these luxurious articles which are stepping into
our life, fulfilling our horizon of beauty and re—deci—
phering the connotation of beauty day after day. Luxury
does not always mean possessing something, but the
container of culture. It also has advanced the indi—
vidual culture, the quality of life, and has annotated
the beautiful life.

According to what’ s said above, we collect these
world—top class luxurious articles in this book. Stand-
ing at the point where vogue and beauty meet, let’ s
go to review the luxury of vogue, to feel the centurial
classic art and to experience ncing the edification of
beauty, which comes from the heart and touches the

heart.

Editor
July.. 2007
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