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&L Import/©xport Business IS

I} International trade is one of the hot industries of
the new millennium#; £ 3] sC

From importing exotic fashions to exporting heavy
equipment, the international trade business will take you all

over the world and into all product niches.

International trade is one of the hot industries of the .

new millennium. But it’s not new. Think Marco Polo. Think

the great caravans of the biblical age with their cargoes of
silks and spices. Think even further back to prehistoric man
trading shells and salt with distant tribes.
because one group or country has a supply of some

Trade exists

commodity or merchandise that is in demand by another.

And as the world becomes more and more technologically |

advanced, as we shift in subtle and not so subtle ways

toward a one-world mode of thought, international trade

becomes more and more rewarding both in terms of profit
and personal satisfaction.

Importing is not just for those lone footloose

adventurer types who survive by their wits and the skin of
their teeth.
$1.2 trillion annually in imported godds according to the U.S.

Department of Commerce. Exporting is just as big. In one

year alone American companies exported $772 billion in |
merchandise to more than 150 foreign countries. Everything '
from beverages to commodes — and a staggering list of f

It’s big business these days — to the tune of '
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other products you might never imagine as global
merchandise — are fair game for the savvy trader. And
these products are bought, sold, represented and distributed
somewhere in the world on a daily basis.

But the import/export field is not the sole purview of
the conglomerate corporate trader according to the United
States Department of Commerce. The big guys make up
approximately four percent of all exporters which means
that the other 96 percent of exporters — the lion’s share
— are small outfits like you will be at least when you’re
new.

II) Why to Import or Export?i#H OKIEH

Why is importing such a big business in your country
and around the world? There are lots of reasons,
three main ones boil down to:

Availability: There are some things you just can’t grow
or make in your home country. Bananas in Alaska, for
example, mahogany lumber in Maine, or Ball Park franks in
France.

Cachet: A lot of things,

pack more cachet, more of an “image,” if they’re imported

like caviar and champagne,
rather than home-grown. Think of Scandinavian furniture,
German beer, French perfume, Egyptian cotton. Even when
you can make it at home, it all seems classier when it
comes from distant shores.

Price:  Some products are cheaper when brought in
from out of the country. Korean toys, Taiwanese electronics
and Mexican clothing, to rattle off a few, can often be
manufactured or assembled in foreign factories for far less
money than if they were made on the domestic front.

Aside from cachet items, countries typically export
goods and services that they can produce inexpensively and
import those that are produced more efficiently somewhere
else. What makes one product less expensive for a nation

to manufacture than another? resources and

Two factors:
technology. A country with extensive oil resources and the
technology of a refinery, for example,

may need to import clothing.

will export oil but

but the .
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& M. Business Orgonization
L)

I) Business Types: Sole Proprietorship, Partnership
Or Corporation”?ZE L& . ME . §& . FREMF

1. A sole proprietorship is a business with one owner.

The owner is the business and the business is the owner.

All income and expenses pass through to, and are filed as

part of, the owner’s personal return. If there is a business f

loss, the owner will enjoy a deduction to offset personal

(paycheck) income. If the business makes a profit, the

owner is responsible for any taxes due.

2. A partnership is similar to a sole proprietorship but .

has two or more owners. The partnership is not a separate
legal entity from its owners but can hold property and
incur debt in its name. A partner can be held liable for the
acts of the other partners, increasing personal liability.

3. A corporation is a separate legal entity. Incorporating a

company allows a group of entrepreneurs to act as one,

much the way a partnership does. It can protect its owners

by absorbing the liability if something goes wrong. For

example, lawsuits can be brought against the company
instead of you personally; debt is incurred in the company
name and you are not personally liable.

corporation is known as a shareholder.

4. Comparison of Business Types 7 [E2% sLikrxttt
Type Features Advantages Disadvantages
Ease of startup |Owner has unli-
Ease in manage-| mited liability
ment Difficulty of rai-
Non incor- | Decisions made| sing capital
Sole porated quickly May be too small
] business Getting all the|and inefficient
Proprie- ..
torship owned and | profit yourself | Limited managerial
run by one |[Not having to|experience
person pay business in-| Difficulty in finding
come taxes, only|qualified employees
individual income| Limited life
taxes

The owner of a .
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Type Features Advantages Disadvantages
Be your own
boss
Easy to start, |Each partner is
simple contract |fully responsible
) Ease of manage-| for debt
Non-incor- ..
ted ment (In a limited part-
orate
P . No business in-|nership this is not
business
Part ointl come tax the case)
artner- oin
. J Y More easily att-| Limited life
ship owned by . L .
ract capital Potential conflict
two or
Larger and more| Partners cannot
more
efficient sell their interest
persons , . .
Easier to attract |in the partnership
top talent (Law, ' '
accounting)
Ease in raising| Difficulty and ex-
capital pense of setting
Best manage-| up a charter
Recognized |ment resources| Owners and share-
by law as|available holders often have
a separate Limited liability. | little say in the
legal entity |Unlimited life running of the
By being a/Ease in transfer| corporation
Corpora- . .
t' separate of ownership Detailed records
ion
legal entity must be kept
a corpora- Subject to many
tion can laws and regula-
sue and be tions
‘| sued. Double taxation.
(Corporate and
individual income
taxes)

II)

Business Attributes G2 5 L p4s S

ny

1. Limited or unlimited? HRBETE LRSS

Liability The owners are liable or responsible for the

debts of a company.
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Unlimited liability means the owner may have to sell |

some or all of his personal possessions to help pay off the
company’s debts. '

Limited liability means that the owner loses only the
money he has put into the company and no more. He does
not have to sell personal belongings.

*[td. (Limited) after the company’s name tells you that |

the company has limited liability.
*Inc. (Incorporated)

for private
eg:

while Ltd continues to be used worldwide

limited companies whose shares are not available,

Kingsbury, Inc.

2. Private or corporate or public? FAF . BRHIER ETHAT?
Private: A company whose shares are not traded on the

open market. Opposite of public company.

issued securities

Corporate: A company which has

through an offering, and which are now traded on the open -

market. Also called publicly held or
Opposite of private company.

Public: PLC

publicly traded.

(Public Limited Company) is now often

used to show that the company’s shares can be bought by |

the public.

3. Sole proprietorship or Joint Venture JhF TR & HF AT
Sole Proprietorship: A business organization that is

unincorporated and has only one owner.

A

individuals or legal entities who undertake together a

Joint Venture: combination of two or more
transaction for mutual gain or to engage in a commercial
enterprise together with mutual sharing of profits and
losses.

Joint Stock Company:
enterprise with ownership interests represented by shares of
stock.

*If neither Ltd. nor & Co. appear after the company’s
name, then it may be a sole trader, a single person doing
business in his own name and on his own account.

4. Business Lifetime 227874y

Partnership: the partnership would cease to exist, would

be wound up, the debts paid, and rcsidual assets distributed

on the death or departure of one of the partners.

is especially used in the USA,

An unincorporated business -
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