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The MICE Industry and the World Expo

ﬁ Section A Reading Assignment

Warming-up Activity

Go over the following terms with your‘teach‘er.

MICE incentive travel convention seminar
2R % Ak k& e
manufacturer | supplier venue exhibitor

IR} BB B 2R AR
contractor OHP( overhead projector) | AV (audio-visual) | shell scheme
KeW | BARYR #12 NS IS

R, X b2

logistics incentive travel package | literature exhibition manual
mR/ G | REmFEANER R LR 2RI H

DMC ( Destination Management Companies) B #) PN A
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Pre-reading Questions

Answer the following questions without referring to the text.

. What is the role of MICE industry in the country’s economy?
. Why do we need meetings?

. How do you define “incentive travels” ?

B W N

. Is it that when people speak of modern exhibitions they mean

only the venue owners?

W

. What is a meeting broker?
6. What kinds of MICE organizers are there in your place?
7. What is the role of those intermediaries in MICE process?

Text

What Is MICE?

The term MICE, coined from meetings, incentive travels, conventions
and exhibitions, has gained its popularity in China since the mid 1980°s. The
phenomenal growth in the number and diversity of MICE has given rise to
new business opportunities and tourism implications. MICE management has
become recognized as a separate field of study in a growing number of
educational institutions.

A “meeting” can be defined as an event at which people gather from
afar, exchange messages, and make decisions. However, it is too generic a
term to be inclusive. This is partly because there are diverse meeting needs,
ranging from international conferences to corporate training sessions, and
partly because the emerging technologies make it possible for people to see
each other without meeting face-to-face.

Anyway , be it a convention or seminar, the importance of such an event
lies not only in what is said from the platform but also in the total
atmosphere of the event. Furthermore, feeling elated at the end of a
meeting does not make credit to the increased number and diversity of

. 2.
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meetings alone. Meetings, especially at the international level, are inherently
information-oriented and problem solving. Experience needs to be shared, as
does the knowledge about the world and human being themselves.
Everything can be the topic of a meeting.

Another lucrative aspect is incentive travel. Incentive travel aims to
entertain, reward, and motivate those who work directly or indirectly with
the organization for their increased levels of performance. For management,
incentive travel provides an opportunity to share experiences and ideas and
build up loyalty to the company.

Incentive travel deals more with hospitality than convening. It includes
receptions, dinners or banguets, and hours to interesting destinations.

Last, exhibitions are a fast-growing segment of today’s MICE industry.
The country’s booming economy increases the need for trade and
commerce. Manufacturers or suppliers seek opportunities to display their
products in public, as do buyers to secure desirable products. Exhibitions
provide such opportunities. There the sellers explain or sometimes
demonstrate the value, beauty, and particular interest of their products or
services.

Besides, exhibitions serve as a cost-effective way of launching new
products, securing new markets, strengthening existing customer interest,
and thus improving upon market share. The modern exhibition is clearly
structured, taking in venue owners, exhibition organizers, and contractors
from the supply side, and exhibitors and visitors from the demand side.

Then who are the professional MICE players?

1) Independent Meeting Planners. They are flexible, negotiable,and well
experienced experts assisting directly with a client’s planning. The planners
provide consultants who become part of the meeting organizing committee.
They function as intermediaries and manage all details on behalf of the
group. Some planners are even technically competent to provide a range of
technical support, including OHP, AV equipment,and computer technology.
They are private companies, able to access any suppliers to meet the
client’s requirements.

2) Destination Management Companies (DMC). A DMC is a company
that specializes in the organization and logistics of meetings and events. No

.3.
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matter what the event or the occasion, destination management companies
will always find a surprising and tailor-made solution.

In addition to transportation and theme events, a full service DMC can
provide audiovisual support, temporary help, entertainment, interpreters and
other services. They may act on behalf of the organizer to negotiate hotels
and meeting facilities, as a travel agency, as an agent subcontracting for any
services the event requires or function in a variety of support roles. The
influence of a local DMC can result in agreements that could not be easily
accomplished by an outsider. They are often familiar with the reactions of
many other groups as to what they are and have been doing, so they know
what does and what doesnt work. Destination management companies
remain behind the scenes while ensuring that everything runs according to
the plan.

3) Incentive Travel Companies. These companies deal directly with
arranging incentive travel packages for corporations wishing to reward or
motivate their staffs or their customers. These packages are usually *first
class” , often involving an exotic or popular resort location. These companies
see 1o all the details of the incentive program. They negotiate with airlines
and hotels and then package the transportation, lodging, and meeting
accommodations, meals, tours and entertainment. They often prepare the
promotional literature and may even get involved in setting the goals of the
program.

4) Full Services Contractors. They offer a comprehensive range of the
services and products that are essential for the creation of successful
congresses, corporate meetings, exhibitions,and special events of any size.
The services offered include concept and design, project management,
production, graphics and decoration, installation and dismantling, destination
management, transport and warehousing. They can also provide anything
from electrical services, furniture and shell schemes to online exhibitor
manuals.
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Check-in

Do you have any questions about the text? If any, ask your teacher.

More Terms

accommodation package tour /iravel | booth decoration | corporate meeting

T3 ek it Rt X% 282

meeting facility literature A/V equipment | event contractor

SR C N %) AL E A BRI ARIE

dismantle/move out | plan intermediary conference

#wE F X LA planning company
B K 2 8]

consultation installation planner shell booth

LR ZH EX I ERXES

Important Vocabulary

coin [ koin ] v. 4] i
phenomenal [ fi'nominl ] a. R2EH
diversity [ dar'vazsoti ] n. % HH
implication [ Impli'kexfon ] n. 430
generic [ dz1'nertk ] a. —Ax &Y
diverse [ dar'va:s] a. R &Y
corporate [ 'korparat ] a. AR
rendezvous [ 'rondrvu: | n. &@
vis-1-vis [ wvirzazviz ] adv. & & e
stimulation [ ;stimju'leifan | n. b &5
elate [1'lert] v. 1 3% FH R A ]
‘ inherently [ in'h1orantlr ] adv. R
lucrative [ 'lutkrativ ] a. E A
motivate [ 'mautivert . 2 F FHH
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hospitality [ ihospr'teelats ] n. By B4
convene [ kon'viin | v ZRELB
secure [s1'kjua(r) ] v. i s
subcontract [ sabkon'traekt | v. 36,
exotic [ 1g'zotik ] a. S+ H
resort [ri'zozt] n. y; 2 8;: R0
Useful Expressions

to gain popularity BR 2 KR

to give rise to HE AW T &2

to become recognized as oA A

to serve as hiik:: o

to share experience and idea NEZB A EE

to build up loyalty 3235 BIRA

to launch new products KA H S

to improve upon ®E,KE

to function as hiik:: o

on behalf of RE

a tailor-made solution EEBEGBEFE

Language Focus

1. The phenomenal growth in the number and diversity of MICE has given

rise to new business opportunities and tourism implications.

£ Bl 7 R ARR 26 05 TR N 0 2 R S T T R R DLR AR B o

Implication A 2 A& &L, A4 PRELTXEFLLESLRHB

implication: n. £ , F R , EWX &, AN

#) : This issue has grave implications for unemployment.

XR-AFEXZI KL FIM,
....and partly because the emerging technologies make it possible for

people to see each other without meeting face-to-face.
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