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Sports and Business

eUnit1e

\\\,‘ I . Self-study Guidance

1. Leawrning Atmy
By the end of this unit, students should be able to:
1) know about sports and business and how both connect;
2) master the key words or phrases related to sports and business;
3) learn how to make compliments;
4) consolidate the knowledge of future expressions.

2. cultwral Background

I 1) Definition of Sports

@ Any activity or éxperience that gives enjoyment or recreation; pastime;
diversion. @ Such an activity, esp. when competitive, requiring more or less
vigorous bodily exertion and carried on, sometimes as a profession, according to
some traditional form or set of rules, whether outdoors, as football, golf, etc. ,
or indoors as basketball, bowling, etc. ® Fun or play }

— Webster’s New World College Dictionary

A short note on the use of the terms sport and sports: In Commonwealth
English, sporting activities are commonly denoted by the collective noun
“sport”. In American English, “sports” is more common for this usage. In all
English dialects, “sports” is the term used for more than one specific sport. For
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example, “football and swimming are my favorite sports”, would sound natural
to all English speakers, whereas “I enjoy sport” would sound less natural than
“I enjoy sports” to many North Americans.

I 2) Definition of Business

D One’s work, occupation, or profession. @ A special task, duty, or
function. @ Rightful concern or responsibility [ no one’s business but his own].
@ A matter, affair, activity, etc. [the business of packing for a trip]. ® The
buying and selling of commodities and services; commerce; trade. ® A
commercial or industrial establishment, store, factory, etc. @ The trade or
patronage of customers, etc. Commercial practice or policy

— Webster’s New World College Dictionary

l 3) How Are Sports and Business Related?

Not only any elite biker, top player and star athlete but also you can be the

economic connection between sports and business. How? By simply spending 50
cents on a newspaper just to read the sports part, following a basketball game
on the radio, watching the Olympic Games — not to forget the commercials —
on TV, receiving a text messages on the latest results of a football game,
clicking onto the official website of the Tour de France. Your interest in sports
is someone else’s business.

Let aside the media however, there are many more: Nike, Adidas,
Reebok, K-Swiss, Timberland, Puma, Dunlop & Co. , selling sports wear and
equipment, sports clubs buying players for billions, American universities like
Harvard and Yale giving fulltime sports scholarships, the gambling industry
behind the Sport of Kings or horse racing — Money makes the match.

14«) Sport Business

Sport business concerns the commercial side of sports management and
encompasses many subjects including sponsorship, marketing, TV rights,
merchandising, finance, legal issues, player representation as well as the
management of the sports infrastructure GEIARER) .

Sports organisations, whether federations, clubs or individual competitors,
earn an increasing share of their revenues from commercial activities, as
opposed to the traditional revenue source of ticket sales. The growth in
television revenues among the higher profile sports in particular has acted as a
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catalyst for a more professional approach to all areas of commercial activity. As
the richer organisations have recruited professionals in all their areas of
operation, smaller sports organisations have, in turn, found it necessary to
improve their level of understanding to remain competitive. Despite such
changes, there have been many high profile and spectacular business mistakes in
what are still, commercially speaking, an immature industry. With major
changes in technology and society creating an unpredictable business climate,
the commercial side of sport needs to react rapidly to keep pace and achieve the
difficult balancing act of increased funding without alienating the core
customers, the fans.

3. Language Pointy
I 1) Key Words

\Reading T ,
@ revenue n. [U] (BUR DB [C; UJOBHERFZHD WA ; Gl B ) LR
e.g. This year’s revenue of the government was less than that of last year.
The magazine had been losing advertising revenue for months.
@ athlete n. iz3) 5, HiZIE3) 5
e.g. top athlete TR RZZ 5l 5
The top athlete is in top form and among the top ten.
Liu Xiang is one of the best athletes in the world.
star player B iz 3l i}
pro (professional) football player B\ & 5Riz 3h bt
e.g. She is the star player in her team.
He has been a pro football player for years.
@ capitalize v. | ;3kH
e.g. You can choose to capitalize some of the value of your pension.
He is trying to capitalize on popular discontent with the government.
@ contribute v. 88, B8R ; B ¥ B A BT 2L
e.g. He contributed $50,000 to the Red Cross.
The government’s new policy contributed greatly to the commercial
growth to the country.
He contributed an article to China Daily.
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Proper exercises contribute to good health. .
© impose v. (on) fB------BRINF s IRIE - T ME B LB AT UHED)

e.g. Don’t impose your opinion on others.
A new tax has been imposed on cigarette.
It is reported that the government will impose a heavy tax on the
import of luxuries.

imposition n. [ U] BiH4EM; [Cl IEWIBE, (B F I il SRIBHEZ

e. g. The county council has not yet given its consent to the imposition of any
traffic regulations.
Expecting the employees to work longer hours for the same pay is a
huge imposition.

® boom n. CENVZH) B ; LI, (BTFERD EE; (KR EEKOBRERS

] e.g. Long holidays have brought about a travel boom.
Fo The impact of the property boom was first felt in the financial markets.
g The boom was followed by a heavy rain.
% boom v, Y ; Ek
§ e.g. The turnover of the company has kept booming since the application of
g the new working method.
i @ dominant adj. XECH, SIEH; FEMN; REH
g e.g. As a dominant figure at the conference, he made an important speech
* and attracted much attention.
(2) Football is the dominant sport in the world.

The mountain peak is dominant on the horizon.
dominate v. ZfC,4ti8, FEH 1E---- o BB AR
e.g. The attempt of the major powers to dominate smaller countries should
be checked.
As a boy, he was dominated by his mother.
The country’s tallest skyscraper dominates the city.
The proportion of women in the total work force has risen and many
women are working in the positions men used to dominate.
implement v. F ), 4T
e. g. The agreement was signed but its recommendation were never
implemented.
Attempts to implement reform in this area have met strong
opposition.
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implementation n. G417, 4T
e.g. The full implementation of the policy will take some time.
Implementation of this agreement will bring to financial disasters.
@ enthusiasm (for, about) n. [U] #F , #vik; #ul
e.g. Enthusiasm for his program is growing.
Recently people have great enthusiasm for English.
enthusiasm n. [C] A PIERHY, BENFY)
e.g. Anthropology is his enthusiasm.
(un) enthusiastic adj. (R)HEHFKR; CR)FOH
e.g. She was enthusiastic about taking ballet lessons.
The man is enthusiastic over making models.
He gave an unenthusiastic response.
@ subsequently adv. H. /5, K, &
e.g. He apologized subsequently.
subsequent adj. (following in order or time) BiJGH), J5RHK)
e.g. subsequent developments
The problem will be discussed at length in subsequent chapter.
H¥t. consequent adj. (following as a result) YEREERE), HEZ KK &b
R
e.g. They tried to prevent an oil spill and the consequent damage to wildlife.
The spokesman said the rise in prices consequent upon the failure of the
crops.
@ fit Gn) v. EE; 85
e.g. These shoes fit me.
You can’t fit any more toys in the box.
fit in (with) &R
He doesn’t fit in with these people.
outfit n. & v. EEFACEE) ;N RO
e.g. A hiker’s outfit consists of a backpack, hiking shoes, a torch, and a
rope, etc.
This store outfits skiers.
outfitter n. 3 (EFE FTH) M IIREE
e.g. The outfitter provided everything needed for the safari (WefE &) -
@ sole n. BEK; K

e.g. The underside of the foot, a shoe or boot is called the sole.

o Unit 1 Sports and Business
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I have got a hole in my sole of my shoe.
The sand was so hot I got blisters on the soles of my feet.
sole adj. ME—F; B K
e.g. He is the sole survivor of the crash, all the others died.
He has sole ownership of this company.
@ established adj. CHIEH; BEM
e.g. The festival has become established as one of the town’s annual events.
establishment n. #5737, #i57
e.g. It was the establishment of his reputation that made him so successful.
Establishment of business relationship is the first step to do business.

\Reading I,
— @ loom v. (above/over/up/out of) [RiEE B ;&
e e.g. Suddenly the mountains loomed up out of the mist.
4 The government is playing down the notion that a crisis is looming.
g A severe fight is looming.
- loom n. L4l
E e.g. Loom is a machine used for weaving cloth.
i @ endorse v. Hik; ;X
g e.g. All endorsed the treaty as critically important to achieve peace.
# Some famous film stars make advertisements for some products; we say
(2) they endorse those products.
] endorsement n. F3; XIF

e. g. Endorsement means writing your name on the back of a check or
official document to make it legal. v
The election result can be seen as an endorsement of the government’s
record.
@® high-quality adj. FJEEH
e.g. High-quality goods are sold well in the market.
@ low-cost adj. fRIHFER
e.g. Low-cost airlines sell tickets at a low price.
The low-cost cars are popular in the market.
@ rival adj. =5
e.g. They were spying on their mutual rival partner.

rival n. &, % F
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e.g. His best friend became his rival in the basketball team.
Two or more companies who produce the same products or service are
called competitors or rivals.
rival v. - 55 AR |
e.g. His ambition led him to rival the career of Edmund Burke.
This small restaurant rivals any that you will find in the city.
rivalry n. 354 39t
e.g. Rivalry between brothers and sisters is common.
Bitter ethnic rivalries within the region have grown in recent years.
@ trend n. #aH;HH
e.g. This style is the latest trend in fashion.
We’ve seen a trend towards more violent TV series this year.
Teenagers seem to be following the trend for wearing miniskirts this
summer.
trendy adj. S/, ERTER
e.g. I like trendy clothes.
He always has some trendy ideas.
trend-setter n. B %540
e.g. A trend-setter is someone who popularizes a new fashion.
@ (health) gym n. {EE1E, R E 1
e.g. A (health) gym is an athletic facility equipped for sports or physical
training.
@D inextricable adj. JCH:IRARA; U 4E 1)
e.g. an inextricable problem
an inextricable knot
They were bound together by an inextricable fate.
I don’t want to talk with you for the inextricable issue.
@ pitch v. RIHERT 5 RITBRFEN
e.g. He had tried to pitch the series to all the major television networks.
Our company is pitching for the support contract.
@ respective adj. % B, &0
e.g. They are both successful in their respective fields.
Everyone has his respective worries.
respectively adv. 4333 ; £ B Hb

e.g. I’'m referring to each of you respectively.
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Training colleges for the unemployed workers will be built at eastern
part of the city and western part respectively.

| 2) Key Phrases

\Reading I,
(D bring one’s enthusiasm to 03 A FHEH B oo+
e.g. The teacher tries to bring his enthusiasm to the classroom.
She is willing to bring her enthusiasm to a young dynamic team.
The chat-show host is unable to bring his enthusiasm to life on the
screen.
@ get to JFIf , & FHLE; Xt oo PRSI
e.g. I got to reminiscing.
She didn’t get to the housework until Sunday.
The noise really gets to me.
@ put into practice SCjifE , 21T
e.g. The companies urge the government to put the committee’s agreement
into practice.
The mechanic put his idea into practice and made great profit for his
company.
@ capitalize on ZKF|; F| H
e.g. They capitalize on their success by raising prices.
The position tried to capitalize on popular discontent over the new law.
® contract out S} ; NELIELEN , HEBRFEST
e.g. The company contracts the printing out to an outside firm.
Nike Company contracts out most of the shoes’ work.
Only a few employees have contracted out of the ‘pension scheme
so far.
® be +adv. (well/ideally/uniquely etc. ) 4 placed to &b F------ NE/TEE/TER
e.g. The small company will be well placed to grow to 1,000 people next
year.
With a strong economy and stable currency, the country is well placed
to cope with the challenges of joining the EU.
These companies will be wonderfully placed to take advantage of this
event.
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@ put sth, in place $Z--+ - BFEE XN E
e.g. The staircase was put in place.
We need to put safeguards in place to prevent this type of accident
occurring again.
put oneself in sb. ’s place 2 5 4bih ; ¥ e A B35 EIRAR

e.g. Now put yourself in the place of a policeman who has to arrest a

criminal.
If you think you’ve got problems, put yourself in my place.
cash in FF, W\ -+ ERA

e.g. Many business cashed in on massive public interest in her death.
The new law means video pirates can no longer cash in by selling illegal
copies. ’

@© under the label (of) FE-+--- SSLINWE D ST

e.g. Such economic processes generally fall under the label of “globahzatlon
The radio program features unsigned Norwegian bands under the label
Untouched Music.
I have been designing for the web for seven years now, under the label
“sitemaschine media design”.

\Reading T ,
@ roll in FRIRMINR ; A
e.g. Fog rolled in along the coast.
Bitter winter weather is rolling in over much of the eastern United
States.
He was certain that hard work would keep the money rolling in.
@D associate with j+--+-- HE; 5
e.g. I always somehow associate Chatterton with autumn.
She associates with her coworkers on weekends.
@ call in 314
e.g. He called in at the office before he left for London.
She often calls in for a chat.
@ put out HAR; KA ;4K
e.g. The magazine puts out a weekly newsletter.
Higher Education Press puts out more than 1,000 kinds of books every

year.

o Unit 1  Sports and Business
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This restaurant puts out meals at competitive price.
Fireman puts out fires.

l 3) Useful Structures

@ subsequently HJ5 , &
e. g. Subsequently/Afterward (s)/Thereafter/After that/Later (on) he
apologized. ‘

® back + (expressions of time and place) 7E5cETIN B EIEF DL
e.g. Back in 1921, he married his first wife.
Back in February last year, I met Jonathan for the first time.
Back 60 years ago, the world was a different one.
Back in London, she will visit her family.
Back in Paris, he met his old friends.
Back in Rome, I am buying now a house near the main square.
Back home everything seems to be the same.
back + (adverbs)
e.g. Back again, Tim cannot stop thinking about where to go next.
back + (fixed terms)
e. g. Back for good (= forever), Anna is moving into her parents’
house now.
We ran back and forth, carrying bucket of water.
® by + (time expression)
(by a time/date/ period = at that time or before/not later than that date. )
c.g. The train starts at 6:10, so you had better be at the station by 6:00.
By now, you should know better.
By then, everything was/will be different.
By tomorrow, you should have finished your homework.
By 1991, the company flourished.

| 4) Difficult Sentences

Reading I ,

@ The global giant company with revenues in 1996 of US. $6.4 billion and profits of US.
$.553 million started in the 1960s with the company's founders selling cheap Japanese
sports shoes to American high school athletes at school track meetings, using a supply of
shoes they kept in their car. (Para. 1)
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EH EA%K,4F 254 company,ifiE 39 # started, & ¥ A & A with
Il F 6914835,  — AN 4EES 4 company, R B, B AHH, B
Ao BANAEM A FRRE, LA AL LA 49 R, using a
supply of shoes they kept in their car % IL{E 4533 423546 K35, LA 2 4o
FTAEBZEFH S LFiEZH# e, they kept in their car # T iEMR &, 15
4% shoes.,

BN X F 1996 FAHE KNG 64 ML, MEA SIS F3BFHLERBA,
RE0ER 60 FRERFRN B AEHBREN, N5 HABAK
BHEAEATHIALL, FHEAZTOREHL LAEF R
RE,

© With excellent timing and a fair share of good fuck,, the founders of Nike were perfectly
placed to cash in on America’s sports leisure boom during the 1970s, when millions of

Americans began jogging and running as part of their personal campaigns to keep fit and

healthy. (Para. 4)

BER &6 AHEMEAE, 4 # the founders of Nike were perfectly placed
to cash in on America’s sports leisure boom during the 1970s, when 7]
69 H Bt R AR B G . 6B With 3] S0 184835 A KRB, A TRE.,
be place to & A “4k Feeeeer BF A7, to cash in on & A “Aheeeee EA”,

BX 20#2 70 FRAEELEBRREDSELEN Y, R, BRBTFHHER
AT R 1R 56, AR A A RF F M HRBGANAZEZ, B TIET
W AUA — 1 AR AT IE R, & T ARAS B ) it LRI AR (L E S #)
i TP

@ In 1973, the newly formed company implemented its first, and most important marketing
strategy, endorsing its first star athlete, running star Steve Prefontaine who in turn used

and praised Nike footwear. (@ara. 6)

EE Z&OAHELINEALEG, 8 A the newly formed company implemented its
first, and most important marketing strategy., % & %% % the newly
formed company,i§#% #* implemented. its first, and most important
marketing strategy 4 % &) #9545, endorsing its first star athlete % L
AP EERE, RARELZG T4 L% 21 4L, running star Steve
Prefontaine 4 JAE 519 425 E Bl 4545, BLAAA 2R E 2 R 49 L. who
in turn used and praised Nike footwear * & #& M 4 14 46 Steve
Prefontaine,

B V9B HF XEMBR LA ERTEHE N MmERRELZNTY
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BHRB—BHCHE-NRERIREHT, KBEAZLFX - &
HmAR T AN AR T HAEHE,

@ The endorsements by star players encouraging ordinary consumers to buy the sports gear
of the stars and dream of being champions themsefves, saw Nike selling close to $US. 1
billion worth of running, basketball, and tennis shoes in 1986, while creating their first
sports clothes under the Nike label (Para. 6)

ER

BEX

HEAEAREIEG , EREP, A TEEL I, 126 FTEEZMEIR
BREAEA HEELERXAX—E8 KX, %4 £#& A The endorsements, 7§
EHsaw, EAHRIET”., B AL 519 selling H saw # 535 4 L&,
encouraging 4 3 /& %9 41 %, 4F & 3545 46 £ i% endorsement, while
creating 3 43 43 15 4F B 1] 4K 35 , while & £ L& 499 %, A T &R,
AANEBHFRAHA L GENSHYEIRISLFLLALEL
1986 %),

WEEHAGOKT  MATEEREHEEHAEZFEGRM, FAE
CHBRABE, 43,1986 &, ANt B MREHE N
B 1012 £ 74, ARIE, AR LR L B RALF REH,

\Reading T ,

© @ut this was not sufficient when rival shoe manufacturer Reebok, began to present shoes
as a fashion symbol for the trendy people who exercised regularty at health gyms.
(Para. D

R

B3

% &) 4 R E A 41, 141 But this was not sufficient, £ 3% this 35#5 2
to make high-quality, low-cost shoes and have leading athletes
endorse them for sales, when rival shoe ... % & 18 X #& M 4 ., who
exercised regularly at health gyms # & &M 4] ,%-4% people.

B A1 64 3t F 6L 3B Bh B 0 A F B I A H ARk R A & R 6 B
AR A A % RAE ST B S B, U X (R R KR AR
BARFEHREABZSRKERRBT .,

® To give Nike a new image, the agency created commercials and promotional ideas around
Michael Jordan and the controversial black movie director Spike Lee. (Para. 3)

ZR

% &) 4 #17 #, To give Nike a new image # 338 R £ X425, B 4Rk
&, the agency created commercials and promotional ideas around
Michael Jordan ... % £4&,

BY ATRFHAL-AHBE,FARZRALEZLR « FAPAFROIA
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