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( Writing is not something you do in addition to selling)
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( Writing IS selling)
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BARABINKABPHETEXEHMNHEER, HERLALE THHEERS
RMEHFR: ZHEIRIFHEER (prospecting letter) , tLRLRAPLE 4558 25K
JUFFE A R 38 R A5 1

—HEIERNAR N E R T EANRETRR LR ENIEE
IR ERERS . REFRTHRABEIMN “HI” T/, EN
BERHDHRAHRE (RERANEFATE, AR, {ERTLHAEIFESLH
RAHIREEN) Fize b LSRR R IR i & 3R IR BART BB RTAR) o

Bk, IRIMRIHRIELRIELE. ﬁ%iiz‘x#{kﬁ\)\ﬁﬁﬁiﬂf
BRI SRREARMIERE, BRAEDPR., MAITTEREUIEBENER,
ARERRSXNFNES, ATHRERNFEALAMFRA, Wil RARBAHmA
o5 R A E RS S FBIFFLE

B X s iU FHEARNEE Z, RO JER B S ATEERNE
BB, WRRFEFRE ST BT R BB SR IRE, B —T, Sid ANcHEd
FHEHEGASEERIRTFEIINARER? AR EXFIEH “Five W's and
Sometimes H” ( A W B/REMA H) B Who ,What, When , Where ,Why 11
% How, BHREF SO RS TN AT 25 B LRI AL 46T, 58 40
i, NEBHMCHM AT , BB RS , X AN BB AR, EFER
WEEMUEAR 1, BIFHL E A e 2GR R &R EH .
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fAN? AL RRFPRZAAZ?
(Who? Who do you hope will make something happen?)

B RBEEZRG 2HGHE?
( What? . What exactly do you want to happen?)

Rt? R FLEEH 2R ER? LK, LALERILEZRY?

(When? When do you need or want results? In days? Weeks? Years?)

fih? ReARZAF ZGAMEALETL? RAEANILHR?
( Where? Where are these people? Or Where are they coming from?)

hfi? AR 4RERE, RFRAAT &, ©ERLFE B
(Why? Why letter, instead of an ad, a phone call, or a visit?)

wl? FEEHEAREAFZL?
(How? How exactly will it help to bring about the desired results?)

A7 REEFHEEMAXRER, ERFXHHEFROREEE?
AL “HE” WUR—BKBFZLPRNER I, WTURERMLEE
RIGUSR AR AL e B & o

g BUERKER SEM BiR. VRABX F7ERRME UG KRB 4 B R
k. TGRS HAERHFRBUELZNGEL? AERHERESER
7 RESMIESH? HE RERMRN AR RO ERET RENER?
HUOAEREMEACRENR 4, IRABEESRFEHE—R, BEA
CRARWIMERE N ERENFE. FTURNREEHSEHEE, A
HAERBER, E—#EEXRRZHERE, JFESILEREYEBRBIT
ABEES, KIRREEBERENRE, BEAR—FXR, REFMHIE,

funt? FAERTE LR B R AR ], SN SRIAEEE LB ENL, ARARRA
BBt ESNAER? WREARY RIFMWEFRERM, FEIMARKR
MBS EETER KT LR, BREA RIS B —HRH T mE ks M
R 75 22 45 2 B R A4 e ) T LA B ARG R B SR A

filshr R ARIREIMIER P17 XA, 5. FREFHITR
$ (demographics) UM UHKEE? HRF 4 ST B XA RFEH
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5. BE SIS T, ICRZR BN IR RN IR,

GEMMEEEPFNEEH AR - ERRBWE THA BX—KBHHER
Pk, REREAFAMEMEBHEOIRERFTEENER. BEERUTIT
HEESXKBEN 2 SERZHR. FHEPHK (Dunn & Bradstreet) Fi4
ﬁ‘FKJ (ITREB A%) (Whos Who in Commerce & Industry) , %45 ¥EYE /R
(Standard Poor's) B ( RBTBELREHEZ %) (Register of Directors & Execu-
tives) X—RIFHEREEE; BAR (EXRELHBEM) (Directory of Amer-
ican Automobile Dealers) . (EHK AN "W T o4& R4 %) (Directory of Paper
& Allied Trades) . {{RBE4EX)Y (Insurance Almanac), LLJ {EHi= MV FE %)
(Almanac of Realtors) ER)F= BT ; A HM—BHZMBGERZ, W (E
HZ AFE) (Who's Who in America) . { &XBFIMENRR) (American Architects
Directory) , &N THKN LHELSBER,

I EERMERMXVBERFHRETXG? ERE, £E. &
., BE LA ERAREARR? BEFHRERNRERNEETR
SARBRBLH? HERBHEBRMRIR T IR E BB AR EHRNR,
AR HRRERF O E R A ERFH ARG ZHRIREE, FRFREL
EHAEHE, REFSTE LR BEFRIRROBELE A3 EHE
B, BARHE—HERIRE RE 4 58, MHBHEAFEREA 25 Xu. REF
—H B —REME R (first-class letter) EWRIT, MRFEM EKK. FH, &
HERRRE., BH%, EELE BB TR LB, RERE—T
BE, tAEERE? M AgBRAEXMEEEIH—HF?

w7 XEEBERBTARBIIMFIENGR? EMNARET ARKE
WA RRITEIIRE 7 ERTRNGELUGE, BENEFSTEBFRZL? KA
TR LA XA FERER, BT OREFIFBRFAE 5 #
RERR

HREURARREE —H 885 R A e R EE 78— BT X AN KEER
BERE TR, EIREHAXERYAROALEEUE, ERGBAI—FE
AMAWBERER, ERARERITRE HEFRREAEI 2R —F
B[RRI EHME, TR BI R A R, —BRAERXA KR
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BRERUE, STUEFSRERRGEKRT.

B BRIE AN KPS

BEEEHFRAGNERZHRASE A XH “NE”7 WRE, KRS
HIRFFRA AR, fAERSNERSKRBIAHERE .

filN? ZBBELR?

(Who? Who is writing to me?)

I KT B HAZT?
(Why? Why should I bother to read this letter?)

A7 IAAZORBHT L RE?
(What? What is someone trying to sell me?)

W7 AR B KRR B B R R
(How? How will this product or service help me?)

fimy? REBAM AR EBRE?
(When? When do I need to decide?)

fIAR? & T VAL L B 3 A B oo RIR ST
(Where? Where can I get it?)

FIA? RESEART IRISE LR/ 74 R IRA % 4 2T LA
B AL, WRARRARTA MK A R R BRSSP,
SRR R B (S R S S BB

REARER L TR B ZA1BRA L R RBEAKRE WA R, LEHA
8 DAk BANA G iR 15 SR — RSN BEREE RGP B
(Now, you can experience the same superb quality and durability in
your home that has made Allied the state’s leading luxury hotel supplier
for fifteen years)
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