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KBS FARRE B HL 5000 A LA, £RH T F
(American Dialect Society) AA 1990 # 1% *,-ﬁ:—ff—%}l%ﬁﬁg
% a5 B 9387 (Words of the Year),2003 % it 84 5 &
15]1% RENEXBAHEGEHT £ F metrosexual, iX £
NeE, BEBRANENFUEFT T BB ERF T 54
) i # & .a fashion— conscious heterosexual male, or, as
coiner Mark Simpson put it, a man who “has clearly taken
himself as his own love object”, #& A google W 3k —
TR B 1,880,000 £ EiMER!

AR, XILEF RG] HNEFARLFHRLIALRY
0B TR B AR T 450, TR A A o935
KETHRARE, 2B M /11 HBTRRAFAENH S
W, BRI LR HIFRARREAR, THI L HIFHR
TS X i, AELEZRR SIANT AR
9,

BREFRILTTLTHFHRE RARAE L RA
o feB LFFEGIRFTREAERREGKRE, b
HEEPEHER R L ABHMA EHNGEZEHL—FFH
IR KB AR @ HF 47 R A £4& good-bye, &3 £ God
be with ye( EF % &R) R "G AFT KB HFHE -
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RFEIEFRALREANOKRLAFALE AAL
T, e R RKONILERGE 2 FTRFR LG KE,
MARRAENRAARAG A A FLEHREAHRT
MM, AAENEFENAREREFIHEFRES —
BERAREFALAINXFIREGR LKA LAAER
AR AHEL I ZERABREREXATTERLE
EFARFEMT ARFLBRGE_T L2 PR BHEE
FHEARALEFA ATRCETFHETATEELES
ERARREAR TR EAZIRFARTHRET.,

BEARERIXRFAHRATARE LN T E4KF
FAFASFEEALHAAESALT . RAGER R
Wb, MAEFHRE A LZRHEFHL—ELRE TR
XA THENBZFZACERXAMK.ZRAT 20 4
FEG—HMER, REERE B2 REABATH, K
WMIEMAB - XA EXBERILHLS &R PK,RF—
A S A # 85 AR  ALA— B R (Bon voyage) !
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(Rt b e KE) - B KT X AANAKF 1914 F,
— AR FRERET BB ER. I EE R
B EAE BB 1941 SR AHFTHE T P HME
R.EHDESIRAE, PRARETEAYFLEHARMILEL
BERL, LW LRH A RAXIERTHOTR AMNG S
FEAMERR &, iR L8 Jazz(F + R,
Hollywood (¥F ¥ 3%) , striptease( BL R #) b ¥ & L 45,

BEAEFEFRMNEERRL - AR Qié@»rﬁ%.ﬁzgfr?i
g, AR —FAAK”, MAR BH"GEK,
B— AN KA T HAR HERBR, BTR ’ﬁ'
AR, R A B A K, A

KmiEZ R FTERMTL2? G EH AN LEF
SRTFAREHEHE PR TRXFHS %*ﬁﬂﬁ‘réﬁft
B RERZAHAERE RBAEAMNEFTE-AB A
Tl b, ENALGELER T, FRGL &
MERLLEEZHAERRL, HAOFTEARBTHLE.
AT HHHTE, RTHEHE XANARTHZ
AT R EMAREZRAZHBAGFH, kel
EBRFHIEBRBAREXRERAN AXEFRAT
B, ek E L HHAR A femi-Nazi“ KX 4
7 WA A I girl power* 43 A 75 # 14 one-up-
manship“ & A — % ” & & one-upwomanship “ % A & —
FHABABIEA £7i R X ,iA A history £ his story
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Mty F), TRE T herstory —3, A TR 4R L #
I EBG R £ ;8T &k X boycott“ B & 3 H 7 & B A&
girleott, &R T a4 R B4 A7 241N A B iZ A — A1)
ATUP WA E ZAKRLR HRIBG AT s/he £ AT
“HH A AT & E K13 women — 39 F 89 men LA R E
R AREEE R T whimmin k& &K % women, & F7“ %
iak”, RiXEABH K EH AP, RANTAE LX L
MimdkMEXFHOCEPBFAREDGRHTLIL.
BMNERRKXGREARIFHARES X ZFLF
RTHEEES, B .NE email X EHFHAK T KA
AFEFRXGR LA E T AMNGHEF XN, RNARE
citizen % K,, & & netizen“ MW K.”, & # § netiquette” M %
AL, B A FATA generation D “H— 4K, i K AR & R
7 google, % # & Z A& &£ £ M L google sf & — F ., i&X
# ® # Google dating, 3% 111 % & AL Internot “R F 7, je A
B B B MR &G 3R F) »] B Outernet® M 4 917, & & = #L dead
tree edition® e # JR” &K, treeware“ 47, & Fo K AT F 0 42
fik 6 W, R 4k AR 48 2t 2, Email,e-book B2 K T A F 8
— 3o BT VA AR % 04 dR 44 ) 3K ) B snail mail“ 5% 4 dR 447,
5 % 89 5 WA AR A p-book, 1% 3 & paper book #) 45 5 , A
kA e-book MR B, HFHFHFF R AT ok & 4] 3]
B R R4 7 50 B H X!
EE R R B R, KB R R F 6
Foo BMAER— AR ERGLERELE L. REA AR
W E EEH LA SMER KR, EXRE 6 Nazi —39,
BRARELBEN B, R bHR S EEBHRH
. 39, 4w femi-Nazi & 2 3% % £ L # , tobacco-Nazi £ #%
5*,& 3 % 3 # BB A, body-Nazi 2 /% i# 4 i 3 42 . Food Na-
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zi & v R, BB sT B AL B # 4% 3% £ 3L &, Nipple
Nazi Z B A LKA BILREAETHA KA LA T TAA
$,Nazi — 3 & 24 T #R 6 X L4 5 2R A MR
AT ASL, Bb, — M HERGHF R “widow” . b4 &
& # 48 ® A “golf widow”, “football widow”,“TV wid-
ow”,“computer widow”, A FX EXAFRAKXRT L K.
MR REFITHRKRK . HAR ALW, L. HAL
BETHCHET ARNEFATKRAFTER", GiLA
% widow — i #E A TH AL, miX—H S X ey B AN A
mTHRANS TE-FHHL BN LE LR, KM
B KA AL 2 A,

#HiER KM EAT O —REK FIHEHAMNA
GEAARBTHEN S XA Ak, B EEHEARMNT
At B B AT B MRk E B S AL AR, AR A,
I fRFGE I, R ER AR AR N A B A IR
e,

o R B A A 48 3 AT 3 6 R IR T LK #99 %
fomBERAGKEAEHRE THR. AAKERAY LT
A AFRRGERARG AL ZERRABFEHLIRZ
WARARERGEERHE, ARABA LR, TR H
AH G ALAEL, BEHTHELS P&, X
RAAPARBR T —ROFHFEAHFRAIL IR FELERAALA
F-AEEK,

KBZERAARANRS. F—HpAet e s o

BEERABBERARNBH, W4k diet(FR)EA £
M MEEIeiZ £ 6948 £ 195 #RICE R, b 4o salad dodger
“SRiB & 3587 ape diet“ R £ W R %75 diet coke {46 7T
R ”;breatharian” R "R ¥ &, ) A”; yo-yo dieting 4 % 3k
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¥ A sdiet cop*sE & % K7 digital dieting “H F & & 7k s
PFHEREAARAEELNEBRE, FRAH. BB g W
AEFF. ANNRABLAGHERN B, K8
ceiling 89 A # #7384 F 42 57 A V& ceiling 4 J& 4B #9 #7379 Ik
% k., 03 glass ceiling” 3K 3 X 48" ; cement ceiling “ K
BRI sgrass ceiling” F W IR 4] ; silver ceiling“ 4% & X
AR FF M9 ceiling — 18 Z de Tt & A “FRH V& 4 —

FoRoMENEFEEFRE RS FHE RN
HT%E, “£B 5 THFL7A 1990 % & F 4% ik
“4 15 45” (Words of the year) , .23 7 16 £ 7, £
K £ B &KW EZ TP M3k yourdictionary. com, A 2000
I Z ik k& 69 TR A9 357 (Top Ten Word
Lists) ,iX 2 MR G F EBARARAENIE,. T HR
BT SFehaHAE, I EAMNKRHG—F —”
(A Word a Year) &Lk 7 ¥ £4Fi& ,

EEHEAGFREBAFEZERL (22X 4 845
FeEamdHii, $oASX AL ABRERS — K
“er X ER, AR EAAKREFAER. AL R R
R LR Ef—LEALFEEPHAGE, B
B RARRAETRER BOFT Kk HMiRdRE,
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FEZEFHAE (bomb) oo e
S B BHRE (brand) -+ er o or e
B L2 8 (brand name dropping) oo e

#i7¥ M (bacronym) -

KBRS (ceiling)

2 AR (celeb) v
#e X Bk ER (challenged) -« o or oo emr oo
R BEIE (Chinglish) o

FEBERE (- cide)

HZHE (data)

Bﬁﬂ:ﬁéf#(date)

WAL & (diet)
ML (digitaD

LA BIE (EbORICS) v vrevveer e
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Bt , Fit (extreme)
B i BAEE (face)
WBIAERBE (family)
Mg e fk (fast food)
W ERS7 Hatigue)
MMSRE (lex-)
W s (food)
“HHVED R (free)
HAHME (riendly)
RACHIf% (generation)
B i% %/ (ghost)

L {F (glob-)

B4 4 (golden) -
Google R 7 - -

O (green)
b R - holic) -
iR Chop)

B A& A (man and woman) -+
{# B Ginformation) -+
AEY Gack)

u%.?ﬁ”ﬂ\j"ft (kld)

GR35 X (kidnap) e
AMEFRITF kidult R e

“AFEAE (killer)
iR R (leave)

CHETECRR

“EAE” (Mo

A4 (middle age)
IR (mom)

£ R ALHIE (mouse) -
B (nanny) o
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CHRETHTRR (RAZI) oo

“F 7K IE (nev)
2% 4L (netiquette)
SR RN (NIMBY)
FER A C(office)

A E & (parent) - - o -

HF 48 PK 4005 (p — book)

(EETEYRE (pollution) « o ore e

XA porn R A

IR IR (rage) oo oo e
BSEAM (—rath o

ENF 5 IH (retro)
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BE L F UL (sleep)

W% & mE (Super GirD

FW TR (unemployment)
#4115 (urban)

®ERFA (voice)
BEMHA (- ware)
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- 169
- 172
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- 185
- 188
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- 195
- 197
PRI (sexual) oo ovrvmo e

I3 — 3 (SROPPINE) < ore e e ve oot

202
205

- 209
BB (stealth) o v
B S U (SUREEE) o rrremrrone o on e e

216
218

BRRF (= CAINIMENL) o ommom oo e o
;H,;EZH-HJ( (technology) «+r e
TME T S (LErTOTIST) -+ rrceeereeee e ecr e n e,
FAFTFE (the aged) - oo r e
HFHESCAL (thumb) o oo
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225
228
231
233
235
237
240
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- 249

MEFL BRI (wedding) - v v
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@B BUIREEIT (Widow) o e

& “HEMIE I (word)
& THEHER (work)
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XENEFS(ADS) EERIE -

1990 Words of the Year
1991 Words of the year
1992 Words of the Year
1993 Words of the Year
1994 Words of the Year
1995 Words of the Year
1996 Words of the Year
1997 Words of the Year
1998 Words of the Year
1999 Words of the Year
2000 Words of the Year
2001 Words of the Year
2002 Words of the Year
2003 Words of the Year
2004 Words of the Year
2005 Words of the Year

Yourdictionary. com & & 7] i&
Top Ten Word Lists of 2000
Top Ten Word Lists of 2001
Top Ten Word Lists of 2002
Top Ten Word Lists of 2003
Top Ten Word Lists of 2004
Top Ten Word Lists of 2005

EEM A"

1995 - 2004 ; a word a year -~
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- 337
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B2B (Business-to-business) AR X R
B2C (Business-to—customer) BRXBP
— ( Business-to-business-to-consumer)
B2B2C BRNBHRBYAP
F2F (Face-to-Face) X
U2 (You Too) fRtbiDIL
2NITE (Tonight) K
2B or not 2B (To Be Or Not To Be) BR R A&
Y2k ('Year 2000)2000
W2k Windows 2000
Y20K 2000 £ OK
X

SRR, ANF Bt R ER X F R EFEES©
FIEE T BT TR % UL ANTE & IR R Iy
P to MG IR, 2. 45 4% 50 & R X2X 45 Mg 1 3098 BT R 40 2 85 0K
OF LRI 008 o B 2 T IR A 2 0 T L AR
A5 EE A NFE S B fR T -2 AT LR R 4 R o”
% X 4~i#) (infix 2 often represents the word “to”).
2:.? H,in B2B /& Business-to-business fY
gims  FR B RN R RS HER.
o TEBBERE SITRTHE LS M HE
[ XU R AT Internet A 5
AR % W %G 58 5 A8 5 it
. BT RS ST S B
gﬂ@ﬁi‘c.ﬁx%ﬁ—’l\%ﬁa@ X2X W5 H =4 . Hoin B2C 2R KM

e
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Fii 1 (Business-to-customer) 2 il #93 5 ; B2B2C ) B 8 % 3 1 %
Bt A f (Business-to-business-to-consumer) ; B2D B & & 1 {38
B (Business-to-Distributor) ; B2E 2 B % % i 1. (Business-to-Em-
ployee) ; B2G & B &K ¥ B i¥ ( Business-to-government ) ; B2A &
Business-to-anyone, Wl @ AR FHEMIERWEZ B  RARER
Bl ARXREREEREE.

C2B AP ¥ 7 K 938 5 #L X (Consumer-to-business) ; C2C
£ H P % A P (Consumer-to-consumer) ; C2B2C R B A X K B
%f F P (Consumer-to-business-to-consumer) ; D2D & FF k& % %
H 7 (Developer-to-developer) , R M R E AR F K HEHZ BN G
£, M2M )& %I & 78 %F # & 7 (Manufacturer-to-manufacturer) ,
MiXEHETFHFEHEARE.-2-"EEM T T RENTPRT .

RAVME R TR BT ZREERE R BT 2" KR
W IR E . QQ.MSN B T to # too MR KB iz
B L FH - R X B HGE 3T A B B . b F2F 3R 7R B SE AR 1 1 X Y
2 i (Face-to-face) sMMHA2U & My Most Humble Apologies
To You & ¥ F 7 B B )8 #; N2M % 7% Not To Mention A~
FRAR ;S2R & Send To Receive HI4ERE , BAR K% T A HEUL 3 (1t

tells a person to send a picture of him or herself to you in order to

receive a picture from youw), lLIN7E QQ FIREXM F A% — KB A, a
S ERAR K T B BCRIERN) fRm. MELOET 6N
BHE S BT AR G RERRET AR HERE X B EM B
- #9°4L ¥ % 7. TLK-2-U-L-8-R £ Talk t0 You Later" 3t — 2 ﬁ
PRI B 4508 B BB, you ¥FEH u. X XE—PIFF.U2 £ g
You Too?Wyi % . R Wik ?” 1 & ] . 2NITE £/~ Tonight

40 ; ABT2 £in About To B E BZ MK ES 2B or not 2B. & "

To Be Or Not To Be M 4FH% , B il B A E 73X A 48 J i) 15 18 &6 F5 1)

BELEMBIPEETHERTP L IERE SR REAPNEBE IR

e t%&j{{}( BB T .5 2B or not 2B, that is the 7,
ﬁ“ﬁfﬁﬁ{f%m%% 2HEMKRBERNFHENRNE T two. B
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RMES N —H BRTHECEE AW, iR e 8.
] Bt S ok 98 T AR /MR 2 (8] S BT A AZ B0 IR 7 B . HE G0 I 4% OB E123
# 7~ Easy as One, Two, Three(/NJLEHHEE) . X LU0 Year 2000
E i Y2k, Year 2001 45 i Y2K1.,W2k 3k F/~ Windows 2000
ARG 1 2000 4 7] 45 85 ¥ 45 15 1 Bug Y2k 78 LT 48 Hu m] &
W Fr 7 Y2K problem T-4F [ B, 3 3k ok & B2 HE 1R — 3% . Ll 2
Y20K (2000 4 OK, # =] ) .

VN 2 A S
PR o T 7 %5 o A o B P o it
6] AR to. 7E 15 8 ik # H B
two . Foeb SRR AE 3 0 @ . Rk R Y KK
5 EOR A R 7 B B o
B/ Y S ) AR ik A oK B AR
BT E B R AR B R S —
ESF i J% , — o F 2 BE A GE SR L W BT ) AN AT RAKER 2 IR
AR 2 TR 2R AR R AT BEAFM B
A At :“The ‘2’ madness never ends” (2 BJIRIE K AR .

E5glh . — H (A5 2 )(Imperfect Understanding) —
B PEA -RXERB T ELRE UMY ELE T — a7l

1 start with once upon a time,

@ But cannot find a word to rhyme.
é,, And this is just as near the truth,

g‘ As Yu is n2.

B JG — 17 AR A ) BB R BRI AR

2¢7 As why to youth is pic to the tooth.
P B AR F X TR B LRI A Y A why . u A youth,n {4

;ﬁ [ pie, 2 RAUHK tooth T, AR H MEUFERBURE XA REAF X
\| FEBIRF . X Z N4 K 48R S B R B8 R B4 8 Je Sk KA
T 1




