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INTRODUCTION

Standsin chronological order
(March 2006 April 2007)

TRUE BLUE

Martin et Karczinski

for Thyssen Polymer / Inoutic
Holzhandwerk & Fensterbau frontale,
Nuremberg

AHEAD OF THE CURVE

graft Gesellschaft von Architekten
for DaimlerChrysler: Mercedes-Benz /
Maybach

AMI, Leipzig

STREETWISE

concept g Biro fir konstruktive
Gestaltung for DaimlerChrysler
AMI, Leipzig

COLOUR CONTRAST
Dieter Thiel for Ansorg
Light & Building, Frankfurt am Main

SEA OF LIGHTS
D’ART DESIGN GRUPPE for Philips
Light & Building, Frankfurt am Main

STRINGS ATTACHED

Buro fur Lichtgestaltung/YoMoArchitek-
ten for Siteco Beleuchtungstechnik
Light & Building, Frankfurt am Main

RING THE CHANGES

Biro fur Gestaltung, Diane Ziegler |
Stefanie Biirg for Birkert

HMI, Hanover

SEASHELL
Biro fur Gestaltung, Diane Ziegler |
Stefanie Biirg for Pepperl + Fuchs
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STATE-OF-THE-ART
Schmidhuber + Partner for AUDI
The Design Annual, Frankfurt am Main

SWITCHING CENTRE
Sign Kommunikation for Merten
The Design Annual, Frankfurt am Main

SCULPTURE PARK

J. Mayer H. Architekten

for Nya Nordiska Textiles

The Design Annual, Frankfurt am Main

PIPE DREAMS
héfelinger + wagner design for Uhde
Achema, Frankfurt am Main

SEEING RED
MIKS Konzepte Own Stand
Marketing Services, Hamburg

TRAVELMATE

Kurz und Partner Architekten
for DaimlerChrysler

Caravan Salon, Duesseldorf

ORNAMENTAL
Hey-Sign Own Stand
Tendence | Ambiente, Frankfurt am Main

PHOTO MONTAGE
Design Company Agentur
for Sony Deutschland
Photokina, Cologne

PICTURES AT AN EXHIBITION
D’ART DESIGN GRUPPE for Daewoo
IFA, Berlin

ACROSS THE BOARD

Schmidhuber + Partner/avcommunication
for MAN Nutzfahrzeuge

IAA Commercial Vehicles, Hanover

LIGHT SCULPTURE
schindlerarchitekten

for Sortimo International

IAA Commercial Vehicles, Hanover

MATERIALISATION
Holzrausch for Birger
Intercool, Duesseldorf

4|5
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IN TUNE
Atelier O Ow
Designers’ Satt

SHELF UNITS
Designrichtung: Jér
stoph Hindermann for
Designers’ Saturday, L:
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CORE COMPE
avcommunic
electronica, Mun

160 ISLAND STATE‘_@ .
B612 Konzeptione|
for Invista: Antron
Domotex, Hanover

164 IN FOCUS ;
Toucan-T Carpet Manufa
Domotex, Hanover

168 URBAN LIVING
Keggenhoff | Partner
for Dallmer Sanit rtechnik
Bau, Munich 2007 | ISH, Fran

172 SLABWORK
Astrid Bornheim and DKO Archi
for Eternit
Bau, Munich

176 LAYERING
Schwebius Gestaltung for Fritz E
Bau, Munich

180 CLEAR AS GLASS
SchmidArchitekten for Glas Trésch
Bau, Munich

184 RECORD STACK
Schwebius Gestaltung for Messe Miin
Bau, Munich

188 DOORKEEPER
Atelier Seitz
for Mosel Tiiren Vertriebsgesellschaft
Bau, Munich
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INTELLIGENT FACADES
Arbeitsgemeinschaft Michael Ruiz-Martin +
Oliver Schuster Visuelle Gestaltung

for Seufert Niklaus

Bau, Munich

HOLE IN THE WALL
thutundknup for Création Baumann
Weberei und Férberei

IMM, Cologne

SHARED SPACE

Jorg Boner productdesign for Moobel/
Nanoo by Faserplast/Radar Produkte/ Tossa
IMM, Cologne

FOYER

Benjamin Thut

for Rothlisberger and Thut Mébel
IMM, Cologne

CROSSOVER
Formpol for Bodenschatz
Swissbau, Basle (CH)

PLATFORMS

Cadosch +Zimmermann for Dérig Fenster
Service/Eternit (CH)/Swisspor

Swissbau, Basle (CH)

GLASS INSURANCE
Formpol for Glas Trésch
Swissbau, Basle (CH)

FRAMEWORK
Formpol for Glas Trésch Swissdouche
Swissbau, Basle (CH)

WHAT A BIND!

Messe Bauer & Companions
for RIDE Snowboards Europe
ispo, Munich

AMOEBOID

Messe Bauer & Companions
for W. L. Gore & Associates
ispo, Munich

SEE-THROUGH
avcommunication for E.ON Sales & Trading
E-world energy & water, Essen
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1d Meiré for Dornbracht
kfurt am Main

Holzrausch f
IDS, Cologne

264 KEYTOTHE
Dordoni Archit
Baselworld,

268 LITTLE BOXE!

for D&G Dolce
Baselworld, Basl
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“When | use a word,” Humpty Dum
choose it to mean, neither mo ‘
“The question is,” said Alice
“The question is,” said Hu »
Lewis Carroll, Through tt
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air venue for

S i ries take placein
ermany and three of the four largest trade fair
centres in the world are located in Germany. In
2006, the 159 international trade fairs and more
than 150 regional specialist and consumer exhibiti-
ons attracted around 225,000 exhibitors, more than
50% of them from other countries. At these 323
registered events there were eight million square
meters of stand space and 16.4 million visitors
(source: AUMA Bilanz 2006).

The hall capacity of German trade fair venues
of national or international significance will grow
by 112,000 m* to 2.83 million m*in future. The other
numbers also continue to develop positively.

As this Trade Fair Design Annual contains
aselection of stands at trade fairs in German-
speaking countries, and thus also in Switzerland,
the figures of the neighbouring country are also of
interest: the more than 40 international and natio-
nal leading trade and consumer trade fairs with
195,000 m* exhibition space were attended by more
than 13,000 exhibiting companies in 2006 and some
1.5 million visitors (source: MCH Messe Schweiz
(Holding) AG). Here too, the numbers are rising.

From the CeBIT computer and telecommunica-
tions fair in Hanover to the IAA international auto-
motive exhibition in Frankfurt, from Baselworld,
the world’s leading watch and jewellery fair to
Designers’ Saturday, a small, but exquisite meeting
point of the international architecture and design
industry in Langenthal or to the less well-known

www. ertongbook. com
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man fair
for church ere i
the right i
every year,
the list.
The trade fa
products can be
and where infor
gathered efficient
the different pro
presented differentl)
or even services. But
tangible brand or servi
tition and direct compari
because a trade fair cons
various manufacturers.
Trade fair stands are,
a showcase for product inno
highly effective brand platfo:
ry stand design. The necessary
the products isincreasingly shi
nicative level. Experience-based ¢
creates emotional ties to the cus
A fascinating design alone o
represented at a trade fair is no lo
Only those stands which take the :
se, which arouse curiosity, incite e t
which are particularly memorable wil
cessful. This is the best way to impress
image on the visitor. The three-dimens
worlds are becoming more and more co
the expectations of the visitors are also g
In future, exhibitors will continue tc
the indisputable qualities of trade fair
as a marketing instrument. They will, ho
more targeted and effective as trade fair
become less generous than they used to
will be little understanding for ostentati
vagant stands, exaggerated events will also
thing of the past. It will, however, still be poss
to achieve high-quality results.

Karin Schulte
Stuttgart, September 2007
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T R U E B L U E Following the sale of Thyssen
to the Belgian group Deceuni
licence for the name “Thyssen” expired in July 2007. |
| out | ic), the new name of the company, which was
for the first time in Nuremberg, is made up of the Englist
inside, outside and ingeneering creativity - communice
the brief of the manufacturer of uPVC window frame syst:
We design the interface between the inside and the outsic
] architectural structures.
| A conscious decision was made not to show products.
i Instead, the visitor is given the opportunity to experience ti
i new content of the brand inside three cubes: the In cubed
monstrates the corporate values, spoken by members of stal
the Out cube shows the new image on illuminated strips; t
includes a commentary, corporate sound and the opportunity
to lie down to watch an image film as ceiling animation. In t
‘I’ cube, visionary product studies are shown in the form of

digital simulations.

Martin et Karczinski
for Thyssen Polymer/Inoutic
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Year Location Trade Fair Exhibitor
2006 Nuremberg Holzhandwerk & Fensterbau frontale Thyssen Polymer/Inoutic
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[\ THSSEN POLIMER e

Architect Martin et Karczinski GmbH, Munich and Drdndle 70/30 Corporate Architecture GmbH, Steinebach am Wérthsee | Real-
isation Stagegroup GmbH, Zorneding | Graphics/Communication Martin et Karczinski GmbH | Size 378 m? | Lighting Moonlight
GmbH & Co. KG, Bobingen | Photos P3 Photo Production Pool






