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Abstract

To realize modernization has been a long—cherished dream
which generations of Chinese people have yearned for over the
past one century and a half. By the end of last century, China’s
first two of its three — step modernization strategy have come
true. With the advent of the new century, China embarked on
the third step of the strategy. Since 1990s science and technolo-
gy have been advancing by leaps and bounds and Informatization
has become an irresistable trend in the current world. As a re-
sult, the level of Informatization serves as an important sym-
bol, which is used to measure a nation’s modernization and com-
prehensive power.

Informatization ensures the realization of China’s third —
step modernization target and provides another significant op-
portunity for China to develop by leaps and catch up with the
developed countries. As Comrade Jiang Zemin points out:
“None of the four modernizations work without Informatiza-
tion. ” Therefore, Informatization was given an unprecedented
importance in the 5th plenary cession of the 15th national party
congress which advocated “to give greater efforts to promote In-
formatization in our national economy and society is a strategic
move which covers all aspects of our modernization drive?”,
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hence we should try to achieve a leap forward in our social pro-
ductive forces growth by using Informatization to propel indus-
trialization and taking advantage of the forerunners’ experi-
ences. The 16th national party congress further emphasizes: “It
remains an arduous historical task in the process of our modern-
ization drive to accomplish industrialization. Informatization is a
logical chéice if industrialization and modernization of our coun-
try are to be accelerated. ” The 16th national party congress es-
tablishes the target and strategic planning to build a well — off
society in an all—round way and draws an ambitious blueprint
for China’s economic and social development in the first 20 years
of this century. It remains one of the key tasks to fundamental-
ly accomplish industrialization, further promote Informatization
and accelerate modernization drive.

A nation’s Informatization shall get started with Urban In-
formatization. Urban Informatization emerges as the new theme
and driving force for China’s city development.

Guided by Marxism, Deng Xiaoping theory and the impor-
tant thought of “three represents”, proceeding from the general
thinking of building socialist modernization with Chinese char-
acteristics, based on combination of theory with practice, draw-
ing upon the Informatization experience from developed coun-
tries, this article analyzes Informatization in cities in the process
of Chinese cities’ modernization drive in an effort to identify the
existing problems in Informatization, discuss about the counter-
measures to Informatization and contribute a bit to Urban Infor-

e 6 o
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matization and modernization practice.
The entire article includes 7 parts except introduction.
Part one, proceeding from common theories, gives a brief
account of the main course of China’s Informatization develop-
ment, analyzes both international and domestic situation con-
fronting China’s Informatization and elaborates on the relations
between Urban Informatization and modernization. It concludes
that to promote Informatization in national economy and society
serves as a strategic move which covers all aspects of China’s
modernization drive. Only more efforts are given to IT applica-
tion which is used to propel industrialization will central me-
tropolis be able to lead other cities in realizing modernization.
Part two focuses on the climate Informatization needs. Chi-
nese Urban Informatization is a mammoth and sophisticated sys-
tematic project which involves information infrastructure, de-
velopment of information industry, information security, infor-
mation service and application, etc. and whose construction,
management and development should conform with government’
s policies and laws. It is pointed out that Urban Informatization
process shall be accelerated mainly by establishing and perfec-
ting policies and laws, speeding up construction of the countrys
modern information infrastructure, cultivating and developing
information industry, building national network security system
and enhancing development and use of information resources.
Part three, based on essential connotation, characteristics

and significance of e— government, places emphasis on the ex-
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perience of the united States, Singapore and United Kingdom in
developing e—government and analyzes and summarizes the fo-
cal points, characteristics and trend of e—government in various
countries, It points out the major existing problems and makes
specific proposals on drawing upon foreign experience to accel-
erate e—government in China.

Part four, on the basis of the essential connotation of e—
commerce and major factors driving e —commerce, summarizes
the course of e—commerce development, indicates the advanta-
ges of e—commerce over traditional commerce and analyzes the
development trend of e—commerce. It particularly touches on e
—commerce in the US, Canada and Singapore and its inspira-
tions and proposes countermeasures to China’s e— commerce in
view of China’s current situation and problems in e— commerce.

Part five discusses about the development trend of Informa-
tization in enterprises and inspirations of Informatization in en-
terprises in developed countries. In the light of the current situ-
ation and problems of Informatization in enterprises Part five
proposes countermeasures to use Informatization to promote
technical and managerial innovation in enterprises.

Part six touches on the influences of Informatization upon
cities’ culture by analyzing the characteristics of information cul-
ture brought by Informatization. It holds that information cul-
ture produced by information technology puts forward a new
subject to build an information spiritual civilization and national
information culture and proposes moves and countermeasures to
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build Chinese information culture.

Key words:Modernization Urban Informatization
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