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1.1 iR RFSIhEE

MRFSRIGENRNERAS, RPEIES FATRDNEBRIBSY . B AR SELE
PEA MBI R R, A S e R AR E EEEMNEEEHEER.

FEHERFRT AR RS BB TE O 15X B+ K518 (body language) —H R H{F S,
XEEfE ST PRIAR SR, RAFAZE U RAFRBZEHXR, BHIERAGFHE
B AT LAH Bh I IE R B AR ) TR o

A ER B H—LIGER RS T REREE RN

1.1.1i88(,) (Comma)

ESHERAEFEZAN, XBEHENMRILEE MR,

() IS 25 B FIHIEREEIZ A, B

Suppliers are no longer a simple source of widgets, but they are helping to design their
clients’ products.

()EEEAS, RENGEEAZHEH, EA5SRENGZENAESREF. Fln:

When Internet shares plunge, the screams should strike fear into investors every-
where.

B4R EAERT, M Ea5RIEBNDZEIAIES, F0:

A company has an edge on the market if it has a cheaper or better product than its
competitors’ .

()R EREEND SR FHEERFZEBES, Hln:

For a bond, it is establishing a debtor-creditor relationship between the issuer, who
should pay on time the bond principal and interest, and the buyers, who will receive such
repayment.

(4) 4FhiAMEREHEEM M AEEEAEN , E5ETHE, filin.

As a result, firms use these functions in different ways to give a particular marketing
mix for a particular market.

(5) ZTEAIF— RN TR R A BB Z B ALES . flan.

Business is the production, buying, and selling of goods and services.

(6) AT oI EERAE, Bian.

Today Microsoft, Mr. Gates’ s company, is the world’ s most successful supplier of
computer software.

(7)ESHATHRBAEBIEARST . Flin:



Marketing, of course, is also a subject taught in business schools.

(8) ST —H A, A7 yes, no ,well FHEZ 5, Fln.

Yes, | think so.

Well, go ahead if you insist.

(9) X ANULTERT , FH TRRIFX 7 & F (8FR8) SFrikiEig. filin.

Jack, come here.

(10) LIRS IiE . Flan:

He said, “That’s ok with me.”

(1) HUSFR A A B Biln .

The lion is the symbol of courage; the lamb, of meekness.

(the lamb is the symbol of meekness)

(12) fERBREREZ S, Hitn.

He is the new manager, isn’t he?

(13) Fi7E such as } especially Z ®ij, #a0:

Usually cell-phones do not provide the service of helping you choose your favorites,
such as news, weather, sports scores, lottery results, and horoscopes.

Large companies are referred to as corporations, especially in the United States.

(14) HFERFH, SHFKRTF 1000 B, % AT N 2461 FLE SH 8T RIF (ERM b, 52
SR ATARM) . MNEEILE, B=Mm—MES, #n.

This factory produced 170,000 sets of TV sets last year.

(15) 5 B nt, R A H R “ month-day-year” t& =, Wi#E H #4E 4y 2 (8] B B SRR,
4 . The company was founded on April 5, 1984.

{HAnR A K2 day-month-year” #& X, M X7 FES . #ln:

The trade delegation will arrive on 15 March 2008. ’

1.1.2 )8 (.) (Full Stop; Period)
ASHIREIEE L, CRAERLE RS, UTJIIMHEATEGANE,
() SRR AR E R, Fln.

Large companies operating in many countries are multinationals.

(2) B —AMEEEE R A, 0.

People may wonder what effects free trade has on the gap between skilled and un-
skilled workers’ pay.

() RTHEEEZIE. Hitn:

The negotiation is scheduled at 2:30 p. m. next Thursday.

() HSRAENEESETRTERIZE, Hlin:

This kind of bike sells at $79.99 in the supermarket.

(5) e P, A) 5 IR TR B SR F BB S AR & 43 . B2

Here are some main advertising media .

Television.

Radio.



Newspaper.

Magazines.

Internet.

(6) —BIFHT , IS TRFESMHFES I, LTS FRER - T,
SN FTHESH. Bitn:

Tom and Alice worked together on the annual report (last year).

The manager himself prepared the annual report. (He finished it a week ago. )

1.1.3 535 (;) (Semicolon)

(A ESBRFENHEREERITEXL L EFEHXWIFFE, AREEAT,F#HLE
HAS A S B FaZ B R FER R, pilan .

Multinational corporations do not operate with immunity; they are heavily monitored in
the United States and abroad.

(2) A5 Sw%H 5% R thus, however, therefore — & fl (AL X &idiEZ
B o Bian:

Advertising is often equated with the promotional effort; however, personal selling has
its unique function, especially in marketing of high-priced items.

(3) MES — BT B —RFNZHE B Fa. Fln:

Three major types of political risk can be encountered: ownership risk, which exposes
property and life; operating risk, which refers to interference with the ongoing operations of
a firm; and transfer risk, which is mainly encountered when attempts are made to shift
funds between countries.

(4)EaH, MRELFEHLES, R T #E7EE X, HSSRABHEMMAZE. fn.

Among those firms already established overseas were National Cash Register and Bur-
roughs, with manufacturing plants in Europe; Parke-Davis, with a plant near London
(1902) ; Ford Motor Company, which had assembly plants or distribution outlets in 14
countries.

1.1.4 §8(:) (Colon)

BESH¥BTIIHERAEEIANES. EFEFUTILMAR:

(M 5IHFRMAE. Bl

Banks normally receive money from their customers in two distinct forms: on current
account, and on deposit account.

(2) 5| BN E . Hln:

Our key services include the following:

A. Corporate alliances: We help companies form joint ventures, tie-ups, marketing al-
liances and a variety of other inter-corporate activities.

(3) 51— BKKGE, Fin.

The manager said: “One way to assess the market potential is to take a stand at a
trade fair where companies can exhibit samples of their products and see what response

3



they get from prospective customers. ”

(4) ERESEAERBHEERRAE, Fln:

The results; they are now reaching more customers and converting casual customers
into loyal regulars.

The appropriate manner at an interview is to hang loose: never dominate the inter-
view.

(8) AT e 5 RIAREEZ 8] , Bl 4n :

International Marketing. Marketing and Promotion

(6) TR sUERE R IBSE RN RIHEZ . Biln.

Dear Sir or Madam

Mr. Chairman, ladies and gentlemen. (Ei%H48)

EREXEEED GHRERRANRTEZERE S MEXEREERLAES,

(7)) FRB RG], Fin.

The movie starts at 7:30 p. m.

China beat Japan 3:2 in the women’ s volleyball tournament.

1.1.5 [g)2(?) (Question Mark)

(V) AR SR H#RA ((BA TR ) . Fin.

Can the firm’ s products enter the country?

(2) AR5 G RAE ] — N BEIRLE S M BRR A B84 Bk 8iE, Bl

You really want him to go with you?

Beer?

(8) A5 B “ E )" 5L “ A BB RS . Blan:

According to the story, the Japanese negotiator obtained several concessions from the
American because of a misreading of silence?

1.1.6 3[€(“”) (Quotation Marks)

FISABEIS () MBAT[ES( ),

W5 SHTFRAEESEBARAATRESNE) , 5HENRNSMESLHE TS (RG]
SHEF|S) ZH, Bl

General Electric chairman J. F. Welch says, “A strategy can be summarized in a
page or two.”

Bl AAE—- T EESETISANS 1 EESIE L, fl.

An HR manager said, “An effective interview is like ¢ an exciting encounter’ in conver-
sation with your seatmate on an airplane. ” '

BESMSUHMETEIS, Fin:

First the manager talked about “Public Relations”; then he discussed “ After-sales
Service. ”

The manager gave a concise and understandable definition of “ Public Relations” ; “Ef-
fective public relations are simply applied common sense. ”

4



B AN S MBS 55EMEN, BT 52N SR ANBHES, ET55 25,
Bilan .

He asked, “How should we behave at an interview?”

What is the meaning of “four Ps” 2

“Help! Help!” the little boy cried.

Stop saying “! want it” !

PR BASE AR AR AR, B AN Z AR AR b B SCE TR R MR B R —ET,
Bilan .

Have you read “The Last Leaf”?

Chapter Eight is entitled “Insurance and Claim”.

ATRRGIRIEEERNINE, SEEANRBHFHKIAE, .

An alternative to the centralized international Ioglstlcs system is the “decentralized full
profit center model. ”

1.1.7 88 S (... ) (Ellipsis)

HRSLRHAEAE AR R, HRRRAENAE,

(D) EMEHAERS AXRXRRARSED I LR EBIHUAE. Hln.

An experienced negotiator wrote, “... in short, negotiation is the process by which
two or more parties with different needs and goals work to find a mutually acceptable solu-
tion to an issue.”

(2) MERFEMSEPEEBIRZEHIFE, NE=ZNRWERSZ)EME—
OGIR= ) I

Managers also must analyze and become familiar with the hidden language of foreign
cultures. . .

(B) RAWRFEFHIMB BB, Flan.

“l guess... | mean... | do like it,” he said.

1.1.8 WS () (Exclamation Mark)

(1) B 5 A FRA BRI R . Bl

The real aim of an interview is to obtain the job you want, which often means rejecting
job offers you don’ t want!

(2)FEREEHHTRA, Flin.

—You bet! (f#iEy %)

Always Coka-cola! (B B[R 45)

RV BESGEFERNUSHMA, BARE YNEASBARITRARE,

BRI X AR SR, BIRRNSHET SZH; BRWNES ‘ﬁlﬁl%~ﬁ{ﬁﬁaﬂt E:3
KEHREWS, filn.

“Fire! Fire!” the little girl cried.
“Do you still believe that we can trust him!?”



1.1.9 ##HS(—) (Dash)

(OB ELKATATHRBNERA, RERSBE—EF XL, ZRPA—IEF XL, HRK
HEFhajF2ZiEl, #im.

Doing business in a foreign language is full of difficulties—disaster may be only a sylla-
ble away.

(2) EHEAA TR R FE AR S, AR ER GBI BE—TERENG L. Flin.

The Federal Trade Commission (FTC) regulates the content of advertisements—what
the manufacturer can and can not say about its product.

(3) HE—MIFHEIESE mMABSM TR, Filn.

The marketer must determine what the consumer is really buying—that is, the con-
sumer’ s motivations.

Most firms began their involvement in overseas business by exporting—that is, selling
some of their regular production overseas.

1.1.10 E#S(-) (Hyphen)

(M EFHSETEATRENBZREUMRESF, Fl.

a self-centered young man

a non-profit-making company

some business-related issues

In prisoner-of-war camps, cigarettes served as money.

Direct-mail advertising has been so overdone, especially by small firms, that its effec-
tiveness has been impaired.

(2) YFARBANLU LR AFHA, MEERFEEF S ROMAHEREN, & B G RNHER
o RBE—K, #ln.

You may ask to sign a whole-or half-year lease.

(3) YR EAAPHAREWFESE L HICE , FFEEEER, 0] HEFSERFEME
RaTF, Flmn.

non-alcoholic, re-enter, semi-detached, non-verbal communication

(AR FEEE S F(EEXB/ES,100 LUF AT iZ AR CRIAE Bk, A0 H
FIHRABFE) o Bilin:

He had twenty-two jobs during the years 1997-2006.

A, AVERZIRIN S BET IRREFES  BETA RERE ARG EIFINET S, flin:

One fifth (@] one-fifth) of those surveyed expressed their dissatisfaction with the
current TV programs.

AU HEFRFSRREE, .

5-7 teachers, 7%-9%, 0-100, 4-8 days

1.1.11 £k 5 T4 (talics and Underlining)
(MW HEFE+, FTRIKKMTIRE S ENRIE A RHAHE R, AR FRR BT R4 R A FF



