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Life’s too short
for the wrong job!

Jobsintown de

008



Life’s too short

for the wrong jop

i Life’s too short
| for the wrong job!

Jz)bmmwn de

Jobsintown de

* 20064 EEARRSET FIE RE 001

2iFKE (BE) jobsinfowndesRERMY “HiRMTIEHEE” R
“Emmay, REERw!

Bix: &R AMEER jobsintown.de2/REi# B #l TEAMBRIREF A%, BNEIANEC THETHNARS.
BAAR: BRONEARBESANMKESNENREN LT IAERE, BAKNAMNPEELIBEE, E
TIRE AN “XERRHBRE” 8. & 5FHAE Liobsintown.de E R /RE0E TR FHIBIFIERE.
SR kA BRABHRIETHRE, 2005FH 1055 < o 8 b2 2004F38 0 7 25%.

Grand Award 001 DE Scholz & Friends Berlin Jobsintown.de,
"The Wrong Working Environment Campaign"

Jobsintown.de- “The Wrong Job Campaign”

Challenge: To communicate Jobsintown.de as the best solution for a Job-related improvement.
To reach people who are dissatisfied with their job.

Solution: Showing a surprising insight to provoke a “this isexactly how I feel” -reaction.
To reach our target group when it’ s already involved in the topic (on the way to work)

we chose slot machines at highly frequented subway stations. There we’ re pointing out
Jobsintown.de as the best solution to change that uncomfortable job-situation.

Results: Feedback from the target group was very positive in 2005 visits on the website
Jobsintown.de increased by more than 25% compared to 2004.

Creative Director(s): Matthias Spaetgens / Jan Leube
Copywriter(s): Axel Tischer

Art Director(s): David Fischer

Photographer(s): Hans Starck

Other(s): Account Executive: Katrin Seegers / Katrin Ploska ;

Graphic Artist: Inga Schulze / Sara dos Santos Vieira
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* 20065 ERMERRSET FEX B/X 002

&R (XE) SEBRREE “BE4ER B4R R
FEABFFNOA. ¥, NE—RBREXBEEHT, BIREEEHE,

% B T4, FHER ‘BEA4e” BRNSHEh “REARH
BER, BEaFITR”

Gold 002 GB DDB London Marmite Squeezy,
"Love or Hate" Campaign

Creative Director(s): Jeremy Craigen
Copywriter(s): Thierry Albert
Art Director(s): Damien Bellon
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$R¥E (fEE) Erasco M “AEKHE B
—#RErascouE B B AR K E .

Silver 003 DE Young & Rubicam Erasco, "Park Bench"
Creative Director(s): Helmut Schulte, Christian Daul
Art Director(s): Bruno Petz

Photographer(s): Bruno Petz
Other(s): Katrin Eisenberg, Agency Producer
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Cat food from Rutan.
Irresistible.
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$R¥ ({BE) OClobusRuton B¥IfEH “BELE B

“kBRUtaNfYIEIR, ERTERE. 7

Silver 004 DE Ogilvy & Mather Werbeagentur Globus Rutan Pet Food, "Wannabe Cats - Owl"
Creative Director(s): Simon Oppmann, Peter Roemmelt

Copywriter(s): Peter Roemmelt

Art Director(s): Simon Oppmann
Photographer(s): Stockmaterial
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